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Date: October 16, 2018

The Council
Arts, Entertainment, Parks, and River Committee

To:
Attn:

^ ______
Richard H. Llewellyn, Jr., City Administrative OfficerFrom:

Sharon M. Tso, Chief Legislative Analyst

Subject: REPORT ON REQUEST FOR PROPOSALS FOR CONCESSIONS AT THE 
ZOO (C.F. 14-0600-S223)

RECOMMENDATIONS

That the Council:

1. Authorize the Greater Los Angeles Zoo Association (GLAZA) to release 
the attached Request for Proposals for concessions services at the Los 
Angeles Zoo;

2. Instruct GLAZA to complete the selection process and transmit the 
selection of a proposed concessionaire to the City Council for approval 
prior to February 17, 2019;

3. Instruct GLAZA to report to the Arts, Entertainment, Parks, and River 
Committee (AEPR) on the status of the selection process at the first 
Committee meeting of every month;

4. Instruct GLAZA to coordinate with one or more City representative(s) with 
experience in the management of concessions within a department (e.g., 
El Pueblo de Los Angeles Historical Monument, the Department of 
Recreation and Parks, or Los Angeles World Airports) to select one or 
more of these individuals to participate in the selection process as a 
member of the evaluation committee;

5. Authorize the Information Technology Agency (ITA) to provide GLAZA 
with access to the Los Angeles Business Assistance Virtual Network 
(LABAVN) in order to facilitate the issuance and management of the RFP 
process and request the ITA to provide technical assistance to GLAZA 
concerning the use of LABAVN;

6. Request the Bureau of Contract Administration (BCA) to provide technical 
assistance to GLAZA on the City’s Contract Compliance Procedures;
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7. Authorize inclusion of the draft Concession Services Agreement as an 
attachment to the RFP;

8. Authorize the CAO and CLA to make technical, non-material changes to 
the proposed RFP document and draft Concession Services Agreement 
as necessary in order to implement the recommendations in this report;
and

9. Instruct GLAZA and the Zoo, with assistance from the Offices of the Chief 
Legislative Analyst (CLA), the City Administrative Officer (CAO) and the 
City Attorney to negotiate a new Concessions Agreement between GLAZA 
and the City and present that agreement to the Council for approval 
concurrent with the selection of a new concessions operator.

FISCAL IMPACT

There is no projected General Fund impact from the recommendations contained within this 
report. The recommendations included in this report are consistent with the City's Financial 
Policies, as on-going expenditures will be fully supported by on-going revenues. Under the 
current agreement, the revenues generated from concessions in 2017-18 totaled 
approximately $12 million and $1.8 million in commissions was paid to the Zoo Enterprise 
Trust Fund under the terms of the 1981 Concession Agreement. The Proposed RFP includes 
the requirement of a $1.7 million Minimum Annual Guarantee from the successful proposer. 
Revenues from concessions are likely to increase after the conclusion of the RFP process and 
the selection of a new concessionaire.

ATTACHMENTS

RHL: SMT: YC: KEK: MTS: RM 08190023



-3-

SUMMARY

On August 29, 2018, the Council approved a joint report from the Offices of the Chief 
Legislative Analyst (CLA) and the City Administrative Officer (CAO) extending the Concession 
Agreement between the City and the Greater Los Angeles Zoo Association (GLAZA) for an 
additional six months through February 17, 2019 to allow for the completion of a Request For 
Proposals (RFP) for concessions services at the Los Angeles Zoo (Zoo). The CLA and CAO 
were instructed to continue discussions with GLAZA and the Zoo to finalize the development of 
an RFP document which addressed the concerns expressed in the Joint Report and transmit a 
revised RFP to the Council for approval within 45 days.

Our Offices met with GLAZA, the Zoo, and the City Attorney on multiple occasions in order to 
complete the redrafting of the RFP. As a consequence of these meetings, a revised RFP is 
transmitted for your approval. The new document addresses the concerns raised by our 
Offices in the report dated August 3, 2018. Duplicative language has been eliminated and the 
document has been simplified. A timeline for the RFP process has been established. The 
language in the RFP concerning Capital Investment, Sponsorship Rights, and Revenue 
Sharing has been revised and is clear and transparent. Our Offices have also worked with 
GLAZA and the Zoo to ensure that the attached proposed RFP complies with all City 
contracting policies and incorporates the City’s Good Food Purchasing Policies. The draft 
RFP document is now ready for release. GLAZA should be directed to move forward with the 
release of the RFP, once the Council has approved the recommendations in this report.

Council further directed that GLAZA and the City Attorney redraft the Concession Services 
Agreement and transmit that document to Council within 30 days. The City Attorney, GLAZA, 
and the Zoo in conjunction with our Offices, have drafted a new Concession Services 
Agreement to provide a more transparent document to memorialize the Agreement between 
the GLAZA and the proposed concessionaire. This document has been reviewed by the City 
Attorney as to form. The proposed document clarifies the revenue sharing agreements, use of 
intellectual property and provides a clear overview of the working relationships and 
responsibilities. The revised Concession Services Agreement incorporates all of the changes 
made to the RFP document. It is recommended that GLAZA be authorized to include this draft 
Concession Services Agreement as an attachment to the RFP. The final Concessions 
Services Agreement will be submitted to Council for approval concurrently with a 
recommendation for a selected operator.

NEXT STEPS

If the Council authorizes the release of the revised RFP attached to this report, GLAZA should 
complete the RFP process and transmit the selection of a proposed concessionaire to the 
Council for approval prior to the February 17, 2019 expiration of the current Agreement 
between GLAZA and the City. GLAZA should report to the Arts Entertainment Parks and River 
Committee at the first meeting of every month to allow the Committee to monitor the progress
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of the process and to provide the opportunity to address any issues that may arise during the 
process.

The Information Technology Agency (ITA) has agreed to provide GLAZA with access to the 
Los Angeles Business Assistance Virtual Network (LABAVN) in order to release and manage 
the RFP. GLAZA has been provided with contact information for ITA. Additionally GLAZA 
should reach out to the Bureau of Contract Administration (BCA) to ensure that there is a clear 
understanding of the City’s contracting requirements. GLAZA should also request that BCA 
staff attend the Bidders Conference to provide technical assistance to potential proposers 
concerning the City’s contracting processes.

GLAZA has indicated that it will engage the services of a consultant to assist with the 
administration of the RFP process through LABAVN.

CONCESSION AGREEMENT BETWEEN THE CITY AND GLAZA

As stated in the joint report, dated August 3, 2018, the original twenty-five year Concession 
Agreement between the Department of Recreation and Parks and GLAZA was executed in 
1981 and authorized GLAZA to maintain and operate all concessions operations at the Zoo. In 
1997, the City created the Zoo Department and approved a new 25-year Operating Agreement 
between the City and GLAZA. Additionally the term of the original 1981 Concessions 
Agreement was extended by ten years through 2016 and was further modified to allow GLAZA 
to contract for the operations of concessions services after issuing an RFP to select a 
concessionaire.

The revenue sharing agreements between GLAZA and the City have not been adjusted since 
the original Concession Agreement was executed in 1981. In accordance with the terms of the 
1981 Concession Agreement, GLAZA currently remits to the Zoo ten percent of Gross 
Commissionable Revenue, 
revenues received by the Concessionaire from the sale of services to visitors, with the 
exception of any sales from in-house catering services. Also, in accordance with the 
Concessions Memorandum of Understanding, GLAZA retains three percent of the total gross 
receipts for contract administration purposes. Any surplus revenue above this arrangement and 
the commissionable percentage rates are deposited into the Zoo Surplus Development 
Fund (ZSDF) for operations and maintenance needs as determined by the Zoo Director. The 
commission structure contained in the Concessions Services Agreement between GLAZA and 
the concessionaire was adjusted in 2001 to provide a tiered structure of commission payments 
based on specific revenue targets. This adjustment did not impact the percentages remitted to 
the Zoo by GLAZA under the terms of the 1981 Concession Agreement.

GLAZA, the Zoo and our Offices will negotiate a new Concession Agreement and present that 
document for consideration concurrently with the results of the RFP process. A new 
Concessions Agreement will ensure that the Zoo benefits from the revenue potential 
associated with the selection of a new concessions provider.

The total Gross Commissionable Revenue consists of all
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Submit all required contracting forms and BIP forms
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REQUEST FOR PROPOSALS (RFP)
LOS ANGELES 200 FOOD AND BEVERAGE AND RETAIL SERVICE OPERATIONS

ESSENTIAL INFORMATION

RFP Issue Date:

Title: Los Angeles Zoo Food and Beverage and Retail Service 
Operations

Description: The Greater Los Angeles Zoo Association (GLAZA) and 
the City of Los Angeles is seeking a qualified entity to 
operate and maintain the Food and Beverage 
Concession and/or the Retail, Tram, Photo Booth, and 
the Stroller/Wheelchair Rental operations at the Los 
Angeles Zoo.

Website Address: http://www.labavn.org

Proposers must register on the Los Angeles Business 
Assistance Virtual Network (LABAVN) before they can 
Access RFP materials and updates and required forms

Term: Ten (10) years with an option for an additional five (5) 
year period

Key Dates:

Business Inclusion Program:

Proposal Due Date:

Proposal Delivery Address: Greater Los Angeles Zoo Association 
Attn: Hugh Miller, Chief Financial Officer 
5333 Zoo Drive 
Los Angeles, CA 90027

Mandatory Bidders Conference 
And Site Walk Date and Location Los Angeles Zoo

Witherbee Auditorium
5333 Zoo Drive
Los Angeles, CA 90027
RSVP to: glazarfpc00rdinat0r@la200.0rg

PROPOSALS WILL ONLY BE ACCEPTED FROM PROPOSERS WHO ATTEND THE BIDDERS 
CONFERENCE AND SITE WALK

RFP Coordinator: Hugh Miller
glazarfpcoordinator@lazoo.org

Los Angeles Zoo Food/Beverage/Retail RFP -10/11/18, 4:35 p.m. Page 1

http://www.labavn.org
mailto:glazarfpcoordinator@lazoo.org


TABLE OF CONTENTS 
LOS ANGELES ZOO

FOOD AND BEVERAGE AND RETAIL SERVICE OPERATIONS 
REQUEST FOR PROPOSALS

I. Introduction

Important Notice—Zoo Vision Plan

Request for Proposals (“RFP”) Process

Description of the Los Angeles Zoo and the Greater Los Angeles ZooIV.

Objectives of the Request for ProposalsV.

VI. RFP Timeline

Proposal Requirements
A. Cover Letter
B. Company Background and Experience
C. Financial Capacity
D. Business Plan
E. Operational Plan
F. Capital Investment and Revenue-Sharing (Commission) Proposal
G. Additional Information
H. Required Documents

VII.

VIII. Bidders Conference and Site Walk

IX. Instructions to Proposers
General Guidelines for Written Proposal 
Proposal Deposit 
Document Check 
Deadline and Delivery Instructions 
Verification of Information 
Cost of Preparation 
Confidentiality

A.
B.
C.
D.
E.
F.
G.

X. Evaluation, Selection, and Award 
Evaluation Criteria 
Recommendation 
Award

A.
B.
C.

XI. Protest Procedures

Los Angeles Zoo Food/Beverage/Retail RFP -10/11/18, 4:35 p.m. Page 2



XII. Standard Provisions for City Contracts (Rev. 10/17 v.3)

XIII. Exhibits

A. Premises Map and Square Footage
B. (B1 - B8) Los Angeles Zoo Venue Data
C. Historical Revenue by Category
D. Historical Revenue by Location
E. Attendance History
F. F1 - F9 Food Location Menu and Prices/Special Event Description
G. Current Commission Structure
H. Sponsors
I. Pro Forma Financials Form and Minimum Annual Guarantee Form
J. City Standard Provisions 10-17 V3

i
XIV Required Documents

A. (J1 - J2) Insurance Requirements City and GLAZA
B. Pro Forma Financials Form and Percentage Commission Form
C. City Good Food Purchasing Policy
D. City Contract History Form
E. City Residence Info Form
F. City Ethics Form 50
G. City Ethics Form 55
H. Affidavit of Non Collusion
I. Business Inclusion Program
J. Non Discrimination, Equal Employment, and Affirmative Action
K. Americans with Disabilities Act
L. Child Support Ordinance
M. Contractor Responsibility Ordinance
N. Equal Benefits Ordinance and First Source Hiring Ordinance
O. Living Wage Statutory Ordinance
P. Service Contract Worker Retention Ordinance
Q. Slavery Disclosure/Border Wall Ordinance
R. Local Business Certification Affidavit of Eligibility
S. Business Tax Registration
T. Iran Contracting Act of 2010 Compliance Affidavit
U. Internal Revenue Service W-9 Form
V. Proposers Signature Declaration and Affidavit
W. Draft Concession Services Agreement
X. Disposition of Proposals

XV. Required City Documents Checklist and Proposer’s Checklist

Los Angeles Zoo Food/Beverage/Retail RFP -10/11/18, 4:35 p.m. Page 3



LOS ANGELES 200
FOOD AND BEVERAGE AND RETAIL SERVICE OPERATIONS 

REQUEST FOR PROPOSALS

I. INTRODUCTION

The City of Los Angeles (hereinafter “City”) and the Greater Los Angeles Zoo 
Association (hereinafter “GLAZA”) are pleased to offer an exciting opportunity for a 
well-qualified business entity to operate and maintain the Food and Beverage 
Concession and/or the Retail, Tram, Photo Booth and Stroller/Wheelchair Rental 
operations at the Los Angeles Zoo (“Concession”).

I

This Request for Proposals (hereinafter “RFP”) is for the provision of special services 
which is an exception to the sealed bidding requirement of the City Charter Section 371 
as GLAZA and the City finds that the use of sealed bids would be impractical and 
undesirable due to the nature of the requested services.

The proposing company (“Proposer”) shall demonstrate specific background and 
professional experience in a high quality food facility and/or retail concession as well as 
the ability to perform through a clearly articulated and achievable plan for innovative and 
profitable operations.

The selected Proposer shall demonstrate the ability to implement a program that will 
meet or exceed the RFP’s objectives as well as incorporate creative ideas that are 
appropriate to maximize revenue and improve the guest experience. The opportunity 
includes, but is not limited to, the following activities:

Food Service Proposal
• Management and operation of visitor and event food/beverage service
• Daily employee meals and in-house meetings and conferences
• Preferred on-site catering

Retail Proposal
• Retail stores and merchandise kiosks

Other Operations
• Tram service
• Stroller/wheelchair rentals
• Photo booth
• Vending
• Other operations as proposed
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The RFP requires that only one single entity submit a Proposal and not Proposals that 
include a joint venture between multiple entities. This does not preclude the use of 
partnerships, subcontractors or Proposals for specific operation centers (food/beverage 
vs. retail), A Food Service Proposal may include a bid on the Other Operations either as 
self-operated or with subcontractors. A Retail Proposal may also include a bid on the 
Other Operations either self-operated or with subcontractors.

Proposers may submit a bid for the entirety, or part, of the above opportunity as their 
experience allows. List any area in which the use of a subcontractor is planned. 
Complete and submit all sub-sections in Section VII.B for each proposed subcontractor.

Proposers must register on the Los Angeles Business Assistance Virtual Network 
(LABAVN) before they can access the RFP materials and updates. The LABAVN 
website is http://www.iafaayn.on:i Additionally Proposers should carefully review 
the required documents and the submission deadlines. All required documents 
must be uploaded to LABAVN.

II. ZOO VISION PLAN-IMPORTANT NOTICE

The Los Angeles Zoo (“Zoo”) is owned and operated by the City. The Zoo has recently 
completed a master planning process, which may result in significant improvements and 
expansion of certain concessions, infrastructure, and animal-related facilities (“Vision 
Plan”). A Vision Plan is currently in the environmental review process. The completion 
and results of this process cannot be represented, determined, or documented at this 
time. A copy of the Vision Plan will be made available to proposers for review at the 
mandatory Bidders Conference.

Implementation of the Zoo’s Vision Plan may provide significant additional opportunities 
for increased revenue from the Food & Beverage and Retail Operations. As such, we 
have included in the Proposal format sections where respondents may provide for 
commission and capital overrides should additional volume occur based on the Vision 
Plan.

In the event that activities, construction, attendance, and days/hours available are 
impacted (e.g. by construction or demolition), there will be no compensation or 
modification to amounts due or other alterations of the terms of the agreement with the 
selected Proposer.

III. REQUEST FOR PROPOSALS (“RFP”) PROCESS

In accordance with Los Angeles City Council instructions adopted on August 10, 2016 
(C.F. 14-0600-S223), this RFP must comply with the City’s contracting procedures as 
identified in Article III of the City Charter and Division 10 of the Administrative Code as 
follows:
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City contracting procedures as identified in the Los Angeles Charter, Administrative 
Code (LAAC) and Executive Directives include but are not limited to the following:

Use of the Los Angeles Business Virtual Network (LABAVN) to advertise 
the Request for Proposals (RFP) and to reach out to and evaluate potential 
concessionaires (Executive Directive No. 14, Villaraigosa Series)

Compliance with the City’s Competitive Bidding Procedure, which includes but is 
not limited to, the following: The RFP shall include a statement of the criteria that 
will be used in evaluating Proposals. Only the evaluation criteria stated in the 
RFP will be considered in the evaluation of Proposals. Award shall be made to 
the Proposer whose Proposal is most advantageous to the City. The contract file 
shall state in writing the basis on which the award is made. (Charter Sec.371 and 
LAAC Sec. 10.15) “

Adherence to Contracting-Related Ordinances and Directives and the Standard 
Provisions for City Contracts (Rev.10/17 v.3)

http://cao.lacity.org/risk/StandardProvisions.pdf

Good Food Purchasing Guidelines (Executive Directive No.24, Villaraigosa 
Series)

Contract must be made in writing (Charter Sec. 370)

Contract must be approved by City Attorney as to form (LAAC Sec. 10.2)

Contract must be approved by the Mayor (Executive Directive No. 3, Villaraigosa 
Series)

Contract and Concession Services Agreement must be approved by the City 
Council.

DESCRIPTION OF THE LOS ANGELES ZOO AND THE GREATER 
LOS ANGELES ZOO ASSOCIATION

IV.

The Los Angeles Zoo, located at 5333 Zoo Dr., Los Angeles CA 90027, is nestled in a 
picturesque tree-enclosed setting in Griffith Park. The City of Los Angeles owns and 
operates the Zoo, its land, facilities and the animals. Animal care, grounds 
maintenance, construction, education, public information and administrative staff are 
City employees.

In 1885, the first City-owned Zoo opened in East Los Angeles Park, and was 
subsequently replaced by the Griffith Park Zoo, which opened in 1912 with 15 animals. 
Voters passed an $8 million bond measure in 1958 to fund the development of the new 
Los Angeles Zoo and Botanical Gardens which opened at its current location on
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November 28, 1966. The Los Angeles Zoo is now home to more than 1,400 mammals, 
birds, amphibians and reptiles representing more than 270 different species of which 
more than 58 are endangered. In addition, the Zoo’s botanical collection comprises 
several planted gardens and over 800 different plant species with over 7,000 individual 
plants. The Zoo receives nearly 1.8 million visitors per year. The Los Angeles Zoo is 
accredited by the Association of Zoo and Aquariums.

The Greater Los Angeles Zoo Association was created in 1963. It is a private, nonprofit 
corporation created to support the Zoo. Today, GLAZA provides support through 
operating and managing the following programs and services: fundraising, membership, 
special events and travel, publications, volunteers, administering the contract for visitor 
services concessions, and marketing and public relations as well as the food and 
beverage concessions, retail, catering, tram, stroller, vending and photo booth 
concessions itself or by using subcontractors.

The Zoo and GLAZA sponsor a number of annual daytime and nighttime events 
including Brew at the Zoo, Zoo Lights, and Roaring Nights. A description of these 
events is contained in Exhibit F9.

The City, through the Zoo Department, may assume GLAZA’s contracts for 
concessions.

The Zoo and GLAZA are considering options for the provision of services relating to 
Food and Beverage Service, Catering, Employee Meals, Retail Shops/Kiosks, Tram 
Service, Stroller/Wheelchair Rental, Vending, Photo Booths and catering services 
related to site rentals (“Concession”).

The Zoo and GLAZA currently have in place two exclusive sponsorship agreements 
which expire on 2/28/2019 and 1/31/2024 respectively. The sponsors are ICEE the 
exclusive iced drink provider. Pepsi is the exclusive beverage provider and sponsor of 
the Zoo with Zoo facility-wide locations.

The Zoo and GLAZA reserve the right to develop additional sponsorship opportunities in 
the food and beverage categories on a case-by-case basis including alcoholic and non
alcoholic beverages. The selected proposer will not be entitled to any sponsorship 
payments.

The selected proposer will be required to meet the terms and conditions of any existing 
sponsorship agreements with the Zoo and GLAZA. The selected proposer will be 
expected to work in good faith with the Zoo and GLAZA to accommodate the 
requirements of sponsorship agreements without compensation.

The Concession premises are located in the Los Angeles Zoo. The selected Proposer 
will have rights to use the current areas and/or future areas as agreed to by the Zoo.
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Please review Exhibits B1 -B8 Los Angeles Zoo Venue Data for an overview of 
data related to the Los Angeles Zoo. Further general information may be obtained 
by visiting www.lazoo.org.
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V. OBJECTIVES OF THE REQUEST FOR PROPOSALS

The objective of this RFP is to award up to a fifteen (15) year Concession Services 
Agreement (ten (10) years with one five (5) year renewal option at the sole discretion of 
GLAZA and the City (hereinafter “Agreement”) between GLAZA and the selected 
Proposer that will accomplish the following:

• Maximize visitor experience through high quality merchandise, food and 
beverage and uniquely featured items throughout the Zoo. Provide the highest 
quality food, beverage and retail service with an attractive ambiance.

• Maximize revenue generation and resulting commissions to the Zoo in 
accordance with instruction in Council File 14-0600-S223.

• Minimize wait times for food, beverage and merchandise purchases.
• Provide high quality healthy food in keeping with the City’s Good Food 

Purchasing Policies.
• Provide professional service at reasonable, market prices.
• Assess, install, provide, and maintain all necessary equipment, furnishings and 

ongoing maintenance to create an attractive and inviting food service and 
merchandise experience.

• Provide food and beverage items which incorporate the demographics and needs 
of the community and Zoo visitors.

• Establish and increase a strong customer base at the concession and retail 
facilities through the use of marketing, advertising and technology tools.

• Coordinate with the Zoo and GLAZA to develop food and beverage menu items 
and unique merchandise for the Los Angeles Zoo as well as for outside events
i.e., corporate, community and other social events.

• Minimize risk and liabilities of GLAZA and the City.
• Implement, maintain and enforce all safety rules and regulations related to 

concession and retail operations.
• Operate under all City, GLAZA and Los Angeles Zoo policies and procedures, as 

well as all State and Federal regulations.
• Report to and take direction from the designated GLAZA and Zoo staff with 

regard to all aspects of operations, quality, pricing, menu selection, internal 
control and personnel at the Zoo facility.

• Provide regular reporting and audited financials to the City through the Zoo and 
GLAZA in addition to any reporting requirements established by GLAZA.
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VI. RFP TIMELINE

DATE MILESTONE

Week of 10/22/18 RFP RELEASED
November 5, 2018 MANDATORY BIDDERS 

CONFERENCE AND SITE 
WALK

Week of 11/12/18 DEADLINE FOR 
QUESTIONS

Week of 11/19/18 DEADLINE FOR POSTING 
OF QUESTIONS AND 

ADDENDUM
DECEMBER 21, 2018 PROPOSAL DUE DATE

Week of 12/31/18 LEVEL I REVIEW
Week of 1/14/19 INTERVIEWS

Week of 1/21/19 REFERENCE CHECK
Week of 1/28/19 SELECTION AND 

PRESENTATION TO THE 
GLAZA BOARD

Week of 2/4/19 SUBMISSION TO THE 
CITY OF LOS ANGELES 

FOR COUNCIL 
CONSIDERATION

Week of 2/18/19 COUNCIL
CONSIDERATION
EXECUTION OF 

CONTRACT DOCUMENTS

March 2019 CONTRACT START AND 
TRANSITION

VII. PROPOSAL REQUIREMENTS

In the written Proposal, Proposers should include detailed responses to each of the 
Proposal items listed below (“Proposal Items”). The selected Proposer must be willing 
and able to commit to the Proposal Items and all provisions contained in the Draft 
Concession Services Agreement (“Agreement”). The Agreement is contained in the 
Required Documents Section as Required Document W. The contents of a 
Proposer’s response will be deemed as a binding commitment and will be included as 
an attachment to the final Agreement.
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Proposers must respond to each of the following items in their written Proposal. Each 
response must be numbered to correspond with the listed items below.

Proposal Items

A. Cover Letter
B. Company Background and Experience
C. Financial Capacity
D. Business Plan
E. Operational Plan
F. Capital Investment and Revenue-Sharing Proposal
G. Additional Information
H. Required Documents

A. Cover Letter

Proposers are to include a cover letter including, at a minimum, the following 
information:

Proposing company’s legal name (to be used on all documentation associated 
with this RFP and the resultant Agreement);
Type of business entity (corporation, partnership, or sole proprietorship);
Key individuals’ names, including title and position;
Name of main point of contact who will be the only recipient of all information 
related to this RFP and who can speak on behalf of Proposer;
Complete mailing addresses;
Telephone and fax numbers (including office and cell numbers as appropriate); 
E-mail addresses, and any other information needed to contact Proposers;
A statement that the proposing entity confirms its acknowledgement and 
acceptance of the terms and conditions of the RFP and the Concession Services 
Agreement, without exception.

B. Company Background and Experience

This section pertains to your business entities PAST experience and 
CURRENT Operations, not your PROPOSED operation for this Concession

Describe your business entity’s background and experience in providing the 
proposed services, including, if applicable, food, beverage, retail, tram, 
stroller/wheelchair and/or photo booth services at large venues such as the Los 
Angeles Zoo. If this is a new company formed for the operation of this Concession, 
describe the background and qualifications of each of the principals.
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In the case of a partnership submission, a single entity MUST be responsible for all 
obligations and decision making and the sole point of contact and, as such, be 
empowered to enter into an agreement on behalf of the entirety of the partnership.

Each Proposer and subcontractor must have a minimum often (10) years’ qualifying 
experience of providing food and beverage services at large venues.

B.1 Ownership Description
Proposers must include a response to each Proposal item listed below:
B.1.1 Business Address (include corporate and regional operations, if 

applicable)
B.1.2 Length of time in business (in years and months)
B.1.3 Entity type: Sole Proprietorship, Partnership, Limited Liability 

Company (LLC), etc.
B.1.4 Size of company (include total number of employees and annual 

gross revenue)
B.1.5 Organizational chart (including parent company, if applicable)
B.1.6 Names of persons responsible for operations (CEO, key 

operators, etc.)
B.1.7 Any pending mergers (if none, so state)
B.1.8 Ownership information for all proposed subcontractors

Description of Operational Experience
Proposers must include a response to each Proposal Item listed below (if 
none, so state in the response to each item):
B.2.1 Mission statement (one page or less) including how the company’s 

goals align with the Zoo experience
B.2.2 Description of comparable current and past operations
B.2.3 Revenues of comparable current or past operations under the 

Proposer’s management, broken down by category (food, non
alcoholic beverages, alcoholic beverages, etc.), for the previous 
five (5) years (if applicable)
Number of years of above experience 
Extent of any related experience
Additional information that demonstrates Proposer’s qualifications

B.2

B.2.4 
B.2.5 
B.2.6

Contracts History
Proposers must include a response to each Proposal Item listed 
below (if none, so state in the response to each item). Include 
contact information for each contract listed:
B.3.1 List all contracts commenced or terminated (including with 

the City of Los Angeles), for whatever reasons, during the 
last ten (10) years, along with an explanation of the reasons 
for any termination

B.3
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B.3.2 List all zoo, aquarium or botanical garden venue contracts 
Proposer or subcontractor had within last ten (10) years, if 
any, including client contact information

B.3.3 List all restaurants/cafe venue contracts Proposer or
subcontractor had within last ten (10) years, including client 
contact information

B.4 Current Operations
Proposers must include a response to each Proposal Item listed below (if
none, so state in the response to each item below):
B.4.1 Describe Proposer’s core business
B.4.2 Additional services, products and works provided outside 

Proposer’s core business
B.4.3 Current business within L.A. County (provide client contact 

information)
B.4.4 Current business in California (if not listed above, provide client 

contact information)
B.4.5 Employee hiring, training, motivation, and promotion policies
B.4.6 Methods and controls for accounting
B.4.7 Details of all certifications held (e.g. ISO 9001), including date of 

last certification/recertification and details of the certifying body 
(copies of certifications may be appended to Proposer’s response)

B.4.8 Details of any recent corporate awards, including the awarding 
body, if relevant to the Proposal

B.5 References
Proposers must include a response to each Proposal Item listed below:

B.5.1 Business References: Provide a minimum of three (3) 
references with which you have conducted business. At least 
one (1) of such references must be a current relationship. 
Include names, addresses, telephone numbers, email 
addresses and the scope of the business relationship.

B.5.2 Financial References: Provide a minimum of three (3) 
references from banks or other financial institutions with 
which your company has a relationship. Include names, 
addresses, telephone numbers, email addresses and the 
type of relationship (e.g., checking/savings accounts, 
commercial loans, landlord, lessor). One of these should be 
a current client account with a minimum of $5 million in 
annual revenue.
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C. Financial Capacity

Each Proposer must demonstrate the means and resources to finance, 
operate, and sustain the Concession as proposed, including start-up and pre
opening costs, inventory and sufficient working capital, and access to 
additional capital if needed. To this end, each Proposer must provide a 
detailed listing of available cash, credit, debt, and funding sources, both 
historical and projected, along with contact information. A Dun & Bradstreet 
(D&B) business credit report should be included. All items submitted are 
subject to verification.

Good Standing/Going Concern
Audited financial statements including footnotes, should be submitted with 
no qualified opinion, including “Going Concern” issues. Issues identified 
as “Going Concern” issues are defined as those which would impact 
the ability of the business to continue operation for the foreseeable future.

C.1

C.2 Amount of Investment
State the amount of investment you will need to begin operations as 
proposed. This amount must include start-up costs. Proposers must 
include a response to each Proposal Item listed below:

C.2.1 Performance deposit
C.2.2 Equipment
C.2.3 Operating supplies (small wares)
C.2.4 Facility improvements
C.2.5 Pre-opening marketing and promotion
C.2.6 Other (list)

The amount stated here must be consistent with the Proposer's Financial 
Projections and Planning, which is to be completed in response to Section
C.4.4 of this RFP.

C.3 Source(s) of Funding
Indicate whether the proposed source(s) of funding the amount listed in Section 
VII.C.2 is cash reserves, financing from a commercial lender, other sources, or a 
combination thereof. If a combination of sources, indicate the amount that is to 
be funded through each source.

Financial Documentation
Each Proposer must provide the following written verification of its ability 
and commitment to provide adequate funding in the amount indicated 
above. Proposers must include a response to each Proposal Item listed 
below:

C.4
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C.4.1 If cash reserves are to be used to fund the operation, provide the 
following (if no cash is to be used, state in your response to this 
section):

• If proposing entity is a public corporation, include a letter signed 
by an officer of the company who represents that company’s 
finance committee or other entity (executive committee, board of 
directors, etc.) that has the authority to approve the 
expenditures. Such letter must be an original and must be 
notarized.

• If proposing entity is a private corporation, include a letter 
signed by an owner of the company that has the authority to 
approve the expenditures. Such letter must be an original and 
must be notarized.

• Copies of current credit reports/ratings of the proposing entity. If 
private capital is to be used, provide copies of current credit 
reports/ratings of the person(s) whose funds are to be used. 
(“Current” in this context shall mean reports/ratings dated 
January 2018 or later.)

C.4.2 If loans are to be used to fund the operation, provide the following 
(if no loans are to be used, state in your response to this section):

* A copy of an unconditional, formal letter of commitment from the 
lenders);

• Copies of current credit reports/ratings of the proposing entity. 
(“Current “in this context shall mean reports/ratings dated January 
2018 or later.)

C.4.3 Provide detailed documentation for any additional sources of 
funding. (If no sources of funding are to be used other than those 
already indicated, state in your response to this section).

C.4.4 Financial Projections and Planning

Proposers are to complete and submit a Pro Forma Financial Statement 
Submittal Form (Submittal Form) (see Exhibit ] and Required Document B) 
and a schedule of proposed commission and minimum commission 
payments as well as commission overrides. All commission payments 
shall be based on Gross Revenue.

The Submittal Form covers anticipated operations over a fifteen (15) year 
term of the Agreement (ten (10) years with one five (5) year renewal 
option at the discretion of GLAZA and the City). Projections should 
demonstrate sound financial planning, be realistic and achievable, and 
support all elements of the Proposal.
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In additional to the Submittal Form, each Proposer shall provide, in their 
own format, a fifteen (15) year sales and commission estimate.

The Submittal Form requires the Proposer to enter the following 
information:

• Pro Forma Profit and Loss: Projections for a fifteen-year term 
(reflecting an agreement of ten (10) years, with one five (5) year 
renewal option at the discretion of GLAZA and the City), including 
projected revenues for each category of sales; variable costs (e.g. cost 
of goods sold); fixed costs (e.g. salaries, advertising and marketing, 
revenue-sharing, depreciation, utilities, insurance, etc.); interest and 
taxes, debt rate, cash flow, and net profit. Proposers may enter 
additional information pertinent to their financial planning.

• Break-Even Analysis: The Proposer’s return on investment is
reflected here. Proposers should provide narrative explanations of their 
projected financial planning, indicating any assumptions made: for 
example, inflation rates anticipated increases in minimum wage and/or 
living wage or decreases in staffing levels; anticipated revenue and/or 
attendance increases. Indicate any research undertaken to support 
these assumptions.

C.5 Insurance and Indemnification

C.5.1 Without limiting the selected Proposer’s obligation to indemnify, 
hold harmless and defend GLAZA, the City and the Zoo, in addition 
to any requirements set by GLAZA (see Required Document A), the 
selected Proposer shall maintain at its own expense the minimum 
amounts of insurance coverage listed in the Required Documents 
Section of this RFP, which is incorporated herein by reference. The 
insurance coverage shall be effective for all injury or damage 
arising during the term of the Agreement, even if a claim is made 
after the termination of the Agreement. Also incorporated herein by 
reference are the insurance requirements of GLAZA as specified in 
the Required Documents. The selected Proposer’s policies for the 
required insurance coverages shall be primary and non-contributory 
to any similar insurance and/or self-insurance that GLAZA, the City 
or the Zoo maintain with NO right of subrogation.

The selected Proposer shall name GLAZA, the City of Los Angeles, 
the City of Los Angeles Department of the Zoo (and others) as 
additional named insureds on insurance policies. Certificates of 
insurance and duplicate original policies shall be sent to GLAZA 
and the City. These documents must be in a form acceptable to the
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Office of the City Administrative Officer, Risk Management. Please 
indicate the types, carriers, and amounts of insurance you are able 
to provide for this purpose.

The selected Proposer shall provide full (not mutual) 
indemnification to GLAZA and the City entities. The required 
indemnification provision is included in the Draft Concession 
Services Agreement which will be sent out and posted several 
weeks prior to the due date of the Proposals. Neither GLAZA nor 
the City of Los Angeles shall provide indemnification or certificates 
of insurance to the selected Proposer.

C.5.2

D. Business Plan

Proposer shall submit a business plan for Concession operations that will deliver high 
quality offerings and services to all visitors. Specific attention should be focused on 
plans for achieving the stated objectives within a similar volume facility and given 
anticipated seasonal fluctuations (e.g., address which concessions/points-of-sale will be 
open during each season based on attendance projections).

Each Proposal must include the names and a description of key personnel (including 
experience, licenses and certifications) who will be assigned to perform work on site 
under the Agreement. Note: The General Manager for the selected Proposer as well as 
other key personnel shall be identified by name and responsibilities and must have a 
minimum of ten (10) years’ experience in similar food and beverage management 
positions. At its sole expense, the selected Proposer shall be responsible for conducting 
regular background checks and regular health checks for communicable diseases, 
including tuberculosis testing, for all of the selected Proposer’s employees working on 
site. GLAZA or the Zoo, at their sole discretion, may reject or disallow the selected 
Proposer’s on-site employment of any individual. Changes to key personnel must be 
approved by the Zoo and GLAZA.

Proposers must provide all heavy and light duty equipment including, but not limited to, 
kitchen equipment, mobile food and beverage carts, point-of-sale systems, credit/debit 
card machines and new technology systems. All equipment and facilities must be 
maintained in good working condition throughout the term of the Agreement. A complete 
list of the major equipment with cost estimates must be included in the Proposal. Any 
existing equipment or facilities at the Los Angeles Zoo which have been left in place are 
AS-IS and without representation or warranty. All equipment and facilities are accepted 
by the selected Proposer in AS-IS condition.

All permits and licenses for operating the Concession, including but not limited to Health 
Permits and Alcoholic Beverage Control License, must be maintained throughout the 
term of the Agreement. The Alcoholic Beverage Control License must be transferrable 
at the end of the term of the Agreement at the lesser of current value or price paid by 
the selected Proposer.
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IMPORTANT: All taxes (federal, state, county, city and local) arising from or by virtue of 
the Agreement, including possessory interest tax, will be the responsibility of the 
selected Proposer, including any taxes and assessments against GLAZA or the Zoo for 
taxable possessory interests incurred during the term of the Agreement and any such 
taxes or assessments shall not be deductible or offset against revenue, commissions or 
capital investment.

D.1 Additional Services and/or Amenities
Proposers are encouraged to consider and propose additional food, beverage, 
retail and merchandising ideas; tram, stroller/wheelchair rental and/or photo 
booth concepts and locations; as well as other business activities and/or 
amenities (including additional points of sale) at the facility, provided they are 
appropriate for the Concession, compatible with other Zoo activities, and 
approved by the Zoo and GLAZA.

D.2 Catering
The selected Proposer shall have “Preferred Caterer” status as defined in the 
Draft Concession Services Agreement. The Zoo and GLAZA will refer all catering 
inquires to the selected Proposer, who must provide high quality menu choices 
and reasonable market pricing in keeping with the City’s Good Food Purchasing 
Policies. If the selected Proposer is not able to satisfy the customer's menu, 
price/budget, service, experience or other criteria, GLAZA may authorize the 
customer to bring in their own caterer. Any outside caterer used for a non-GLAZA 
sponsored event will be required to pay at least the same commission as the 
selected Proposer and any such commissions will not be shared with the 
selected Proposer.

If the Zoo and GLAZA determine that the quality of food is not up to its catering 
standards, GLAZA or the Zoo may request the chef be transferred.

For GLAZA-sponsored events, GLAZA retains the right to award catering 
services to another provider for up to four (4) events annually.

Describe catering experience and provide evidence to support ability to handle 
large groups (up to 5,000 people). Proposal should include catering concepts, 
sample menus, pricing, equipment utilization, and staffing plans for events of 
varying sizes.

E. Operational Plan

Proposers should include in their Proposal decor concepts with illustrations and full 
financial cost breakdown for each operating location, e.g., cafes, concession stands, 
mobile food and beverage carts, retail, tram, stroller/wheelchair rental, and/or photo 
booth. Decor concepts must enhance the venue’s ambience and create an attractive
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environment for all visitors. Food and beverage concepts should include, but not be 
limited to: street food, grab and go, branded cuisine, coffee concepts, craft beers, wine 
and non-alcoholic beverages that reflect the cultural diversity of Los Angeles and that 
will comply with the Los Angeles Food Policy Council’s Good Food Purchasing 
Program Guidelines, attached hereto as Required Document C.

E.1 Storage, Office, and Kitchen Space

The Zoo has limited space for kitchens, office and storage. The Proposer shall 
state whether it has other off-site storage, kitchen or office space accessible for 
use during the term of the Agreement. Indicate the square footage needed for 
office space and other back-of-house activities (e.g. storage and other non
revenue generating areas).

E.2 Quality Control, Health and Safety, and Operations Audits

E.2.1 The selected Proposer shall engage and pay for a monthly “secret 
shopper” service to visit the Zoo and prepare a report to the Zoo and 
GLAZA on behalf of the City on quality of Concession operations and 
services performance. The selected Proposer shall also make customer 
survey cards available to Zoo visitors, both on-site and online.

E.2.2 The selected Proposer, through a third party, shall pay for and 
provide monthly health and safety inspections.

E.2.3 The selected Proposer will track quality control monthly in all areas, 
and provide compliance documents monthly, including the Good Food 
Purchasing Program Guidelines, and ensure any and all deficiencies are 
corrected in a timely manner.

E.2.4 The selected Proposer shall be subject to periodic (monthly) 
operating audits of the food service facilities by the Zoo and GLAZA. Such 
audits may include, but not be limited to, a comprehensive review of:

(a) Service quality, attentiveness, courteousness:
(b) Food quality, presentation, and merchandising:
(c) Sanitation practices and conditions;
(d) Personnel appearance;
(e) Training program techniques, schedules, and records;
(f) Safety conditions;
(g) Operational performance from a financial perspective; and
(h) Other related operational conditions and/or practices.

The selected Proposer will reimburse the Zoo and GLAZA for reasonable 
and actual out-of-pocket expenses for all audits required throughout the 
term of the Concession Services Agreement, including financial and
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operational. The need for operations audits and their timing to be solely 
determined by the Zoo and GLAZA and will be reasonable in scope and 
frequency consistent with common audit practice.

E.3 Pricing of Concessions

The selected Proposer shall establish and control the reasonable pricing of all 
items available for sale at the Zoo, subject to the review and written approval of 
the Zoo and GLAZA. Proposers shall include in their Proposal the following 
discounts, at a minimum, and may offer additional discounts as part of their 
Proposal:

E.3.1 A thirty-five percent (35%) discount off regular pricing for all 
concessions paid for by GLAZA or the Zoo at GLAZA- or Zoo-sponsored 
events, including office meetings, Board of Trustees meetings and similar 
functions.

E.3.2 A fifty percent (50%) discount off regular pricing for all food, 
beverage and retail items purchased by Zoo and GLAZA employees, 
docents and volunteers and their guests. The proposer may offer a similar 
benefit to its on-site employees.

E.3.3 A fifty percent (50%) discount off the average price charged to the 
public for breakfast items for Zoo and GLAZA employees, docents and 
volunteers Monday through Friday. The selected Proposer shall also offer 
a planned daily lunch special for Zoo and GLAZA employees, docents and 
volunteers at a fifty percent (50%) discount off the average price charged 
to the public for such a meat. The proposer may offer a similar benefit to 
its on-site employees.

*These discounts will not be included in gross receipts.

E.4 Preventive Maintenance, Repairs and Equipment Replacement

Proposer shall include in their Proposal a maintenance plan that allocates no less 
than 1.5 percent of gross revenues on a monthly basis to address preventive 
maintenance and allocates no less than 1.0 percent for small wares replacement. 
The selected Proposer shall verify to the Zoo and GLAZA that these funds are 
available for this purpose pursuant to procedures to be established in the 
Concession Service Agreement. The selected Proposer shall also develop an 
annual preventive maintenance and small wares purchase plan in conjunction 
with the Zoo and GLAZA.

F. Capital Investment and Revenue-Sharing (Commission) Proposal
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Proposer must demonstrate that the proposed revenue-sharing payment is competitive, 
sustainable, and realistic. Proposed Percentage Commission Form (Exhibit I and 
Required Document B, Pro Forma Financial Statement Form) must be completed and 
inserted in this section. Revenue-sharing terms must also be indicated in the Pro Forma 
Financial Statement submittal form.

F.1 Capital Investment

Capital Improvements are an important aspect of achieving the objective of this 
RFP. This investment, coupled with an ongoing schedule tied to an effective 
preventive maintenance plan, will ensure that Zoo Concessions capital facilities 
and equipment are up to date and properly maintained.

Proposers must submit the following:

1. A fifteen-year Capital Investment plan (reflecting an agreement of ten (10) 
years, with one five (5) year renewal option at the discretion of GLAZA and the 
City). The proposed Capital Investment plan must be designed to be 
implemented in five-year increments. The details of the final Capital Investment 
plan reflecting the Zoo Vision Plan and any necessary amortization schedules 
will be negotiated with the selected Proposer and approved by both the Zoo and 
GLAZA.

Note: Amortization of Capital Investments shall start at the beginning of each 
period, regardless of when spent, such that there are no unamortized amounts at 
the end of each five (5) year period.

2. A sustainability plan which complies with the Los Angeles Green Building 
Code. Details can be found at https://ladbs.org/services/qreen-building- 
sustainability.

3. Renderings of proposed improvements at one or more the Zoo’s concessions, 
along with details on a guaranteed investment amount and schedule of 
investments and improvements.

All improvements must be completed in a manner that will minimize disruption to 
Zoo visitors and Zoo operations. Very clear planning of improvements must be 
made well in advance of any capital construction. All proposed improvements 
shall be approved by the Zoo and GLAZA prior to the required permitting 
process, including but not limited to Los Angeles Department of Building and 
Safety (LADBS), LAFD, Department on Disability, Department of City Planning, 
and the Cultural Fleritage Commission.
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4. Any additional information that the Proposers find relevant.

F.2 Revenue-Sharing (Commission) Proposal

Each Proposal shall include a proposed percentage to be paid monthly on 
merchandise, food, non-alcoholic beverages, alcoholic beverages, catering sales 
and all other revenue-generating activities. Proposal should include a percentage 
(X %) based on annual gross receipts (without deduction). Each Proposal must 
specify a proposed percentage for each location or service for year’s one (1) to 
five (5), additional increased percentage for years six (6) to ten (10), and 
additional increased percentage for years eleven (11) to fifteen (15).

F.3 Minimum Annual Guarantee

Each Proposal must include a proposed Minimum Annual Guarantee (MAG) for 
all concession and/or retail sales determined as a percentage of gross receipts or 
a fixed amount which is equal to or exceeds $1,700,000 dollars annually, 
whichever is greater. Each Proposal should include a proposed MAG as a 
percentage of gross receipts and as a fixed minimum amount for years one (1) to 
five (5), years six (6) to ten (10), and years eleven (11) to fifteen (15).

If by June 30th of each fiscal year, the total monthly commission payments are 
not equal to or do not exceed the MAG, the difference between the actual 
payment received and the MAG will be payable by July 15th for the preceding 
year, pro-rated as necessary for the first year of the Term and the final year of 
the Term.

Proposers may submit their own fixed offer for the Minimum Annual Guarantee. 
However, the amount shall not be less than $1,700,000 annually for a combined 
total from Food/Beverage/Retail for the first five-year period and a larger fixed 
Minimum Annual Guarantee for the following one or two five year periods.

F.4 Additional Attendance Based Commission

In addition to the Minimum Annual Guarantee, in order to ensure that the Zoo 
receives the full value of any attendance and Concessions sales increases 
resulting from Zoo improvements made during the term of this agreement, each 
Proposal shall include an additional Commissions a percentage of all 
concession, food and beverage or retail gross receipts if annual Zoo attendance 
(daytime and nighttime) exceeds 1.9 million annually and/or if annual Zoo 
attendance (daytime and nighttime) exceeds 2.0 million annually and/or if annual 
Zoo attendance (daytime and nighttime) exceeds 2.1 annually.
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G. Additional Information

The information in this section will provide the Proposal Review Committee 
further insight into the Proposer’s business practices and response to specific 
situations.

Relationship
In one page, explain how Proposer will interact and build a relationship with Zoo 
members and visitors.

G.1

G.2 Quality, Creativity and Innovation
What do quality, creativity and innovation mean for Proposer’s guests? in one 
page explain how quality, creativity and innovation impact the concession and/or 
retail guest experience at one of your large facilities (annual attendance of 1 
million visitors or more).

Customer Service and Satisfaction
Give a one-page example of how Proposer went out of its way to seek out and 
resolve guests’ issues in one of Proposer’s large venues (annual attendance of 1 
million visitors or more).

G.3

G.4 Entrepreneurship
In one of Proposer’s large venues (attendance of 1 million visitors or more) 
explain in one page how Proposer operates in entrepreneurial ways.

G.5 Venue Approach
Provide a one paragraph summary of proposed changes for each of the following 
locations. Approximate square footage is listed for each facility. Additional 
information is contained in the Exhibits A and B of this document

Zoo Grill-2356 
Zoo Grill Kiosk-122 
Reggie’s Bistro - 1246 
Mahale Cafe-1124 
Mahale Kiosk - 120 
Churro Factory - 439 
Gorilla Grill-439 
Cafe Pico - 439 
La Casita - 150

G.5.1 
G.5.2 
G.5.3 
G.5.4 
G.5.5 
G.5.6 
G.5.7 
G.5.8 
G.5.9
G.5.10 International Marketplace -3500 
G.5.11 other food or merchandise kiosks 
G.5.12 Tram, stroller rental, photo booth -600
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G.6 - Explain how Proposal will address the items listed in Section V “Objectives of 
the Request for Proposals.”

H. Required Documents

As part of the RFP process, all Proposers are to review, complete, and submit all 
required documents discussed in this RFP and summarized on the attachment to this 
RFP entitled “Supporting Documents Required by the City of Los Angeles.” 
Previous required document submittals and/or waivers do not apply. New forms must be 
completed and submitted. All required documents and forms must be uploaded to 
LABAVN.

Additional information regarding some required documents may be available at the 
Bidders conference, and/or by email to the GLAZA RFP Coordinator. GLAZA and Zoo 
reserve the right to request additional information and/or clarification regarding 
submitted documents during the evaluation process. Proposers must also provide the 
following:

Proposer’s Signature Declaration and Affidavit. This document must be 
signed by an authorized officer of the company. Legal name(s) must be 
consistent on all Proposal documents and the final Concession Services 
Agreement. (Required Document V)
Disposition of Proposals. This document must be signed by an individual 
authorized to bind the Proposer. (Required Document X)
Proposer must submit a signed document agreeing to follow all city, 
county, state and federal laws, ordinances, bylaws, etc., as applicable. 
Form W-9 (Request for Federal Taxpayer ID Number). The name on this 
document must match the Proposer's legal business name, as listed on 
the Proposer's Signature Declaration and Affidavit. (Required Documents 
U and V)
Valid L. A. City Business Tax Registration Certificate (Required Document

H.1

H.2

H.3

H.4

H.5
S)

VIII. BIDDERS CONFERENCE AND SITE WALK

GLAZA will hold a mandatory Bidders conference (“Conference”) to further familiarize 
Proposers with the Zoo and the opportunity for doing business. The purpose of the 
Conference is to clarify the contents of this RFP and to discuss the needs of the 
Concession. A mandatory site walk (“Site Walk”) of the facility will take place after the 
conclusion of the Conference. A maximum of five (5) representatives from each 
Proposer are permitted to attend the Conference and site walk.
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Please contact the GLAZA RFP Coordinator with any questions.

____________ , 2018
10:00 a.m. - 12:00 p.m. 
Los Angeles Zoo

Date:
Time:
Location:

Site Walk: 
Date: 
Time: 
Location:

___________ ,2018
1:00 p.m. - 3:00 pm 
Los Angeles Zoo

Additional site walks may be necessary and will be available to Proposers upon request.
It is highly recommended that prospective Proposers read the complete RFP prior 
to the Conference and begin preparation of their Proposal in order to maximize 
the benefits of the Conference. Proposals will only be accepted from Proposers 
who attend the Bidders Conference and Site Walk.

IX. INSTRUCTIONS TO PROPOSERS

General Guidelines for Written ProposalA.

To be considered for award of this Agreement, Proposers must submit a sealed, written 
Proposal in response to the Proposal Items indicated herein.

Proposers may wish to consider the following guidelines in preparing their Proposals:

Ensure that the Proposal is easy to read and well-organized in its response to 
objectives.

Verify that the Proposal is complete and that it has thoroughly responded to all 
Proposal items and Required Documents in the RFP.

Formulate the responses precisely and with detail; avoid vague, meaningless, or 
open-ended responses. Explain how the responses further the stated objectives.

Ensure that the Proposal demonstrates that the financial projections and cost 
estimates are realistic and sustainable.

Clearly describe what the management team will bring to the Los Angeles Zoo.

If there are significant risks in the business strategy, include plans to mitigate 
those risks, addressing any contingencies that may arise.

The written submittal will be the primary basis on which the Proposal Review Committee 
will consider its recommendation; therefore, Proposers should be as thorough and as
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detailed as possible when responding to each Proposal item and assembling required 
documentation. Proposals may not be amended or modified after the due date.

A Proposer may be deemed to be non-responsive if the Proposer fails to provide all 
required documentation and any supplemental information or clarification requested by 
the GLAZA RFP Coordinator.

Written Proposals constitute a legally binding contract offer. It is requested that 
Proposals be prepared simply and economically, avoiding the use of unnecessary 
promotional material.

B. Proposal Deposit

All Proposals must include a twenty-thousand dollar ($20,000.00) Proposal deposit in 
the form of a cashier's check only, payable to the Greater Los Angeles Zoo 
Association (“Proposal Deposit”). This amount shall be payable as a guarantee that 
the selected Proposer will enter into the Agreement for the Concession. The selected 
Proposer shall have forty-five (45) calendar days from the date the contract is awarded 
to review, sign, and return the Agreement to GLAZA. In the event the selected Proposer 
fails to return the signed Agreement and all other required documents within the allotted 
time frame, a penalty of two-hundred dollars ($200.00) per calendar day shall be 
deducted from the Proposal Deposit. If, after ninety (90) calendar days from the date the 
contract is awarded, the Agreement is not signed in final form and returned, GLAZA 
retains the right to move on to the Proposer with the next highest evaluation ranking.

Proposal Deposits are maintained for all Proposers in the event the selected Proposer 
fails to execute the Agreement and another Proposer is considered for award of the 
contract.

The Proposal Deposit of the selected Proposer will be released upon receipt of the 
required performance deposit, certificate of insurance, and execution of the Agreement. 
In the event that an award is made and the selected Proposer fails to execute the 
Agreement and to provide the required performance deposit and insurance policies 
within ninety (90) days, the Proposal Deposit will be forfeited and retained by GLAZA.

The Proposal Deposits of non-selected Proposers will be returned upon final execution 
of the Agreement with the selected Proposer.

C. Document Check

Please check the LABAVN website carefully to ensure that it includes all the necessary 
documents as referenced within the RFP, including any addenda. If any Proposal Items 
are missing, make a written request via email to the GLAZA RFP Coordinator at 
qlazarfpcoordinator@lazoo.org to upload the missing documents.
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Should a discrepancy in or omissions from said documents be identified, or if there are 
questions as to their meaning, notify the GLAZA RFP Coordinator at the above address 
in writing no later than the deadline date for receiving Proposals. Neither the City nor 
GLAZA will be bound by any oral statements or representations.

Deadline and Delivery InstructionsD.
I

Deadline for Submission

To be considered, Proposals must be received on or before 3:00 pm, 
, 2018 . Late Proposals will not be opened and will be rejected.XXX

Delivery Address

The complete Proposal package shall be placed in a sealed envelope(s) or box (es) 
labeled “Proposal for the “Los Angeles Zoo Food and Beverage and Retail Concession”, 
or Proposal for the “Los Angeles Zoo Food and Beverage Concession” or “Proposal for 
the Los Angeles Zoo Retail Concession.” Said envelope or box shall have the name 
and address of the Proposer on the outside and be delivered to GLAZA as follows:

The original, requested hard copies and electronic copy sent to: 
Greater Los Angeles Zoo Association 

Attn: Hugh Miller 
Chief Financial Officer 

5333 Zoo Dr.
Los Angeles, CA 90027

All late Proposals will not be opened and will be rejected.

Number of Copies

Please provide one (1) original, five (5) hard copies, and one (1) electronic copy on a 
flash drive. Plainly identify the respective documents. An original is one in which a form 
requiring a signature must be signed in wet ink. A reproducible copy is one that can 
readily be reproduced through a photocopier. If the Proposal contains confidential 
information, one (1) additional pre-redacted, non-bound, reproducible copy must be 
provided. Please refer to Section IX G. Confidentiality for additional information 
concerning the treatment of confidential information.

Additionally copies of all documents must be uploaded into LABAVN by the 
proposal deadline.
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Important Notices

Proposers who mail their Proposals should allow adequate time for mail processing and 
delivery. Late Proposals will not be considered for review. The Zoo and GLAZA reserve 
the right to determine the timeliness of the Proposals received. At the day and time 
appointed, all timely submitted Proposals will be opened, and the name of the 
Proposer(s) announced. No other information about the Proposals will be made public 
until such time as the Proposal Review Committee makes an award recommendation.

The Zoo and GLAZA reserve the right to extend the submission deadline should such 
action be in the best interest of the Zoo and GLAZA. In the event that deadline is 
extended, Proposers will have the right to revise submitted Proposals. Proposals may 
be withdrawn personally, by written request, prior to the scheduled closing time for 
receipt of Proposals. After withdrawing a previously submitted Proposal, the Proposer 
may submit another Proposal at any time up to the specified deadline.

A withdrawn Proposal will be returned only if the above-described written withdrawal 
request explicitly requests its return. In such case it will be delivered either by USPS 
mail or in person to a representative of the Proposer who presents the withdrawal 
request with original signature. A delivery service other than USPS mail may be used 
only if the Proposer pays for that service.

Submission of a Proposal pursuant to this RFP shall constitute acknowledgement and 
acceptance of the terms and conditions set forth herein. All portions of the RFP and the 
contents of the Proposal submitted by the selected Proposer shall become contractual 
obligations if the Agreement is awarded. Failure of the selected Proposer to accept 
these obligations may result in cancellation of the award and forfeiture of the Proposal 
Deposit.

E. Verification of information

The Zoo and GLAZA reserve the right to verify the information received in a Proposal. If 
a Proposer knowingly and willfully submits false information or data, GLAZA and the 
City reserve the right to reject the Proposal, if it is determined that the Agreement was 
awarded as a result of false statements or other data submitted in response to this RFP. 
GLAZA and the City reserve the right to terminate the Agreement.

F. Cost of Preparation

All costs of Proposal preparation shall be borne by the Proposer. Neither GLAZA nor 
the City shall, in any event, be liable for any expenses incurred by the Proposer in the 
preparation and/or submission of the Proposal. All Proposers who respond to 
solicitations do so solely at their own expense.
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G. Confidentiality

All Proposals submitted in response to this RFP become the property of GLAZA and the 
City and will be considered public documents. Proposers must identify all copyrighted 
material, trade secrets, or other proprietary information that they claim are exempt from 
disclosure under the Public Records Act (California Code Sections 6259 et seq.). In the 
event such an exemption is claimed, the Proposer shall state in the Proposal that they 
will defend any action brought against GLAZA and/or the City for a refusal to disclose 
such material trade secrets, or other proprietary information to any party making a 
request therefore. Failure to include such a statement shall constitute a waiver of a 
Proposer’s right to exemption from disclosure. Neither the City nor GLAZA assume 
responsibility for disclosure or use of unmarked data for any purposes. Note that 
wholesale use of headers/footers bearing designations such as “confidential”, 
“proprietary”, or “trade secret” on all or nearly all of a Proposal is not acceptable, and 
may be deemed by the Zoo and GLAZA as a waiver of any exemption claim. The 
identification of exempt information must be more specific.

CONTACT WITH GLAZA OR ZOO PERSONNEL:

Please direct all comments and questions to the GLAZA RFP Coordinator. All contact 
regarding this RFP or any matter relating thereto must be in writing and may be 
mailed or e-mailed as follows:

GLAZA RFP Coordinator 
5333 Zoo Dr.
Los Angeles, CA 90027 
glazarfpcoordinator@lazoo.org

Name:
Address:

E-mail:

ALL QUESTIONS MUST BE SUBMITTED IN WRITING TO THE ABOVE EMAIL 
ADDRESS.

To maximize the effectiveness of the Bidders Conference, the GLAZA RFP Coordinator 
requests that Proposers provide questions in writing prior to the Conference. This will 
enable the GLAZA RFP Coordinator to prepare responses in advance. Additional 
questions may be accepted, in writing, at the Conference. However, responses may be 
deferred and provided as addenda to the RFP at a later date

When submitting questions, please specify the RFP section number, paragraph 
number, page number, and quote the passage that prompted the question. This will 
ensure that the passage can be quickly found in the RFP.

All questions, without identifying the submitting company, will be compiled with the 
appropriate answers and issued as an addendum to the RFP. GLAZA reserves the right
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to group similar questions when providing answers. Answers to the questions will also 
be posted on LABAVN and the GLAZA website.

If a GLAZA requirement or the specifications prevent Proposers from submitting a 
Proposal that would be beneficial to the Zoo, please address the concern to the GLAZA

at 5:00 p.m. in order toRFP Coordinator in writing no later than _ 
allow sufficient time for a written response.

., 2018

Questions may address concerns that the application of minimum requirements, 
evaluation criteria and/or business requirements would unfairly disadvantage Proposers 
or, due to unclear instructions, may result in GLAZA not receiving the best possible 
responses from Proposers.

NOTE: IT IS RECOMMENDED THAT QUESTIONS BE SUBMITTED AS SOON AS
, 2018 AT 5:00 P.M IN ORDER TO 

PROVIDE THE GLAZA RFP COORDINATOR SUFFICIENT TIME TO POST WRITTEN 
RESPONSES PRIOR TO THE PROPOSAL DEADLINE, ALL RESPONSES WILL BE 
POSTED ON THE LABAVN WEBSITE, IN ADDITION TO BEING POSTED ON THE 
GLAZA WEBSITE.

POSSIBLE BUT NO LATER THAN

X. EVALUATION, SELECTION, AND AWARD

A preliminary evaluation of all Proposals submitted by the deadline will be conducted to 
determine compliance with City Proposal requirements as detailed in Section III., 
“Request for Proposals (“RFP”) Process” of this RFP and required document 
submissions. Additional information to clarify the content of a submitted Proposal may 
be requested.

All Proposals shall be reviewed to determine that the minimum eligibility requirements 
have been met. All non-responsive Proposers will be informed in writing that their 
Proposal does not meet the minimum eligibility requirements.

Failure of a Proposer to specifically respond to each RFP item, or any other information 
required in accordance with the City contracting provisions, may be grounds for 
rejecting that Proposer’s Proposal.

Any and all Proposals submitted in response to this RFP may be rejected, and any 
informality in a Proposal may be waived by the Zoo and GLAZA, when to do so would 
be to the benefit of the City and GLAZA.

A Proposal Review Committee will review all responsive Proposals for their ability to 
achieve the outcomes described in Section V, “Objectives of the Request for Proposals” 
of this RFP in accordance with the evaluation criteria and response format described 
below and included in Section XA.
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A. Evaluation Criteria

The evaluation process will consist of two levels.

Each Proposer must pass the Level ! Evaluation in order to advance to Level II 
Evaluation.

Throughout the evaluation process, the Zoo and GLAZA reserve the right to request 
additional information to clarify a submitted Proposal.

A.1. Level I - Compliance

The GLAZA RFP Coordinator will conduct a preliminary evaluation of all 
Proposals submitted by the RFP deadline to determine compliance with Proposal 
requirements and mandatory document submissions. The preliminary evaluation 
will focus on the following items:

Cover Letter
Proposal Deposit - $20,000 
Required Documents 
Background and Experience 
Financial Capacity
Statement of acceptance of the terms and form of the Concession 
Services Agreement

A.2 Level i! - Interviews and Presentations

Tentative Interview and Presentation Dates: , 2018

Interviews by the Proposal Review Committee and presentations by Proposers 
will be scheduled individually after Level I compliance documents are completed 
and reviewed.
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PROPOSAL SCORING CRITERIA

Proposers will be scored and ranked based on the following criteria on a 100 
point scale:

Category Maximum Points
Business Plan 10 points
Investment and Facility Improvement 30 points
Proposed Revenue Sharing Payment 35 points
Proposer’s History (including but not 
limited to financial capacity, experience 
with Zoos or similar venues, background, 
references, management)_____________

25 points

TOTAL 100 POINTS

B. Recommendation

A comprehensive review will be conducted by the Proposal Review Committee. 
Proposers will be evaluated, scored, and ranked based on the criteria specified in 
Section X. Evaluation, Selection, And Award of this RFP.

GLAZA and Zoo reserve the right to conduct such investigations they consider 
appropriate with respect to the qualifications of each Proposer and any information 
contained in its Proposal.

C. Award

After the evaluation of the proposals and the interview process has been completed, the 
Proposal Review Committee will make a written recommendation for awarding a 
contract to Mayor and Council. The City reserves the right to accept or reject the 
recommendation. GLAZA will notify all Proposers of the contract award 
recommendation .

The Proposer to whom a contract is awarded shall be required to enter into a written 
contract with the City in a form approved by the City Attorney. This RFP and the 
successful Proposal, or any part thereof, will be incorporated and made a part of the 
final contract. However, the City reserves the right to further negotiate the terms of the 
contract with the selected Proposer. All work assigned to the Proposer under a resulting 
contract will be subject to approvals from any elected or appointed authority, e.g., City 
Council, Mayor, and no minimum level of work or funding is guaranteed.

The Zoo and GLAZA reserve the right to verify the information received in the Proposal. 
If a Proposer knowingly and willfully submits false information or data, The Zoo and 
GLAZA reserve the right to reject that proposal. If it is determined than a contract was
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awarded as a result of false statements or other data submitted in response to this RFP, 
the Zoo and GLAZA reserve the right to terminate the contract.

XI. PROTEST PROCEDURES

GLAZA will notify all Proposers of the contract award recommendation. All Proposers 
will be afforded the opportunity to protest the awarding of a contract under this RFP. 
Any protest must be submitted to the GLAZA RFP Coordinator in writing via U.S. mail 
within seven (7) calendar days of the mailing date of the notice of contract award 
recommendation. Proposers may appeal procedural issues only.

I

The procedure and time limits set forth in this paragraph are mandatory and are the 
Proposer’s sole and exclusive remedy in the event of a protest. Failure by a party 
originating a protest to comply with these procedures shall constitute a waiver of any 
right to further pursue the protest, including filing a Government Code claim or legal 
proceedings.

At a minimum, any written protest document must include the following:

• Name, address, and telephone number of the protesting party.
• Name and number of this RFP.
• Detailed statement of the legal and factual grounds of the protest, including 

copies of all relevant documents. The statement must also refer to the specific 
portion of the documents that form the basis of the protest.

• Request for a ruling from GLAZA.
• Statement as to the form of relief requested.

Written protests and any attached documentation must be sent to the following address:

GLAZA RFP Coordinator /Concessions RFP 
5333 Zoo Dr.
Los Angeles, CA 90027

Name:
Address:

The Zoo and GLAZA will consider the Proposal Review Committee’s recommendation 
for awarding a contract, together will all timely written protests and other pertinent 
information, and will select the Proposer to be awarded the contract and notify all 
Proposer’s of the final selection recommendation. City Council will exercise final 
authority in the selection of the contractor to be awarded through this RFP.
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XII. STANDARD PROVISIONS FOR CITY CONTRACTS 
(Rev. 10/2017 v.3)

The Proposer that is awarded the Concession contract will be required to enter into a 
Concession Services Agreement with GLAZA. The Agreement conforms to the City’s 
contracting provisions. A copy of this RFP, the accepted Proposal, and the City’s 
Standard Provisions for City Contracts (Rev 10/17 v.3) will form a part of the 
Agreement. These include applicable requirements for contractors to do business with 
the City, and documentation thereof, including but not limited to, evidence of insurance 
and requirements for a Business Tax Registration Certificate. A copy of the City’s 
Standard Provisions for City Contracts (Rev 10/17v.3) is included as Exhibit J of this 
RFP and is available at http://cao.lacity.org/risk/StandardProvisions.pdf.

XIII. EXHIBITS

A. Premises Map and Square Footage
B. (B1 - B8) Los Angeles Zoo Venue Data
C. Historical Revenue by Category
D. Historical Revenue by Location
E. Attendance History
F. F1 - F9 Food Location Menu and Prices
G. Current Commission Structure
H. Sponsors
I. Pro Forma Financials Form and Minimum Annual Guarantee Form
J. City Standard Provisions 10-17 V3
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XIV. REQUIRED DOCUMENTS

A. (J1 - J2) Insurance Requirements City and GLAZA
Pro Forma Financials Form and Percentage Commission Form
City Good Food Purchasing Policy
City Contract History Form
City Residence Info Form
City Ethics Form 50
City Ethics Form 55
Affidavit of Non Collusion
Business Inclusion Program
Non Discrimination, Equal Employment, and Affirmative Action
Americans with Disabilities Act
Child Support Ordinance
Contractor Responsibility Ordinance
Equal Benefits Ordinance and First Source Hiring Ordinance
Living Wage Statutory Ordinance
Service Contract Worker Retention Ordinance
Slavery Disclosure/Border Wall Ordinance
Local Business Certification Affidavit of Eligibility
Business Tax Registration
Iran Contracting Act of 2010 Compliance Affidavit
Internal Revenue Service W-9 Form
Proposer’s Signature Declaration and Affidavit
Draft Concession Services Agreement
Disposition of Proposals

B.
C.
D.
E.
F.
G.
H.
I.
J.
K.
L.
M.
N.
O.
P.
Q.
R.
S.
T.
U.
V.
W.
X.

IMPORTANT: Right to Reject Proposals and to Waive Informalities

Notwithstanding any other provisions of this RFP, The Zoo and GLAZA reserve the right 
to withdraw this RFP at any time without prior notice and to return Proposals and 
deposits. GLAZA and City also reserve the right to reject any and all Proposals 
submitted or to waive any minor administrative irregularities contained in any Proposal, 
when to do so would be in the best interest of the Zoo and GLAZA.

GLAZA’s right to manage the concessions is pursuant to City agreements with 
GLAZA. The selected Proposer understands that the City through the Zoo 
Department shall have the right to assume GLAZA’s position in the Agreement. In 
such case, the selected Proposer will continue to have the same rights and 
obligations and the City will have the same rights and responsibilities as GLAZA 
under the Agreement and the selected Proposer waives all rights against GLAZA 
or the City of Los Angeles in the event of such substitution of parties.
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XV. DOCUMENTS REQUIRED BY THE CITY AND PROPOSER’S 
CHECKLISTS

DOCUMENTS REQUIRED BY THE CITY OF LOS ANGELES:
□Req Doc A Insurance Requirements

□Req Dec 3 Pro Forma Financial Statement and Minimum Annual 
Guarantee forms

□Req Doc C Good Food Purchasing Program pledge

□Req Doc D Contractor/Bidding History Form

□Req Doc E Los Angeles Residence Information

□Req Doc F City Ethics Form 50 - Bidding Certification

□Req Doc G City Ethics Form 55 - Prohibited Contributions

□Req Doc H Non-Collusion Affidavit

□Req Doc I Business Inclusion Form

□Req Doc J Non-discrimination, Equal Employment Practices and 
Affirmative Action Program_______________________________

□Req Doc K Americans with Disabilities Act (ADA) Compliance

□Req Doc L Child Support Ordinance Compliance

□Req Dec M Contractor Responsibility Ordinance 
questionnaire_______________________

pledge and

□Req Doc N Equal Benefits Ordinance Compliance & First-Source Hiring

□Req Dec O Living Wage Ordinance Compliance/Exemption request

□Req Doc P Service Contract Worker Retention Ordinance Compliance

□Req Doc O. Slavery Disclosure/Border Wall Disclosure Form

□Req Doc R Local Business Certification Affidavit of Eligibility

□Req Doc S Valid Los Angeles City Business Tax Registration Certificate

□Req Doc T Iran Contracting Act of 2010 compliance

□Req Doc U Internal Revenue Service W-9 Form

□Req Dec V Proposer’s Signature Declaration and Affidavit

□Req Doc W Draft Concession Services Agreement

□Req Doc X Disposition of Proposals
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PROPOSER’S CHECKLIST

PROPOSER NAME

initialPROPOSER’S CHECKLIST
nCover LetterA.

□Company Background
Experience_____________
Ownership Description

and

□
□ofB.2 Description

Experience
Operational

□Contracts HistoryB.3
□Current OperationB.4

□ReferencesB.5
□Financial CapacityC.
□C.i Good Standing

□Amount of InvestmentC.2
□C.3 Source(s) of Funding

□Financial DocumentationC.4
□Insurance and IndemnificationC.5

□Business PlanD.

□D.1 Additional
Amenities

Services and/or

□CateringD.2

□Operational PlanE.
□Storage, Office and Kitchen SpaceE.1
□E.2 Quality Control, Health and Safety, 

and Operations Audit____________
□E.3 Pricing of Concessions

nE.4 Preventive Maintenance and Small 
Wares Replacement Plan_________

□Capital Investment and Revenue
Sharing Proposal _______
Capital Investment

P

□F.1
□F.2 Revenue-Sharing Proposal

Minimum Annual GuaranteeF.3
□Additional InformationG.
□RelationshipG.1
□Quality, Creativity and InnovationG.2

□G.3 Customer Service and Satisfaction

□G,4 Entrepreneurship
□G.5 Venue Approach
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□Explain how Proposal addresses 
Section V Objectives

G.6

□Required Documents

□Proposers Signature Declaration 
and Affidavit. This document must 
be signed by an authorized officer 
of the company. Legal name{s) 
must be consistent on all Proposal 
documents and the final 
Concession Services Agreement.

H.1

□Disposition of Proposals. This 
document must be signed by an 
individual authorized to bind the

H.2

Proposer.
□Proposer must submit a signed 

document agreeing to follow all City, 
County, State and Federal laws, 
ordinances, policies and bylaws as 
applicable______________________

H.3

□H.4 Form W-9 (Request for Federal 
Taxpayer ID Number). The name on 
this document must match the 
Proposer’s legal business name, as 
listed on the Proposer’s Signature 
Declaration
(Required Document V)__________
Valid Business Tax Registration 
Certificate for the City of Los 
Angeles_______________________

and Affidavit.

□H.5
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EXHIBIT B2

EQUIPMENT SCHEDULE
PLUMBING EQUIPMENTELECTRICAL

LOAD (1Hp=276w) PHASE VOLTGAS WASTE HOT WATER COLD WATER STEAM AIRNEW OR 
EXISTING REMARKS: QTY. MANUFACTURER DESCRIPTIONMODEL NO. ITEM

SizeIr.i.h. mbtu type I size R.I.H. | SI2E AMp|wATTS| H.P. |SIZE SIZER.I.H. SIZE Hz

KITCHEN EQUIPMENT
EXISTING SIZE PER PLAN METRO SHELVES METAL SHELVES 1

NEW 1/2" 1/2"FS EAGLE 314-16-21B1 2-COMP PREP SINK 2
g’-2‘x28" DEEP 1/2" 1/2“2"EXISTING D 1 BAKERY 3 COMPARTMENT SINKCUSTOM 3

EXISTING TABLE INCLUDED WITH UNIT 3/4 16.7KW 1 JACKSON20 B JP-24B UNDER COUNTER DISH WASHER 3A

1/2"EXISTING FS 12 60 HOSHIZAKI1 20B KM1200SRE ICE MAKER 4

EXISTING 2 ICE MAKER 4A

EXISTING CUSTOM SPLASH GUARD US PER G.C. CUSTOM CUSTOM SPLASHGUARDS 5
33'EXISTING PROVIDE SOAP k PAPER TOWEL DISfTNSOR 2" 33"1/2 1/2 2 EAGLED HSA-10-FA HANDSINK 6

NEW PRESSURE REGULATOR 3/4- kombuj/HR VULCAN 60L SERIES1 GAS RESTAURANT RANGE 7

3/4"10 PAN CAPACITY* 4 \/2 FT. CCHD 1.25"NEW 3/4' 1/2200MBU/HR FS 2 0.3KW 60 VULCAN1 120 I V5X24G5 CAS CONVECTION! STEAMER ON CABINET BASE

NEW 43.3 9KW 1 160 208 VULCAN VECTS12 ELECTRIC TILTING BRAISING PAN 9
G'-rf CORDNEW 3/4' 4W0HJ/HR, 1/29 60 1 120 VULCAN VC44GD1 D8L DECK GAS CONVECTION OVEN 10

EXISTING HEMA 5-15P 2DA-325V PLUG 120 2kW 60 1 ALTO SHAAM LOW TEMP HOLDING CABINET120 1200-UP T1
w/ CHEMICAL SHELF ABV. 2"EXISTING 1/2 1/2 1 PER G.C.D MOP SINK 12

PRESSURE REG 6“ NATURAL GAS, V.C, 1 1/4"NEW 14WBTU/BR 1 VULCAN HGB50 CHAR BROILER 13

3.8"EXISTING SUPPLY SOAP * PAPER TOWEL DISFENSQR 1/2 1/2D 1 EAGLE GROUP EG20.17 COUNTER DROP-IN SINK 14

3/4“EXISTING SEE CAPTIVE AIR HOODS 35UBTU/HP- CAPT1VEAIRE CUSTOM1 NEW HOOD 15

EXISTING PROVIDED BY G.C. BY G.C. LOCKER 16

HARD USED W/ MICRO SWTCHEXISTING 203/23QV5.110.2 1 60 1 MARS AIR DOORS 72-2 AIR CURTAIN 17

NERMA 5-15P 3" ACHEXISTING 1/25.0 60 HOBART1 120 2812-1 MEAT SUCER 16

EXISTING 1 CUSTOM EXISTING STAINLESS STEEL TABLE 19

PRESSURE REG, f NATURAL GAS, W-C, V2"NEW I20MB7J/HR 60 1 IGR45D1 VULCAN115 DEEP FRYER 20
625" 1 3/4NEW 3 Wire PLUS GRQUH) 15.1 60 TRAULSEND 1 115 1 RBC10D REACH-IN BLAST CHILLER 21

EXISTING CHEMICAL SHELF 22
.75" PVC 
G.C. TO a

PT) OR r ID FLEXIBLE TUBING
:r mounting plate for icewkr

FSNEW 1 CORNELIUS ENDURO - 200 SODA DISPENSER 23

FS - INDIRECT WASTE TO FLOOR SINK 

D - DIRECT WASTE

FS - FLOOR STUB OUT 

DC - DROPPED CORD GC - GENERAL CONTRACTOR
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EXHIBIT C

LA ZOO - 2010 ACTUAL JAN FEB MAR APR MAY JUNE JULY AUG SEPT OCT NOV DEC 2010 TOTAL
ATTENDANCE 92,265 103,971 154,897 167,234 139,214 176,279 133,287 127,941 104,190 57,533 88,889 83,721 1,429,421
Concessions Per Cap 

CONCESSIONS SALES

3.06 3,10 2.97 3.07 2.81 3.12 3.46 3.35 3.21 2.93 2.70 2.65 3.06
282,262 322,449 459,914 513,013 391,577 550,697 461,251 423,060 334,901 168,601 239,913 222,195 4,374,837

Merchandise Per Cap 

MERCHANDISE SALES

1.55 1.84 1.93 1.98 1.87 1.96 2.04 2.09 1.95 1,92 1,53 1.50 1.88
142,841 190,818 298,920 331,287 260,452 345,107 272,056 267,883 202,676 110,384 135,836 125,874 2,684,140

Stroller Per Cap 

STROLLER RENTALS

0.15 0.15 0.16 0.15 0.14 0.14 0.17 0.17 0.17 0,15 0.14 0.13 0.15
13,606 15,834 25,184 24,669 19,075 25,060 22,492 21,570 18,066 8,727 12,175 11,270 217,728

Tram Per Cap 

TRAM SALES

0.28 0.25 0.28 0.32 0.26 0.35 0.35 0.42 0.31 0.09 0.21 0.29 0.30
25,796 26,473 43,230 53,110 36,244 61,182 47,231 54,308 32,247 5,346 18,548 24,252 427.968i

Site Fee Per Cap 

SITE FEE REVENUE

0.00 0.04 0.01 0.01 0.02 0.01 0.00 0.01 0.01 0.01 0.01 0.00 0.01
150 4,450 1,400 1,075 2,558 1,416 450 B75 1,075 403 882 0 14,733

Catering Per Cap 

CATERING SALE5

0.02 0.06 0.04 0.14 0.17 0.04 0.04 0,05 0.16 0.15 0.11 0.32 0.10
1,510 6,656 6,282 23,494 23,603 7,784 4,673 6,721 16,407 8,436 9,371 26,531 141,468

TOTAL SALES 466,165 566,680 834,930 946.653 733,509 991,246 808,152 779,422 605,372 301,897 416,724 410,123 7,860,874i i t
OTHER INCOME

VENDING FEES 2,430 2,565 3,705 5,939 7,529 6,489 6,233 7,469 7,951 4,900 0 6,012 61,221i
SUB CONTRACTOR INCOME 25,691 28,460 45,672 50,469 33,743 43,537 39,454 34,546 28,006 14,716 20,673 19,151 384,117i i

SERVICE CHARGE 77 627 607 1,010 2,593 865 351 891 2,892 344 105 107 10,470
TOTAL 494,363 598,333 884,914 1,004,071 777,374 1,042,136 854,190 822,329 644,220 321,857 437,502 435,393 8,316,683

LA ZOO - 2011 ACTUAL JAN FEB MAR APR MAY JUNE JULY AUG 5EPT OCT NOV DEC 2011 TOTAL
ATTENDANCE 124,501 120,941 137,555 196,162 138,929 196,527 135,461 137,539 106,858 116,682 73,052 121,508 1,605,715
Concessions Per Cap 

CONCESSIONS SALES

3.05 3.19 3.23 3.49 3.11 3.32 3.70 3.71 3.62 3.33 3.15 3.12 3.35
379,469 385,939 444,959 684,396 432,574 652,299 501,062 509,587 387,051 388,224 230,443 379,643 5,375,648

Merchandise Per Cap 

MERCHANDISE SALES

1.67 1.90 1.96 2.10 2.01 1.89 2.11 1.97 1.89 1.59 1.47 1.47 1.87
208,272 229,259 270,009 412,347 278,708 371,624 285,170 270,908 201,705 185,596 107,108 178,737 2,999,442

Stroller Per Cap 

STROLLER RENTALS

0.14 0.15 0.15 0.15 0.13 0,14 0.16 0.16 0.15 0.14 0.14 0.14 0.15
17,586 18,114 20,991 29,809 13,224 27,209 21,987 21,561 15,923 16,453 10,157 16,544 234,558

Tram Per Cap 

TRAM SALES

0.22 0.25 0.23 0.33 0.27 0.31 0.44 0.40 0.38 0.29 0.23 0.25 0.30
27,939 29,761 30,963 64,692 37,702 60.403 59,374 54,834 40,308 33.698 16,898 29.861 486,438L l J I

Site Fee Per Cap 

SITE FEE REVENUE

0.00 0.02 0.01 0.00 0.08 0.02 0.07 0.00 0.00 0.02 0.01 0.04 0.02
585 2,350 1,197 300 11,064 3,282 8,904 650 200 2,550 500 4,300 35,882

Catering Per Cap 

CATERING SALES

0.03 0.08 0.03 0.12 0.18 0.05 0.24 0.04 0.13 0,20 0.04 0.08 0.10
3,559 9,883 4,582 22,770 24,443 10,282 32,080 5,656 14,182 23,591 2,616 9,310 162,954

9,294,920TOTAL SALES 637,410 675,306 772,702 1,214,314 802,715 1,125,103 908,578 863,196 659,368 650,112 367,722 618,395

OTHER INCOME

VENDING FEES 2,061 3,873 3,976 4,144 7,035 6,282 6,772 8,477 7f438 3,645 3,654 1,885 59,243

SUB CONTRACTOR INCOME 31,576 30,952 36,100 61,027 32.849 49,551 37,213 34,833 26,390 28,640 16,546 29,090 414,823i

SERVICE CHARGE 246 1,165 311 182 3,612 771 5,215 466 85 2,124 67 554 14,796
TOTAL 671,293 711,297 813,090 1,279,667 846,210 1,181,706 957,778 907,027 693,280 684,521 387,988 649,924 9,783,782



EXHIBIT C

IA ZOO -2012 ACTUAL JAN FEB MAR APR MAY JUNE JULY AUG SEPT OCT NOV DEC 2012 TOTAL
ATTENDANCE 108,265 127,007 182,462 190,766 168,045 196,905 149,021 92,612 80,993 80,111 95,047 72,313 1,543,547

Concessions Per Cap 

CONCESSIONS SALES

3.21 3.51 3.48 3.69 3.44 3.59 3.79 3,90 3.86 3.43 3.34 3.04 3.54

348,037 445,546 635,596 703,325 578,459 706,511 564,845 361,363 312,598 274,471 317,239 220,117 5,468,107

Merchandise Per Cap 

MERCHANDJSE SALES

1.52 1.84 1.93 1.98 1.88 1.87 1.93 2.07 1.92 1.74 1.56 1.53 1.84

164,074 233,985 351,287 377,634 316,676 369,109 287,244 192,083 155,321 139,289 148,053 110,860 2,845,617

StrolJer Per Cap 

STROLLER RENTALS

0.14 0.16 0.14 0.15 0,13 0.14 0.15 0.17 0.17 0.15 0.14 0.12 0.15

14,992 19,934 26,441 27,691 21,409 28,093 22,669 15,457 13,900 11,914 13,169 8,400 224,069
Tram Per Cap 

TRAM SALES

0.19 0.19 0.20 0.25 0.21 0.25 0.33 0.35 0.34 0.23 0.22 0.17 0.24

20,161 24,619 36,260 47,576 35,947 48,896 49,260 32,336 27,478 18,395 20,922 12,519 374,368

Site Fee Per Cap 

SITE FEE REVENUE

0.01 0.00 0.05 0.00 0.01 0.02 0.01 0.01 0.09 0.01 0,00 0.06 0.02
750 150 9,295 500 1,900 3,500 1,363 800 7,109 500 450 4,300 30,616

Catering Per Cap 

CATERING SALES

0.07 0.04 0.09 0.09 0.07 0.15 0.03 0.10 0.26 0.18 0.07 0.26 0.11
7,904 5,587 17,086 17,597 11,309 29,172 5,177 9,491 21,092 14,817 6,439 19,151 164,822

TOTAL SALES 555,917 729,821 1,075,965 1,174,324 965,701 1,185,281 930,559 611,531 537,497 459,385 506,271 375,347 9,107,598
OTHER INCOME

VENDING FEES 2,207 4,554 3,938 4,289 7,317 5,975 7,000 8,552 5,974 3,758 4,086 3,030 60,681

SUB CONTRACTOR INCOME 26,442 35,151 44,374 54,197 38,545 46,784 38,434 23,648 20.898 19,655 24,915 16,978 390,020L

SERVICE CHARGE 487 142 1,451 453 684 4,398 1,006 611 2,669 48 247 2,935 15,131
TOTAL 585,054 769,669 1,125,727 1,233,263 1,012,247 1,242,437 976,998 644,343 567,038 482,846 535,519 398,291 9,573,431

LA ZOO - 2013 ACTUAL JAN FEB MAR APR MAY JUNE JULY AUG SEPT OCT NOV DEC 2013 TOTAL
ATTENDANCE 95,597 117,007 215,871 162,362 147,289 162,740 131,262 113,611 77,989 87,383 103,225 104,397 1,518,733

Concessions Per Cap 

CONCESSIONS SALES

3,24 3.50 3.67 3.71 3.48 3.81 4.17 4.10 3.80 3.53 3.07 3.27 3.64

309,535 409,316 792,622 602,197 513,112 620,718 547,274 466,036 296,102 308,089 316,750 341,035 5,522,787

Merchandise Per Cap 

MERCHANDISE SALES

1.57 1.75 1.94 1.95 1.83 1.90 1.97 2.00 1.73 1.61 1.49 1.58 1.81

150,472 205,135 419,588 317,365 269,585 308,527 258,866 227,260 134,928 140,646 154,005 164,682 2,751,058

Stroller Per Cap 

STROLLER RENTALS

0.13 0.15 0.15 0.14 0.13 0.13 0.14 0.15 0.14 0.13 0.11 0.12 0.14

12,503 17,672 32,504 22,533 18,839 21,258 18,746 17,228 10,845 11,773 11,112 12,472 207,485

Tram Per Cap 

TRAM SALES

0.20 0.21 0.25 0.24 0.26 0.32 0.37 0.40 0.36 0.28 0.21 0.26 0.28

19,351 25,156 54,714 39,231 38,867 52,143 48,017 45,475 27,864 24,597 21,846 26,745 424,005

Site Fee Per Cap 

SITE FEE REVENUE

0.01 0.00 0.01 o.oi 0.01 0.05 0.01 0.01 0.03 0.02 0.09 0.00 0.02
500 300 2,275 1,700 1,350 8,200 675 950 2,257 2,000 9,050 0 29,257

Catering Per Cap 

CATERING SALES

0.04 0.05 0.06 0.06 0.05 0.11 0.03 0.11 0.22 0.15 0.37 0.07 0.10
3,984 5,858 12,382 9,244 7,942 17,832 4,431 12,784 17,211 12,886 37,882 7,425 149,860

9,084,452TOTAL SALES 496,345 663,437 1,314,085 992,270 849,695 1,028,678 878,009 769.732 489,207 499,991 550,645 552.359i 4
OTHER INCOME

VENDING FEES 1,824 6,484 5,861 6,791 4,876 6,251 6,338 5,518 3,418 3,202 2,998 53,561

SUB CONTRACTOR INCOME 27,133 34,486 70,863 43,219 36,626 35,532 32,610 26,744 19,066 20,592 23,793 28,652 399,318

SERVICE CHARGE 426 162 1,272 989 959 1,261 375 83 1,358 679 4,655 630 12,849
TOTAL 525,727 698,085 1,392,703 1,042,339 894,071 1,070,347 917,245 802,898 515,149 524,681 582,295 584,640 9,550,179



EXHIBIT C

LAZOO-2014 ACTUAL JAN FEB MAR APR MAY JUNE JULY AUG SEPT OCT NOV DEC 2014 TOTAL
ATTENDANCE 121,647 116,314 177,547 111,675 SS..196168,167 142,607 167,111 131,663 227,11892,941 100,283 1,645,259

Concessions Per Cap 

CONCESSIONS SALES

3.58 3.55 3.59 3.29 3.743.46 4.29 3.81 2.834.08 3.09 3.39 3.52

435,787 413,412 582,202 636,621 468,927 624,533 479,353 336,251 286,939537,384 643,531 5,784,789339,850

Merchandise Per Cap 

MERCHANDISE SALES

1.60 1.86 1.95 1.91 1.97 2.10 1.881.98 2.04 1.491.43 1.5B 1.82

194,267 216,681 346,265333,330 272,007 329,275 268,064 234,607 166,052 132,608 158,613 337,696 2,989,465

Stroller Per Cap 

STROLLER RENTALS

0.13 0.13 0.130.13 0.11 0.14 0.13 0.14 0.14 0.13 0.12 0.10 0.13

15,330 15,204 22,588 23,501 15,766 22,916 15,470 12,569 12,207 21,68217,402 12,176 206,811

Tram Per Cap 

TRAM SALES

0.30 0.28 0.24 0.32 0.26 0.31 0.43 0.36 0.26 0.11 0.280.41 0.25

36,358 33,054 41,020 56,694 37,097 47,751 31,94051,300 54,353 25,06323,974 25,297 463,900i
Site Fee Per Cap 

SITE FEE REVENUE

0.00 0.00 0.01 0.01 0.000.00 0.00 0.00 0.00 0.03 0.00 0.00 0.00
0 0 0 2,000 2,000 0 00 324 02,699 0 7,023

Catering Per Cap 

CATERING SALES

0.02 0.08 0,12 0.15 0.37 0,080.06 0-14 0.450.37 0.29 0.13 0.20
2,237 21,9118,881 9,774 21,249 61,672 17,797 32,290 27,366 12,776 101,989 327,370i

TOTAL SALES 683,978 687,232 1,086,993 817,045988,914 786,610 1,129,9611,089,695 895,324 579,102 485,794 548,712 9,779,359

OTHER INCOME

VENDING FEES 2,302 7,666 6,058 678 10,291 6,152 5,8326,859 2,7814,446 3,371 56,438t L i
SUBCONTRACTOR INCOME 37,506 36,010 57,158 34,052 28,75750,378 39.347 32,804 22,807 20,338 25,601 80,358 465,117t
SERVICE CHARGE 1,847107 484 3,030 7,141 1,983 103 2,327 3,191 18 768 40,4581,477

TOTAL 723,787 723,349 1,152,056 854,805 821,622 610,0681,047,443 1,146,474 936,970 1,231,868513,769 579,161 10,341,371

LA ZOO-2015 ACTUAL JAN FEB MAYMAR APR AUG SEPT DECJUNE JULY OCT NOV 2015 TOTAL

ATTENDANCE 124,650 118,805 168,992 187,430 145,801 172,787 115,472 82,552 88,935153,898 251,333 1,714,079103,424

Concessions Per Cap 

CONCESSIONS SALES

3.50 3.47 3.68 3.76 3.43 3.76 4.07 4.51 4.19 3.59 3.71 2.95 3.65

436,074 412,560 705,148 499,593622,158 520,305 345,957 742,552648,935 626,968 319,496 383,964 6,263,709

Merchandise Per Cap 

MERCHANDISE SALES

1.63 1.981.87 2.07 1.84 2.03 2.09 2.12 2.04 1.64 1.61 1.30 1.83

202,691 222,213 371,489350,062 327,952 3,137,882267,769 350.247 321,306 244,405 168,083 145,592 166,074i L

Stroller Per Cap 

STROLLER RENTALS

0.12 0.14 0.14 0.13 0.11 0.13 0.13 0.14 0.16 0.13 0.13 0.10 0.13

15,513 23,836 23,64/ 16,027 22,750 16,562 13,006 11,912 13,86320,607 24,bl4 219,325

Tram Per Cap 

TRAM SALES

0.25 0.30 0.380.23 0.28 0.23 0.34 0.34 0.080.39 0.28 0.27 0.27

30,767 55,734 44,45127,609 48,002 34,257 59,093 52,364 20,88732,435 25,146 28,177 458,920i
Site Fee Per Cap 

SITE FEE REVENUE

0.00 0.000.00 0.00 0.00 0.00 0.00 o.oo0.00 0.00 0.00 0.00 0.00
0 0 0 0 00 0 0 0 0 00 0

Catering Per Cap 

CATERING SALES

0.05 0.10 0.03 0.08 0.360.12 0.22 0.65 0.39 0.230.47 0.16 0.20
6,260 11.908 6,207 11,52720,310 24,904 53,985 98,359 401,78761,882 72,179 13,920 20,347L

691,305TOTALSALES 691,277 1,064,368 1,162,226 829,174 1,142,907 1,093,424 1,214,363850,626 613,465 516,065 612,425 10,481,624i l t
OTHER INCOME

5,059 4,825VENDING FEES 4,646 4,075 8.9227,218 5,611 6,105 0 16,408 4,229 0 67,096

510,529
i i *

38,074 59,304SUB CONTRACTOR INCOME 36,277 51,210 87,69441,766 45,301 39,668 31,322 25,052 26,185 28,675

SERVICE CHARGE 529 1,523 3,033 610 730 2,479 1.384 6,581 2,27213,730 18,426 53,1581,861

734,967 1,226,965TOTAL 733,723 1,122,685 878,887 1,196,298 1,152,927 883,331 661,506 548,750 642,961 1,329,405 11,112,407



EXHIBIT C

LA ZOO-2016 ACTUAL JAN FEB MAR APR MAY JUNE JULY AUG SEPT OCT NOV DEC 2016 TOTAL
ATTENDANCE 105,970 124,342 211,255 161,712 153,581 178,801 135,854 117,291 115,110 121,609 145,483 215,609 1,786,617

Concessions Per Cap 

CONCESSIONS SALES

4,08 3.67 3,97 4.17 3.86 4.36 4.54 4.93 5.01 4.23 3.69 3.80 4.15

432,740 455,731 839,738 673,656 592,557 779,471 616,331 577,725 576,401 515,002 537,086 818,491 7,414,929

Merchandise Per Cap 

MERCHANDISE SALES

1.68 1.89 1.95 2.20 2.09 2.17 2.21 2.22 2.11 1.85 1.63 1.62 1.96

178,522 234,999 411,675 356,422 320,612 388,731 300,429 260,869 243,387 224,772 237,017 348,786 3,506,221

Stroller Per Cap 

STROLLER RENTALS

0.14 0.15 0.16 015 0.12 0.15 0.17 0.17 0.15 0.16 0.11 0.11 0.14

15,100 18,622 34,422 24,722 19,154 26,600 22,962 20,166 17,070 19,116 15,988 22,646 256,568

Tram Per Cap 

TRAM SALES

0.20: 0.21 0.24 0.23 0.21 0.27. 0.37 0.40 0.36 0.28 015 0.07 0.24

21,399 26,508 51,165 37,116 31,637 48,684 50,481 46,455 41,735 33,664 22,206 15,008 426,059

Site Fee Per Cap 

SITE FEE REVENUE

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0 00 0.00 0.00 0.00
0 0 0 0 0 0 0 0 0 0 0 0 0

Catering Per Cap 

CATERING SALES

0.14 0.08 0.02 0.04 0.27 0.42 0.31 0.32 0.20 017 0.08 0.33 0.20
14,310 9,375 5,185 7,234 40,921 75,710 41,461 37,637 22,889 20,206 11,962 70,860 357,749

TOTAL SALES 662,072 745,235 1,342,185 1,099,150 1,004,8B1 1,319,196 1,031,664 942,852 901,482 812,760 824,259 1,275,791 11,961,527
OTHER INCOME
VENDING FEES 4,844 0 9,243 5,483 5,782 4,802 7,033 0 10,704 2,729 1,474 6,238 58,331
SUB CONTRACTOR INCOME 39,582 38,064 72,918 47,289 47,413 55,755 40,424 33,840 38,948 35,206 42,591 81,519 573,548
SERVICE CHARGE 122 609 193 537 4,933 7,516 8,654 4,368 1,628 2,649 180 8,914 40,303
TOTAL 706,619 783,908 1,424,539 1,152,458 1,063,008 1,387,270 1,087,775 981,060 952,762 853,344 868,504 1,372,463 12,633,709

LA ZQO - 2017 ACTUAL JAN FEB MAR APR MAY JUNE JULY AUG SEPT OCT NOV DEC 2017 TOTAL
ATTENDANCE 102,610 92,154 197,256 174,583 142,742 164,741 109,254 101,019 89,041 89,582 172,805 199,036 1,634,823
Concessions Per Cap 
CONCESSIONS SALES

3.42 3.72 4.23 4.38 3.72 4.39 4.72 4.80 5.03 4.17 4.05 3.88 4.18
350,568 342,608 834,481 764,896 530,649 722,650 515,213 484,730 448,146 373,650 700,258 771,903 6,839,752

Merchandise Per Cap 
MERCHANDISE SALES

1.52 1.80 2.27 2.27 1.93 2.20 2.31 2.29 2.13 1.86 1.61 1.42 1.96
156,098 165,621 447,886 396,036 275,905 361,858 252,070 231,691 189,575 166,732 278,346 282,003 3,203,822

Stroller Per Cap 
STROLLER RENTALS

0.11 0.14 0.17 0.16 0.12 0.15 0.16 0.17 0.17 0.15 0.11 0.09 0.14
11,684 12,500 33,342 27,706 17,808 24,436 17,580 16,702 15,104 13,414 19,472 17,050 226,798

Tram Per Cap 
TRAM SALES

0.16 0.18 0.23 0.30 0.26 0.45 0.59 0.52 0.43 0.36 0.17 0.07 0.29
16,413 16,472 46,221 51,785 36,636 74,234 64,003 52,981 38.523 32,054 28,894 14,838 473,053L

Site Fee Per Cap 
SITE FEE REVENUE

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00' 0.00 0.00 0.00
0 0 0 0 0 0 0 0 0 0 0 0 0

Catering Per Cap 
CATERING SALES

0.05 0.20 0.16 0.10 0.35 0.58 0.63 0.87 0.57 0.57 0.22 0.23 0.34
4,844 18,364 31,389 17,193 50,409 96.312 68,562 87,412 50,834 50,663 38,478 45,890 560,349

TOTAL SALES 539,607 555,565 1,393,319 1,257,616 911,407 1,279,490 917,427 873,516 742,181 636,514 1,065,448 1,131,683 11,303,774t L t
OTHER INCOME
VENDING FEES 2,833 4,611 3,883 7,329 7,936 5,117 6,722 8,878 6,832 5,077 4,039 5,749 69,005
SUB CONTRACTOR INCOME 27,906 24,797 62,269 57,844 33,771 40,583 24,697 26,208 26,412 23,122 47,868 65,921 461,399
SERVICE CHARGE 492 2,004 4,251 2,092 1,785 18.728 10,916 16,465 9,366 9,788 5,170 6,935 87,990
TOTAL 570,837 586,977 1,463,722 1,324,881 954,899 1,343,919 959,762 925,066 784,790 674,501 1,122,525 1,210,288 11,922,169



EXHIBIT D

2015 JAN Total 201SFEB MAR MAY JUN AUG SEP OCT DECAPR JUL NOV
Attendance 118,305 168,992 169,968 115,472 82,552 1,714,079.00124,650 195,106 145,801 153, B98 88,935 103,424 250,172
Food Locations
Cafe Pico 29,205 34,678 31,876 19,728 355,290.6526,554 38,049 26,461 25,289 33,162 22,382 45,75522,151

28,379 65,477Cart Operations 25,301 46,674 44,194 64,520 55,728 25.687 15,692 118,057 606,885.41100,156 17,021i
Churro Factory 78,659 79,239 42,37558,969 55,262 80,214 66,243 74,854 59,247 138,156 834,764.2643,508 58,039
Gorilla Grill 16,329 36,326 47,699 33,053 22,007 17,486 7,120 11,721 260,728.4615,515 34,093 19,381 0
Kiosk Mahale Cafe 11,536 28,011 22,811 34,548 26,815 17,770 11,003 7,187 249,402.6228,138 32,996
Kiosk Zoo Grill 44,79924,978 26,627 35,877 28,232 41,514 34,952 26,660 385,784.3351,211 26,312 20,861 23,761
La Casita 2,4148,657 2,2 SI 7,839 991 0 0 62,415.743,946 0 0 0 36,317
MahaleCafe 122,762 119,701 170,767 179,993 127,781 95,169161,766 135,438 166,375 100,898 119,105 134,446 1,634,201.59
Reggie's Bistro 44,065 38,013 42,006 39,309 33,75752,590 51,120 51,672 45,313 32,306 40,913 571,314.63100,351
Zoo Grill 79,95481,446 112,296 118,445 117,739 102,64287,792 77,776 56,406 57,918 120,546 1,079,175.4966,217
Employee 40% Discount 9,749 11,737 8,764 9,2358,330 8,377 10,681 9,170 10,065 9,011 15,076 121,530.9011,338
Total Concessions 622,158 499,594 648,935 483,221 345,957 742,552 6,263,709.00436,074 412,560 640,017 626,968 319,496 383,964
Retail Locations 0
Safari Station 8,942 10,459 18,746 16,360 21,016 5,88420,690 17,919 11,802 5,709 9,487 149,082.762,068
Rainforest Traders 38,734 65,465 74,14072,621 61,853 77,927 51,402 28,815 79,031 648,460.1027,453 31,353
W i Id I ife Wonders 117,845 171,670 130,277 162,444 113,573 90,920111,342 165,209 139,194 85,486 91,251 143,399 1,522,608.29
Bear Necessities 11,314 17,29914,SOB 25,495 13,018 30,271 17,676 11,161 7,188 188,718,5618,099 7,920 14,370
Wild Couture 17,575 19,561 34,256 27,3B9 30,677 11,010 13,976 279,197.9034,924 30,049 20,402 17,231 22,148 i
The Village 4,795 13,112 11,172 14,389 11,174 631 100,669.0612,006 16,186 8,842 3,892 3,381
MerchCart 12,479 12,643 6,734 17,59921,620 19,060 14,331 23,764 11,437 8,122 211,866.265,530 58,547
Total Retail 202,409 343,715 320,540 168,070 145,592218,946 349,259 266,803 349,064 243,628 327,613 3,137,882.00164,966
Strollers & Wheelchairs 0
Stroller Rentals 15,513 22,780 16,027 20,607 16,56223,836 22,750 13,006 11,912 13,863 219,325.0024,614
Tota I Strollers & wheelchairs 15,513 23,836 22,780 22,750 20,607 13,006 219,325.0016,988 16,027 16,562 11,912 24,61413,863
Rides 0 0
Tram Sales 27,864 24,559 43,111 31,380 46,080 40,935 27,51342,413 51,511 22,185 22,821 458,920.0019,980
Total Rides 27,864 42,413 43,111 51,511 22,185 458,920.0024,559 31,380 40,935 27,513 19,96022,8210 0

|Total Net Sales by Locatl 1,037,666 | 2,087,288 I 1,072,160 | 1,014,195673,052681,860 499,184813,803 784,347 554,546 1,116,202 10,079,835.00585,614on



DEC Total 2015APR MAY JUN JUL AUG SEP OCT NOV2016 JAN FEB
215,609 1,786,617.00Attendance 711,255 161,712 153,561 17E,E01 135,654 117,291 115,110 121,609105,970 124,342

Food locations
30,679 28,864 31,945 52,609 488,405,95Cafe Pico 31,064 36,755 63,954 45,077 41,635 54,346 46,030 33,447
45,742 26,371 64,500 132,857 696,501.23Cart Operator 27,968 19,442 50,356 64,826 63,687 54,612 66,567

957,852.9363,589 63,433 57,602 77,536 129,967Churro Factory 75,196 67,856 111,911 31,313 69,427 34,962 55,061
475,700.39Gorilla Grill 58,103 43,881 65,335 53,315 37,249 42,243 34,222 31,630 24,1579,107 14,965 55,382
313,112.61Kiosk Mahale Cafe 27,493 47,488 58,035 31,194 22,299 11,082 5,93312,950 18,072 45,754 34,816

24,784 409,177,33Kiosk Zoo Grill 12,737 51,013 36,227 31,049 52,553 47,361 44,556 34,746 35,1950 15,186 40,720 128,511.047,400 5,583 10,703 10,227 11,115 19,567 2,469 2,511 2,928La Casita
137,755 106,792 117,810 1,551,618.84Mahale Cafe 123,291 129,993 210,427 150,542 131,605 169,945 133,954 124,120 125,586

50,515 60,891 64,920 102,332 755,033.13Reggie1^ Bistro 46,660 49,096 70,532 63,265 59,555 66,682 57,034 51,548
1,733,024,74ai,05S 81,369 92,675 83,006 148,551Zoo Grill 74,135 E6,954^ 155,103 115,680 102,607 120,185 91,585

13,216 134,607.219,368 11,693 10,163 12,522 13,431 11,510Employee 50% Discount 10,172 8,952 _9,541_
731,105 7,414,929.00Total Concesm 592,557 756,693 615,126 546,584 522,063 515,002 527,952432,740 455,731 839,733 673,656

Retail Lacatii
11,304 17,S79 182,002.127,844 11,337 13,322 10,035 6,669 5,156Safari Static 5,290 8,399 17,706 17,009_
47,711 77,724 557,342.7362,314 53,284 61,355 48,701 45,399 41,426 33,103Rainforest T rad era 40,616 49,125 91,534
99,094 131,521 1,554,238.56195,432 152,422 136,479 172,978 121,107 110,471 110,577 109,548Wildlife Wonders 94,062 120,546

IS,021 200,059.0317,289 25,278 25,046 22,853 17,913 8,631 8,953Bear Necessity 3,341 22,005 18,935
23,821 27,669 378,969,3243,419 *4,146 43,154 50,395 34,587 2B,790 23,626 22,314Wild Couture 14,930 22,118

5,994 4,991 7,375 89,391.95The Village 3,286 7,425 13,257 5,432 7,576 7,423 6,355
435,310 3236,629 41,863 36,026 38,323 70,584March Cart 15,409 26,125 43,146 53,500 53,071 48,540

348,786 3.506,211.00338,090 296,727 260,533 243,070 224,772 236,439Total Retail 177,618 234,811 411,157 355,229 31G,9B2
Strollers & Wheelchair

19,116 22,646 256,563.00IB,622 34,422 24,722 19,154 26,600 22,962 20,165 17,070Stroller Rentals 15,100
256,568.0017,070 19,116 22,646Total Strollers-& Wheelchairs 15,100 16,622 34,422 24,722 19,154 26,800 22,96? 20,165

Rides
35,193 2S,922 13,040 12,672 426,059.0023,603 43,244 31,342 26,689 40,211 44,032 40,722Tram Sales 18,493

26,922 18,040 12,672 426,059.00Toral Rides 23,603 43,244 31,842 26,689 40,211 44,032 40,722 35,19316,493

|Total Net Sales by Localion 1,203,562 11,603,767.00982,534 899,929 872,372 788,427 808,265644,794 733,792 1,330,178 1,087,438 955,168 1,235,903



Total 2017OCT NOV DECMAR APR MAY JUN JUL AUG 5EP2017 JAN FEB
39,582 172,805 199,036 1,634,523.00Attendance 102,610 97,154 197,256 174,533_ 142,742 164,741 109,254 101,019 69,041

Food Locations
17,217 35,676 37,903 341,527.06Caf£ Pico 19,618 20,145 56,922 39,411 26,850 17,938 18,327 21,280

63,160 Jg,94j_ 101,859 200,667 852,613,97Cart Ope rati or 28,173 12,150 77,116 86,923 53,024 37,190 53,593 59,935
835,338.5356,565 51,677 46,678 39,619 105,795Chi 51,995 50,778 97,623 87,252 60,015 81,512 55,730Factor;

23,919 31,291 14,128 474,080,95Gorilla Grill 23,070 66,732 64,2 31 42,683 41,360 32,014
27,377 15,536 12,424 12,335 4,700 257,191.11Kiosk Mbha|e Cate 7,275 9,170 36,414 35,837 24,332 38,461 31,331
32,353 24,441 23,953 35,337 24,775 393,038,05Kiosk Zod Grill 10,678 13,341 53,428 32,797 52,693 40,578

121,795.751,709 0 3,314 51,937 50,696Fork in the Road 6,493 0 0 0 0 2,642 0
0 1,674 11,133 10,064 22,670.59Fork in the Road Blue Room 0 0 0 0 0 0 0 0

106,431 124,943 74,590 1,556,526.50Mahale Caft- 104, S33 203,309 177,777 128,529 181,272 124,132 125,605 116,06238,543
704,615,3654,557 42,361 71,748 88,733Reggie's Bistro 42,903 38,502 84,613 69,619 52,770 63,824 45,794 43,673

102,330 1,055,217,6977,962 70,693 58,171 59,673 99,879The Grill 56,422 60,575 141,975 124,540 89,739 113,108
12,961 142,518,5110,943 10,931 14,178 11,538 12,003^Ttiplnye-; 5096 Discount 10,102 9,683 13,849 11,445 11,772 13,114

727,391 5,767,534.62722,650 515,213 484,730 448,146 973,650 677,791Total Concess Ions 345,477 342,461 B34,4B1 764,896 530,649
Retail Locations

O 8,727 54,047 50,062 117,212.524,377 0 0 0 0 o 0 0Safari Station
120,985 94,148 61s,629.9289,719 68,098 85,715 59,379 53,999 41,205 49,759Rainforest Traders 29,759 32,015 90,849

68,594 11973 12,460 1,252,649.35205,819 175,445 12S,833 159,564 114,564 107,195 99,687Wildlife Wonders 79,264 &9,25C
7,3 7 B 8,456 21,349 17,640 195,999,865,681 6,123 29,541 22,716 14,851 27,312 19,194 15,259Bear Necessities

306,790,4625,044 24,423 15,197 11,285 12,864 6,793Wild Comure 16,633 22,223 5S,964 41,82 B 29,070 42,410
54,l0S 81,473 288,992,3113,976 23,116 15,503 11,843 11,022 6,009The Wage B,37S B,231 26,710 26,625

186,266,9735,S27 38,376 18,364 20,779 16,153 15,045 13,081 9,371Merch Cart 11,955 6,316
671 2,322 19,293 31,293.851,567 1,677 2,235 1,766 1,744Employee 20% Discount

189,315 164,671 278,145 281,869 3,194,835.26Total Retail 156,098 164,158 447,710 394,705 274,760 360,574 252,072 230,556
Strollers/Wagons

13,414 19,472 17,050 227,024,00Stroller Rentals 11,684 12,500 33,342 27,706 24,436 17,580 16,928 15,104
13,414 19,472 17,050 227,024,00Tpfal Strollers/Wagnns 11,684 12,500 33,342 27,706 17,30S_ 24,456 17,580 16,928 15,104

Rides
24,690 23,938 11,638 408 085.604Q,06S 45,536 32,959 53,149 47,677 32.5B8Tram Sales 12,781 14,076

24,650 11,638 403,035,6063,758 53,149 47,B77 32,588Total Rides 12,781 14,076 40 066 45,536 32,959
Other

303 7,758,93630 374 314 259 389Conservation (round up) 405 448 816 804 2,258 759 0Freight
72,069.7322,467 44,512Catering/Bar 5,091
79,828.66374 314 259 22,856 44,816Total Other 5,495 81<L 804 2,258 759 630

1,082,763 10,677,308.151,172,207 843,644 780,464 685,467 576,893 1,022,202TOTAL GROSS SALES 531,536 533,642 1,356,415 1,233,652 358,434



JAN MAR APP, MAY JUN 2018 MID YEAR2018 FEB

Attendance 231,063 123,530 126,137 _32,108 145,061 170,547 1,008,446
Food Locations

39,010 33,633 25,6x9 24,669 200,369Cafe Pico 51,996 25,372
378,475113,814 31,304 57,854 60,113 49,522 65,868Cart Operations

Churro Factory 92,71,2 78.009 “0.869 88,245 507,011110,564 66,592
50,273 35,760 265,321Gorilla Gril 50,364 34,286 57,664 36,974

Kiosk Mahale Cafe 25,088 25,511 15,237 32,405 133,08119,977 14,882
Kiosk Zoo Grill 41,322 43,057 -,4.017 58,426 237,98135,222 25,937

33,107 248,339Fork in the Road 60,491 33,734 41,037 38,362 41,607
7,543Fork in the Road Blue Room 9,833 7,788 11,018 14,079 12,460 62,720

161,443 145,315 1,005,885Mahale Cafe 175,953 133,425 185,640 203,503
69,330 63,128 52,343 70,139 393,748Reggie's Bistro 87,445 51,253

118,076 105,-13 85,973 101,432 614,080The Grill 126,078 77,408
i4,5aa 13,266 11 ^2 15,281 81,062Employee 50% Discount 14,813 11,571

Total Concessions 567,437 4,128,071856,551 513,551 753,427 68 “,037 751,008
Retail Locations

89,009 79,833 77,811 99,413 486,003Safari Station 79,605 60,333
897,556RainforestTraders 155,330 115,033 J33,32f 155,601" 134,838 153,423

Wildlife Wonders 17,116 19,030 16,146 25,541 104,75916,821 10,106
35,677 37,145 34,653 49,085 205,123Bear Necessities 28,986 19,576

28,967 15,650 14,739 131,626Wild Couture 15,068 20,543 36,650
31,167 33,714 21,637 23,841 161,870The Village 36,203 15,308

Merch Cart

Employee 20% Discount 1,199 2 791 2,593 2,L0Z 2,276 13,7172,648
Total Retail 395,752 356.833 302,939 368,318 2,000,655334,660 242,097
Strollers/Wagons

17,382 24,024 131,880Stroller Rentals 26,050 16,716 24,938 22,770
Total Strollers/Wagons 16,716 24,938 22.r 70 17,382 24,024 131,88026,050
Rides

28,330 23,504 34,774 165,385Tram Sales 27,581 21,477 29,720

165,385Total Rides 21,477 29 ’20 28,330 23,504 34,77427,581
Other
Conservation (round up) 283 1,007 327 2,827354 374 482
Freight

Catering/Bars 24,448 44,09919,651
Total Other 283 :,C J7 24,775 46,92620,005 374 482

1,094,3 09 312,329 1,202,899 6,472,918TOTAL GROSS SALES 1,264,847 794,215 1,204,319



EXHIBIT E
Los Angeles Zoo 
Attendance History 
2015 Through 2017

Total AttendanceNight TimeDaytime

153,174
120,096
157,781
195,323
169,076
147,864
170,872
125,147
73,251

102,200
141,770
224,515

17,196135,978
119,966
157,781
195,323
169,076
146,133
166,213
117,821

73,251
102,200
119,985
94,410

January
February
March
April
May
June
July
August
September
October
November
December

2015
130

0
0
0

1,731
4,659
7,326

0
0

21,785
130,105

1,781,069182,9321,598,137Total 2015

125,956
137,645
189,706
173,394
187,286
133,044
156,285
130,311
97,539

117,911
147,412
215,728

15,477110,479
137,417
189,706
173,394
187,286
131,645
153,354
125,855
94,273

117,911
94,980
89,816

January
February
March
April
May
June
July
August
September
October
November
December

2016
228

0
0
0

1,399
2,931
4,456
3,266

0
52,432

125,912

1,812,217206,1011,606,116Total 2016

130,464
93,155

170,115
198,274
154,313
132,288
135,993
111,052
81,580

100,214
182,300
257,075

29,044101,420
93,155

170,115
198,274
154,313
130,566
134,860
107,618
78,511

100,214
112,999
100,757

January
February
March
April
May
June
July
August
September
October
November
December

2017
0
0
0
0

1,722
1,133
3,434
3,069

0
69,301

156,318

1,746,823264,0211,482,802Total 2017



EXHIBIT F1

Reggie'sLocation:

$$item

MAIN ITEMS
$11.99Pole-Caught Tuna Said
$10.99Oven-Roasted Turkey Breast
$9.99Brown Sugar Pulled Pork

$12.49Slow-Braised Beef Short Rib
$11.99Lemon-Herb Chicken Breast
$9.99Balsamic-Glazed Portobello

A LA CARTE
$12.99Beastly Burger
$12.99Reggie Burger
$11.49Classic Burger
$10.99Black Bean Burger
$12.99Grilled Chicken Club
$11.99Spicy Chicken Wings

KIDS MENU
$7.99Kid's Turkey Wrap
$7.99Lil Reggie
$7.99Lil Mac
$7.99Kid’s Chicken Tenders

SIDES
$3.79French Fries

House Made Kettle Chips
$8.79Seasonal Side Salad

Jumbo Cookie
BEVERAGES

$3.59Pepsi Fountain Drink
$2.79Coffee
$4.69Izze Sparkling
$4.69Perrier Sparkling Water
$3.79Animal Head Sipper
$8.39Local Craft Beer
$7.99California Wines



Zoo GrillLocation:

$$item

BASKETS
$8.59Hamburger Basket
$8.99Cheeseburger Basket
$8.99Chicken Sandwich Basket
$8.59Veggie Burger Basket
$7.99Chicken Strips Basket

A LA CARTE
$5.59Hamburger
$5.99Cheeseburger
$6.49Chicken Sandwich
$5.59Veggie Burger
$4.29All Beef Hot Dog
$3.79Soft Pretzel
$3.79French Fries

GRAB N' GO
$3.99Yogurt Parfait
$3.99Hummus Cup
$7.99Fruit Salad
$8.79Ceasar Salad
$3.50Side Salad
$8.79Seasonal Salad
$8.49Chicken Salad
$7.99Tuna Salad Sandwich
$8.49Ham Sandwich
$8.49Turkey Wrap
$3.99PB&J Sandwich
$7.99Healthy Turkey Sandwich

KIDS MEALS
$7.99Healthy Kid's Box
$7.99Kid's Club Box Lunch

PIZZA
$5.09Pepperoni Pizza
$4.99Cheese Pizza

BEVERAGES
$3.79Pepsi Fountain Drink
$5.99Pepsi Collectors Cup
$1.09Fountain Drink Refill
$3.69Gatorade
$3.59Bottled Water
$3.79Animal Head Sipper
$4.69One Coconut Water
$2.09Reduced Fat Milk
$8.39Craft Beer



Fork in the RoadLocation:

s$item

PIZZA
$5.99Cheese Slice
$6.29Pepperoni Slice

SNACKS
$4.29Popcorn
$3.09Chips

GOLDEN ROAD DRAFT BEER
$7.99Wold Pup Session IPA
$7.99329 Days of Summer
$7.99Hefeweizen

BEVERAGES
$3.5916 oz Soft Drink
$5.9932 oz Souvenir Cup

i

i



Churro FactoryLocation:

$$item

MAIN ITEMS
$4,49Cinnamon Churro
$4.49Bavarian Churro
$3.99Soft Serve Ice Cream Cup or Cone
$5.29Churro Sundae
$4.29Popcorn
$4.79Cotton Candy
$3.79Soft Pretzel

BEVERAGES
$3.99Pepsi Fountain Drink 24 oz
$5.99Collector Cup 32 oz
$1.09Fountain Drink Refill
$4.49Water 1 liter
$3.59Water 20 oz



Goriifa GrillLocation:

$$item

MAIN ITEMS
$7.49Philly Cheesesteak
$8.39Italian Sausage Sandwich

All Beef Hot Dog $4.49
$7.99Kids Club Lunch Box

SIDES
$4.49Onion Rings
$3.99French Fries
$3.09Chips
$3.49Paleta Fruit Bar

BEVERAGES
$3.9924 oz Soft Drink
$5.9932 oz. Collector Cup
$1.09Soft Drink Refill
$4.4920 oz Bottled Water
$3.591 liter Bottled Water

5mall Icee $4.79
$5.79Large Icee
$8.79Icee Colector Cup
$6.9912 oz Canned Beer
$7.9916 Aluminum Bottled Beer



Location:

$$item

BASKETS
$8.59Hamburger Basket
$8.99Cheeseburger Basket
$8.99Chicken Sandwich Basket
$8.59Veggie Burger Basket
$7.99Chicken Strips Basket

A LA CARTE
$5.59Hamburger
$5.99Cheeseburger
$6.49Chicken Sandwich
$5.59Veggie Burger
$4.29All Beef Hot Dog
$3.79Soft Pretzel
$3.79French Fries

GRAB N' GO
$3,99Yogurt Parfait
$3.99Hummus Cup
$7.99Fruit Salad
$8.79Ceasar Salad
$3.50Side Salad
$8.79Seasonal Salad
$8.49Chicken Salad
$7.99Tuna Salad Sandwich
$8.49Ham Sandwich
$8.49Turkey Wrap
$3.99PB&J Sandwich
$7.99Healthy Turkey Sandwich

KIDS MEALS
$7.99Healthy Kid's Box

Kid's Club Box Lunch $7.99
PIZZA

$5.09Pepperoni Pizza
$4.99Cheese Pizza

BEVERAGES
$3.79Pepsi Fountain Drink
$5.99Pepsi Collectors Cup
$1.09Fountain Drink Refill
$3.69Gatorade
$3.59Bottled Water
$3.79Animal Head Sipper
$4.69One Coconut Water
$2.09Reduced Fat Milk
$8.39Craft Beer



Cafe PicoLocation:

$$item

MAIN ITEMS
$8.89Grilled Chicken Taco

Grilled Chicken Burrito $8.89
$8.89Grilled Chicken Torta
$8.89Grilled Chicken Nachos
$9.69Beef Short Rib Taco
$9.69Beef Short Rib Burrito

Beef Short Rib Torta $9.69
$9.69Beef Short Rib Nachos
$8.99Pork Carnitas Taco
$8.99Pork Carnitas Burrito
$8.99Pork Carnitas Torta
$5.99Pork Carnitas Nachos

Nachos (no meat) $5.99
KIDS

$5.99Kids Grilled Chicken
$5.99Kids Beef Short Rib
$5.99Kids Pork Carnitas

BEVERAGES
$3.99Fountain Beverage
$5.99Collector Cup Drink
$3.99Aguas Frescas
$3.59Bottled Water Small
$4.49Bottled Water Large
$4.79cee Frozen Small
$5.79Icee Frozen Large
$8,79Icee Collector Bottle
$6.9912oz Can Cerveza
$7.9916oz Aluminum Cerveza

EXTRAS
$1.09Tortilla Chips
$3.99Cinamon Churro

Frozen Fruit Paleta $3.49



Churro Factory

Cinnamon Churro 4.49 Pepsi Fountain Drink 3.79
Soft-Serve Ice Cream 3.59 Pepsi Collector Cup 5.99
Churro Sundae 
Popcorn 
Cotton Candy

EXHIBIT F2

4.69 Pepsi Fountain Refill 106
3.69 Water-1 Liter 4.49
3.79 Water - 20 Ounce 3.59

taxes not included



m am EXHIBIT F3i mmmamI. ,i ■r

Traditional Mexican bolillo roll, refried beans 
guacamole, tomato, lettuce, and queso fresco.

>

l

3 soft street tacos, topped with cilantro 
onion, and queso fresco.

I

Large flour tortilla filled with refried beans 
cilantro, onion, and queso f resco.

■X.-T. •.,
V

\yfv.
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■ yd
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All entrees served with house mode tortilla chips and salsa.
A1



r
1 I

$3.11Fountain beverage 
Horchata 
Collector cup drink 
Aguas f rescas 
Bottled water small $3.51 
Bottled water large $1.51 
Icee frozen small 
Icee frozen large 
Icee collector bottle $1.81 
Domestic cerveza 
Imported cerveza

One bean burrito 

or street taco 

served with 

tortilla chips and 

milk or juice.

$3.11
$5.81
$3.51

$5/n $i.ii

$5.11

$5.11
Crispy house 

made tortillas 

topped with 

nacho cheese, 

lettuce, tomato 

crema, and 

queso fresco.

$6.11

Salsa (red or green) $0.11 
Guacamole 
Crema

Queso f resco 
Tortilla chips 
Cinnamon churro $3.11
Frozen fruit paleta $3.2^

$1.11

$0.11

$0.11
$5.11

$1.01

Add chicken, beef or 
carnltas for $2.11

k



EXHIBIT F4

7.49Philhj Cheese Steak 
Italian Sausage Sandwich 
All Beef Hot Dog 
Kids Club Lunch Box 
French Fries 
24 Ounce Soft Drink 
32 Ounce Collector Cup 
Drink Refills 
1 Liter Bottled Water 
20 Ounce Bottled Water 
Small Icee 
Large Icee 
Icee Collector Cup 
Domestic Beer 
PremhmBeer

8.39
4.29
7.99
3.79
3.79
5.99
109
4.49
3.59
4.49
5.49
8.49
5.99
6.99

taxes not included



A

EXHIBIT F5

COLD DRINKS KIDS MERLE
PEPSI FOUNTAIN DRINK 
PEPSI COLLECTOR CUP 
FOUNTAIN DRINK REFILL 
GATORADE 
BOTTLED WATER 
ANIMAL HEAD SIPPER 
ONE COCONUT WATER 
REDUCED FAT MILK

3.79
5.99

HEALTHY KIDS BOX
Sunflower butter & jelly or turkey sandwich, 
carrots, fruit & juice.
KIDS CLUB BOX LUNCH
Chicken nuggets or hot aog, chips, graham crackers 
and juice box.

7.99

1.09 7.99
3.69 
3.59 
3.79
4.69 
2.09 
8.39CRAFT BEER

■*,

i
7#h

taxes not included



ca ' a } a '

A SA CUKl!
DINO BURGER BASKET 
DINO CHEESEBURGER BASKET 
CHICKEN SANDWICH BASKET 
BRONTO VEGGIE BURGER BASKET 8.59 
CHICKEN STRIPS BASKET

8.59
8.99
8.99

DINO BURGER 
DINO CHEESEBURGER 
CHICKEN SANDWICH 
BRONTO VEGGIE BURGER

5.59
5.99
6.49
5.59
4.29
3.79

ALL BEEF HOT DOG
7.99 FRENCH FRIES

9\11 baskets served with french fries

PEPPERONI PIZZA SLICE 
CHEESE PIZZA SLICE

5.09
4.99

a
>111:'itI

taxes not included



EXHIBIT F6
REGGIE'S MARKET SELECTIONS

'Have it your way in two easy steps!

STEP |: WHAT APIS TOO CBAV1MG?
10.99

OVEN-ROASTED 
TURKEY BREAST

12.49
SLOW-BRAISED 

BEEF SHORT RIB

9.99
BROWN SUGAR 
PULLED PORK

11.99
CHIPOTLE BBQ 

CHICKEN BREAST

9.99
BALSAMIC-GLAZED

PORTOBELLO

STEP a: HOW CAM WE SERVE IT?

SANDWICH PANINI WRAP SALAD MAC G CHEESE
•Locally-baked roll, cheddar, 
greens, tomato, onion, and 

citrus aioli. Served with 
your choice of side.

Toasted sourdough, 
havarti, greens, tomato, 
and dijon mayo. Served 
with your choice of side.

Whole wheat tortilla, greens, 
avocado, sprouts, tomato, and 
pesto aioli. Served with your 

choice of side.

Komaine lettuce, 
house-made croutons, 
shaved parmesan, and 

Caesar dressing.

House-made cheese 
sauce, pasta shells, 
sundried tomato, 

arugula, and bacon.

SIDES: Trench Tries, House-T/Iade •Kettle Chips, Seasonal Side Salad 
Taxes not included, “Enjoy any market selection entree without protein for just 8.49

NEXTIHCT
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mm healsJURASSIC GRUB
‘Eight-ounce charbroiled and hand-formed 
angus beef patty served with choice of side. 
Md bacon to any burger for $1,99

BEASTLY BURGER
Cheddar cheese, beer-braised onions,
CBCB<3 sauce, lettuce, and tomato.
REGGIE BURGER
"Havarti cheese, arugula, and tomato.
CLASSIC DINO BURGER
"ftmerican cheese, "Reggie’s special 
sauce, lettuce, and tomato.
BRONTO VEGGIE BURGER
Chipotle black bean patty with 
pickled onions, avocado, tomato, 
sprouts, and basil mayonnaise,

SU1 "Reggie’s kids meals served with milk 
or juice and choice of side.
KIDS TURKEY WRAP
©ven-roasted turkey, cheddar cheese, 
and lettuce in a flour tortilla.
LIL' DINO SANDWICH
"Wheat bread, sunflower butter 
and apple slices.
LIL’ MAC
"Pasta shells, tossed in house 
cheddar cheese sauce.
KIDS CHICKEN TENDERS
“Three crispy white meat chicken tenders.

PTERODACTYL WINGS
Crispy-skinned glazed chicken 
wings served with your choice of side.
TITANIS DRUMSTICK
Slow-smoked giant turkey leg served 
with your choice of side.

11.99

7.99
12.99 11.99

7.99

12.99
7.99

PEPSI FOUNTAIN BEVERAGES 
STARBUCK S COFFEE 
IZZE SPARKLING FRUIT DRINK 
PERRIER SPARKLING WATER 
ANIMAL HEAD SIPPER 
LOCAL CRAFT BEER 
CALIFORNIA WINES

11.49 3.59
E.79
4.69
4.69

7.99
10.99

3.79
8.39
7.99 4 V u

a
3.59
3.59
3.59

FRENCH FRIES
HOUSE MADE KETTLE CHIPS
SEASONAL SIDE SALAD

\ -
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$4.49$3.79 Frozen Icee Small
$4.79 Frozen Icee Large
$4.09 Frozen Icee Sports Bottle
$3.79 Frozen Icee Refill
$5.99 Bottled Water
$109 Root Beer Float

Ice Cream Cup or Cone 
Cotton Candy 
Popcorn
Pepsi Fountain Drink 
Pepsi Collector Cup Drink 
Pepsi Fountain Drink Refill

$5.49
$8.49
$3.49
$3.59
$4.49



$4.49$3.79 Frozen Icee Small
$4.79 Frozen Icee Large
$4.09 Frozen Icee Sports Bottle
$3.79 Frozen Icee Refill
$5.99 Bottled Water
$1.09 Root Beer Float

Ice Cream Cup or Cone 
Cotton Candy 
Popcorn
Pepsi Fountain Drink 
Pepsi Collector Cup Drink 
Pepsi Fountain Drink Refill

$5.49
$8.49
$3.49
$3.59
$4.49



EXHIBIT FS

DRINKS a SNACKS
4.49 SOY MILKWATER, 1 LITER 

WATER, SO OUNCE 
PERRIER WATER 
IZZE SPARKLING FRUIT 
OCEAN SPRAY JUICE 
NAKED JUICE 
PURE LEAF TEA 
ANIMAL HEAD SIPPER

3 59 
2.09 
5.99

REDUCED FAT MILK 
DOMESTIC BEER
PREMIUM BEER
HEALTHY KIDS BOX
Sunflower butter & jelly or 
turkey sandwich, carrots, 
fruit and juice box.

3.59

4.99
4.99
3.99 
6.09 
3.99

6.99
7.99

\

jm.
3.79

jt *
n Hittit*it 4' ~ .

Taxes not included.



I

DRINKS
PEPSI FOUNTAIN DRINK 3.79 BOTTLED WATER Small: 3.S9

5.99 COLD BEER
3.79 FROZEN ICEE
2.79 ICEE SOUVENIR

■Large: 4.49
■Premium: 6.99 

Large: 5.49 
8.49

COLLECTOR’S CUP SODA 
KID’S ANIMAL SIPPER 
COFFEE

Domestic: 5.99
Small: 4.49

2

aiiVlif/

■Taxes not included.



burge rs a mm
GOURMET SANDWICH OR WRAP 7.99
Served with house-made potato chips

HEALTHY KIDS BOX
Sunflower butter & jelly or turkey 
sandwich, carrots, fruit and juice box.

KIDS BOX COMBO
Chicken nuggets or hot dog, 
chips, graham crackers and jf 
juice box N^,.

DINO BURGER 
DINO CHEESEBURGER 
CHICKEN SANDWICH 
BRONTO VEGGIE BURGER 
ALL BEEF HOT DOG 
FRENCH FRIES
CHEESE FRIES
CHICKEN STRIPS
Served with french fries

5.S9
5.99
6.49 7.99
5.59

7.993.79

7.99

111:Htif

Taxes not included.



EXHIBIT F-9

Special Events at the Los Angeles Zoo

L.A. Zoo Lights: Zoo Lights is an annual tradition running every night from mid-November through early 
January (with the exception of Thanksgiving, Christmas Eve and Christmas). Zoo visitors experience 
dazzling light shows, interactive exhibits, visit real reindeer and Santa Claus, and enjoy seasonal food 
and drinks throughout the Zoo, Highlights include the immersive Twinkle Tunnel experience, giant 
illuminated snowflakes, a disco ball forest and a spectacular water and light show. Zoo Lights requires a 
separate evening ticket. The three-year annual average attendance is nearly 214,000 visitors with 
attendance growing each year.

Reindeer Romp: This daytime, holiday event, included with Zoo admission and GLAZA membership, 
draws many Zoo visitors who look forward to experiencing live reindeer in Reindeer Village where they 
find enchanting photo ops and fascinating facts about Santa's furry friends. Each weekend, special 
holiday-related weekend activities are offered as well. The three-year annual average daytime attendance 
for Reindeer Romp is 180,000 (based on 8 weekends).

Big Bunnv: Zoo patrons “spring into fun” at this annual three-day celebration featuring musical 
entertainment, crafts, delightful photo ops, special animal encounters, fascinating education stations, and 
much more! All activities except photos are included with paid admission or GLAZA membership. The 
three-year average annual attendance for Big Bunny is 36,000.

Wild for the Planet/Earth Day: Visitors join the daytime celebration of our precious planet and its rich 
biodiversity. Running from Earth Day weekend through Endangered Species Day, the Zoo focuses on 
conservation and sustainability every day. Weekends are even more special, with fun, informative 
activities, shows, and presentations that will inspire as well as entertain visitors. All activities are available 
with admission or GLAZA membership. The three-year average annual attendance for Wild for the Planet 
is 124,000 (based on 4 weekends).

Roaring Nights: The L.A. Zoo's Roaring Nights summer series offers fun, fascinating explorations at the 
intersection of music, art, and wildlife on select summer Friday evenings. Guests wander through an 
expanded are of the Zoo until 8pm, with special animal encounters, feedings, and keeper talks. Once the 
sun sets, the focus shifts to music, with live bands, DJs, and an immersive silent disco experience. Dine 
on fare from LA's favorite food trucks, enjoy specialty cocktails, backyard games, take selfies with 
wildlife-inspired artwork and experience glamping vibes at The Water Hole open-air lounge. Requires 
separate evening admission; 21+ only. The three-year average annual attendance for Roaring Nights is 
7,000.

Brew at the Zoo: Guests tap into their “wild side” at this epic night of craft beer tastings with over 40 
hand-selected breweries, live bands, D-fueled dancing, pub-style grub, pop-up Zoo keeper talks and 
more. Brew requires a separate evening ticket with VIP access available at a higher price. The three-year 
annual average attendance at Brew at the Zoo is 3,600.

Boo at the Zoo: Guests treat their imagination a Boo at the L.A. Zoo, where they find spooktacular fun 
every day in October. This includes entertainment and activities - including live shows, special animal 
feedings, and themed photo ops on weekend days. Costumes are encouraged! Included with daytime 
Zoo admission and GLAZA membership.The three-year average annual attendance is 105,000.



EXHIBIT G

SSA/ LOS ANGELES ZOO - Commission & Financial Obligations

(as of Aug 31, 2018)

CATEGORY SALES COMMISSION
Receipts up to $1,000,000 
Receipts in excess of $1,000,001 up to $1,500,000 
Receipts in excess of $1,500,001 up to $2,500,000 
Receipts in excess of $2,500,001

Concessions F&B 12.25%
14.50%
20.00%
23.65%

Receipts up to $1,000,000 
Receipts in excess of $1,000,001 up to $1,500,000 
Receipts in excess of $1,500,001 up to $2,500,000 
Receipts in excess of $2,500,001

Retaifs Gifts 15.50%
17.50%
18.50%
22.00%

Catering F&B 

(inc service charge)
All receipts 16.50%

Subcontract Food Joint Venture's Portion 23.6%

Subcontact Vending Joint Venture's Portion 40%

Subcontact Retail Joint Venture's Portion 40.0%

Trams All receipts 15%

Stroller Rentals All receipts 10%

Wheel Chair Rentals All receipts 30%

Images Everywhere Joint Venture's Portion 50.0%

Goofy Faces Joint Venture's Portion 50%

Commission Enhancement
Based Upon Attendance (October 1 to September 30) 
Up to 1,500,000
1.500.001 to 1,750,000
1.750.001 to 2,000,000 
2,000,001 and greater

N/A
$1.00 per attendee 
$1.05 per attendee 
$1,10 per attendee

Sponsorship
SSA contributes $200,000 annually ($100,000 every six months) to GLAZA as per sponsorship agreement

Discounts
All Zoo & GAZA staff & volunteers shall receive a 50% discount on food & beverage purchases & 20% on merchandise purchases. 
No commission is due on these sales.

All calculations are based upon Gross Receipts



EXHIBIT H

Concessions Sponsorships

1. PEPSI AND PEPSI CO. PRODUCTS: - Pepsi Beverages Company 
(“Pepsi”) has an agreement with GLAZA for exclusive rights for most 
non-alcoholic beverages sold at the Zoo for a ten (10) year period 
ending January 31,2024. Further, Pepsi has first right of renewal 
based on the best terms and conditions GLAZA can negotiate from 
others. Pepsi provides all required dispensing equipment at no cost, 
including five (5) Pepsi-identified mobile distribution carts. Pepsi 
provides vending machines to dispense Pepsi and Ocean Spray 
products in quantities and locations as may be mutually agreed by 
and between GLAZA and Pepsi. GLAZA anticipates continuing its 
relationship as detailed herein for the duration of the sponsorship and 
retains the right to extend the same without compensation to 
Operator. Notwithstanding the forgoing, approximately ninety (90) to 
one hundred and eighty (180) calendar days prior to the expiration 
date of the sponsorship agreement, GLAZA will consult with Operator 
before entering into new exclusive rights agreement with Pepsi. 
Operator agrees that it will not sell or promote any food, beverages, 
or merchandise that would cause GLAZA to be in breach of its 
agreement with Pepsi.

2. ICEE PRODUCTS: - The ICEE Company (“ICEE”) has an agreement 
with GLAZA for the exclusive rights for frozen drinks sold at the Zoo 
for a five (5) year period ending February 29, 2019. ICEE provides all 
required dispensing equipment at no cost to GLAZA. Operator agrees 
that if this agreement with ICEE is renewed beyond the current end 
date, it will not sell or promote any frozen drinks that would cause 
GLAZA to be in breach of its agreement with ICEE.



RFP EXHIBIT I
PROFORMA FINANCIAL STATEMENTS SUBMITTAL FORM 

LA ZOO FOOD AND BEVERAGE AND RETAIL OPERATIONS
Proposer

Operating Proforma ■ By Contract Year
52 3 41

Revenue:
3A $Food and Non-Ale Beverage Sales 

Alcoholic Beverage Sales_________
3

-: $ i$s
A AA $Catering Sales

A 1s $Retail merchandise sales

1$ $Tram
Photo. Stroller rental $$ 3 $

A * $ A$Total Revenue:

$ $$ $ $Cost of Goods
$ * $3 AGross Mamin

Gross Margin %

Expenses:
1 $ 3 3.RentJCommjssjonl $

AA $ $ $Related Equipment_______________
Food and Non-Ale Beverage Sales i 3 A A $$

_LA - i $ 3 $Alcoholic Beverage Sales 3
3$ 3 3Other

3 3$ A ATotal Rent;
Payroll Costs

- 3A $ $ 3Wages______
Payroll Taxes A$

A A A 3Health Insurance & Benefits A
$3 $ $Workers1 Compensation Insurance 

Total Payroll Costs____________________ 3 $

Vanable Costs
A A A3 AAccounting

JA A - 3 3Advertising, Marketing & Promotion 1.5% 
Dues 3 Subscriptions___________________ - 33 - 3 3

A A 1Environmental Costs 3 -; 3
A $ 3Equipment Replacement - Small 

Equipment Replacement - Large A$ 3 3 A
A A A 3Legal___

Office Expenses A A $ - $ 3
APayroll Processing Fees $ 3 3 - i 3

A AProfessional Services A
A A A $Repair & Maint. -1%

A 3 3 $ 3Repair & Maint. - Building

ASupplies 3 3 3 3
A tjA A AStart up Expenses - Yr 1 

Telephone_____________
$

- ! 3A A A $
$3 3 3 3Travel & Entertainment

AUtilities 3 3 3

A A 3Other A
A ^lA $ 3 3

33 $ 3
Total Variable Expenses 3 3 3
Proposer 
Fixed Costs

Depreciation $ $ $ $ 3

AInsurance & Liability 
Service Contracts

I
A A A A

Licenses 3 3 3 $ '
Other 3 A.

A A A A A
3 3 3 3 3

Total Fixed Expenses 3 3 3 3 3
Total Operating Expenses: A A AA A

1* 3 $ 3 i $Profit Before interest and Taxes
- i 3 ADebt Expense 

Taxes
Other_______

A A A
$ 3 $ $ 3
$ 3 3 - ■ 3 3
3 $ 3 LA 3iVgr Profit:

3 3Break Even Analysis 3 3 3



RFP EXHIBIT I
PROFORMA FINANCIAL STATEMENTS SUBMITTAL FORM 
LA ZOO FOOD AND BEVERAGE AND RETAIL OPERATION

Proposer
Detail Assumptions used for developing proposed Revenues and Expenses

Revenue;
Food and Non-Ale Beverage Sales
Alcoholic Beverage Sales 
Catering Sales

Retail merchandise sales

Tram
Photo, Stroller rental
Other

Cost of Goods

Expenses.

Related Equipment_________
Food and Non-Ale Beverage
Alcoholic Beverage_________
Other ___________ '

Payroll Costs
Wages_______

_ Payroll Taxes
Health Insurance & Benefits
Workers' Compensation Insurance

Variable Costs
Accounting
Advertising, Marketing & Promotion 
Dues & Subscriptions __________
Environmental Costs
Equipment Replacement - Small
Equipment Replacement - Large
Legal ________________
Office Expenses________________
Payroll Processing Fees 
Professional Services
Repair & Maint. - FF&E
Repair & Maint. - Building
Supplies
Start up Expenses - Yr 1 
Telephone ___________
Travel & Entertainment
Utilities
Other

Fixed Costs
Depreciation
Insurance & Liability
Service Contracts
Licenses
Other

Debt Expense
Taxes
.Other



RFP EXHIBIT I
PROFORMA FINANCIALSTATEMENENTS SUBMITTAL FORM 

LA ZOO FOOD AND BEVERAGE AND RETAIL OPERATION
Proposer

Cash Flow - By Contract Year
1 2 3 4 5

Sources of Cash
L$$Capital Loan $ $ $aPrivate Funds $ $ $ $
r$Operating Profits

Plus:_______
Depreciation

$ $ $ $

H$
Change in Accounts Payable 
Change in Payroll Payable

$ $
$ $

Other $ $
Other
Total Sources Of Cash

$ $
$ $

Uses of Cash
Capital Investment 
Change in Accounts Receivables 
Change in Inventory 
Repayment of Loan Principal
Other _______
Total Uses of Cash $ $

$Net Change in Cash Flow 
Break Even Cash Flow

$
$ $$ $ $

SSR77777
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STANDARD PROVISIONS FOR CITY CONTRACTS

PSC-1. Construction of Provisions and Titles Herein

All titles, subtitles, or headings in this Contract have been inserted for convenience, and 
shall not be deemed to affect the meaning or construction of any of the terms or provisions 
of this Contract. The language of this Contract shall be construed according to its fair 
meaning and not strictly for or against CITY or CONTRACTOR. 
"CONTRACTOR" includes the party or parties identified in this Contract. The singular 
shall include the plural and if there is more than one CONTRACTOR, unless expressly 
stated otherwise, their obligations and liabilities shall be joint and several. Use of the 
feminine, masculine, or neuter genders shall be deemed to include the genders not used.

Applicable Law, Interpretation and Enforcement

Each party’s performance shall comply with all applicable laws of the United States of 
America, the State of California, and CITY, including but not limited to, laws regarding 
health and safety, labor and employment, wage and hours and licensing. This Contract 
shall be enforced and interpreted under the laws of the State of California without regard 
to conflict of law principles. CONTRACTOR shall comply with new, amended, or revised 
laws, regulations, or procedures that apply to the performance of this Contract with no 
additional compensation paid to CONTRACTOR.

The word

PSC-2.

In any action arising out of this Contract, CONTRACTOR consents to personal 
jurisdiction, and agrees to bring all such actions, exclusively in state or federal courts 
located in Los Angeles County, California.

If any part, term or provision of this Contract is held void, illegal, unenforceable, or in 
conflict with any federal, state or local law or regulation, the validity of the remaining parts, 
terms or provisions of this Contract shall not be affected.

PSC-3. Time of Effectiveness

Unless otherwise provided, this Contract shall take effect when all of the following events 
have occurred:

This Contract has been signed on behalf of CONTRACTOR by the person 
or persons authorized to bind CONTRACTOR;

This Contract has been approved by the City Council or by the board, officer 
or employee authorized to give such approval;

The Office of the City Attorney has indicated in writing its approval of this 
Contract as to form; and

A.

B.

C.

This Contract has been signed on behalf of CITY by the person designated 
by the City Council, or by the board, officer or employee authorized to enter 
into this Contract.

D.

STANDARD PROVISIONS
FOR CITY CONTRACTS (Rev. 10/17) [v.3] 1



PSC-4. Integrated Contract

This Contract sets forth all of the rights and duties of the parties with respect to the subject 
matter of this Contract, and replaces any and all previous Contracts or understandings, 
whether written or oral, relating thereto. This Contract may be amended only as provided 
for in the provisions of PSC-5 hereof.

PSC-5. Amendment

All amendments to this Contract shall be in writing and signed and approved pursuant to 
the provisions of PSC-3.

PSC-6. Excusable Delays

Neither party shall be liable for its delay or failure to perform any obligation under and in 
accordance with this Contract, if the delay or failure arises out of fires, floods, 
earthquakes, epidemics, quarantine restrictions, other natural occurrences, strikes, 
lockouts (other than a lockout by the party or any of the party's Subcontractors), freight 
embargoes, terrorist acts, insurrections or other civil disturbances, or other similar events 
to those described above, but in each case the delay or failure to perform must be beyond 
the control and without any fault or negligence of the party delayed or failing to perform 
(these events are referred to in this provision as "Force Majeure Events").

Notwithstanding the foregoing, a delay or failure to perform by a Subcontractor of 
CONTRACTOR shall not constitute a Force Majeure Event, unless the delay or failure 
arises out of causes beyond the control of both CONTRACTOR and Subcontractor, and 
without any fault or negligence of either of them. In such case, CONTRACTOR shall not 
be liable for the delay or failure to perform, unless the goods or services to be furnished 
by the Subcontractor were obtainable from other sources in sufficient time to permit 
CONTRACTOR to perform timely. As used in this Contract, the term "Subcontractor" 
means a subcontractor at any tier.

In the event CONTRACTOR’S delay or failure to perform arises out of a Force Majeure 
Event, CONTRACTOR agrees to use commercially reasonable best efforts to obtain the 
goods or services from other sources, and to otherwise mitigate the damages and reduce 
the delay caused by the Force Majeure Event.

PSC-7. Waiver

A waiver of a default of any part, term or provision of this Contract shall not be construed 
as a waiver of any succeeding default or as a waiver of the part, term or provision itself. 
A party’s performance after the other party’s default shall not be construed as a waiver of 
that default.

STANDARD PROVISIONS
FOR CITY CONTRACTS (Rev. 10/17) [v.3] 2



PSC-8. Suspension

At CITY’S sole discretion, CITY may suspend any or all services provided under this 
Contract by providing CONTRACTOR with written notice of suspension. Upon receipt of 
the notice of suspension, CONTRACTOR shall immediately cease the services 
suspended and shall not incur any additional obligations, costs or expenses to CITY until 
CITY gives written notice to recommence the services.

PSC-9. Termination

Termination for ConvenienceA.

CITY may terminate this Contract for CITY’S convenience at any time by providing 
CONTRACTOR thirty days written notice. Upon receipt of the notice of 
termination, CONTRACTOR shall immediately take action not to incur any 
additional obligations, costs or expenses, except as may be necessary to terminate 
its activities. CITY shall pay CONTRACTOR its reasonable and allowable costs 
through the effective date of termination and those reasonable and necessary 
costs incurred by CONTRACTOR to effect the termination. Thereafter, 
CONTRACTOR shall have no further claims against CITY under this Contract. All 
finished and unfinished documents and materials procured for or produced under 
this Contract, including all intellectual property rights CITY is entitled to, shall 
become CITY property upon the date of the termination. CONTRACTOR agrees 
to execute any documents necessary for CITY to perfect, memorialize, or record 
CITY’S ownership of rights provided herein.

Termination for Breach of ContractB.

Except as provided in PSC-6, if CONTRACTOR fails to perform any 
of the provisions of this Contract or so fails to make progress as to 
endanger timely performance of this Contract, CITY may give 
CONTRACTOR written notice of the default. CITY’S default notice 
will indicate whether the default may be cured and the time period to 
cure the default to the sole satisfaction of CITY. Additionally, CITY’S 
default notice may offer CONTRACTOR an opportunity to provide 
CITY with a plan to cure the default, which shall be submitted to CITY 
within the time period allowed by CITY. At CITY’S sole discretion, 
CITY may accept or reject CONTRACTOR’S plan. If the default 
cannot be cured or if CONTRACTOR fails to cure within the period 
allowed by CITY, then CITY may terminate this Contract due to 
CONTRACTOR’S breach of this Contract.

1.

If the default under this Contract is due to CONTRACTOR’S failure 
to maintain the insurance required under this Contract, 
CONTRACTOR shall immediately: (1) suspend performance of any 
services under this Contract for which insurance was required; and 
(2) notify its employees and Subcontractors of the loss of insurance 
coverage and Contractor’s obligation to suspend performance of

2.

STANDARD PROVISIONS
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services. CONTRACTOR shall not recommence performance until 
CONTRACTOR is fully insured and in compliance with CITY’S 
requirements.

If a federal or state proceeding for relief of debtors is undertaken by 
or against CONTRACTOR, or if CONTRACTOR makes an 
assignment for the benefit of creditors, then CITY may immediately 
terminate this Contract.

3.

If CONTRACTOR engages in any dishonest conduct related to the 
performance or administration of this Contract or violates CITY’S 
laws, regulations or policies relating to lobbying, then CITY may 
immediately terminate this Contract.

Acts of Moral Turpitude

4.

5.

CONTRACTOR shall immediately notify CITY if 
CONTRACTOR or any Key Person, as defined below, is 
charged with, indicted for, convicted of, pleads nolo 
contendere to, or forfeits bail or fails to appear in court for a 
hearing related to, any act which constitutes an offense 
involving moral turpitude under federal, state, or local laws 
(“Act of Moral Turpitude”).

If CONTRACTOR or a Key Person is convicted of, pleads nolo 
contendere to, or forfeits bail or fails to appear in court for a 
hearing related to, an Act of Moral Turpitude, CITY may 
immediately terminate this Contract.

if CONTRACTOR or a Key Person is charged with or indicted 
for an Act of Moral Turpitude, CITY may terminate this 
Contract after providing CONTRACTOR an opportunity to 
present evidence of CONTRACTOR’S ability to perform 
under the terms of this Contract.

a.

b.

c.

d. Acts of Moral Turpitude include, but are not limited to: violent 
felonies as defined by Penal Code Section 667.5, crimes 
involving weapons, crimes resulting in serious bodily injury or 
death, serious felonies as defined by Penal Code Section 
1192.7, and those crimes referenced in the Penal Code and 
articulated in California Public Resources Code Section 
5164(a)(2); in addition to and including acts of murder, rape, 
sexual assault, robbery, kidnapping, human trafficking, 
pimping, voluntary manslaughter, aggravated assault, assault 
on a peace officer, mayhem, fraud, domestic abuse, elderly 
abuse, and child abuse, regardless of whether such acts are 
punishable by felony or misdemeanor conviction.

STANDARD PROVISIONS
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For the purposes of this provision, a Key Person is a principal, 
officer, or employee assigned to this Contract, or owner 
(directly or indirectly, through one or more intermediaries) of 
ten percent or more of the voting power or equity interests of
CONTRACTOR.

e.

In the event CITY terminates this Contract as provided in this section, 
CITY may procure, upon such terms and in the manner as CITY may 
deem appropriate, services similar in scope and level of effort to 
those so terminated, and CONTRACTOR shall be liable to CITY for 
all of its costs and damages, including, but not limited to, any excess 
costs for such services.

6.

If, after notice of termination of this Contract under the provisions of 
this section, it is determined for any reason that CONTRACTOR was 
not in default under the provisions of this section, or that the default 
was excusable under the terms of this Contract, the rights and 
obligations of the parties shall be the same as if the notice of 
termination had been issued pursuant to PSC-9(A) Termination for 
Convenience.

7.

The rights and remedies of CITY provided in this section shall not be 
exclusive and are in addition to any other rights and remedies 
provided by law or under this Contract.

In the event that this Contract is terminated, CONTRACTOR shall 
immediately notify all employees and Subcontractors, and shall notify in 
writing all other parties contracted with under the terms of this Contract 
within five working days of the termination.

PSC-10. Independent Contractor

CONTRACTOR is an independent contractor and not an agent or employee of CITY. 
CONTRACTOR shall not represent or otherwise hold out itself or any of its directors, 
officers, partners, employees, or agents to be an agent or employee of CITY.

PSC-11. Contractor’s Personnel

8.

C.

Unless otherwise approved by CITY, CONTRACTOR shall use its own employees to 
perform the services described in this Contract. CITY has the right to review and approve 
any personnel who are assigned to work under this Contract. CONTRACTOR shall 
remove personnel from performing work under this Contract if requested to do so by CITY.

CONTRACTOR shall not use Subcontractors to assist in performance of this Contract 
without the prior written approval of CITY. If CITY permits the use of Subcontractors, 
CONTRACTOR shall remain responsible for performing all aspects of this Contract and 
paying all Subcontractors. CITY has the right to approve CONTRACTOR’S 
Subcontractors, and CITY reserves the right to request replacement of any
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Subcontractor. CITY does not have any obligation to pay CONTRACTOR’S 
Subcontractors, and nothing herein creates any privity of contract between CITY and any 
Subcontractor.

PSC-12. Assignment and Delegation

CONTRACTOR may not, unless it has first obtained the written permission of CITY:

Assign or otherwise alienate any of its rights under this Contract, including 
the right to payment; or

A.

B. Delegate, subcontract, or otherwise transfer any of its duties under this 
Contract.

PSC-13. Permits

CONTRACTOR and its directors, officers, partners, agents, employees, and 
Subcontractors, shall obtain and maintain all licenses, permits, certifications and other 
documents necessary for CONTRACTOR'S performance of this Contract. 
CONTRACTOR shall immediately notify CITY of any suspension, termination, lapses, 
non-renewals, or restrictions of licenses, permits, certificates, or other documents that 
relate to CONTRACTOR’S performance of this Contract.

PSC-14. Claims for Labor and Materials

CONTRACTOR shall promptly pay when due all amounts owed for labor and materials 
furnished in the performance of this Contract so as to prevent any lien or other claim 
under any provision of law from arising against any CITY property (including reports, 
documents, and other tangible or intangible matter produced by CONTRACTOR 
hereunder), and shall pay all amounts due under the Unemployment Insurance Act or any 
other applicable law with respect to labor used to perform under this Contract.

PSC-15. Current Los Angeles City Business Tax Registration Certificate Reouired

For the duration of this Contract, CONTRACTOR shall maintain valid Business Tax 
Registration Certificate(s) as required by CITY'S Business Tax Ordinance, Section 21.00 
et seq. of the Los Angeles Municipal Code (“LAMC”), and shall not allow the Certificate 
to lapse or be revoked or suspended.

PSC-16. Retention of Records. Audit and Reports

CONTRACTOR shall maintain all records, including records of financial transactions, 
pertaining to the performance of this Contract, in their original form or as otherwise 
approved by CITY. These records shall be retained for a period of no less than three 
years from the later of the following: (1) final payment made by CITY, (2) the expiration 
of this Contract or (3) termination of this Contract. The records will be subject to 
examination and audit by authorized CITY personnel or CITY’S representatives at any 
time. CONTRACTOR shall provide any reports requested by CITY regarding
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performance of this Contract. Any subcontract entered into by CONTRACTOR for work 
to be performed under this Contract must include an identical provision.

In lieu of retaining the records for the term as prescribed in this provision, CONTRACTOR 
may, upon CITY’S written approval, submit the required information to CITY in an 
electronic format, e g. USB flash drive, at the expiration or termination of this Contract.

PSC-17. Bonds

All bonds required by CITY shall be fried with the Office of the City Administrative Officer, 
Risk Management for its review and acceptance in accordance with Los Angeles 
Administrative Code (“LAAC”) Sections 11.47 et seq., as amended from to time.

PSC-18. Indemnification |

Except for the active negligence or willful misconduct of CITY, or any of its boards, 
officers, agents, employees, assigns and successors in interest, CONTRACTOR shall 
defend, indemnify and hold harmless CITY and any of its boards, officers, agents, 
employees, assigns, and successors in interest from and against all lawsuits and causes 
of action, claims, losses, demands and expenses, including, but not limited to, attorney's 
fees (both in house and outside counsel) and cost of litigation (including all actual litigation 
costs incurred by CITY, including but not limited to, costs of experts and consultants), 
damages or liability of any nature whatsoever, for death or injury to any person, including 
CONTRACTOR'S employees and agents, or damage or destruction of any property of 
either party hereto or of third parties, arising in any manner by reason of an act, error, or 
omission by CONTRACTOR, Subcontractors, or their boards, officers, agents, 
employees, assigns, and successors in interest. The rights and remedies of CITY 
provided in this section shall not be exclusive and are in addition to any other rights and 
remedies provided by law or under this Contract. This provision will survive expiration or 
termination of this Contract.

PSC-19. Intellectual Property Indemnification

CONTRACTOR, at its own expense, shall defend, indemnify, and hold harmless the 
CITY, and any of its boards, officers, agents, employees, assigns, and successors in 
interest from and against all lawsuits and causes of action, claims, losses, demands and 
expenses, including, but not limited to, attorney's fees (both in house and outside counsel) 
and cost of litigation (including all actual litigation costs incurred by CITY, including but 
not limited to, costs of experts and consultants), damages or liability of any nature arising 
out of the infringement, actual or alleged, director contributory, of any intellectual property 
rights, including, without limitation, patent, copyright, trademark, trade secret, right of 
publicity, and proprietary information: (1) on or in any design, medium, matter, article, 
process, method, application, equipment, device, instrumentation, software, hardware, or 
firmware used by CONTRACTOR, or its Subcontractors, in performing the work under 
this Contract; or (2) as a result of CITY’S actual or intended use of any Work Product (as 
defined in PSC-21) furnished by CONTRACTOR, or its Subcontractors, under this 
Contract. The rights and remedies of CITY provided in this section shall not be exclusive
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and are in addition to any other rights and remedies provided by law or under this 
Contract. This provision will survive expiration or termination of this Contract.

PSC-20. Intellectual Property Warranty

CONTRACTOR represents and warrants that its performance of all obligations under this 
Contract does not infringe in any way, directly or contributorily, upon any third party’s 
intellectual property rights, including, without limitation, patent, copyright, trademark, 
trade secret, right of publicity and proprietary information.

PSC-21. Ownership and License

Unless otherwise provided for herein, all finished and unfinished works, tangible or not, 
created under this Contract including, without limitation, documents, materials, data, 
reports, manuals, specifications, artwork, drawings, sketches, blueprints, studies, 
memoranda, computation sheets, computer programs and databases, schematics, 
photographs, video and audiovisual recordings, sound recordings, marks, logos, graphic 
designs, notes, websites, domain names, inventions, processes, formulas, matters and 
combinations thereof, and all forms of intellectual property originated and prepared by 
CONTRACTOR or its Subcontractors under this Contract (each a “Work Product"; 
collectively “Work Products”) shall be and remain the exclusive property of CITY for its 
use in any manner CITY deems appropriate. CONTRACTOR hereby assigns to CITY all 
goodwill, copyright, trademark, patent, trade secret and all other intellectual property 
rights worldwide in any Work Products originated and prepared under this Contract. 
CONTRACTOR further agrees to execute any documents necessary for CITY to perfect, 
memorialize, or record CITY’S ownership of rights provided herein.

CONTRACTOR agrees that a monetary remedy for breach of this Contract may be 
inadequate, impracticable, or difficult to prove and that a breach may cause CITY 
irreparable harm. CITY may therefore enforce this requirement by seeking injunctive relief 
and specific performance, without any necessity of showing actual damage or irreparable 
harm. Seeking injunctive relief or specific performance does not preclude CITY from 
seeking or obtaining any other relief to which CITY may be entitled.

For ail Work Products delivered to CITY that are not originated or prepared by 
CONTRACTOR or its Subcontractors under this Contract, CONTRACTOR shall secure 
a grant, at no cost to CITY, for a non-exclusive perpetual license to use such Work 
Products for any CITY purposes.

CONTRACTOR shall not provide or disclose any Work Product to any third party without 
prior written consent of CITY.

Any subcontract entered into by CONTRACTOR relating to this Contract shall include this 
provision to contractually bind its Subcontractors performing work under this Contract 
such that CITY’S ownership and license rights of all Work Products are preserved and 
protected as intended herein.
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PSC-22. Data Protection

A. CONTRACTOR shall protect, using the most secure means and technology 
that is commercially available, CITY-provided data or consumer-provided 
data acquired in the course and scope of this Contract, including but not 
limited to customer lists and customer credit card or consumer data, 
(collectively, the “City Data”). CONTRACTOR shall notify CITY in writing 
as soon as reasonably feasible, and in any event within twenty-four hours, 
of CONTRACTOR’S discovery or reasonable belief of any unauthorized 
access of City Data (a “Data Breach”), or of any incident affecting, or 
potentially affecting City Data related to cyber security (a “Security 
Incident”), including, but not limited to, denial of service attack, and system 
outage, instability or degradation due to computer malware or virus. 
CONTRACTOR shall begin remediation immediately. CONTRACTOR 
shall provide daily updates, or more frequently if required by CITY, 
regarding findings and actions performed by CONTRACTOR until the Data 
Breach or Security Incident has been effectively resolved to CITY’S 
satisfaction. CONTRACTOR shall conduct an investigation of the Data 
Breach or Security Incident and shall share the report of the investigation 
with CITY. At CITY’S sole discretion, CITY and its authorized agents shall 
have the right to lead or participate in the investigation. CONTRACTOR 
shall cooperate fully with CITY, its agents and law enforcement.

I

B. If CITY is subject to liability for any Data Breach or Security Incident, then 
CONTRACTOR shall fully indemnify and hold harmless CITY and defend 
against any resulting actions.

PSC-23. Insurance

During the term of this Contract and without limiting CONTRACTOR'S obligation to 
indemnify, hold harmless and defend CITY, CONTRACTOR shall provide and maintain 
at its own expense a program of insurance having the coverages and limits not less than 
the required amounts and types as determined by the Office of the City Administrative 
Officer of Los Angeles, Risk Management (template Form General 146 in Exhibit 1 
hereto). The insurance must: (1) conform to CITY’S requirements; (2) comply with the 
Insurance Contractual Requirements (Form General 133 in Exhibit 1 hereto); and (3) 
otherwise be in a form acceptable to the Office of the City Administrative Officer, Risk 
Management. CONTRACTOR shall comply with all Insurance Contractual Requirements 
shown on Exhibit 1 hereto. Exhibit 1 is hereby incorporated by reference and made a part 
of this Contract.

PSC-24. Best Terms

Throughout the term of this Contract, CONTRACTOR, shall offer CITY the best terms, 
prices, and discounts that are offered to any of CONTRACTOR’S customers for similar 
goods and services provided under this Contract.
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PSC-25. Warranty and Responsibility of Contractor

CONTRACTOR warrants that the work performed hereunder shall be completed in a 
manner consistent with professional standards practiced among those firms within 
CONTRACTOR’S profession, doing the same or similar work under the same or similar 
circumstances.

PSC-26. Mandatory Provisions Pertaining to Non-Discrimination in Employment

Unless otherwise exempt, this Contract is subject to the applicable non-discrimination, 
equal benefits, equal employment practices, and affirmative action program provisions in 
LAAC Section 10.8 et seq., as amended from time to time.

A. CONTRACTOR shall comply with the applicable non-discrimination and 
affirmative action provisions of the laws of the United States of America, the 
State of California, and CITY. In performing this Contract, CONTRACTOR 
shall not discriminate in any of its hiring or employment practices against 
any employee or applicant for employment because of such person’s race, 
color, religion, national origin, ancestry, sex, sexual orientation, gender, 
gender identity, age, disability, domestic partner status, marital status or 
medical condition.

The requirements of Section 10.8.2.1 of the LAAC, the Equal Benefits 
Ordinance, and the provisions of Section 10.8.2.1(f) are incorporated and 
made a part of this Contract by reference.

B.

The provisions of Section 10.8.3 of the LAAC are incorporated and made a 
part of this Contract by reference and will be known as the “Equal 
Employment Practices” provisions of this Contract.

C.

D. The provisions of Section 10.8.4 of the LAAC are incorporated and made a 
part of this Contract by reference and will be known as the “Affirmative 
Action Program” provisions of this Contract.

Any subcontract entered into by CONTRACTOR for work to be performed under this 
Contract must include an identical provision.

PSC-27. Child Support Assignment Orders

CONTRACTOR shall comply with the Child Support Assignment Orders Ordinance, 
Section 10.10 of the LAAC, as amended from time to time. Pursuant to Section 10.10(b) 
of the LAAC, CONTRACTOR shall fully comply with all applicable State and Federal 
employment reporting requirements. Failure of CONTRACTOR to comply with all 
applicable reporting requirements or to implement lawfully served Wage and Earnings 
Assignment or Notices of Assignment, or the failure of any principal owner(s) of 
CONTRACTOR to comply with any Wage and Earnings Assignment or Notices of 
Assignment applicable to them personally, shall constitute a default by the 
CONTRACTOR under this Contract. Failure of CONTRACTOR or principal owner to cure
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the default within 90 days of the notice of default will subject this Contract to termination 
for breach. Any subcontract entered into by CONTRACTOR for work to be performed 
under this Contract must include an identical provision.

PSC-28. Living Wage Ordinance

CONTRACTOR shall comply with the Living Wage Ordinance, LAAC Section 10.37 et 
seq., as amended from time to time. CONTRACTOR further agrees that it shall comply 
with federal law proscribing retaliation for union organizing. Any subcontract entered into 
by CONTRACTOR for work to be performed under this Contract must include an identical 
provision.

PSC-29. Service Contractor Worker Retention Ordinance

CONTRACTOR shall comply with the Service Contractor Worker Retention Ordinance, 
LAAC Section 10 .36 etseq., as amended from time to time. Any subcontract entered into 
by CONTRACTOR for work to be performed under this Contract must include an identical 
provision.

PSC-30. Access and Accommodations

CONTRACTOR represents and certifies that:

CONTRACTOR shall comply with the Americans with Disabilities Act, as 
amended, 42 U.S.C. Section 12101 et seq., the Rehabilitation Act of 1973, 
as amended, 29 U.S.C. Section 701 et seq., the Fair Housing Act, and its 
implementing regulations and any subsequent amendments, and California 
Government Code Section 11135;

A.

B. CONTRACTOR shall not discriminate on the basis of disability or on the 
basis of a person’s relationship to, or association with, a person who has a 
disability;

C. CONTRACTOR shall provide reasonable accommodation upon request to 
ensure equal access to CITY-funded programs, services and activities;

Construction will be performed in accordance with the Uniform Federal 
Accessibility Standards (UFAS), 24 C.F.R. Part 40; and

D.

The buildings and facilities used to provide services under this Contract are 
in compliance with the federal and state standards for accessibility as set 
forth in the 2010 ADA Standards, California Title 24, Chapter 11, or other 
applicable federal and state law.

E.

CONTRACTOR understands that CITY is relying upon these certifications and 
representations as a condition to funding this Contract. Any subcontract entered into by 
CONTRACTOR for work to be performed under this Contract must include an identical 
provision.
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PSC-31.

CONTRACTOR shall comply with the Contractor Responsibility Ordinance, LAAC 
Section 10.40 et seq., as amended from time to time.

Contractor Responsibility Ordinance

Business Inclusion ProgramPSC-32.

Unless otherwise exempted prior to bid submission, CONTRACTOR shall comply with all 
aspects of the Business Inclusion Program as described in the Request for 
Proposal/Qualification process, throughout the duration of this Contract. CONTRACTOR 
shall utilize the Business Assistance Virtual Network (“BAVN") at https://www.labavn.org/, 
to perform and document outreach to Minority, Women, and Other Business Enterprises. 
CONTRACTOR shall perform subcontractor outreach activities through BAVN. 
CONTRACTOR shall not change any of its designated Subcontractors or pledged specific 
items of work to be performed by these Subcontractors, nor shall CONTRACTOR reduce 
their level of effort, without prior written approval of CITY.

PSC-33. Slavery Disclosure Ordinance

CONTRACTOR shall comply with the Slavery Disclosure Ordinance, LAAC Section 10.41 
et seq., as amended from time to time. Any subcontract entered into by CONTRACTOR 
for work to be performed under this Contract must include an identical provision.

PSC-34. First Source Hiring Ordinance

CONTRACTOR shall comply with the First Source Hiring Ordinance, LAAC Section 10.44 
et seq., as amended from time to time. Any subcontract entered into by CONTRACTOR 
for work to be performed under this Contract must include an identical provision.

PSC-35. Local Business Preference Ordinance

CONTRACTOR shall comply with the Local Business Preference Ordinance, LAAC 
Section 10.47 et seq., as amended from time to time. Any subcontract entered into by 
CONTRACTOR for work to be performed under this Contract must include an identical 
provision.

PSC-36. Iran Contracting Act

In accordance with California Public Contract Code Sections 2200-2208, all contractors 
entering into, or renewing contracts with CITY for goods and services estimated at 
$1,000,000 or more are required to complete, sign, and submit the "Iran Contracting Act 
of 2010 Compliance Affidavit."

Restrictions on Campaign Contributions and Fundraising in City Elections

Unless otherwise exempt, if this Contract is valued at $100,000 or more and requires 
approval by an elected CITY office, CONTRACTOR, CONTRACTOR’S principals, and 
CONTRACTOR’S Subcontractors expected to receive at least $100,000 for performance 
under the Contract, and the principals of those Subcontractors (the “Restricted Persons”)

PSC-37.
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shall comply with Charter Section 470(c)(12) and LAMC Section 49.7.35. Failure to 
comply entitles CITY to terminate this Contract and to pursue all available legal remedies. 
Charter Section 470(c)(12) and LAMC Section 49.7.35 limit the ability of the Restricted 
Persons to make campaign contributions to and engage in fundraising for certain elected 
CITY officials or candidates for elected CITY office for twelve months after this Contract 
is signed. Additionally, a CONTRACTOR subject to Charter Section 470(c)(12) is required 
to comply with disclosure requirements by submitting a completed and signed Ethics 
Commission Form 55 and to amend the information in that form as specified by law. Any 
CONTRACTOR subject to Charter Section 470(c)(12) shall include the following notice 
in any contract with any Subcontractor expected to receive at least $100,000 for 
performance under this Contract:

“Notice Regarding Restrictions on Campaign Contributions and Fundraising 
in City Elections

You are a subcontractor on City of Los Angeles Contract
. Pursuant to the City of Los Angeles Charter Section 

470(c)(12) and related ordinances, you and your principals are prohibited from 
making campaign contributions to and fundraising for certain elected City of 
Los Angeles (“CITY’) officials and candidates for elected CITY office for twelve 
months after the CITY contract is signed. You are required to provide the 
names and contact information of your principals to the CONTRACTOR and 
to amend that information within ten business days if it changes during the 
twelve month time period. Failure to comply may result in termination of this 
Contract and any other available legal remedies. Information about the 
restrictions may be found online at ethics.lacity.org or by calling the Los 
Angeles City Ethics Commission at (213) 978-1960."

PSC-38. Contractors’ Use of Criminal History for Consideration of Employment 
Applications

CONTRACTOR shall comply with the City Contractors’ Use of Criminal History for 
Consideration of Employment Applications Ordinance, LAAC Section 10.48 et seq., as 
amended from time to time. Any subcontract entered into by CONTRACTOR for work to 
be performed under this Contract must include an identical provision.

PSC-39. Limitation of City's Obligation to Make Payment to Contractor

#

Notwithstanding any other provision of this Contract, including any exhibits or 
attachments incorporated therein, and in order for CITY to comply with its governing legal 
requirements, CITY shall have no obligation to make any payments to CONTRACTOR 
unless CITY shall have first made an appropriation of funds equal to or in excess of its 
obligation to make any payments as provided in this Contract. CONTRACTOR agrees 
that any services provided by CONTRACTOR, purchases made by CONTRACTOR or 
expenses incurred by CONTRACTOR in excess of the appropriation(s) shall be free and 
without charge to CITY and CITY shall have no obligation to pay for the services, 
purchases or expenses. CONTRACTOR shall have no obligation to provide any services,
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provide any equipment or incur any expenses in excess of the appropriated amount(s) 
until CITY appropriates additional funds for this Contract.

PSC-40. Compliance with Identity Theft Laws and Payment Card Data Security
Standards

CONTRACTOR shall comply with all identity theft laws including without limitation, laws 
related to: (1) payment devices; (2) credit and debit card fraud; and (3) the Fair and 
Accurate Credit Transactions Act (“FACTA”), including its requirement relating to the 
content of transaction receipts provided to Customers. CONTRACTOR also shall comply 
with all requirements related to maintaining compliance with Payment Card Industry Data 
Security Standards (“PCI DSS”). During the performance of any service to install, 
program or update payment devices equipped to conduct credit or debit card transactions, 
including PCI DSS services, CONTRACTOR shall verify proper truncation of receipts in 
compliance with FACTA.

PSC-41. Compliance with California Public Resources Code Section 5164

California Public Resources Code Section 5164 prohibits a public agency from hiring a 
person for employment or as a volunteer to perform services at any park, playground, or 
community center used for recreational purposes in a position that has supervisory or 
disciplinary authority over any minor, if the person has been convicted of certain crimes 
as referenced in the Penal Code, and articulated in California Public Resources Code 
Section 5164(a)(2).

If applicable, CONTRACTOR shall comply with California Public Resources Code Section 
5164, and shall additionally adhere to all rules and regulations that have been adopted or 
that may be adopted by CITY. CONTRACTOR is required to have all employees, 
volunteers and Subcontractors (including all employees and volunteers of any 
Subcontractor) of CONTRACTOR working on premises to pass a fingerprint and 
background check through the California Department of Justice at CONTRACTOR’S sole 
expense, indicating that such individuals have never been convicted of certain crimes as 
referenced in the Penal Code and articulated in California Public Resources Code Section 
5164(a)(2), if the individual will have supervisory or disciplinary authority over any minor.

PSC-42. Possessory Interests Tax

Rights granted to CONTRACTOR by CITY may create a possessory interest. 
CONTRACTOR agrees that any possessory interest created may be subject to California 
Revenue and Taxation Code Section 107.6 and a property tax may be levied on that 
possessory interest. If applicable, CONTRACTOR shall pay the property tax. 
CONTRACTOR acknowledges that the notice required under California Revenue and 
Taxation Code Section 107.6 has been provided.
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PSC-43. Confidentiality

All documents, information and materials provided to CONTRACTOR by CITY or 
developed by CONTRACTOR pursuant to this Contract (collectively “Confidential 
Information”) are confidential. CONTRACTOR shall not provide or disclose any 
Confidential Information or their contents or any information therein, either orally or in 
writing, to any person or entity, except as authorized by CITY or as required by law. 
CONTRACTOR shall immediately notify CITY of any attempt by a third party to obtain 
access to any Confidential Information. This provision will survive expiration or 
termination of this Contract.
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Form Gen. 133 (Rev.10/17)

EXHIBIT 1

INSURANCE CONTRACTUAL REQUIREMENTS

CONTACT For additional information about compliance with City Insurance and Bond 
requirements, contact the Office of the City Administrative Officer, Risk Management at (213) 
978-RISK (7475) or go online at www.lacitv.org/cao/risk. The City approved Bond Assistance 
Program is available for those contractors who are unable to obtain the City-required performance 
bonds. A City approved insurance program may be available as a low cost alternative for 
contractors who are unable to obtain City-required insurance.

CONTRACTUAL REQUIREMENTS

CONTRACTOR AGREES THAT:

1. Additional Insured/Loss Payee. The CITY must be included as an Additional Insured in 
applicable liability policies to cover the CITY’S liability arising out of the acts or omissions of the 
named insured. The CITY is to be named as an Additional Named Insured and a Loss Payee As 
Its Interests May Appear in property insurance in which the CITY has an interest, e.g., as a lien 
holder.

2. Notice of Cancellation. All required insurance will be maintained in full force for the duration 
of its business with the CITY. By ordinance, all required insurance must provide at least thirty 
(30) days' prior written notice (ten (10) days for non-payment of premium) directly to the CITY if 
your insurance company elects to cancel or materially reduce coverage or limits prior to the policy 
expiration date, for any reason except impairment of an aggregate limit due to prior claims.

3. Primary Coverage. CONTRACTOR will provide coverage that is primary with respect to 
any insurance or self-insurance of the CITY. The CITY’S program shall be excess of this insurance 
and non-contributing.

4. Modification of Coverage. The CITY reserves the right at any time during the term of this 
Contract to change the amounts and types of insurance required hereunder by giving 
CONTRACTOR ninety (90) days' advance written notice of such change. If such change should 
result in substantial additional cost to CONTRACTOR, the CITY agrees to negotiate additional 
compensation proportional to the increased benefit to the CITY.

5. Failure to Procure Insurance. All required insurance must be submitted and approved by 
the Office of the City Administrative Officer, Risk Management prior to the inception of any 
operations by CONTRACTOR.

CONTRACTOR'S failure to procure or maintain required insurance or a self-insurance program 
during the entire term of this Contract shall constitute a material breach of this Contract under 
which the CITY may immediately suspend or terminate this Contract or, at its discretion, procure or 
renew such insurance to protect the CITY'S interests and pay any and all premiums in connection 
therewith and recover all monies so paid from CONTRACTOR.

6. Workers’ Compensation. By signing this Contract, CONTRACTOR hereby certifies that it is 
aware of the provisions of Section 3700 ef seq., of the California Labor Code which require every 
employer to be insured against liability for Workers' Compensation or to undertake
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self-insurance in accordance with the provisions of that Code, and that it will comply with such 
provisions at all time during the performance of the work pursuant to this Contract.

7. California Licensee. All insurance must be provided by an insurer admitted to do business in 
California or written through a California-licensed surplus lines broker or through an insurer otherwise 
acceptable to the CITY. Non-admitted coverage must contain a Service of Suit clause in which the 
underwriters agree to submit as necessary to the jurisdiction of a California court in the event of a 
coverage dispute. Service of process for this purpose must be allowed upon an agent in California 
designated by the insurer or upon the California Insurance Commissioner.

8. Aggregate Limits/Impairment. If any of the required insurance coverages contain annual 
aggregate limits, CONTRACTOR must give the CITY written notice of any pending claim or 
lawsuit which will materially diminish the aggregate within thirty (30) days of knowledge of same. You 
must take appropriate steps to restore the impaired aggregates or provide replacement insurance 
protection within thirty (30) days of knowledge of same. The CITY has the option to specify the 
minimum acceptable aggregate limit for each line of coverage required. No substantial reductions in 
scope of coverage which may affect the CITY’S protection are allowed without the CITY’S prior written 
consent.

9. Commencement of Work. For purposes of insurance coverage only, this Contract will be deemed 
to have been executed immediately upon any party hereto taking any steps that can be considered to 
be in furtherance of or towards performance of this Contract. The requirements in this Section 
supersede all other sections and provisions of this Contract, including, but not limited to, PSC-3, to 
the extent that any other section or provision conflicts with or impairs the provisions of this Section.
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Form Gen. 146 (Rev. 6/12)

Required Insurance and Minimum Limits

Name: Date:

Agreement/Reference:
Evidence of coverages checked below, with the specified minimum limits, must be submitted and approved prior to 
occupancy/start of operations. Amounts shown are Combined Single Limits ("CSLs"). For Automobile Liability, split limits may 
be substituted for a CSL if the total per occurrence equals or exceeds the C'SL amount.

Limits

__ Workers' Compensation (WC) and Employer's Liability (EL)
WC Statutory

EL
QWaiver of Subrogation in favor of City □Longshore & Harbor Workers 

□Jones Act

Genera) Liability

□Products/Complcted Operations 
□Fire Legal Liability___________

□ Sexual Misconduct

□

Automobile Liability (for any and all vehicles used for this contract, other than commuting to/from work)

Professional Liability1 (Errors and Omissions)

Discovery Period

Property Insurance (to cover replacement cost of building - as detennined by insurance company)

□ All Risk Coverage
□ Flood____________

I I Earthquake____ _

□ Boiler and Machinery
□ Builder's Risk

□

Pollution Liability

□

_____Surety Bonds - Performance and Payment (Labor and Materials) Bonds

Crime Insurance

Other:
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REQUIRED DOCUMENTS

A. J1 - J2) Insurance Requirements City and GLAZA
B. Pro Forma Financials Form and Percentage Commission Form
C. City Good Food Purchasing Policy
D. City Contract History Form
E. City Residence Info Form
F. City Ethics Form 50
G. City Ethics Form 55
H. Affidavit of Non Collusion
I. Business Inclusion Program
J. Non Discrimination, Equal Employment, and Affirmative Action
K. Americans with Disabilities Act
L. Child Support Ordinance
M. Contractor Responsibility Ordinance
N. Equal Benefits Ordinance and First Source Hiring Ordinance
O. Living Wage Statutory Ordinance
P. Service Contract Worker Retention Ordinance
Q. Slavery Disclosure/Border Wall Ordinance
R. Local Business Certification Affidavit of Eligibility
S. Business Tax Registration Certificate
T. Iran Contracting Act of 2010 Compliance Affidavit
U. Internal Revenue Service W-9 Form
V. Proposers Signature Declaration and Affidavit
W. Draft Concession Services Agreement
X. Disposition of Proposals



A. Insurance Requirements



Form Gen. 146 (Rev. 9/06)

Required Insurance and Minimum Limits

Name: Date:

Agreement/Reference:______________________________________________________________________________________ _____________
Evidence of coverages checked below, with the specified minimum limits, must be submitted and approved prior to 
occupancy/start of operations, Amounts shown are Combined Single Limits ("CSLs"). For Automobile Liability, split 
limits may be substituted for a CSL if the total per occurrence equals or exceeds the CSL amount.

Limits

____ Workers’ Compensation - Workers' Compensation (WC) and Employer’s Liability (EL)
WC Statutory

EL
l~~l Waiver of Subrogation in favor of City ]] Longshore* Harbor Workers 

1 I Jones Act

____ General Liability

Zl Products/Completed Operations 
□ Fire Legal Liability___________

I | Sexual Misconduct

□

Automobile Liability (for any and all vehicles used for this contract, other than commuting to/from work)

Professional Liability (Errors and Omissions)

Discovery Period 12 Months After Completion of Work or Date of Termination

------- Property Insurance (to cover replacement cost of building - as determined by insurance company)

I I All Risk Coverage
□ Flood___________
□ Earthquake_______

U Boiler and Machinery 
f~l Builder's Risk

□

Pollution Liability
□

Surety Bonds - Performance and Payment (Labor and Materials) Bonds 100% of the contract price

Crime Insurance

Other:



Rev. 9/06
CITY OF LOS ANGELES

INSTRUCTIONS AND INFORMATION 
ON COMPLYING WITH CITY INSURANCE REQUIREMENTS

(Share this information with your insurance agent or broker.)

1. Agreement/Reference All evidence of insurance must identify the nature of your business 
with the CITY. Clearly show any assigned number of a bid, contract, lease, permit, etc. or give 
the project name and the job site or street address to ensure that your submission will be 
properly credited. Provide the types of coverage and minimum dollar amounts specified on 
the Required Insurance and Minimum Limits sheet (Form Gen. 146) included in your CITY 
documents.

2. When to submit Normally, no work may begin until an Office of the City Administrative 
Officer, Risk Management insurance approval number has been obtained, so documents should 
be submitted as early as practicable. For As-needed Contracts, insurance need not be 
submitted until a specific job has been awarded. Design Professionals coverage for new 
construction work may be submitted simultaneously with final plans and drawings, but before 
construction commences.

3. Acceptable Evidence and Approval An Insurance Industry Certificate of Insurance 
(such as an ACORD Certificate) containing a thirty (30) days’ cancellation notice provision (ten 
(10) days for non-payment of premium) AND an Additional Insured Endorsement naming the 
CITY an additional insured completed by your insurance company or its designee is the 
preferred form of evidence of insurance. If policy includes an automatic or blanket additional 
insured endorsement, the ACORD certificate must state the City is covered by this 
endorsement. An endorsement naming the CITY an Additional Named Insured and Loss Payee 
as Its Interests May Appear is required on property policies. All evidence of insurance must be 
authorized by a person with authority to bind coverage, whether that is the authorized 
agent/broker or insurance underwriter.

Acceptable Alternatives to Insurance Industry Certificates of Insurance:

• A copy of the full insurance policy which contains a thirty (30) days' cancellation 
notice provision (ten (10) days for non-payment of premium) and additional insured 
and/or loss-payee status, when appropriate, for the CITY.

• Binders and Cover Notes are also acceptable as interim evidence for up to 90 days 
from date of approval.

Additional Insured Endorsements DO NOT apply to the following:

• Indication of compliance with statute, such as Workers’ Compensation Law or the 
California Financial Responsibility Law for Automobile Liability.

• Professional Liability insurance.

Completed Insurance Industry Certificates of Insurance can be sent electronically 
(CAO.insurance.bonds@lacitv.org) or faxed to the Office of the City Administrative Officer, Risk 
Management {(213) 978-7615 or (213) 978-7616). Electronic submission is the preferred 
method of submitting your documents. Verification of approved insurance and bonds may be 
obtained by checking the Office of the City Administrative Officer, Risk Management, Insurance 
& Bonds Compliance System at http://www.lacity.org/cao/risk/index.htm.

1
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4. Renewal When an existing policy is renewed, submit an Insurance Industry Certificate of 
Insurance or a renewal endorsement. If your policy number changes, you must submit a new 
Additional Insured Endorsement.

5. Alternative Programs/Self-insurance Risk financing mechanisms such as Risk Retention 
Groups, Risk Purchasing Groups, off-shore carriers, captive insurance programs and self
insurance programs are subject to separate approval after the CITY has reviewed the relevant 
audited financial statements. To initiate a review for approval of your program, you should 
complete and submit the Applicant’s Declaration of Self Insurance form 
(http://www.lacity.org/cao/risk/lnsuranceForms.htm) to the Office of the City Administrative 
Officer, Risk Management for consideration.

6. General Liability insurance covering your operations (and products, where applicable) is 
required whenever the CITY is at risk of third-party claims which may arise out of your work or 
your presence or special event on CITY premises. Sexual Misconduct coverage is a required 
coverage when the work performed involves minors. Fire Legal Liability is required for 
persons occupying a portion of CITY premises. (Information on two City insurance programs, 
the SPARTA program, an optional source of low-cost insurance which meets most minimum 
requirements, and PROMPT COVER, which provides liability coverage for short-term special 
events on CITY premises or streets, is available at www.2sparta.com, or by calling (800) 420
0555.)

7. Automobile Liability insurance is required only when vehicles are used in performing the 
work of your Contract or when they are driven off-road on CITY premises; it is not required for 
simple commuting unless CITY is paying mileage. However, compliance with California law 
requiring auto liability insurance is a contractual requirement.

8. Errors and Omissions coverage will be specified on a project-by-project basis if you are 
working as a licensed or other professional. The length of the claims discovery period required 
will vary with the circumstances of the individual job.

9. Workers' Compensation and Employer's Liability insurance are not required for 
single-person contractors. However, under state law these coverages (or a copy of the state's 
Consent To Self Insure) must be provided if you have any employees at any time during the 
period of this contract. Contractors with no employees must complete a Request for Waiver of 
Workers’ Compensation Insurance Requirement form from www.lacitv.org/cao/risk. A Waiver 
of Subrogation on the coverage is required only for jobs where your employees are working on 
CITY premises under hazardous conditions, e.g., uneven terrain, scaffolding, caustic chemicals, 
toxic materials, power tools, etc. The Waiver of Subrogation waives the insurer's right to 
recover (from the CITY) any workers’ compensation paid to an injured employee of 
CONTRACTOR/CONSULTANT.

10. Property Insurance is required for persons having exclusive use of premises or equipment 
owned or controlled by the CITY. Builder’s Risk/Course of Construction is required during 
construction projects and should include building materials in transit and stored at the project 
site. 11

11. Surety coverage may be required to guarantee performance of work. A Crime Policy may 
be required to handle CITY funds or securities, and under certain other conditions. Specialty 
coverages may be needed for certain operations. For assistance in obtaining the ClTY-required 
bid, payment and performance surety bonds, please see the Bond Assistance Program Los 
Angeles at http://www.imwis.com/citvlosanqeles.htm or call (213) 327-0298 for more 
information.

2
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B. PROFORMA FINANCIAL STATEMENT AND MINIMUM
ANNUAL GUARANTEE
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Proposer 
Fixed Costs

E Depreciation_______
Insurance & Liabrfity 
Service Contracts
Licenses__________
Other

REQUIRED DOCUMENT B
PROFORMA FINANCIAL STATEMENTS SUBMITTAL FORM 

LA ZOO FOOD AND BEVERAGE AND RETAIL OPERATIONS
Propose''

Operating Proforma - By Contract Year
53 421

Revenue:____________________
Food and Npn-Alc Beverage Sales
Alcoholic Beverage Sales_________
Catering Sales

$$ $$i± TTjA $$
AA $- $$

A1 s$Retail merchandise sales

1i $$Tram
Photo. Stroller rental $$* $

1 SA $$Total Revenue:

$ $$ $Cost of Goods
$A * $tGross Mamin

Gross Margin %

Expenses: _
Rant (Commission! 
Related Equipment

$1 $ $$
■ $ $$ $$

AA $lA *Food and Non-Ale Beverage Sales
Alcoholic Beverage Sales_________
Other____________________________

$A $ $$
$ IE$ : $ $

$$ 5$ ATotal Rent:
Payroll Costs

Wages A $1 $
1$$ $Payroll Taxes______________

Health Insurance St Benefits AA
$ $A $Workers' Compensation Insurance 

Total Payroll Costs____________________ $ $$ $

Variable Costs
A $ -1 $$Accounting

- $A AAdvertising, Marketing & Promotion 1.5%
Dues S. Subscriptions___________________
Environmental Costs

A
A $A $

A 1 $ A$
AA $ - : *Equipment Replacement - Small t

'A A $AEquipment Replacement - Large 
Legal__________________________ A $ $*

AA - $ $ AOffice Expenses _ 
Payroll Processing Fees A $$ : $

A$ tProfessional Services $
A $A $ - 'A.Repair & Maint. -1% 

Repair & Maint - Building -I $ $i $

A $ $Supplies $
AA $ $Start up Expenses - Yr 1 

Telephone_____________ $A $ A
A A $ $$Travel & Entertainment

AA A $ $Utilities
$A $ AOther

A $ -, $$ A.
$ $ $ $
$ $ $ $Total Variable Expenses $

$ $ $Total Fixed Expenses $ 1A
Total Operating Expenses: t * t AA

$ * *$ AProfit Before Interest and Taxes
$ $ $ A.Debt Expense

A$ ATaxes
$ $ $Other

$t $ $ $Net Profit:
$ $ $ $$Break Even Analysis

M
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REQUIRED DOCUMENT B
PROFORMA FINANCIAL STATEMENTS SUBMITTAL FORM 
LA ZOO FOOD AND BEVERAGE AND RETAIL OPERATION

Proposer
Detail Assumptions used for developing proposed Revenues and Expenses

Revenue:

Food and Non-Ale Beverage Sales
Alcoholic Beverage Sales_________
Catering Sales

Retail merchandise sales

Tram
Photo, Stroller rental
Other

Cost of Goods

Expenses

Rent
Related Equipment 
Food and Non-Ale Beverage 
Alcoholic Beverage
Other

Payroll Costs
Wages
Payroll Taxes _________
Health Insurance & Benefits
Workers' Compensation Insurance

Variable Costs
Accounting
Advertising, Marketing & Promotion
Dues & Subscriptions 
Environmental Costs
Equipment Replacement - Small
Equipment Replacement - Large
Legal
Office Expenses
Payroll Processing Fees 
Professional Services
Repair & Maint. - FF&E 
Repair & Maint. - Building
Supplies________________
Start up Expenses - Yr 1
Telephone______________
Travel & Entertainment
Utilities
Other

Fixed Costs
Depreciation________
Insurance & Liability
Service Contracts
Licenses
Other

Debt Expense
Taxes________
Other________

2087879



REQUIRED DOCUMENT B
PROFORMA FINANCIALSTATEMENENTS SUBMITTAL FORM 

LA ZOO FOOD AND BEVERAGE AND RETAIL OPERATION
Proposer

Cash Flow - By Contract Year
1 2 3 4 5

Sources of Cash
Capital Loan 
Private Funds

$ $ $ $ $
$ $ $ $

Operating Profits $ $ $ $
Plus:

Depreciation $ $ us
1$Change in Accounts Payable 

Change in Payroll Payable
$ $$

1$$ $ $ r$~Other $ $ $
Other $ $ $ $
Total Sources Of Cash $ $ $ $

IUses of Cash
Capital Investment_________
Change in Accounts Receivables I
Change in Inventory
Repayment of Loan Principal 
Other
Total Uses of Cash $ $$ $

Net Change in Cash Flow 
Break Even Cash Flow

$ n$ $
$ $ $ $

SSS7777777



C. Good Food Purchasing Program
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Antonio R. Villaraigosa 

Mayor

EXECUTIVE DIRECTIVE NO. 24

Issue Date; October 24,2012

Subject: Good Food Purchasing Policy

Introduction

The Los Angeles regional foodshed, which we define as spanning the 200 mile, 
ten county region around the City (Imperial, Kern, Los Angeles, Orange, 
Riverside, San Bernardino, San Diego, San Luis Obispo, Santa Barbara, and 
Ventura), is among our country's largest producers of fruits, vegetables, and 
nuts. At the same time, only about half of Los Angeles County residents eat the 
recommended five servings of fruits and vegetables per day. We face an obesity 
pandemic—which costs LA County billions of dollars annually in heath care 
costs—and yet a hunger epidemic. Over one million City residents face food 
insecurity.

By leveraging its purchasing power, the City has the opportunity not only to enact 
our Good Food for All Agenda, which promotes Good Food (food that is healthy, 
affordable, fair, and sustainable), but we also have the ability to incentivize and 
encourage our regional food system as a whole, to make Good Food more 
widely available to all Angelenos. Directing our food purchases can encourage 
greater production of sustainably produced food, healthy eating habits, respect 
for worker’s rights, and support for the local business economy by providing new 
opportunities for small and mid-sized farmers and job creation along the food 
supply chain. Therefore, I am directing all City departments with food purchases 
of greater than $10,000 annually, through their department budgets and/or 
contracts and concessions, to adopt the Good Food Purchasing Pledge and 
initiate plans to follow the Good Food Purchasing Guidelines for Food Service 
Institutions ("Good Food Purchasing Guidelines” or “Guidelines").

These Guidelines lay out priorities for offering nutritious menu options, and 
purchasing food that is healthy, locally produced, and sustainably grown by farms 
that treat their workers with respect and use humane animal treatment practices.

200 North Spring Street • Los Angeles, California 90012 
Phone: (213) 978-0600 • Fax; (213) 978-0750 

Email: MAYOR@0LACITy.ORG

mailto:MAYOR@0LACITy.ORG


Mayor Antonio R. Villaraigosa 
Executive Directive No. 24 

Page 2 of 3

These Guidelines have been developed by our Office in collaboration with the 
Los Angeles Food Policy Council, an initiative of my Office. This policy has taken 
into account the viewpoints of stakeholders from all aspects of the food system 
including farm owners, food distributors, public health departments, food chain 
workers, restaurants, and other large institutional food purchasers, to name a 
few. The Guidelines are summarized below and included in full along with the 
Good Food Purchasing Pledge as an appendix to this directive.

Summary of the Good Food Purchasing Pledge and Good Food Purchasing 
Guidelines

The Good Food Purchasing Pledge is a commitment to improving our region’s 
food system through the adoption and implementation of the Los Angeles Good 
Food Purchasing Guidelines. While this directive is aimed at City departments 
with food purchases of greater than $10,000 annually, through their department 
budgets and/or contracts and concessions, I would like to see even greater 
participation. I invite other food service institutions, including those in the public, 
and private for profit and non-profit sectors also to adopt the Good Food 
Purchasing Pledge.

The Good Food Purchasing Guidelines emphasize five values:
• Local Economies “Small and mid-sized agricultural and food processing 

operations within the local area or region;
• Environmental Sustainability - Sustainable production systems that 

conserve soil and water, emphasize good pest management practices, 
and protect and enhance wildlife habitat and biodiversity;

• Valued Workforce - Safe and healthy working conditions and fair 
compensation for all food chain workers and producers from production to 
consumption;

• Animal Welfare - Healthy and humane care for livestock; and
• Nutrition - Foods that promote health and well-being by offering 

generous portions of vegetables, fruit, and whole grains and reducing salt, 
added sugars, fats, and oils, and eliminating artificial additives.

The Good Food Purchasing Guidelines outline a series of steps toward 
implementation that include, among other things, the following features:

• A baseline that must be maintained throughout participation;
• Multi-year benchmarks that recognize the time it takes to make changes 

and allow the shift to occur incrementally;
• A tiered value system that recognizes and rewards higher tiers of 

achievement;
• Traceability by asking purchasers to work with suppliers to establish 

transparent reporting systems to verify product source; and
• Annual progress reports to ensure continuous achievement and 

improvement.



Mayor Antonio R. Villaraigosa 
Executive Directive No. 24 

Page 3 of 3

Review and Adoption of the Good Food Purchasing Pledge and Good Food
Purchasing Guidelines

All City departments with food purchases of greater than $10,000 annually, 
through their department budgets and/or contracts and concessions, shall adopt 
the Good Food Purchasing Pledge and initiate plans to follow the Good Food 
Purchasing Guidelines. The departments will sign the pledge and commit to 
implementing the Good Food Purchasing Guidelines in all future food 
procurement, and make best efforts to incorporate the Good Food Purchasing 
Guidelines into new contracts for food purchases.

Departments that control their own funds, including proprietary departments, with 
food purchases of greater than $10,000 annually, through their department 
budgets and/or contracts and concessions, are strongly encouraged to adopt the 
Good Food Purchasing Pledge and commit to implementing the Good Food 
Purchasing Guidelines.

The Guidelines establish a multi-star grading system for affected departments, one 
star being the minimum level of compliance, five stars being the maximum. Upon 
adopting the pledge, affected departments will review their existing purchasing 
policies and practices and assess compliance levels with the Good Food 
Purchasing Guidelines, wittf the goal of complying with the Good Food Purchasing 
Guidelines at the one star level as soon as possible. All such departments will 
make their best efforts to achieve a five star rating within five years.

Reporting

My Office will work with affected departments during the next six months to 
develop plans for implementing and reporting practices that reach the baseline 
benchmark and assess their annual progress. Within six months of this directive, 
all affected City departments will then have a plan for implementing and reporting 
practices that reach the baseline benchmark to be recognized as Good Food 
Purchasers. At that time, all departments will also have implemented continuous 
improvement practices as they are outlined in the Good Food Purchasing 
Guidelines. Thereafter, all departments will report their food procurement 
policies, practices, and progress annually to the City Administrative Officer for 
tracking and evaluation.

ExecutecLJHts 24th day of October 2012.

ON(tp R. VILLARAIGOSA 
Mayor



mLos Angeles Food Policy Council
Good Food Purchasing Pledge
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Specifically, we commit our institution to 
taking the following steps in support of Good 
Food:

THE GOOD FOOD 
PLEDGE

PURCHASING

1. As outlined in the Good Food Purchasing 
Guidelines for Food Service Institutions, we 
commit to annually increasing our 
procurement of Good Food to meet multi
year benchmarks at the baseline level or 
beyond for five value categories - local 
economies, environmental sustainability, 
valued workforce, animal welfare, and health. 
Establish supply chain accountability and a 
traceability system with vendors/distributors to 
verify sourcing commitments, assess current 
food procurement practices, and compile 
assessment resuits in a progress report. 
Report annually on implementation progress 
of the Good Food Purchasing Guidelines.

GOOD FOODIN PLEDGING OUR 
SUPPORT FOR GOOD 
FOOD, we will use our 
purchasing power to 
encourage the production 
and consumption of food 
that is healthy, affordable, fair, and sustainable. 
We recognize that the adoption of food 
procurement policies has the power to reform the 
food system, create opportunities for smaller 
farmers to thrive and for workers to receive just 
compensation and fair treatment, to support 
sustainable farming practices, reward good 
environmental stewardship, and increase access 
to fresh and healthy foods.

PLEDGE
Sl LOS ANGELES

2.

3.

To guide implementation, we commit to the 
following timeline:

Complete a baseline Good Food Purchasing 
survey within one month of signing the Good 
Food Purchasing Pledge.
Communicate Good Food commitment to all 
suppliers - including distributors and food 
service companies within one month of the 
adoption of the Good Food Purchasing 
Pledge.
Complete an assessment of food purchasing 
practices within six months of the adoption of 
the Good Food Purchasing Pledge.
Develop and adopt a multi-year action plan 
with benchmarks to comply with the Good 
Food Purchasing Guidelines within the first 
year of the adoption of the Good Food 
Purchasing Pledge and share action plans 
with the Los Angeles Food Policy Council. 
incorporate the Good Food Purchasing 
Guidelines for Food Service Institutions into 
new RFPs and contracts, where applicable.

We pledge our purchasing power tq support the 
following values: • 1.

• Local Economies - support small and mid
sized agricultural and food processing 
operations within the local area or region.

• Environmental Sustainability - source from 
producers that employ sustainable production 
systems that reduce or eliminate synthetic 
pesticides and fertilizers; avoid the use of 
hormones, antibiotics, and genetic 
engineering; conserve soil and water; protect 
and enhance wildlife habitat and biodiversity; 
and reduce on-farm energy consumption and 
greenhouse gas emissions.

• Valued Workforce - provide safe and healthy 
working conditions and fair compensation to 
ail food chain workers and producers, from 
production to consumption.

• Animal Welfare - provide healthy and 
humane care for livestock.

• Nutrition - promote health and well-being by 
offering generous portions of vegetables, fruit, 
and whole grains; reducing salf, added sugars, 
fats, and oils; and by eliminating artificial 
additives.

2.

3.

4.

5.

Signed,
Signature
Title
Name of Institution 
Date
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PROGRAM OVERVIEW:
GOOD FOOD PURCHASING GUIDELINES

recognition (one star). Additional levels (two 
to five stars) are awarded to purchasers to 
recognize the most dedicated supporters of 
the Good Food Purchasing Guidelines.

• Traceability: Purchasers are asked to work 
with suppliers to establish transparent 
reporting systems to verify product source.

• Compliance Plan: if vendor and/or suppliers 
do not have a current capacity to meet food 
purchasing targets, the vendor may submit a 
plan to achieve full compliance at a baseline 
level by the end of year one.

• Annual Report: Purchasers are asked to 
report annually on their progress,

• Promotion: The City of Los Angeles and the 
Los Angeles Food Policy Council will promote 
and celebrate Good Food institutional 
commitments. Successful participants in the 
Good Food Purchasing Pledge program can 
aiso serve as an inspiration and positive role 
model for other institutions in our region.

Los Angeles Food Policy Council (LAFPC), in 
collaboration with public, private, and non-profit 
partners, developed Good Food Purchasing 
Guidelines: model guidelines for food service 
establishments in assessing and purchasing 
Good Food - food that is healthy, affordable, fair, 
and sustainable.

Scaled similar to LEED green building 
certification, the Good Food Purchasing 
Guidelines emphasize five key values: (1) Local 
Economies, (2) Environmental Sustainability, 
(3) Valued Workforce, (4) Animal Welfare and 
(5) Nutrition.

PROGRAM COMPONENTS
• Multi Year Benchmarks: Purchasers are

asked to meet benchmarks in years one and 
five, recognizing that the shift towards Good 
Food purchasing will take time, and 
purchasers will need to make incremental 
changes. t

• Tiered Value System: A tiered value system 
has been developed to evaluate the potential 
contribution of purchases to a Good Food 
Purchasing initiative. For each of the five 
values, foods are ranked from Level One 
(baseline) through Level Three (highest). 
Higher tiers of achievement are rewarded with 
more points accordingly.

• Ranked Criteria: For most value categories, 
third-party certifications and label claims 
allowed by USDA or FDA are used to 
determine the level of “Good" achieved by an 
institution’s purchases. These third-party 
certifications are used to rank Good Food 
purchases as Levels One (baseline), Two, or 
Three within each value category.

• Baseline Requirements: A baseline in each 
category is established that must be 
maintained throughout participation in the 
program.

• Good Food Recognition: Purchasers are 
scored and recognized at different levels to 
reward higher Good Food sourcing 
commitments within value categories. 
Purchasers that meet the baseline level for 
each category receive Good Food Purchaser

2
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Good Food Purchasing Guidelines for Food Service Institutions

Food system transformation depends on large-scale shifts in the demand for and the subsequent 
purchasing of Good Food. By practicing Good Food purchasing methods, institutions can support 
food systems that are healthy, ecologically sound, economically viable, socially responsible, and 
humane. Universities and schools, hospitals, local governments, restaurants, and other institutions 
with food service venues are beginning to explore the opportunities afforded by thoughtful and 
value-based purchasing. By exercising their buying power, the purchasing practices of food service 
Institutions can make a major difference in heightening the demand for and availability of Good Food.

The Good Food Purchasing Guidelines for Foodservice 
Institutions is designed for public and private food 
enterprises in Los Angeles County and beyond to assist 
with their development of Good Food purchasing 
strategies. The guidelines include suggested measures 
and practical steps to implementing Good Food 
measures. The guidelines emphasize the following 
values:

Local Economies-Support small and mid-sized 
agricultural and food processing operations 
within the local area or region.
Environmental Sustainability - Source from 
producers that employ sustainable production 
systems that reduce or eliminate synthetic 
pesticides and fertilizers; avoid the use of 
hormones, antibiotics, and genetic engineering; 
conserve soil and water; protect and enhance 
wildlife habitat and biodiversity; and reduce on- 
farm energy consumption and greenhouse gas 
emissions.
Valued Workforce - Provide safe and healthy 
working conditions and fair compensation for all 
food chain workers and producers from 
production to consumption.
Animal Welfare - Provide healthy and humane 
care for livestock.
Nutrition - Promote health and well-being by offering generous portions of vegetables, fruit, 
and whole grains; reducing salt, added sugars, fats, and oils; and eliminating artificial 
additives,

1.

2.

3.

*

4.

5.
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By suggesting opportunities to assess existing policies and methodologies within each establishment, 
this guide is intended to provide tools to help create a shift to a more diversified and resilient food 
system, with sustainable and ethical sourcing of food in all levels of foodservice operations. Good 
Food production, purchasing, and consumption will require coordinated multi-sector adoption and 
engagement with participants who are willing to adhere to an established minimum of Good Food 
procurement, outlined in this document. Included in this document is a tiered assessment of values 
to help procurement and purchasing offices determine the current state of their farmers and other 
vendors. This guide is a first step in creating a comprehensive Good Food program that will inform, 
encourage, support and promote foodservice establishments of all sizes to become Good Food 
leaders in their communities.

What Is Good Food Procurement?

The term procurement refers to the sourcing and purchasing of food to supply foodservice 
operations. This process is much more complex than it may appear on the surface or to one 
unfamiliar with commercial foodservice operations. Procurement involves identifying the food needs 
of the customer base for the foodservice operation, specifying product requirements, identifying 
suppliers, taking deliveries, inspecting and storing items, and, depending on the size of the operation, 
soliciting and evaluating bids and proposals, controlling inventory, and paying suppliers. These 
guidelines are designed to assist an individual tasked with implementing a Good Food program in 
their foodservice operation.

The Importance of Good Food Procurement/
Institutions of all kinds, from K-12 schools, universities, and hospitals, to corporate cafeterias and 
local government agencies, are major purchasers and servers of food. They are therefore in a unique 
position to influence food supply chains. Due to the collective large purchasing volume, institutional 
demand for Good Food can encourage suppliers to shift their production practices in order to supply 
environmentally sustainable, socially responsible, and healthy food products.

Good Food sourcing benefits may include:

Economic - Support of local and regional farmers and food businesses, returning to the local 
economy three times the purchase price of a food product purchased from out of state; 
Environmental - Reduction of food miles, greenhouse gases, carbon footprints, and pollution; 
promotion of sot! fertility, human and animal health, and the conservation of water and 
biodiversity;
Nutritional - Encouragement of increased purchasing of whole foods and local produce that is 
fresher and has a higher nutritional content, due to the shorter period of time between 
harvest and sale;
Social-Transformation of the supply chain, rewarding farmers and food businesses for 
environmentally sustainable and socially responsible business practices.

1.

2.

3.

4.

Large-scale demand for Good Food is fundamental to building the market for Good Food. By 
increasing the demand, and thus the infrastructure to distribute Good Food, it will become easier for
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more institutions to participate. Strong and steady demand for Good Food will increase its 
affordability and availability in all communities.

Hospitals, universities, schools, and restaurants in Los Angeles have spearheaded the adoption of 
local and sustainable food procurement policies and these innovators should be looked to as local 
leaders in proving that, by changing the way one purchases, institutions can create opportunities for 
regional farmers to thrive, for workers to receive just compensation and fair treatment, for local 
economies to continue to rebuild, and for reducing our environmental footprint. These outcomes 
can be accomplished while also increasing access to and consumption of fresh and nutritious food, 
particularly in underserved communities. The goal of a Good Food procurement system is to bring 
multiple benefits to all communities by impacting health, social well-being, bottom-line business 
success, and the environment.

Public institutions, in particular, play a critical role in increasing access to Good Food.
Through their reach to some of the most vulnerable populations, including sensors and children, 
public programs help ensure that all Angelenos have access to the healthiest foods. These agencies 
purchase food to provide meals to people in public hospitals, child-care centers, schools, senior 
programs, jails, and juvenile facilities. Such programs and institutions provide a buffer against 
hunger, food insecurity and also serve as a primary source of nutrition for millions of residents. Public 
and private institutions also purchase food to sell to employees and the public in retail outlets such as 
vending machines, cafeterias, and concession stands.

Various Los Angeles wholesale foo^ companies have implemented local food lines and certify that 
their products fall within a variety of parameters. This practice has expanded into processing lines 
and local fruits and vegetables can now be purchased to create a line of value-added products that 
are verified as tocally sourced (i.e. carrot sticks, bagged salads, crudites, etc.).

Los Angeles nutrition education programs such as the California Department of Public Health and 
Network for a Healthy California's Harvest of the Montit program, administered by LAUSD in 250 Los 
Angeles schools, and some of the Los Angeles county WIC-Only stores are using guidelines that state 
that their Good Food is sourced from:

• Farms within 200 miles of the final service of the product
• Farms that are less than 200 acres
• Farms that provide more than five items annually (this excludes mono-cropping and allows 

for crop diversity and better soil management)

Overtime, Good Food purchases, from both large and small institutions, can add up to significant 
investments in a sustainable regional food system.

Implementing a Good Food Program

Before implementing changes, operations should assess:
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What are the advantages to your institution and the community for purchasing Good Food?

What percentage of currently purchased food is already local, sustainable, and fairly 
produced?

What barriers will limit participation in the program?

Are there extra transportation costs affiliated with purchasing an increased volume in local 
products?

What are the additional processing costs affiliated with purchasing local? What methods exist 
for offsetting such costs?

What types of local, sustainable, and fairly produced products do existing distributors or 
vendors offer?

• How will your institution communicate the changes to consumers and employees?

Prior to implementation, it is also critical to develop operational definitions for words that will be 
used in Good Food bids; words like: sustainable, fair, local, or humane need to have clear criteria and 
a means for measurement and compliance {see Appendix A for our glossary of terms).

Compliance and/or meeting Good Food objectives will more often than not fail to producers, food 
distributors, and processors. Without a direct relationship to farmers, ensuring sustainability of foods 
and beverages requires access to information about the value chain and the farms that produced 
such foods. Outside of a personal relationship with producers, third-party labels {CCOF, AGA 
Grassfed, etc.) are useful tools for ensuring sustainability if they are grounded in verifiability.

Most distributors are willing to take on the task of providing origins of their product, particularly if 
there is a long-term sales opportunity. Often the simple act of asking distributors how they will meet 
Good Food requirements indicates to suppliers that sustainability and health are important for an 
institution. Distributors will work with the buyer to develop a qualified Good Food program with 
buyer-specified parameters.

Budgeting for Good Food

Sustainable foods are generally associated with higher prices than conventional foods, thus creating 
little incentive for increasing purchases. However, there are a variety of strategies food service 
venues can employ to offset increased costs associated with purchasing higher quality foods. In 2012, 
Los Angeles Unified School District was able to improve meal quality, increase the percent of produce 
purchased and source approximately 70 percent of that produce locally (within 200 miles), while their 
food budget remained constant, despite rising food prices nationally. A recent study prepared for 
UCLA Housing & Hospitality Services found that four UC campuses with sustainable food policies - 
Davis, Berkeley, San Diego, and Santa Cruz ~ showed little, if any, increase in per plate costs after 
sustainable spending, Retailers have found as they increase Good Food purchases, suppliers increase 
production and, subsequently, food prices fall.

Los Angeles Food Policy Council's Good Food Purchasing Guidelines for Food Service Institutions
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Strategies for offsetting increased costs include:
• Re-designing menus to incorporate less meat and processed food;
• Buying produce in season;
« Creating direct relationships with suppliers;
• Partnering with other food purchasing departments or institutions to leverage purchasing 

volume;
• increasing sustainable food purchases Incrementally;
• Purchasing foods from produce aggregation hubs (Regional Food Hubs);
• Increasing water and energy efficiency (e.g. by eliminating trays); and
• Buying lower on the beauty chain (e.g., smaller and less aesthetically perfect produce) is less 

expensive and helps farmers sell more of what they grow.

The guidelines suggested in this document were identified with full acknowledgement of the very real 
constraints and tight budgets institutions face when trying to provide their customers the highest 
quality food. To establish varying degrees of Good Food compliance, these guidelines outline tiers of 
adoption for food service outlets based on procurement standards. Purchasers will need to identify 
their initial purchasing priorities and incorporate additional standards and levels of adoption in the 
next stages of the development of their program.

Methodology for Assessing Good Food Procurement

A tiered value system has been developed to evaluate the potential contribution of purchases to a 
Good Food Purchasing Program. /^baseline in each category is established that must be maintained 
throughout participation in the prbgram with qualifications noted at both the one year and five year 
goal levels. By creating goals for a first year of completion through a five-year implementation plan, a 
great opportunity is created for thoughtful, strategic and progressive sourcing and menu 
development.

The tiered value system allows for purchasers to participate at varying levels and to scale up their 
Good Food purchasing over time. Within each value category, purchasers may choose to participate 
at Levels One, Two or Three. Level One criteria within each value category are assigned one point. 
Level Two criteria for each value category are more rigorous than Level One and are assigned two 
points. Level Three criteria within each value category are the premier levels of achievement in the 
program and are assigned three points.

Purchasers that meet the baseline level for each category are awarded with Good Food Purchaser 
recognition. A purchaser must score a minimum of five points to meet baseline requirements as a 
participant in the Good Food Purchasing Program and receive one star. Purchasers scoring 10-14 
points receive two stars, purchasers scoring 15-19 points receive three stars, purchasers scoring 20
24 points receive four stars, and purchasers scoring 25 points or more receive five stars. Good Food 
Purchasers with five stars represent the most dedicated supporters of the Good Food Purchasing 
Guidelines. These Good Food Purchasing Guidelines are easily modified for any national food service 
company or government agency.

Los Angeles Food Policy Council's Good Food Purchasing Guidelines for Food Service Institutions
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Number of Points 
Needed

Stars Awarded GQod Food Purchaser Status Level '

•X, :£
* Good Food Purchaser - One Star 5-9

** Good Food Purchaser-Two Stars 10-14

★ ★★ Good Food Purchaser - Three Stars 15-19

Good Food Purchaser - Four Stars 20-24

Good Food Purchaser - Five Stars 25+

y
Notes on Scoring System

:;V

ym
Baseline requirement All Good Food Purchasers must score at least one point in each value category.

Paints may be earned by mixing various commitment levels and value categories.

Example: 2 points from Level 2 of Nutrition + 1 point from Leva! 1 of Animal Welfare =

3 points'total • • ' . ■ '■ . .. '

Cumulative .(joints may be earned If purchasers comply simultaneously With cfflfcferif: ..... 
commitment levels within a particular value category ■

Example: From the:Environmental Sustainability category, participants can earn 6 points 
by fulfilling alt the different requirements for Levels 1, 2 and 3. v - : .

Mixing levels and values

Accumulation Of points

After one year of pcrticlpallori fn the program, purchasers will be expected to gradually 
Increase the amount of Good Food that they purchase in order to maintain the same 
nunhber.of points. See Godd Food Purchasing Guidellries for more details.

Expectations for increased ' 
commitment ' ’’V

if:

Good Food Purchasing Program Goafs:

The following Good Food goals have been adapted from a variety of local and sustainable food 
purchasing policies including the City of New York, Kaiser Permanente, Emory University, Yale 
University, and University of California and are a suggested benchmark for purchasers developing or 
implementing a Good Food purchasing program. Food service facilities can adjust percentages as 
necessary with the goal of gradually increasing their Good Food purchases.
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Value One: Local Economies Purchasing Goals

Level2 <vy
1 Local within 200 miles {or 10 Southern 

California counties) AND small scale 
operations

Local within 200 miles (or 10 Southern 
California counties) AND medium scale 
operations; or

Local within 200 miles (or 10 

Southern California counties) AND 
large scale operations1 (>500 acre 
farms); or

Outside of the local 200 mile range 
but within California AND medium 
scale operations (180-499 acre 

farms); or

Outside of the local 200 mile range but 
within California AND small scale operations

Outside of California AND small scale 
operations (<180 acre farms)

To be recognized a? a'Goad Food purchaser, an institution scores one or higher in the Local Economies Category* :
V

Points Awarded :Target
Year 1:15% annua! average of total cost of food purchases, with a goal of increasing 
at least 2% per year will copie from Level 1 local food sources (See glossary for 
definition of source).
OR
if vendor and/or suppliers do not have current capacity to meet local food 
purchasing goals, the vendor may submit a plan to achieve full compliance at least at 
the baseline level by end of year one.________________________________________________ 1

Level 1 - 
Baseline

Year 5:25% annual average of total cost of food purchases will come from Level 1 

local food sources by fifth year of participation,___________________________________ 1

Year 1:15% annual average of total cost of food purchases, with a goal of increasing 
at least 2% per year will come from Level 2 local food sources.____________  ______ 2

Level 2

Year 5: 25% annual average of total cost of food purchases will come from Level 2 
local food sources by fifth year of participation.___________________________________ 1

Level 3
Year 1:15% annual average of total cost of food purchases, with a goal of increasing 

at least 2% per year will come from Level 3 local food sources.______________________ 3

Los Angeles Food Policy Council's Good Food Purchasing Guidelines for Food Service Institutions
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Year 5: 25% annual average of total cost of food purchases will come from Level 3 
local food sources by fifth year of participation.___________________________________ 1

Food is purchased from microenterprise farm of less than 100 acres and located 
within 200 miles. l

Extra Points 
(Applies to 

annual food 
purchases)

Food is grown/raised and processed in Los Angeles County. 1
Food is purchased directly from farmer-owned businesses. ____________
Food is purchased from women, minority, disabled, or veteran-owned food 

businesses (farms/operations)._____________________________________________

1

1
50% of total cost of food purchases comes from small and mid-sized food operations 

within the local area or region.___________________________________________________ __ 1

At least 25% of prepared seafood sourced from small and or local fleets. 1

Steps to Implementation:

Source local agricultural and food products directly from farmers and ranchers at certified 
farmers' markets in City^of Los Angeles and/or Los Angeles County (See Appendix B: Good 
Food Purchasing Resource Guide - Learn More About Good Food Sourcing: Local Food),

Buy local agricultural and food products from distribution firms that verifiably buy from 
farmers' market certified producers at Los Angeles County certified farmers' markets.

Buy local agricultural and food products from distribution firms that buy from other 
verified local farms and producers.

Buy local agricultural and food products from distribution firms and processors that have a 
verifiable local food line (See Appendix C for listings).

Work with distributors to source seasonal fruits and vegetables to ensure best taste, 
quality, and price.

Value Two: Environmental Sustainability Purchasing Goals 

Level 1 - Baseline Level 2 Level?

Fruits 8 VegetablesFruits & VegetablesFruits & Vegetables

1 The Los Angeles food Policy Council defines local as 200 mites, ten counties and touching over 22 million people. This ten county region includes; Kern, 
venture, San Diego, Imperial, Riverside, Santa Barbara, San Luis Obispo, San Bernardino, Orange and Los Angeles. *

* To measure the size of other agricultural and food processing operations, see the glossary for full details.
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Farms agree to participate in 

Stewardship Index for Specialty Crops;
PRiME score indicates low-risk for 

Integrated Pest Management Practices;
USDA Organic; or

or or
PRiME score has no high risk 

components for Integrated Pest 
Management Practices

BiodynamicProtected Harvest certified; or

Farms participate in Stewardship Index 
for Specialty Crops with targets for 
annual improvement; or 

Non-GMO Project Verified; or

Food Alliance Certified

Milk & Dairy

No antibiotics; and

Mtlk& Dairy

Non-GMO Project Verified; or

Milk & Dairy

Food Alliance Certified; or

rBGH/rBST free Animal Welfare Approved USDA Organic

Meat Si Poultry 

Cage-free eggs; or

Meat & Poultry

Food Alliance Certified; or

Meat & Poultry 

AGA Grassfed; or

Pasture raised; or 

USDA Grassfed; or

EHon-GMO Project Verified; or 

Animal Welfare Approved

USDA Organic

No antibiotics3

Seafood

No seafood purchased listed as 
"Avoid" in the Monterey Bay 
Aquarium's Seafood Watch Guide

Seafood

Fish listed as "Good" and "Best" choices 
in Monterey Bay Aquarium's Seafood 
Watch Guide

Seafood

Marine stewardship Council certified;
or

100% of fish listed as "Best Choice" in 

Monterey Bay Aquarium's Seafood 
Watch Guide

Grains Grains

Food Alliance Certified; or 

Non-GMO Project Verified

Grains

USDA OrganicPesticide-free

Los Angeles Food Policy Council's Good Food Purchasing Guidelines for Food Service Institutions
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Target ■
Year 1:
1) 15% annual average of total cost of food purchases, with a goal of increasing at least 
2% per year will come from Level 1 environmentally sustainable sources.
2) No seafood purchased should be listed as "Avoid" in the Monterey Bay Aquarium's 
most recent Seafood Watch Guide.
OR
If vendor and/or suppliers do not have current capacity to meet environmentally 
sustainable food purchasing goals, the vendor may submit a plan to achieve full
compliance at least at the baseline level by end of year one. _________ _
Year 5:
1) 2S96 annual average of total cost of food purchases will come from Level 1 
environmentally sustainable sources by fifth year of participation in the GFPP program.
2) No seafood purchased should be listed as "Avoid" in the Monterey Bay Aquarium's
most recent Seafood Watch G uide. _________

Level 1- 
Basellne

1

1
Year 1:
1) 15% annual average of total cost of food purchases, with a goal of increasing at least 
2% per year will come from Level 2 environmentally sustainable sources.
2) No seafood purchased should be listed as "Avoid" in the Monterey Bay Aquarium's
most recent 5eafood Watch Guide. ________ 2

Level 2
Year 5:
1J 25% annual average of total cost of food purchases will come from Level 2 

environmentally sustainable sources by fifth year of participation.
2) No seafood purchased should be listed as "Avoid" in the Monterey Bay Aquarium's 

most recent Seafood Watch Guide. _______ 1
Year 1:
1) 15% annual average of total cost of food purchases, with a goal of increasing at least 
2% per year will come from Level 3 environmentally sustainable sources.
2) No seafood purchased should be listed as "Avoid" In the Monterey Bay Aquarium's
most recent Seafood Watch Guide._____________________________________________________

Year 5:
1} 25% annual average of total cost of food purchases will come from Level 3 

environmentally sustainable sources by fifth year of participation.
2) No seafood purchased should be listed as "Avoid" in the Monterey Bay Aquarium's 

most recent Seafood Watch Guide.

3
Level 3

1

Extra Points
(Applies to 

annual food 
purchases)

Institution participates in "Meatless Mondays" campaign. 1

A minimum of 75% percent of all seafood is noted as "Best Choices" in the Monterey 
Bay Aquarium Guide or Is certified by the Marine Stewardship Council._______________ 1

50% annual average of total cost of food purchases comes from environmentally 
sustainable sources. __________ _________ __ 1

J "No antibiotics' refers to sub-therapeutic use In food production. It does not refer to residues on the meat itself.
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Steps to Implementation:

• Request that your distributor buy food and beverage products that are third-party 
certified (See Appendix B: Good Food Purchasing Resource Guide - Learn More About 
Good Food Sourcing: Environmentally Sustainable Food).

• Ask your distributor to encourage suppliers to participate in the Stewardship Index for 
Specialty Crops to begin measuring their baseline sustainability indicators and develop 
targets for continued progress (See Appendix B: Good Food Purchasing Resource Guide- 
Learn More About Good Food Sourcing: Environmentally Sustainable Food).

• Request that your distributors buy and sell seafood that is listed in the Monterey Bay 
Aquarium's Seafood Watch Guide as "Best Choices" or is certified by the Marine 
Stewardship Council (See Appendix B: Good Food Purchasing Resource Guide - Learn 
More About Good Food Sourcing: Sustainable Seafood).
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Value Three: Valued Workforce Purchasing Goals
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■ Meets the Level 1
baseline requirements; and

- Distributor has policy to 
respect the freedom of 
association of farmers, ranchers, 
and fisherfolk;and

■ Meets the Level 1 baseline 

requirements; and

Vendor and Supplier*
• Have a union contract 
with their employees; or

Vendor and Supplier*
• Have a social responsibility 

policy, which includes: (1) union or non
poverty wages; (2) respect for freedom 

of association and collective bargaining; 
(3) safe and healthy working conditions; 
and (4) prohibition of child 
labor, except as allowed by domestic 
law and at least one additional 
employment benefit such as: (5) health 
care benefits (6) paid sick days; 7) 
profit-sharing with all employees; or

- All vendors and suppliers*: 
sign in writing that they comply 
with domestic labor law 
(includingstate and local) in 
countries where they produce 
goods and services, as well as the 

core standards of the 
International Labour 

Organization (ILO):
1. Freedom of association 
and the right to collective 
bargaining.
2. Elimination of all forms 
of forced or compulsory 
labor.
3. Abolition of child labor
4. Elimination of 
discrimination with respect 
to employment or 
occupation

• Are a worker-owned 
Cooperative; or

• Have signed the CIW 
Fair Food Supplier Code of 
Conduct; or

■ Are Food Justice- 
Certified by the Agricultural 
Justice Project; or

- Are Fair Trade Certified (for 
international products)

• Are certified by the 
Equitable Food Initiative

To be recognized os a Good Food purchaser, ait institution scores one or higher in the Valued Workforce Category,
E■-

v ilip mmm
m

v-V-
Points AwardedTarget

Year 1: All vendors and suppliers sign in writing that they respect the freedom of 
association of farmers, ranchers, and fisherfclk and comply with domestic labor 

law (including state and local) in countries where they produce goods and 
services, as well as the core ILO standards.
OR
If vendor and/or suppliers do not have current capacity to meet fair food 
purchasing goals, the vendor may submit a plan to achieve full compliance at
least at the baseline level by end of Year 1. ________ _________
Year 5: All vendors and suppliers sign in writing that they respect the freedom of 
association of farmers, ranchers, and fisherfolk and comply with domestic labor 

law (including state and local) in countries where they produce goods and 
services, as well as the core ILO standards._______________________________________

Level 1 - 
Baseline

1

1
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Year 1: Institution complies with baseline Level 1 fair criteria AND 5% annual 
average of total cost of food purchases, with a goal of increasing at least 2% per 
year will come from Level 2 fair sources.___________________________________ _ 2Level 2

Year 5: Institution complies with baseline Level 1 fair criteria AND 15% annual 
average of total cost of food purchases will come from Level 2 fair sources by 
fifth year of participation._____________________________________________________ 1

Year 1: Institution complies with baseline Level 1 fair criteria AND 5% annual 
average of total cost of food purchases, with a goal of increasing at least 2% per 
year will come from Level 3 fair sources.____________ _______  ______________ 3Level 3

Year S: Institution complies with baseline Level 1 fair criteria AND 15% annual 
average of totai cost of food purchases will come from Level 3 fair sources by 
fifth year of participation.____________________________________________________ 1

Extra Points 
(Applies to 

annual food 

purchases)

Buying entity establishes a reporting syslcm for workers to report violations with 
a protection for workers from retaliation,_______________ _____________________ 1
Institution complies with baseline Level 1 fair criteria AND 25% of annual average 

of total cost of food purchases comes Level 2 or 3 fair sources.___________________ 1

Steps to implementation:

Ask that your distributor source agricultural products, which come from farms and food 
processors with union contracts or certified by one of the programs in the Level 3 Valued 
Workforce category (See Appendix B: Good Food Purchasing Resource Guide - Learn More 
About Good Food Sourcing: Valued Workforce).

Ask your distributor to encourage suppliers to review the Agricultural Justice Project's 
toolkit and a list of resources to help farmers and food businesses to adjust their labor 
policies, develop documentation, and learn howto develop a social responsibility policy.4

Ask your distributor to develop long-term relationships with its suppliers and pay fair 
prices - review the Agricultural Justice Project's standards section on Food Business 
Responsibilities to Farmers.5’ *

* Scope of vendors and suppliers:
Fresh Produce: Farm AND distributor (if not purchasing directly from the farm)
Minimally processed fresh produce: Production source (e.g. farm, fishery, ranch) AND processing facility AND distributor (these may ail be 
separate entities or may bo combined, depending upon the product)
Animal Products: Production source (e.g. farm, fishery, ranch) AND slaughterl/ig/processirrg facility AND distributor (these may all be separate 
entities or may be combined, depending upon the product)

4 http://www.agrlculturallustlceorolect.org/full farmer tool kit, pdf
1 http://www.agrlculturaUustlceoroiect.org/flJP stnds sect l.pdf ... . . ■
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*

Value Four: Animal Welfare Purchasing Goals

level 3yell-Baseline Level 2

Milk & Dairy

• Animal Welfare Approved; or

Milk & Dairy

• American Humane Certified

Milk & Dairy

• Produced from Pastured Cows; or

• Humane Farm Animal
Care/Certified Humane Raised 

and Handled'9

• USDA Organic

Meat& PoultryMeat & PoultryMeat& Poultry

• Step 1 of Global Animal Partnership 5- 
Step Animal Welfare Rating standards;

Step 3 or higher of Global Animal 
Partnership 5-Step Animal 
Welfare Rating standards; or

Step 2 of Global Animal 
Partnership 5-Step Animal 
Welfare Rating standards; oror

Animal Welfare Approved; orAmerican Humane Certified* USDA Organic; or

Humane Farm Animal 
Care/Certified Humane Raised 
and Handled®

• Cage-free eggs; or

• Pastured
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. V:

1 To be ret i as a Good Food purchaser, tin institution scores one oi erintheAnfoat Welfare Category*

4
Points AwardedYear 1 Target______________ _____________ -_______________________________ _

Year 1:
1) 15% annual average of total cost of milk and dairy products and animal protein 
product purchases, increasing at least 2% per year will come from Level 1 
humane sources.
2) 100% of all eggs are cage-free.
OR
If vendor and/or suppliers do not have current capacity to meet animal welfare 
purchasing goals, the vendor may submit a plan to achieve full compliance at 
least at baseline level by end of year one.______________________________________

Level 1 - 
Baseline 1

Year 5:
1) 25% annual average of total cost of milk and dairy products, and animal 
protein product purchases will come from a Level 1 humane sources by fifth year 
of participation.
2) 100% of all eggs are cage-free.

1

Year l:
1) 15% annual average of total cost of milk and dairy products and animal protein 
products, increasing at least 2% per year wiil come from Level 2 humane sources.
2) 100% of all eggs are cage-free.

2
Level 2

Year 5:
1) 25% annual average of total cost of milk and dairy products, and animal 
protein product purchases will come from Level 2 humane sources by fifth year 

of participation.
2) 100% of ail eggs are cage-free.

1

Year 1:
1) 15% annual average of total cost of milk and dairy products, and animal 
protein product purchases, increasing at least 2% per year will come from Level 3 

humane sources.
2) 100% of all eggs are cage-free.

Level 3 3
Year S:
1) 25% annual average of total cost of milk and dairy products, and animal 
protein product purchases wilt come from Level 3 humane sources by fifth year 
of participation.
2) 100% of all eggs are cage-free.

1
institution encourages plant based diets by offering 100% vegetarian and/or 

vegan options.______________________________________________________________
Extra 
Points 
(Applies to

1
50% annual average of total cost of milk and dairy products, and animal protein 1
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products purchases come from humane sources.annual
food
purchases)

Steps to Implementation:

• Request that your distributor buy and sell animal protein products that carry a third-party 
certification such as, Global Animal Partnership, produced from AGA Grass-Fed cows. 
Humane Farm Animal Care/Certified Humane Raised and Handled®, and Animal Welfare 
Approved (See Appendix B: Good Food Purchasing Resource Guide - Learn More About 
Good Food Sourcing: Animal Welfare).

:
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Value Five: Nutrition Goals

To be recognized as a Good Food purchaser* an institution tfieetsatteast 11 out of 25 Items in the Nutrition 
_______ j_______ ■________ ____________________Category7 ■ '________

Year 1 Target Points

Fruits, vegetables, and whole grains account for at least 25% of total food purchases 1
Seasonal fruits and vegetables are sourced to ensure best taste, quality, and price 1
To the greatest extent possible, purchase whole fruits, without added sugar. When whole and 
unprocessed fruit cannot be purchased, due to cost or availability, purchase frozen fruit. If frozen 

products are unavailable, fruit should be canned in its own juice with no sugars added

1

To the greatest extent possible, purchase whole vegetables, without added sodium and fat. When 
whole and unprocessed vegetables cannot be purchased due to cost or availability, purchase frozen 

vegetables. If frozen products are unavailable, canned vegetables should be low sodium (per FDA 
definitions)8 or have "no salt added"

1

Prioritize the purchase of whole-grain, high-fiber options9 1
T

Prioritize offering plant-based main dishes at each meal service 1
If meat is offered, prioritize the purchase of "extra lean" (total fat s 5%) and "lean" (total fat < 10%) 
meat such as skinless chicken, turkey, ground beef, and pork

1
nif meat is offered, minimize the purchase of processed meats 1

If dairy products are offered, prioritize the purchase of Fat-Free or Low Fat dairy products (1% milk fat 
or less with no added sweeteners). If milk is offered, soy, rice, or other non-dairy milk alternatives 

without added sweeteners are available
1

Prioritize all juice purchased to be 100% fruit juice with no added sweeteners and vegetable juice that 
is Low Sodium as per FDA definitions

113

At least 50% of available beverage choices (excluding 100% fruit and Low Sodium vegetable juices and 

Fat Free or Low Fat milk with no added sweeteners) must contain < 25 calories per 8 ounces
1

Require drinking water (preferably cold tap water in at least 12 ounce cup sizes) to be offered 1
Eliminate the use of hydrogenated and partially hydrogenated oils for cooking and baking 1

isAll nutrition goals listed above may not apply to ail types of food service institutions. Food service Institutions must ensure the above nutrition goals 
comply with local, state and federal law that may govern Individ ual food service programs su ch as youth detention facilities, school meal progra ms a nd 
other meals served to dependent community members, Each food service Institution will be eligible for points towards the good food pledge based on 
the total potential applicable points for that type of food service venue. LAFPC will work with each institution individually on th err institution's pledge 
criteria. These nutrition goals were developed from reputable sources including the United States Department of Agriculture, the Food and Drug 
Administration, as well as other leading health organ rations. The above nutrition goals will be reviewed and revised periodically to ensure they meet 
current dietary recommendations and take Into consideration program implementation.
8 Low sodium is defined as 140 mg or less per Reference Amount Customarily Consumed (RACC)
8 Whole grain is listed as the first or second ingredient; 2 grams or more of fiber/serving 
10 Recommend plant-based dishes to include fruits, vegetable, beans, and legumes 

If processed meats are offered, recommend using only products with no more than 480 mg per 2 ct 
Low Sodium is 140 mg or less per RACC

ii
12
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13Offer Low Fat and/or Low Calorie and/or Low Sodium condiments as per FDA definitions^ 1
Commit to developing and implementing a gradual sodium reduction plan that meets current Dietary 

Guidelines for Americans (PGA) standards____________________________________________________________
1

Ail pre-packaged food has zero grams trnns fat per serving (as labeled) 1
Eliminate the use of deep frying 1
Prioritize the preparation of all protein, including fish, poultry, meat, or meat alternatives in a low fat
way (broiling, grilling, baking, poaching, roasting, or steaming)________________________________________

Display water, diet drinks {do not exceed 25 cal. perSoz), 100% fruit juice without added sweeteners, 
Low Sodium vegetable juices, Fat Free or Low Fat dairy products with no added sweeteners, and milk
alternative products in eye level sections of beverage cases (If applicable)_______________
Prioritize the location of fruit and/or non-fried vegetables at convenient, high-visibility locations
(including at front of cafeteria lines) and within reach of checkout registers (if applicable)_____________

Highlight fruit with no-added sweeteners and non-fried vegetable offerings with signage_____________

1

1

1
1

Remove candy bars, cookies, chips and beverages with added sugars (such as soda, sports and energy
drlnksj from checkout register areas/point-of-purchase (if applicable] ________________________
Menu lists the nutritional information for each item using the federal menu labeling requirements 

under the Patient Protection and Affordable Care Art of 2010 as a guide

1

1

Prioritize portion control strategies, if applicable (e.g. utilizing lCf or smaller plates for all meats or 
make available reduced-size portions of at least 25% of menu items offered, and offer reduced-size
portions at a lower price than regular-sized portions)” _____________________________________ __

Develop a worksite wellness program including nutrition education for employees and/or patrons

1

1

wLew-Fat Is 3 g or less per RACC (and perSOg if RACC is small); Low Sodium is MO mg or less per RACC (and perSOg if RACC is sir all); Low Calorie is AO 
calories or less per RACC (and per 50g If RACC is small).
“ Reduced-sized portions are no more than 70% of the weight, measured In grams, of a regular-size portion of the same menu item.
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Accountability and Traceability

An institution's Good Food purchases are generally limited by their produce and distribution firms 
because of their access to products carrying food safety approval. Compliance and/or meeting 
procurement objectives also fall to the produce and food distributors. Therefore bids and contracts 
should have clauses for ascertaining product traceability, identification, record keeping, and 
reporting. These clauses may already be accommodated in current Hazard Analysis & Critical Control 
Points (HACCP) and other third-party action plans.

The Purchaser should develop a customized program in partnership with their distributor and/or 
produce house to accomplish ail of the traceability necessary for each purchaser's specific needs 
around Good Food purchases.

Sound Good Food bids could include the following accountability and traceability requirements for 
any produce or distribution firm:

The name and location of farms and processing facilities providing Good Food to an institution 
will be provided to the institution at the time of ordering, a week or two prior to ordering or 
on the product list of available food items. Typically, the produce lists of available products 
from distributors and produce houses are the way buyers are notified to select the food they 
want to purchase. Vendors should list how each Good Food supplier fulfills and verifies 
identified Good Food goals, including local, environmentally sustainable, fair, animal welfare 
and healthy. ■

if an existing vendor is unable to comply with specific targets within the overall Good Food 
framework, the vendor will be asked to submit a plan outlining a strategy with benchmarks to 
achieve full compliance within one year and update the plan annually during term of contract. 
Vendors will verify their progress and compliance with the plan during specified benchmark 
periods.

The vendor will provide the net price paid to farmers, ranchers, or fisherfolk to the Purchasing 
Institution on a per pound, per case, or other applicable case count prior to the distributor's 
or produce firm's mark up. Costs should be fair, reasonable and transparent. The Purchaser 
should develop this transparent program in partnership with their Distributor and/or Produce 
House.

1.

2.

3.

Paperwork that proves the origin of any processed food items will be provided to an 
institution upon request, but shall be kept on record by produce or distribution firms. We 
recommend the development and implementation of a transparent record keeping system 
between purchasers and fresh produce processors so that there are checks and balances in 
place in order to confirm that Good Food products remain intact throughout the processing 
chain.

4.

Education and Marketing

Marketing and education of Good Food are critical to building buy-in and support from employees, 
consumers, and other customers.
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Educate and engage- Suppliers and their employees along the supply chain from farm to cafeteria 
need to be informed, educated, and encouraged to be active participants in creating a successful 
Good Food Purchasing Program, Successful implementation of these programs in food service 
settings depends on empowered food service workers in the kitchens and knowledgeable employees, 
students, or customers visiting the food service venue.

Communicate good work, helping to encourage growth in both the demand for and the supply of 
Good Food. Be a willing educator of patrons and colleagues.

Final Thoughts

Food is only one facet of creating a Good Food community. Advocacy for Good Food venues involve 
several other components:

• Educational outreach both to staff and the surrounding community;
• Use of reusable and environmentally preferred non-reusable food service ware items and 

minimizing waste by adopting the waste hierarchy of 'reduce, reuse, and recycle';
• Reducing energy use by installing energy-efficient equipment and making sure it is properly 

maintained and up-to-date;
• Supporting local farms, farmers' markets, and community supported agriculture;
• Food donation and waste reduction;
• Alignment of food vendor options with the facility's healthy, sustainable food program; and
• Responsible employer policies related to wages, benefits, and promotions for food service 

employees.
/

While this document focused on Good Food purchasing, we are happy to provide additional 
resources on other aspects of Good Food business implementation.
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APPENDIX A: Glossary of Terms

Agricultural Justice Project Certified: a domestic fair trade label that certifies fair prices and terms for farmers 

and at the same time fair working conditions for all employees in certified operations. The standards are 

rights-based, such as the right to freely negotiate the terms of employment and freedom of association, and a 

verification model that ensures a safe space is created in which workers can exercise those rights. Other key 

provisions of the program include strong health and safety protections, including a preference for organic 

production and strong restrictions on the use of occupational toxins when a farm is not organic; clear 

grievance and complaints procedures including the right to appeal; and standards covering living wages, 

housing conditions, and more. Source: http://www.foodfirst.org/en/node/3098 Website: 

www.agriculturaljusticeproject.org/standards.html

American Humane Certified: a voluntary, third-party animal welfare audit process based on five freedoms:

• Freedom from thirst and hunger - by ready access to fresh water and a diet to maintain full health and 

vigor

• Freedom from discomfort - by providing an appropriate environment including shelter and a comfortable 

resting area

• Freedom from pain, injury and disease - by prevention or rapid diagnosis and treatment

• Freedom to express normal behavior- by providing sufficient space, proper facilities and company of the 

animal’s own kind

• Freedom from fear and distress - by ensuring conditions and treatment which avoid mental suffering

Source: http://www.naturalnews.eom/028552_humane_animais.htmi#ixz227nxDdilt Website: 

http://www.humaneheartiand.org/ouiT-standards

Animal Welfare Approved: A consumer certification and labeling program which indicates that egg, dairy, 

meat or poultry products have been produced with the welfare of the farm animal in mind. The animals have 

access to the outdoors and are able to engage in natural behavior. No cages or crates may be used to confine 

the animals, and growth hormones and subtherapeutic antibiotics are disallowed. Some surgical mutilations, 

such as beak-mutilation of egg-laying hens, are prohibited, while others, such as castration without painkiller, 

are permitted. Compliance is verified through third-party auditing.

Biodynamic: a farming method that encourages the use of preparations made from fermented manure, 

minerals and herbs are used to help restore and harmonize the vital life forces of the farm and to enhance the 

nutrition, quality and flavor of the food being raised. Biodynamic practitioners aiso recognize and strive to 

work in cooperation with the subtle influences of the wider cosmos on soil, plant and animal health. 

Source/Website: https://www.biodynamics.com/biodynamics.html ..

Cage Free: This label indicates that the flock was able to freely roam a building, room, or enclosed area with 

unlimited access to food and fresh water during their production cycle. Beak cutting is permitted. There is no 

third-party auditing. Source: Agricultural Marketing Service, USDA; Humane Society

Certified Humane Raised & Handled: A consumer certification and labeling program which indicates that egg, 

dairy, meat or poultry products have been produced with the welfare of the farm animal in mind. Farm animal 

treatment standards include: Allow animals to engage in their natural behaviors; Raise animals with sufficient 

space, shelter and gentle handling to limit stress; Make sure they have ample fresh water and a healthy diet
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without added antibiotics or hormones. Producers also must comply with local, state and federal 
environmental standards. Processors must comply with the American Meat Institute Standards, a higher 
standard for slaughtering farm animals than the Federal Humane Slaughter Act. www.certi1Tedhumane.com

Certified Organic: products must meet the federal organic standards as determined by a USDA-approved 
certifying agency. Organic foods ca nnot be grown using synthetic fertilizers, chemicals, or sewage sludge; 
cannot be genetically modified; and cannot be irradiated. Organic meat and poultry must be fed only 
organically-grown feed (without any animal byproducts) and cannot be treated with hormones or antibiotics. 
In orderto bear the USDA "Certified Organic" seal, a product must contain 95 to 100 percent organic 
ingredients. Products that contain more than 70 percent, but less than 94 percent organic ingredients can be 
labeled "Made with Organic Ingredients," but cannot use the USDA "Certified-Organic" seal. Organic 
ingredients can be listed on the packaging of products that are not entirely organic. 
http://www.ams.usda.gov/NOP/indexNet.htm. While some small farmers grow their food using organic 
methods, they choose not to go through the certification process for economic or ideological reasons, so they 
cannot label their food "certified organic."

CIW Fair Food Supplier Code of Conduct: a set of labor standards developed by the Coalition for Immokalee 
Workers designed to improve working conditions and give workers the ability to voice their concerns over 
safety, working conditions, and Code violations without fear of retribution. Growers are required to keep a 
proper time registration system, hire farm workers as employees and pay them wages and benefits directly, 
provide protective equipment and training, ensure breaks and opportunities for advancement, and implement 
proper workplace safety systems. Source: http://fairfoodstandards.org/code.html

Cooperative: An autonomous association of persons united voluntarily to meet their common economic, 
social, and cultural needs and aspirations through a jointly owned and democratically controlled enterprise.

(

Conventionally Grown: Food grown using chemical fertilizers, pesticides, and herbicides. In most situations, 
default options are conventionally grown.

Equitable Food Initiative Certified: a program that certifies standards for working conditions, pesticide use 
and food safety. EFI's labor standards protect farm workers' health and safety; guarantee their freedom of 
association; provide fair compensation and conditions of employment; ensure non-discrimination and non
retaliation; create dispute settlement mechanisms; address housing conditions; establish a social premium; 
and cover workers on temporary visas. EFI's food safety standards address risks arising from land and water 
use, soil amendments, animal waste, and post-harvest packaging and transportation. Environmental standards 
focus on the safe management of pests, soil, water and habitat. Website: http://www.equitablefood.net

Family Farm: A farm managed by a family or Individual who owns the animals or land, receives a good portion 
of their livelihood from the farm, and participates In the daily labor to work and manage the farm. The USDA 
also defines a small family farm as having less than $250,000 gross receipts annually. Source: 
http://www.nifa.usda.gov/nea/ag_systems/in_focus/familyfarm_if_overview.html .

Fair: All participants in the food supply chain receive fair compensation and fair treatment, free of exploitation.

Fair Trade: A certified label that guarantees that farmers and their workers receive a living wage and a fair 
price for their labor and their product, and that the product is produced in an ecologically sound manner.

Foodshed: Like a watershed (where the idea of the foodshed takes its inspiration), a foodshed measures the 
reach of the local landscape in terms of its food production capacities. A foodshed's size is determined by its
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"structures of supply," the regional, economic, political, and transportation systems that determine how food 
gets from farm to table. The Los Angeles Urban Rural Roundtable, convened by the Roots of Change in 2010, 
defined the Los Angeles foodshed as the two hundred mile radius around the Los Angeles urban core, from 
which the region draws much of its food to feed the local population. This concept continues to evolve. As a 
starting point, we refer to the 200-mile threshold as the Los Angeles regional foodshed.

Food Alfiance Certified: Organization that certifies producers based on healthy and humane animal treatment 
with no added growth promotants or sub-therapeutic antibiotics, soil and water conservation, integrated pest, 
disease and weed management, pesticide risk reduction, wildlife habitat and biodiversity conservation, safe 
and fair working conditions. Website: http://foodalliance.org/certification

Free Range: A USDA-certified label that guarantees that animals (usually poultry) had room to move around 
and "access to the outdoors." These standards apply to poultry bred for eating only, not to hens that produce 
eggs. It does not guarantee that the animals ever went outside or that the outdoor space provided was good 
pasture.

Good Food: Good Food is defined by the Los Angeles Food Policy Council as food that is: 1) Healthy: a) Foods 
meet the Dietary Guidelines for Americans and provide freedom from chronic ailment; b) Food is delicious, 
safe, and aesthetically pleasing.; 2. Affordable: Foods that people of all income levels can purchase.; 3. Fair: a) 
All participants in the food supply chain receive fair compensation and fair treatment, free of exploitation.; b) 
High quality food is equitable and physically and culturally accessible to all; 4) Sustainable: Produced, 
processed, distributed, and recycled locally using the principles of environmental stewardship (in terms of 
water, soil, and pesticide management).

Genetically Modified Organisms (GMOs): In the context of food, GMOS are agricultural products [crops or 
animals) that have been genetically engineered to possess certain traits. Since there is minimal research on the 
long-term impacts that GMOs may have on the earth and human health, many organizations caution against 
use and consumption of GMOs. Organic products are, by definition, non-GMO.

Global Animal Partnership 5-Step Animal Welfare Rating standards: a tiered standards program that 
encourages higher welfare practices and systems to the benefit of farmers, consumers, retailers, and the 
animals. Step 1 prohibits cages and crates. Step 2 requires environmental enrichment for indoor production 
systems; Step 3, outdoor access; Step 4, pasture-based production; Step 5, an animal-centered approach with 
all physical alterations prohibited; and, finally, Step 5+, the entire life of the animal spent on an integrated 

. farm. Website: http://www.globalanimalpartnership.org/the-5-step-program/ .

Grassfed (American Grassfed Association (AGA) Certified): This label ensures that animals have continuous 
access to pasture during the growing season (as opposed to being confined or eating grass out of a trough) and 
cannot be fed grain orgrain products, which can diminish the nutritive benefits of grass feeding.

Grassfed (USDA Certified): Meat products derived from ruminant animals, e.g. beef cattle, dairy cattle, and 
lamb, may be approved to carry the USDA "grass-fed" label claim if the animal was fed a diet of grass and/or 
forage throughout it's lifetime, with the exception of milk consumed prior to weaning. Animals cannot be fed 
grain or grain by-products and must have continuous access to pasture during the growing season (last frost in 
spring to first frost in fall). Use of hormones or antibiotics is not addressed.

Hazard Analysis & Critical Control Points (HACCP): HACCP is a management system in which food safety is 
addressed through the analysis and control of biological, chemical, and physical hazards from raw material
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production, procurement and handling, to manufacturing, distribution and consumption of the finished 

product. Source: http://www.fda.gov/food/foodsafietv/hazardanaivsiscriticaicontrolpointshaccp/defauit.htm

Healthy: Foods meet the Dietary Guidelines for Americans and provide freedom from chronic ailment. Food is 

delicious, safe, and aesthetically pleasing.

Hormone Free: Milk that comes from cows who have not been treated with rBST, also known as rBGH or 

bovine growth hormone.

Integrated Pest Management (IPM): IPM growers practice a variety of techniques: they apply natural 

substances like kelp, rock powders, and compost to keep crops disease resistant. They monitor trees and set 

traps to capture insects. Ideally, IPM growers use pesticides only as a last resort, when pest damage would 

keep them from bringing in a profitable crop.

Large Scale Operation (LSO): Large scale operations include alf levels of the food supply chain. The size is 

defined by type of operation:

* LSO Farm - a farm larger than 499 acres (NOTE: LSO Farm, as defined by the Good Food Purchasing 

Guidelines, is based upon the classification of farms by acreage in the 2007 USDA Agricultural Census).

• LSO Food Business - A business (including food processors) whose three (3) year average annual gross 

revenues exceed $7 million (NOTE: Size of non-farm food business definition is based on City of Los 

Angeles Business Inclusion Program).

Living Wage: A wage that allows workers to meet their and their families' basic needs, including housing, food, 

childcare, transportation, healthcare, clothing, and recreation costs for the area in which they live.
/

Local: The term "local" will vary depending on your location and what is available to you. The Los Angeles 

Food Policy Council has defined Los Angeles County's foodshed to span 200 miles, ten counties and touch over 

22 million people. This ten county region includes: Kem, Ventura, San Diego, Imperial, Riverside, Santa 

Barbara, San Luis Obispo, San Bernardino, Orange, and Los Angeles. The term "tocal" will vary depending on 

your location and what is available to you.

Los Angeles Business Inclusion Program Definitions:

• Small Business Enterprise (SBE): For the purpose of The Business Inclusion Program, Small Business 

Enterprise shall mean a business enterprise that meets the following criteria:

o A business (personal or professional services, manufacturer, supplier, and vendor) whose 

three (3) year average annual gross revenues does not exceed $7 million, 

o A business (construction contractors) whose three (3) year average annual gross revenues 

does not exceed $14 million.

• Emerging Business Enterprise (EBE): Forthe purpose of this program, Emerging Business Enterprise 

shall mean a business enterprise whose three (3) year average annual gross revenues do not exceed 

$3,5 million.
Source: http://gsd.lacity.org/sms/BIP%200UTREACH%20D0CUMENTATI0N%20a%20PR0CESS.pdf)

Marine Stewardship Council certified: an independent, non-profit organization that sets standards for 

sustainable fishing based on three principles: •

• The fishing activity must be at a level which is sustainable forthe fish population. Any certified fishery 

must operate so that fishing can continue indefinitely and is not overexploiting the resources.
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• Fishing operations should be managed to maintain the structure, productivity, function and diversity of 

the ecosystem on which the fishery depends.

• The fishery must meet all locai, national and international laws and must have a management system 

in place to respond to changing circumstances and maintain sustainability.

Website: http://www.msc.org/

Meatless Mondays campaign: non-profit initiative of The Monday Campaigns, in association with the Johns 

Hopkins' Bloomberg School of Public Health that encourages people, groups and organizations to not eat meat 

on Mondays to improve their health and the health of the planet. The campaign provides information and 

vegetarian recipes ideas based on USDA nutritional guidelines on their website. Website: 

http://www.meatlessmonday.com/

Medium Scale Operation (MSO): Medium scale operations include all levels of the food supply chain. The size 

is defined by type of operation:

• MSO Farm - a farm between 180 and 499 acres (NOTE: MSO Farm, as defined by the Good Food 

Purchasing Guidelines, is based upon the classification of farms by acreage in the 2007 USDA 

Agricultural Census),

• MSO Food Business - a business (including food processors) whose three (3) year average annual gross 

revenues fall between $3.5 million and $7 million. (NOTE: Size of non-farm food business definition is 

based on City of Los Angeles Business Inclusion Program).

Non-GMO Project Verified: is a verification program that seeks to assist farmers, processors and 

manufacturers in avoiding the contamination of GMO's by progressively reducing the risk of GMO 

contamination. The Project requires practices and processes for controlling GMO contamination by these at- 

risk inputs and ingredients. Methods such as segregation, traceability, risk assessment, sampling techniques, 

and quality control management are emphasized. Website: http://www.nongmoproject.org/

Organic: Food grown without the use of chemical pesticides, herbicides, or fertilizers. Animals must be fed 

organic feed and cannot be given antibiotics or growth hormones. Organic foods may not be genetically 

modified or irradiated or contain artificial preservatives or additives. Organic meats must come from animals 

that are "free range "

PRiME (Pesticide Risk Mitigation Engine) score: an online tool that ranks pesticide products for impacts on 

birds, earthworms, small mammals, aquatic ecosystems and worker/bystander health and safety. This tool 

applies best available science to permit producers, advisors and regulatory professionals to compare different 

pest management scenarios for any commodity and select options with the fewest potential environmental 

and health hazards. Risk is presented on a low/moderate/high scale. Risk index scores below a 10% chance of 

an undesirable effect to be in the low risk category, where no further risk mitigation is needed. Realistically, 

10% is within the margin of error for our risk models. Risk index scores between 10% and 50% fall into the 

moderate risk category where risk mitigation is recommended. Risk index scores above a 50% chance of an 

undesirable effect fall into the high-risk category. Website: http://ipmprime.org

Procurement: The sourcing and purchasing of food to supply foodservice operations. Procurement involves 

identifying the food needs of the customer base for the foodservice operation, specifying product 

requirements, identifying suppliers, taking deliveries, inspecting and storing items, and, depending on the size 

of the operation, soliciting and evaluating bids and proposals, controlling inventory, and paying suppliers.

Protected Harvest certified: a points-based certification program is designed to ensure that crops have been 

raised with integrated pest management. The point system is used that rewards growers for implementing
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ecologically based practices in nine different management categories: field scouting, information sources, pest 

management decisions, field management decisions, weed management, insect management, disease 

management, soil and water quality, and storage management. A minimum number of points must be 

achieved in each category to qualify for certification, Website: http://www.protectedharvest.org/

"Raised without antibiotics" or "No antibiotics administered" (poultry and meat products): These USDA 

approved label claims imply that no antibiotics were administered to the animal at any point during its life. If 

an animal becomes sick and requires treatment, it should be segregated from other animals and sold as a 

conventional meat product. Source:

http://www.fsis.usda.gov/Fact_Sheets/Meat_8i_Poultry_Labeling_Terms/index.asp

Raised without added hormones or "No hormones added" (beef and lamb only): This USDA approved label 

claim impiies that no added hormones were given to the animal at any point during its life. Most meaningful 

when used on beef or lamb products since the use of added hormones is prohibited in poultry and pork 

production, http://www.fsis,usda.gov/Fact_Sheets/Meat_& Poultry_Labe!ing_Terms/index.asp

rGBH-free or rGBT-free (dairy): Recombinant Bovine Growth Hormone is a genetically engineered artificial 

hormone, which is injected into cows to increase milk production. Labeling is voluntary. 

http://ww w.fooda nd wate rwatch .org/ta ke-action/co ns ume r-tools/the-milk-ti p/

Small Scale Operation (SSO): Small scale operations include all levels of the food supply chain. The size is 

defined by type of operation:

• SSO Farm - a farm smaller than 180 acres. (NOTE: SSO Farm, as defined by the Good Food Purchasing 

Guidelines, is based upon the classification of farms by acreage in the 2007 USDA Agricultural Census. 

This is in contrast to the USDA definition of "small farm," which is classified by gross sales less than 

$250,000.)

• SSO Food Business - a business enterprise (including food processors) whose three (3) year average 

annual gross revenues do not exceed $3.5 million. (NOTE: Size of non-farm food business definition is 

based on City of Los Angeles Business Inclusion Program).

/

Source; A source includes not only the food supplier that the purchaser does business with directly, but also all 

prior links in the supply, processing and production chain, starting with the form. The supplier who is working 

directly with the purchaser will take good faith measures to ensure that, to the best of the supplier's 

knowledge, the supplier's sources also comply with the Good Food Purchasing Guidelines.

Stewardship Index for Specialty Crops: a multi-stakeholder initiative to develop a system for measuring 

sustainable performance throughout the specialty crop supply chain. The Index does not provide standards, 

but instead provides a yardstick for measuring sustainable outcomes by offering a suite of outcomes-based 

metrics to enable operators at any point along the supply chain to benchmark, compare, and communicate 

their own performance. The four key environmental indicators in the latest version are soil health and the use 

of nutrients, energy and water. Website: http://www.stewardshipindex.org/

Sustainable: Systems and practices that can be continued indefinitely into the foreseeable future without 

reliance upon ongoing depletion of non-renewable resources (e.g., soil, energy, biological diversity) or 

widening social inequities (within and across communities, countries, or generations). With respect to 

agriculture, the term can include, but is not limited to or synonymous with, certified organic production 

practices.
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Sustainable Seafood: Seafood that comes from sources, either farmed or wild, that can maintain production 

indefinitely without affecting the integrity of the surrounding ecosystem.

Transitional Organic: This label has been used in the past to mean that a farmer is using organic methods but 

has not reached the three-year pesticide-free requirement and cannot yet use the Certified Organic label. The 

USDA does not currently allow or sanction the use of this label for official marketing purposes.

U5DA Farm Classification System

The USDA Economic Research Service (USDA-ERS) has developed a farm classification system to divide U.S. 

farms into eight mutually exclusive and more homogeneous groups. The farm typology focuses on "family 

farms," or farms organized as proprietorships, partnerships, and family corporations that are not operated by a 

hired manager. To be complete, however, it also includes nonfamily farms. For more info, see 

http://www.extension.org/pages/13823/usda-smail-farm-definitions

Value Chain: The Wallace Center differentiates food value chains from traditional supply food supply chains in 

the following way: New food va lue chains -1) Operate as a series of win-win strategic partnerships rather than 

win-lose, interchangeable business deals; and 2) Differentiate products by attributes that traditional supply 

chains do not typically monitor or promote, such as the environmental and social benefits behind a particular 

producer's practices.

Source: http://www.wallacecenter.org/our-work/Resource-Library/lnnovative-

Models/NGFN%2GCase%20Study_Syscos%20Journey%20From%20Supply%20Chain%20to%20Vaiue%20ChaJn.
pdf

l
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APPENDIX B: GOOD FOOD PURCHASING RESOURCE GUIDE

HEALTHY, LOCAL ft SUSTAINABLE FOOD PURCHASING POLICIES & GUIDELINES

Restaurants

• Green Sear": GS 46 Restaurants & Food Service

http://www.gree nseal.org/GreenBusiness/Sta ndards.asPx?vid=ViewStandardDetaii&cid=0&skfa27

• SustainWeb: Ethical Eats (UK based restaurants and caterers committed to sourcing sustainable foods) 

htto://www.sustainweb.org/ethicaleats/

• Green Restaurant Association's: Dine Green
http://www.dinegreen.com/restaurants/standarids.asp

• San Francisco Green Business Program Standards: Restaurants
http://sfareenbusiness.org/images/stories/program%20standards%20PDFs/Restaurant Checkiist.pdf

Hospitals

• Green Guide for Health Core™ Food Service Credits 

http://www.noharm.org/us canada/issues/food/planning.ohp#credit5

• Green Guide for Health Care™ Food Service Credits, "Environmentally Preferable Purchasing: Food 

Technical Brief"

http://noharm.org/lib/downloads/purchasing/EPP Food Tech Brief GGHC.odf .

/

• Health Care Without Harm's Tools and Resources for Hospitals, Group Purchasing Organizations and 

Distributors

htto://www.heaIthvfoodinhealthcare.org/resources.phd#purchasingguides

• Healthier Hospitals Initiative

http://healthierhospitais.org/hhi-challenges/healthier-food

• Kaiser Permanente: Fact Sheet on Sustainable Food Purchasing Policy
http://xnet.kp.org/newscenter/aboutkp/green/stories/2011/110811sustaina blefood.html

• Partnership for a Healthier America

htto://www,a hea It hieram erica .ora/# i /a bout-t he-partne rs hi p

Universities

• University of California Policy on Sustainable Practices: Sustainable Foodservices Policy (page 19) 

http://www.universitvofcalifornia.edu/sustainabilitv/documents/poiicv sustain pracpdf

• Yale Sustainable Food Purchasing Guide

http://www.vale.edu/sustainablefood/purchasing guide O02.pdf.pdf . •

• Yale Sustainable Food Purchasing Guidelines
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http://www.vale.edu/sustainablefQQd/food purchasing.html

• Emory University's Sustainable Food Initiative

htto://susta inabiiitv.emorv.edu/page/1008/S usta i na ble-Food

• Bon Appetit: General Sustainability Principles 

http://www.cafebonappetit.com/

K-1Z Schools

• Washington D.C: Healthy Schools Act of 2010 

http://dchealthvschools.org/wordpress/wp-content/uploads/201l/ia/Heaithv-Schools-Act-as-  

Amended-2Q1108l0.pdf

• Loca) Food Procurement for San Diego Unified School District 

http://www.sandi.net/site/Default.aspx?PagelD=993

• Local Fruit and Vegetable Sourcing in St. Paul's Public Schools- Lessons Learned and RFP 

http://food-hub.ore/flles/resources/SaintPauiPublicSchoolsLocalProduceStorv%20and%20RFP.pdf

• Sample Purchasing Guidelines - "Specs" Large Scale Scratch Cooking Environment- Chef Ann Cooper, 

Berkeley Unified School District

http://www.thelunchbox.ore/sites/default/files/SAMPLE PURCHASING GUIDELINES2.pdf

• Primer on geographic Preference: Potential, Pitfalls and Proper Procedures - School Food FOCUS 

http://www.schootfoodfocus.org

• Alliance for a Healthier Generation

http://www.healthiergeneration.org/com panies.aspx?id=5657

• National Farm to School Network's list of resources on buying and selling local foods 

http://www.farmtoschool.org/publications.php7ptsbuvs

Federal, State and Municipal Government

• General Services Agency: Health and Sustainability Guidelines for Federal Concessions and Vending 

Operations

http://www.gsa.gov/portal/content/104429 ' -. ,

• Massachusetts State Agency Food Standards

http://www.mass.gov/eohhs/docs/dph/com-health/nutrition-phvs-activitv/eo509-state-agencv-food-

standards.pdf

■ City and County of San Francisco, Executive Directive: Healthy and Sustainable Food for San Francisco 

http://www.sfeov3.org/ftp/u p loadedfHes/sffood/pollcv re ports/MavorN ewsom Execu tiveDirectiveon H 

ealthvSustainableFood.pdf •

• New York City Agency Food Standards 

http://www.cspinet.org/new/pdf/nvc agency food standards.pdf

General Background Resources

• Sustainable Food Policy- A Guide to Developing Sustainable Food Purchasing Policy
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http://www.sustainablefoodPQltcy.ore/

Public Health Law and Policy: "Understanding Healthy Procurement: Using Government's Purchasing 

Power to Increase Access to Healthy Food"

http://www.phlpnet.org/sites/ohlpnet.org/files/Understanding Healthy Procurement 2011.pdf

UC Sustainable Agriculture Research & Education Program, Agricultural Sustainability Institute, UC 

Davis: "Emerging Local Food Initiatives in Northern California Hospitals" 

http://www.sarep.ucdavis.edu/CPPP/fti/Farm To Hospital WebFinal.pdf

The Johns Hopkins Center for a Livable Future Health Care and Without Harm: "Balanced Menus: A 

Pilot Evaluation of Implementation in Four San Francisco Bay Area Hospitals" 

http://www.ihsph.edU/bin/k/m/BMCReportFinal.pdf

Centers for Disease Control and Prevention {CDC}: "Improving the Food Environment Through 

Nutrition Standards: A guide for government procurement" 

http://www.cdc.gov/sait/pdfs/dhdsp procurement Euide.pdf

Michigan Good Food Work Group Report Series: "Institutional Food Purchasing" 

http://mlui.org/downloads/lnstFoodPurchasingRePort.pdf

LEARN MORE ABOUT GOOD FOOD SOURCING

Local

• USDA's List of Certified Fa rmers' Markets 

http://apps.ams.usda.gov/Fai4inersMarkets/Default.aspx

• See Appendix C for list of local product availability in LA (distributors and processors)

Environmental Sustainability

• Consumer Reports

Greener Choices: Eco-Labels Center
http://www.greenerchoices.org/eco-iabels/prod uctArea.cfm?ProductCategorvlD=174

Food Alliance, Institute for Agriculture & Trade Policy, Association forthe Advancement of 

Sustainability in Higher Education, Healthcare Without Harm

Third Party Certifiers for Sustainability in Food & Agriculture
http://www.sustainablefoodpoHcv.org/third-partv-certifications-for-identifving-sustainablv-produced-

foods

Natural Resources Defense Council 

Label Lookup
http://www.nrdc.org/living/iabels/food.asp

Meatless Monday Campaign Toolkits 

http://www.meatlessmondav.com/spread-the-movement/

CCOF Certified Organic 

CCOF's Organic Online Directory 
http://www.ccof.org/cgi-bin/organicdirectorv search.cgi
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• USDA Certified Organic 

www.ams.usda.gov/nop/

• Food Alliance Certified

Online directory of certified producers and hondlers 

http://foodailiance.org/client-search

• Non-GMO Project Verified

http://www.nongmoproiect.org/take-action/search-Darticipating-products/

• Stewardship Index for Specialty Crops 

http-7/www.stewardshipindex.org/

Sustainable Seafood

• Blue Ocean institute

Offers Ocean and seafood sustainability education for chefs 
httD'J/www. blueocean.ora

• Monterey Bay Seafood Watch List

http://www.monte revbavaa ua hum .org/cr/SeafoodWatch/web/sfw fa ctsheet .a spx

• Good Catch...The Essentials: Helping You Navigate Seafood Sustainability 

http://www.Eoodcatch.org.uk/site media/upioads/Good Catch...the essentials FINAL,pdf

• Marine Stewardship Council

http://www.msc.org/ '

• M a ri ne Conservatio n Society 

Buyers guide to sustainable seafood 
http://www.fishonline.org/

• The Institute for Fisheries Resources 

List of local fish seasonolity 
http://www.ifrfish.org/where/los-angeies-area

Valued Workforce

• United Farm Workers

List of forms with union contracts:
http://www.ufw.org/ page.php?menu=organizing&inc=orga label.html ..

• Agricultural Justice Project's Standards 

http://www.agriculturaliusticeproiect.org/AJPStandardsJulv2010Final.pdf

• Agricultural Justice Project* s Toolkit for Farmers

Sample labor policies and other resources to help farmers meet stondords 
http://www.agriculturaliusticeproiect.orB/full farmer toolkit.pdf

• Equitable Food Initiative

Partnership among businesses and organizations that have come together to develop standards, 
training processes and a certification to protect farm workers and produce safer, healthier food. 
http://www.eauitablefood.net/#!home/mainPage
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» Bon Appetit: Code of Conduct for Sustainable Tomato Suppliers
http://www.bamco.com/uploads/documents/CODE%200F%20CONDUCre620FO R%20SUSTAINABLE%2 

OTOMATO%ZOSUPPLiERS%2Q.Ddf

• Domestic Fair Trade Association

DFTA is engaged in a process of developing criteria for domestic fair tradestandards: Draft DFTA

http://www.thedfta.org/index.ohp?c=evaluation

• Food Chain Workers Alliance 

Statement on Social Certification 
http://foodchainworkers.org/7paKe id =232

• Restaurant Opportunities Center 

2012 National Diner's Guide
Consumers guide provides information on the wage: benefits, and promotion practices of the 150 most 
popular restaurants in America, including several high-road restaurants in Los Angeles. 
http://rocunited.org/dinersguide/

• Fair World Project 

http://www.msc.org/

Animal Welfare

• Global Animal Partnership

Recognizes and rewards producers for their welfare practices and promotes and facilitates continuous 
improvement Standards listed here:
http://www.globalanimalparthership.org/the-5-steD-program/our-standards/

• Animal Welfare Approved 

Online directory af certified farms 
http://www.animalweifareapproved.org/product-search/

• Humane Farm Animal Care/Certified Humane Raised and Handled*

Online directory
http://www.certifiedhumane.org/index.Dhp7pageswhere-to-buv .......... : .

• AG A Grass-Fed

AGA Producer Profiles

http://www.americangrassfed.org/producer-proflles/ . - • ,

• Animal Welfare Approved 

Food Labeling for Dummies

A guide to common food label terms and claims
http://www.animalwelfareapproved.org/wp-content/uploads/2012/08/Food-LabeHing-for-Dummies- 

6 high-res.pdf

Nutrition
• U.S. Department of Agriculture (USDA): Dietary Guidelines for Americans 

http://www.cnpp.usda.gov/DGAs2010-PolicvDocument.htnri
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* Harvard School of Public Health: Healthy Eating Plate 
http://www.hsph.harvard.edu/nutritionsource/healthv-eatine-plate/

• USDA: My Plate
http://www.choosemvplate.gQv/print-materials-orderine/dietarv-euidelines.html

/
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APPENDIX C: LOCAL PRODUCT AVAILABILITY {LOS ANGELES)

Los Angeles wholesale distribution firms with locally sourced products:

California Produce Wholesalers 

6818 Watcher St. Commerce, CA 90040 

Telephone: (800) 460-9193 

Fax: (562) 928 3090

http://www.californiaproducewholesalers.com/

FreshPoInt Southern California 

Locally Grown Division 

155 N. Orange Avenue 

City of industry, CA 91744 

http://www.freshpoint.coni

£li

Pj' Fresh Point
*

%*$

Gold Star Foods 

Telephone: (800) 540-0215 

Fax: (866)802-1997 

3781E. Airport Drive 

Ontario, Ca. 91761
http://www.goldstarfoods.com/defauit.asp

GOLDSTAR
FOODS

Heath & LeJeune 

1206 E. 6th Street 

Los Angeles, CA 90021 

Telephone: (213) 614-1909 

http://soullvorEanic.com/

/

HEATH AND LEJOINE

L.A. Specialty Produce 

13527 Orden Drive 

Santa Fe Springs, CA 90670 

Telephone: (562) 741-2200 

Fax: (562) 741-2907
http.y/www.laspecialtv.com/index.html

[flsSf SFfCIMIV

Sunrise Produce Company

1400 Goodrich Blvd

Commerce, CA 90022

Telephone: (323) 726-3838

http://www.sunriseproduce.com/index.html

v vVit.<•

r«v--

West Central Produce

2020 East 7th Place 

Los Angeles, CA 90021 

Telephone: (800) 464-8349 

www.westcentr3lproduce.com

WEST CENTRAL PRODUCE. INC.

■ Ht/di y.fK,:
«.r /Si
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Worldwide Produce

1661 McGarry St.

Los Angeles, CA 90021 

Telephone: (800) 300-2737 

Fax: (213} 741-1777 

http://www.wwproduce.com/

Processing of locally sourced produce;
Field Fresh Foods

Locally Fresh Foods

14805 South San Pedro Street

Gardena, CA 90248

800.411.0588

http://www.fieldfresh.com

'■:< -r-L'l

/
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D. CONTRACTOR/BIDDING HISTORY



CITY OF LOS ANGELES CONTRACT HISTORY

The City .Counc-U.-passcd a resolution on July 21, I99#istpjtring that all proposed.• vendors 
supply in their proposal or bid, a list of all City of Los Angeles, contracts held by the 
bidder or any affiliated entity during the preceding 10 years. Use the: space below (o list 
ail such contracts. Include the dates of the contract, the services or goods provided, the 
amount of the contract, and the contract number, if the bidder or any affiliated entity has 
held no City of I,os Angeles contracts during: the preceding it) years, state so in the space 
below. Use the back of the page and additional pages as needed,

Name of Organ i nation Signature

TidePrint Name

Date



E. Los Angeles Residence Information



f

Ii
LOS ANGELES RESIDENCE INFORMATION

Tm City Council In eonsitiereilon of fbelmpoilanoe or praetnrlng and enhancing
the ec
remain within the Cliy of Los Anpeies. This Is important because of U%o Jobs 
businesses generate and forffos business th©y,m«fi. The City Cesmcfi on 
January 7, 1S92, adopted a motfon fet require proposers ho state their 
headquarter address as well as the percentage of their workforce residing }n the 
City erf Lo$ Angeles.

Of

t

i

fOrganization: I
t

l. Corporate or Main Office Address:

II, Total Number of Employees in Organization;

Number and Percentage of Employoee in Organisation who are Los 
Angeles City Ftesldente;

III,

V

%

j



F. City Ethics Form 50 - Bidding Certification



r-1
City Ethics Commission 
200 N Spring Street 
City Hall — 24th Floor 
Los Angeles, CA 90012 
Mail Stop 129 
(210) 978-1960

Bidder Certification 
CEC Form 50

1
P

IIi

This form must be submitted to the awarding authority with your bid 
or proposal for the contract noted below. Please write legibly.

d Original filing □ Amended filing (original signed on last amendment signed on

Awarding Authority (Department):Bid/Contract/BAVN Number:

Phone:Name of Bidder:

Address:

Email:

CERTIFICATION

I certify the following on my own behalf or on behalf of the entity named above, which I am authorized to represent:

A. lama person or entity that is applying for a contract with the City of Los Angeles,

B. The contract for which I am applying is an agreement for one of the following:
1. The performance of work or service to the City or the public;
2. The provision of goods, equipment, materials, or supplies;
3. Receipt of a grant of City financial assistance for economic development or job growth, as further described 

in Los Angeles Administrative Code § 10.40.1(h); or
4. A public lease or license of City property where both of the following apply, as further described in Los 

Angeles Administrative Code § 10.37.1(1);
a. I provide services on the City property through employees, sublessees, sublicensees, contractors, or 

subcontractors, and those services:
i. Are provided on premises that are visited frequently by substantial numbers of the public; or
ii. Could be provided by City employees if the awarding authority had the resources; or
iii. Further the proprietary interests of the City, as determined in writing by the awarding authority.

b. I am not eligible for exemption from the City’s living wage ordinance, as eligibility is described in Los 
Angeles Administrative Code § 10.37.1 (l)(b).

C. The value and duration of the contract for which I am applying is one of the following:
1. For goods or services contracts—a value of more than $25,000 and a term of at least three months;
2. For financial assistance contracts—a value of at least $100,000 and a term of any duration; or
3. For construction contracts, public leases, or licenses—any value and duration.

D. I acknowledge and agree to comply with the disclosure requirements and prohibitions established in the Los 
Angeles Municipal Lobbying Ordinance if I qualify as a lobbying entity under Los Angeles Municipal Code § 
48.02. I

I certify under penalty of perjury under the laws of the City of Los Angeles and the state of California that the 
information in this form is true and complete.

Signature:Date:

Name:

Title:

1 of 1Los Angeles Municipal Code § 48.09(H)Revised February 2014



Los Angeles Administrative Code 110.40.1

'City Financial Assistance Recipient" means any person who receives from the City 
discrete financial assistance in the amount of One Hundred Thousand Dollars 
($100,000.00) or more for economic development or job growth expressly articulated 
and identified by the City, as contrasted with generalized financial assistance such as 
through tax legislation.

<h)

Categories of such assistance shall include, but are not limited to, bond financing, planning assistance, tax 
increment financing exclusively by the City, and tax credits, and shall not include assistance provided by the 
Community Development Bank. City staff assistance shall not be regarded as financial assistance for 
purposes of this article. A loan shall not be regarded as financial assistance. The forgiveness of a loan 
shall be regarded as financial assistance. A loan shall be regarded as financial assistance to the extent of 
any differential between the amount of the loan and the present value of the payments thereunder, 
discounted over the life of the loan by the applicable federal rate as used in 26 U.S.C. Sections 1274(d), 
7872(f). A recipient shall not be deemed to include lessees and sublessees.

Los Angeles Administrative Code 110.37.1

Public lease or license”.(I)

(a) Except as provided in (l)(b), “Public lease or license ’ means a lease or license of City property on 
which services are rendered by employees of the public lessee or licensee or sublessee or 
sublicensee, or of a contractor or subcontractor, but only where any of the following applies:

The services are rendered on premises at least a portion of which is visited by 
substantial numbers of the public on a frequent basis (including, but not limited to, 
airport passenger terminals, parking lots, golf courses, recreational facilities); or 
Any of the services could feasibly be performed by City employees if the awarding 
authority had the requisite financial and staffing resources; or 
The DAA has determined in writing that coverage would further the proprietary 
interests of the City.

(b) A public lessee or licensee will be exempt from the requirements of this article 
subject to the following limitations:

(1) The lessee or licensee has annual gross revenues of less than the annual
gross revenue threshold, three hundred fifty thousand dollars ($350,000), from business 
conducted on City property;

(2) The lessee or licensee employs no more than seven (7) people total in the 
company on and off City property;

(3) To qualify for this exemption, the lessee or licensee must provide proof of its gross revenues 
and number of people it employs in the company’s entire workforce to the awarding authority 
as required by regulation;

(4) Whether annual gross revenues are less than three hundred fifty thousand dollars ($350,000) 
shall be determined based on the gross revenues for the last tax year prior to application or 
such other period as may be established by regulation;

(5) The annual gross revenue threshold shall be adjusted annually at the skame rate and at the 
same time as the living wage is adjusted under section 10.37.2 (a);

(6) A lessee or licensee shall be deemed to employ no more than seven (7) people if the 
company’s entire workforce worked an average of no more than one thousand two-hundred 
fourteen (1,214) hours per month for at least three-fourths (3/4) of the time period that the 
revenue limitation is measured;

(7) Public leases and licenses shall be deemed to include public subleases and 
sublicenses;

(8) If a public lease or license has a term of more than two (2) years, the exemption granted 
pursuant to this section shall expire after two (2) years but shall be renewable in two-year 
increments upon meeting the requirements therefor at the time of the renewal application or 
such period established by regulation.

(1)

(2)

(3)



G. City Ethics Form 55 - Prohibited Contributions



City Ethics Commission 
200 N Spring Street 
City Hall — 24th Floor 
Los Angeles, CA 90012 
Mail Stop 129 
(213) 978-19S0

Prohibited Contributors (Bidders)
CEC Form 55II

This form must be completed in its entirety and submitted to the awarding authority with your bid 
or proposal for the contract noted below. A bid or proposal that does not include a completed 
form will be deemed rionresponsive. Please write legibly.

□ Original filing □ Amended filing (original signed on last amendment signed on

Bid/Contract/BAVN Number (or other identifying information if no number)! Date Bid Submitted:

Description of Contract:

Awarding Authority (Department):

BIDDER
Name:

Address:

Email (optional): Phone:

State Contractor ID:

State ID must be disclosed for identification purposes, even if not performing work on this contract 
under that license. If the bidder does not have a state contractor ID, indicate “not applicable".

PRINCIPALS
Please identify the names and titles of all principals (attach additional sheets if necessary). Principals 
include a bidder’s board chair, president, chief executive officer, chief operating officer, and individuals 
who serve in the functional equivalent of one or more of those positions. Principals also include 
individuals who hold an ownership interest in the bidder of at least 20 percent and employees of the 
bidder who are authorized by the bid or proposal to represent the bidder before the City.

Name: Title:

Address:

Name: Title:

Address:

Name: Title:

Address:

Name: Title:

Address:

□ □ Bidder is an individual and no other principals exist.additional sheets are attached.

Revised October 2013 Los Angeles City Charier § 470(c){12)
Los Angeles Municipal Code §§ 49.7.35(B)(3), (4}

Page 1 of 3



City Ethics Commission 
200 N Spring Street 
City Hall — 24th Floor 
Los Angeles, CA 90012 
Mail Stop 129 
(213) 978-1960

Prohibited Contributors (Bidders)
CEC Form 55II

I

SUBCONTRACTORS
Please identify all subcontractors whose subcontracts are worth $100,000 or more (attach additional 
sheets if necessary). If the subcontractor has a state contractor license, the ID must be disclosed for 
identification purposes, even if the subcontractor is not performing work on this contract under that 
license.

Subcontractor:________________________________________________

Address:________________________________________________

State Contractor ID {for identification purposes; if none, indicate “not applicable")".

Subcontractor:________________________________________________

Address:________________________________________________

State Contractor ID {for identification purposes: if none, indicate “not applicable")]

Subcontractor:________________________________________________

Address:________________________________________________

State Contractor ID {for identification purposes; if none, indicate “not applicable")'.

Subcontractor:________________________________________________

Address:________________________________________________

State Contractor ID {for identification purposes; if none, indicate “not applicable')'.

i

Subcontractor:________________________________________________

Address:________________________________________________

State Contractor ID (for identification purposes; if none, indicate "not applicable")'.

Subcontractor:________________________________________________

Address:________________________________________________

State Contractor ID {for identification purposes; if none, indicate “not applicable")'

Subcontractor:________________________________________________

Address:_______________________________________________

State Contractor ID {for identification purposes; if none, indicate “not applicable')'.

Subcontractor:________________________________________________

Address:________________________________________________

State Contractor ID {for identification purposes; if none, indicate “not applicable")'.

Subcontractor:________________________________________________

Address:________________________________________________

State Contractor ID [for identification purposes; if none, indicate “not applicable')'.

□ □ Bidder has no subcontractors on this bid or proposal 
whose subcontracts are worth $100,000 or more.

additional sheets are attached.

Revised October 2013 Page 2 of 3Los Angeles City Charter § 470(c}(12)
Los Angeles Municipal Code §§ 49.7.35(B)(3), (4)



City Ethics Commission 
200 N Spring Street 
City Hall —24th Floor 
Los Angeles, C A 90012 
Mail Stop 129 
(213) 978-1960

Prohibited Contributors (Bidders)
CEC Form 55II

PRINCIPALS OF SUBCONTRACTORS
Please identify the names and titles of all principals for each subcontractor identified on page 2 (attach 
additional sheets if necessary). Principals include a subcontractor’s board chair, president, chief 
executive officer, chief operating officer, and individuals who serve in the functional equivalent of one 
or more of those positions. Principals also include individuals who hold an ownership interest in the 
subcontractor of at least 20 percent and employees of the subcontractor who are authorized by the bid 
or proposal to represent the subcontractor before the City.

Name: Title:

Address:____

Subcontractor:

Name: Title:

Address:____

Subcontractor:

Name: Title:

Address:____

Subcontractor:

Name: Title:

Address:____

Subcontractor:

Name: Title:

Address:____

Subcontractor:

□ Of the subcontractors identified on page 2, the following are individuals and no other principals 
exist (attach additional sheets if necessary):

Subcontractor:_______________________________________________________________________

Subcontractor:_______________________________________________________________________

□ □ Bidder has no subcontractors on this bid or proposal 
whose subcontracts are worth $100,000 or more.

additional sheets are attached.

CERTIFICATION
I certify that I understand, will comply with, and have notified my phncipals and subcontractors of the 
requirements and restrictions in Los Angeles City Charter section 470(c)(12) and any related ordinances. I 
understand that I must amend this form within ten business days if the information above changes. I certify 
under penalty of perjury under the laws of the City of Los Angeles and the state of California that the 
information provided above is true and complete.

Date: Signature:

Name:

Title:

Under Los Angeles City Charter § 470(c)(12), this form must be submitted to the awarding authority with your bid or proposal. 
A bid or proposal that does not include a completed Form 55 will be deemed nonresponsive.

Revised October 2013 Page 3 of 3Los Angeles City Charter § 470(c)(12)

Los Angeles Municipal Code §§ 49.7.35(B)(3), (4)



H. Non-Collusion Affidavit



NON-COLLUSION AFFIDAVIT

The appropriate, authorized operator’s designate must sign and affix the corporate seal (see space 
below).

depose and say that I amI,

„ of
(“President,” “Vice-President,” etc.) (Insert Name and Address of Organization

who submits this proposal to the City of Los Angeles, City Attorney’s Office, and hereby declare that 
this proposal is genuine, and not sham or collusive, nor made in the interest or in behalf of any person 
not herein named and the proposer had not directly induced or solicited any other proposer to put in 
a sham proposal, or any other person, firm, or corporation to refrain from submitting a proposal, and 
that the proposer has not in any manner sought by collusion to secure for him/herself an advantage 
over any other proposer.

Date: at
(City, State)(Month, Day, Year)

(Corporate Seal) I certify under penalty of perjury that the foregoing is correct.

(Signature)

79571



I. Business Inclusion Form



is Angles Business Assistance Virtual NfitWOfK
BAVN

The Business Inclusion Program (BIP) Outreach Process

As of4/10/15



Completing the Business Inclusion Program (BIP) Outreach
Requirement Online
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Completing the Business Inclusion Program (BIP) Outreach
Requirement Online

The Los Angeles Business Assistance Virtual Network (BAVN) at
http://www.labavn.org is a free service provided by the City of Los Angeles and
the Mayor's Office of Economic &z Business Policy.

Companies can view and download information on all contractual opportunities 
offered by the City of Los Angeles in one convenient location, as well as find up- 
to-date subcontractors and sub consultants (hereafter called "subcontractors") to 
complement your project bids and proposals (hereafter called "bids"). Our goal 
is to have your business grow in the City of Los Angeles.

If you are not registered already, please register for a free account on BAVN by 
visiting us at http://www.labavn.org

This document will walk you through the online Business Inclusion Program 
(BIP) Outreach requirement process.

Page 3 of 26
LABAVN - Los Angeles Business Assistance Virtual Network - Information Technology Agency (ITA)
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Completing the Business Inclusion Program (BIP) Outreach
Requirement Online

BIP Outreach Overview

It is the policy of the City of Los Angeles to provide Minority-owned Business 
Enterprises (MBEs), Woman-owned Business Enterprises (VVBEs), Small Business 
Enterprises (SBEs), Emerging Business Enterprises (EBEs), Disabled Veteran- 
Business Enterprises (DVBEs), and all Other Business Enterprises (OBEs) an 
equal opportunity to participate in the performance of City contracts. Bidders 
and proposers (hereafter called "bidders") shall assist the City in implementing 
this policy by taking all reasonable steps to ensure that all available business 
enterprises, including MBEs, WBEs, SBEs, EBEs, DVBEs, and OBEs have an equal 
opportunity to compete for and participate in City contracts. A prime bidder's 
Outreach efforts in reaching out to MBEs, WBEs, SBEs, EBEs, DVBEs, and OBEs 
shall be determined by the level of effort put into achieving the BIP Outreach 
indicators. Failure to meet anticipated MBE/WBE/SBE/EBE/DVBE 
participation levels will not by default be the basis for disqualification or 
determination of non-compliance with this policy. However, failure to complete 
the Outreach as directed in the bid specifications will render the bid non- 
responsive and will result in its rejection.

BIP Outreach Helpful Hints

Each indicator is evaluated and scored on a pass/fail basis. No partial credit is 
awarded. Make sure to complete each indicator on time. Some indicators need 
to be completed by a certain number of days before the bid due date.

Below are suggestions in completing the BIP Outreach requirement:

Learn about the RFB/RFP/RFQ

Attend the Pre-bid Meeting. Sign the attendance sheet in order to receive 
credit for your attendance. (This only applies to Bureau of Engineering)

I.

Identify subcontracting opportunities and potential subcontractors

Review the RFB/RFP/RFQ and identify areas of work that may be 
subcontracted out.

II.

Conduct Outreach (Written Notices to Subcontractors)

• Via the BAVN, e-mail letters to potential subcontractors not less than 
15 calendar days prior to the bid due date.

III.

Page 4 of 26
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Completing the Business Inclusion Program (BIP) Outreach
Requirement Online

Required documentation:
• E-mail notifications in each of the selected potential work areas to 

potential MBEs, WBEs, SBEs, EBEs, DVBEs, and OBEs for each 
anticipated work area (NAICS code) to be performed. The 
notification must be performed using the BAVN's Outreach system.

• The notification may be to potential subcontractors either currently 
registered on the BAVN or added to the BAVN by the bidder.

• Bidders are required to send notifications to a sufficient number of 
firms in each potential work area as determined by the City.

• The sufficient number of firms will be determined by the total number 
of potential subcontractors registered on the BAVN in each specific 
work area.

• Bidders will not be able to utilize the BAVN's Outreach notification 
function if there are less than fifteen (15) calendar days prior to the bid 
submittal deadline. Bidders will see a message on the Summary Sheet 
if they have failed to outreach to a sufficient number of firms in a work 
area.

• Bidders are allowed to add their own comments to the Written Notice 
(up to 400 characters). Make sure that the language used is not 
limiting.

Negotiate in Good Faith

• The bidder has discussed or contacted in good faith to interested 
potential MBEs, WBEs, SBEs, EBEs, DVBEs, and OBEs and did not 
unjustifiably reject as unsatisfactory bids prepared by any enterprise as 
determined by the Board.

Required Submissions
The Summary Sheet
• BAVN automatically organizes the list of companies outreached to by 

work areas in a 'Summary Sheet' report.
• These reports are available in the 'Business Inclusion Program' section 

of your Profile page.
• You will be responsible for listing ALL bids received, bid dollar 

amounts (if the project is an RFB or RFP) and the reason(s) for 
selection/non-selection.

• Must be performed using the BAVN and must be completed by 4:30 
p.m. the day after the Opportunity Close Date. Bidders will not be 
able to edit their Summary Sheet after 4:30 p.m. If a bid is submitted 
by a subcontractor that is not registered with the BAVN, the bidder is 
required to add that firm to their Summary Sheet.

IV.

Page 5 of 26
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Completing the Business Inclusion Program (BIP) Outreach
Requirement Online

• A bidder's failure to utilize BAVN's Summary Sheet function will 
result in their bid being deemed non-responsive.

Bids/Quotes/Rate Sheets/Letters of Interest
• Verbal quotes must be submitted in writing on the subcontractor's 

letterhead prior to award.
• If you choose to self-perform a work area in which you received a 

bid/quote, you must submit a quote for doing the work yourself (self
quote) so that we can compare the two.

• Please make sure that the dollar amounts listed on the quotes match 
the dollar amounts listed on the Summary Sheet and also the dollar 
amounts listed in the List of Subs page of your bid (if applicable). If 
the dollar amounts differ, explain the discrepancy in your Summary 
Sheet.

• Prior to award, copies of ALL bids, quotes, rate sheets, and letters of 
interest received (including MBE/WBE/SBE/EBE/DVBE/OBE) must 
be submitted, even if it is in a work area that you did not Outreach in.

Document all relevant correspondence on the Summary Sheet.

Page 6 of 26
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Completing the Business Inclusion Program (BIP) Outreach
Requirement Online

Step 1: Login to BAVN

NOTE: The Business Inclusion Program (BIP) section of the website requires a 
BAVN login id and password. If you need a user id, go to w ww.labavn.org to 
register. Registration is simple and currently free of charge. Once you receive 
your login id and password, follow the steps below.

You can also select an Opportunity from the News Feed

pm eLOS ANGELES

LABAVN SEARCH REGISTER LOGIN SUPPORT
I i *-!■ !>•!>• i (,ir,rni\ AilT-.lmi- trtflu.il NrtiMwt

Search for Bid Opportunities with the City of Los Angeles Login

AllOpen
carr mensah-adunxgiia

IBAVM ©

PA**wor4

-Iswuorc

P*fcNgv'.-prd

A Senrce Sought To You ByJtews Feed

r
LosArgetesC ; WiWi

BCA10:00am Department of Genera! Services has posted 

Vehicle Wrap
luiiliUt-71 £>f of Ecttncmft

8:10am Department of V-Het and Power has posted

PARTS. AUTOMOTIVE AMD EQUIPMENT. FCft MOJAVE

jSl i|i |1A
I t T> : thermt, 1 > ' r ; ' uinuwi;0:00am Los Angdes Police Department haa posted

PPG Standard Duty Towing & Storage Service? - Area 7
:

Business Services
7:14am Department of Wetar end Power has posted 

HAND SOAP AND GLEANER City pf Las Anaeles 

Mayor’s Office of Eric Garcstti
Apt 08 

7:00pm

L03 Angdes Word Airports has pasted

115-027 SUPPLY AND DELIVERY OF CANINE 5UPFUE5 AT LOS ANGELES INTERNATIONAL AIRPORT

Buildira >ermitsApr 08 

4:31pm

Cepertmenl of Water end Power has posted

PURCHASE TESCOM OCR LARUS. CORIANT. AND WALKER EOLSPMENT JO
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Completing the Business Inclusion Program (BIP) Outreach
Requirement Online

Step 2: Search for an Opportunity
You can search for an Opportunity by doing one of the following

• Click on the Search link, to search for the Opportunity
• Click on the Bookmarked tab
• Click on the Related Opportunities tab

You can also select an Opportunity from either the News Feed or from City 
Departments Open Bids list

LABAVN PROFILE LOGOUT SUPPORT
lif. ■■■Snail es #w«*i«\Misl IMunn

1
P.eiat^dOppcibjrstK? % 3P - Prime 51'? - Sub BIP - OutreachProfiles

For this example, we will search for an opportunity using Status, Online BIP 
and Department.

SubcontractorsOpportiMiities

(^Search for Opportunities

BWNID: Search

_

nPosted Date; Posted (fro®Open V

Poatefi i To]Category: All V

Alltype: |v
Due Date: Dus (From)

Has an Online B 

Minority Business oppo v

DtiSTTo)

Title:

Tracking #:

Search

• Click on the Search button

Page 8 of 26
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Completing the Business Inclusion Program (BIP) Outreach
Requirement Online

• Choose desired opportunity from the result list

Search Results

Displaying 1 - 6 of 6 records

statustitle ! DuePosted Department

First Opportunity^ 04J29/19 04129/20Open Minority Business Opportunity Center
.

Click on the Subcontractor tab to begin your Outreach to Subcontractors

Contacted Subs |
I

SubcontractorsSummary Prime Contractors

My First Opportunity

Bookmark this opportunity to express your company's interest to the department Interested companies will receive e-mall updates about this opportunity

General Information Status

BAVN id: 10937 Open*Status:

Category: Conslrucllon PostBd: 04/29:19

Request For ProposalType: Outreach oan sun 12.00 am—
Description: Posting my first opportunity

Bid Due: 04(29(20 5:00 FM IPrime NAICS: .
Sianmaty

0400/20 4:30 PMSub NAtCS: 237210: Land SuOdivtsion Due i
Contact

' Minority Business Opportunity Center 

System Administrator 

suonti rtiSiaoayn.ora

Dept:

Name:

Entak

NOTE Opportunities with the Business Inclusion Program (BIP) have an 
Outreach Due Date. It is important to complete the outreach on or before the 
outreach due date.
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Completing the Business Inclusion Program (BIP) Outreach
Requirement Online

Step 3: Identify Subcontracting NAICs Codes and Notify Potential 
Subcontractors

Select NAICS Codes you are interested in Subcontracting 
Select Certifications 
Click on the Search button

My First Opportunity

SIP Outreach Overview

KAJCS THe Jtoqukml Made

Land Subdivision237210 03

In adithon fn performing the required outreach, a bidder! proposer mutt also compete their tm-ine Summary Sheet a tedder's! proposer's failure to utiDzn the BAVNTs 
Summary Sheet function will result in their bid! proposal being deemed non-responsiue.

Search for Subcontractors

Find Sub-- «vithOtiv» NA.iCS Coctes

jp Salad NAICS Codas: (required)

Sufc fiAtCS tor*J9

Land Subdivision 

0 237210 0 23721 Ed 2372

'
■

V^Setect Certifications: (optional)^-* -

j Crfy of Lea Angates CerbifcettOHa Harbor Ccrt'ftcsUana

1 1LBE Local Business Enterprise 

CjSBE Small Business Enterprise 

[TJ VSBE \teiy Small Business Enterprise

■ UDBE Disadvantaged Business Enterpnse 

- □ DVBE Disabled Vsta Business Enterprise

, CJEBE Emerging Business Enterprise 

CJ LBE Local Business Enterprise (Laj

□ MBEr Minority Business Enterprise

□ SEE Small Business Enterprise (L>$

□ 6LB Small Local Business Enterprise 

Cl OBE Other Business Enterprise

□ WBE‘Women-Ownad Business Enterprise

i

■
; Cortqitsny Information: (optional)

Name

Zip code

0 Only display carcvDflnUw that can be- notiltad onina

Surah

C >
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Completing the Business Inclusion Program (BIP) Outreach
Requirement Online

• From the result list of companies click on the checkbox next to the 
Subcontractor you are interested in (You can only select 15 
subcontractors at a time) and click on the Select Subs button

Subcontractor Search Results

Vbu are searching for subcontractors;

* where the company is registered underthe following hWCS cpde(s) 

a 2373 Land Subdivision 

o 23721 Land Subdivision 

o 23721D. Land Subdivision

Companies Addiess Phone Certification

A Test Company-ITA TEST COMPANY 200 N. Main St CHE f 3 
Los Angeles, CA 90012

999-899-9999 OBE

! / i<fi\ i
i

Carr's Creation - [TATEST COMPANY-DO NOT CONTACT : 200 N. Mall) St 
' Los Angeles ,CA 90012

213-922-7761 SBE (Harbor) 
VS0E (Harbor)y- i

I OBE

J and Y Inc - ITA TEST COMPANY 213-97B-2953 BIB13612 Main St
Los Ang&les, CA 9O706 SBE (Harbor) 

VGBE (Harbor) 

LBE (Harbor)

M1
OBE

Select SUw1fl97 companies found. Check the theckbmes and dick the Notify button to contact the listed companies.
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Completing the Business Inclusion Program (BIP) Outreach
Requirement Online

Step 4: Conduct the Outreach
Create/modify the solicitation letter

The system will generate a standard solicitation letter for you

Select your company contact
Review the list of Recipients (subcontractors you will be notifying) 
Review the shell letter.
You can also include additional information in the input box. 
Specify the due date of the proposals 
Click on the "Notify Subcontractors" button

*

My First Opportunity

FoHoaj lhe oinp-it to sritfl tf-malls- yeuc saint orttfcUtor-i

a &

tn<s t Iw - nri ttvi
-• A Tru ft C uri»s!M f V ■ if ft ,TL

/ t>t! no r r,owi* i'i- - JTA TT- !.-r

Step 3: Rbmbw the rjhail letter and submit tha form to sand e-mails to selected raclpisnts

Date February 13, 2015

AizmeofShbcontrachn&'SiftKonoiJfarioFtrm
Aafelr&&&
C&s sieto, zip Co&e Country
Attentior» SubcontractorName

Subject My First Opportunity

Carr’s Creation - ITA TEST COMPANY-DO NOT CONTACT is in the process of preparing a proposal for the above project and is interested in receiving subcontracting proposals for 
1hs following item(s)

Sub Work Arses 
- 237210 Land Subdivistan

A copy of the My First Opportunity bid specifications and plans are available far review m the office of Carr’s Creation - ITA TEST COMPANY-DO NOT CONTACT, the City 
department’s plan room, or on the Los Angeles Business Assistance Virtual Network <LA BAVN) website at hfflp tfwwvv labavn orgibid.eflm'M 0937

Please send us a quote and/or qualifications on any of the ahova items by e-mailing ^Selected Company Gonlsct* DO NOT RESPOND TO THIS E-MAIL IndicatB rfyou are a 
certified MBE, WBE, SEiE, EBE, DVBE or DEE contractor

The bjd due date is April 29. 2020 We fnuet receive yaur proposal no later than Gd /29/2D20 ."y
For Bond assistai at 031 3j 327-023aw yoi lay contact -the oily or Los Anoelsa Bona Assistance Frograi

<4
i

Truly yours,

JVeme of Prims Contractor
Ssiactod Company Contac t tvarrfo 
S&JactaO Company Contort Htrono Vnmtoerr 

Comaany contort pox d'wr%£>»rSOU tact Comoany Contact £rna>‘yi&cfjcr

:r>
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Completing the Business Inclusion Program (BIP) Outreach
Requirement Online

NOTE: The selected subcontractors will receive the solicitation notification 
through e-mail.

Confirmation of the contacted Subcontractors is shown below.

My First Opportunity

This opportunity is eligible forflie Business Inclusion Outreach Program. Review vour Summary Sheet hsta

Out?Ob 06^14

MAM'S WOfW Air*Voticnnij •d'CH
ROM Ma«i£i.Ctt£ ti, L«?ArvBi9lf5,CA8COU * Lrt J&d urxjftf 1 SICA HrJ C-jny>*c>r flA TEST COMPHft ^0-992

CMfsCMiUm - fFft.TE5T CCMHff-DO KjT 
CONTACT

£t?E
VBHfc

jOD Itf MSiii &t t l?Sfl2**922-77*1

SPE
YSBE

r3&t?IMatn&
A' fielf?;. CA9GFDS

* U-stetl ut Jfr'WISIBJ m Y tit - ftATEST QWPmt

tkibcafiteicflDf Ojfltachts
Sutxwit'r artm Oiltj rjcli lutePtmnaAiMsrjt

JkUir Mt, $H&- *4, 

im tagetn, C& 9SHJ12

70QN v.w SI,
.GA99912

m-i2
. LW1 vS, £* 37 C 5

A H«C Off-patW -ITA TEST C. OHMM7 1502.14
Y£6T NOT CONTACTCar's Cr&.iliai- IJA

•34fS fttji? «»>.VB#£t
Jt 3-922-7761 Of-7 2-1*

J ai J ? W( .lUTfcSiCGMhWW 24J-WM53
i- v" :v: i»! iv!i;

NOTE: The Outreach due date and time - The Subcontractor Outreach (the 
sending out of the solicitation letters) must be completed before this date and 
time. 12:00 AM is the morning of that date (midnight of the previous day).

NOTE: The Summary Sheet due date and time - The Summary Sheet must 
be completed by this date and time and include all responses received from 
potential subcontractors. Editing of the Summary Sheet will be disabled after 
the due date and time.

NOTE: Review the list of work areas for which subcontractors have been 
outreached to. Be aware of the number of subcontractors to which you are 
required to outreach to in each work area versus the number of 
subcontractors that you have actually outreached to so far. Roll over each 
certification to ensure there are certified firms available.

REVIEW - The checklist to make sure that you have completed all of the steps 
required to be a successful bidder on the project.
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Completing the Business Inclusion Program (BIP) Outreach
Requirement Online

Step 5: Review Your BIP Outreach Activities

Once you have outreached and selected the subcontractors to send the 
solicitation letter to, your Summary Sheet will be created automatically. As a 
Prime, you can access your Summary Sheet at anytime before the due date. Visit 
your Profile page and simply click on the "BIP Prime" tab to review your past 
contacts and to review the outreach requirements.

My First Opportunity

This opportunity is eligible Torthe Business inclusion outreach Proar

To review your summary sheet, click on the Review your Summary Sheet here 
link and click on the Opportunity

Incomplete Summary Sheet

The RED columns and rows indicate that you have not met the minimum 
outreach requirements of certified companies per work areas.

My First Opportunity

View Surn maty Sheet with ali outfgaches | View this opportunity online | View all related subcontractors for this opportunity

an explanation of the new display Contact any
questions.

BIP Outreach Summary

HfttCSWork Area* Uninun Rflqdrcmenti llumber of Certified and Olhfcr f irm* Contacted Per Work Art*

DVBE OBE j DBfnestrifrtion Required MBE | WBE SOECode idftde SLB LBE

23721Q Land Subdivision 3 5 £o * o' 5 z 0^ 0 5 0 1 21
* Vbu havs hot made the ranged outreach in one or more specific areas. Rnll owtr the tughfigMad number for mure details on the issue.

NOTE: Continue to outreach to Subcontractors until you have met the 
minimum outreach requirements and all columns and rows are Green. 
You can roll over each certification to ensure that there are certified 
firms available.
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Completing the Business Inclusion Program (BIP) Outreach
Requirement Online

Step 6: Completed Summary Sheet - The minimum requirements have 
been met and all rows and columns are highlighted in Green.

My First Opportunity

yjaw 9ummatv Shgsrt with all outreaches | Viewthis opportunity online | View all related subcontractors for this opportunity

NOTE: The Summary Sheet display has changed- Please download the up dated BttJ manual for an explanation of the new display; Contact RA.BAVMffilacitworg for any 
questions*

BIP Outreach Summary

NAICS Work Are** Minimum ReqiHrmtanto lumber of Certified and Other Firms Contacted Per Work Area

Required MBE WBt SBF DVBE OBE OBE SLB LBECode Description Made

<2 2 5 ! 1237210 Land Subdivision 3 1 a s 3 2

fai adtSlon to perfonrnig the required outreach, a bidder/ proposer must also covnptelethor in-line Summary Sheet. A bidders/proposer's failure to utilize the BAVN's 
Summay Sheet function rail result In their bid/proposal being deemed non^responshre.

BIP Supporting Documents

File (lame

cal20H.Mf

Description Uploaded

05/0212014

Bids Submitted by Sub-Contraetors

AttachmentNAICS Bid NotesDate

i Carr's Creation - ITA TEST COMPANY-OO NOT CONTACT i
Ital2Q1 AM05/02/14 517210 1500.00

Prime Contractor Summary

Company Summary

Vendor ID: ; 47800 3-4780Tax ID:

Carr's Creation - ITA TEST COMPANY-DO NOT CONTACT BTRC:Name:

Certs: 3BEAddress: 20DN. Main ST

Los Angeles, ca 0001 2

213-922-7751Phone

213-905-5556Fax

Com p*ny staff

Phone FaxName E-mail Title

!
carr.mensah-

0durn@acih.Qn3
ramon@emall.org

caroduro/gtestcom

213-922-77610, Oueeny (Main Contact)

213-922-7761H, Ramon

Oduro, Carolyn | 213-322-7760
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Completing the Business Inclusion Program (BIP) Outreach
Requirement Online

BIP Oatreadi Submission Checklist

- You must perform yaw BIP outreach by 11/1G/16 12500 AM, at which point you will no longai be able to contact eubs and have rt count towards your BtP

* This Summary Sheet must be completed by 12/01/16 430 PM, atwhich point you will no longer be able to editttus form anti it will be considered final

* Where possible, outreach to DBEs, DVBEs, EBEs, LBEs, MBEs, SBEs(Lh), BLBs, and W9Es In Bach of the required areas of work

* You may want to outreach and list LBEs to take advantage ofthe Local Bid Preference

* List ALL potential subcontractors/suppliers with whom the Bidder has trad contact regarding this project and/or ALL "those who have submitted sub-bids

* Make sure all subcontrsctors/suppliers listed on the Bidder's Summary Sheet have the fallowing complete infarmahon

- ALL ofthe responses enitorblds received (to include the exact worfcto be perform ed/m ate rials purchased for the Included bid-listed amount), and that the subbid is unaltered 

by the Prime

* That all 'Verbar subbids are substantiated wrth hard quotes,

* Summary Shost the Bxact name ofthe subcontractor/supplierwho submitted the bid,

* Summary Sheet does the dollar amount ofthe subbid match the subbid amount and 1he bid-listed amount (If applicable),

* That a br ief reason is given for SBlechon/non-selectiDn Of a subcontractor/supplier,

* That the subcontractor (or Primej/supplter is selected fot every work area,

* That the'incomplete'' subbids were clearly defined as to why they we re considered incomplete,

* This Summary Sheet was created on 05/22/3014 D1 40 PM by Queeny Qand last saved on 05/28/30140328 PM by tweeny 0

BIP Summary Sheet

* To modifythe Summary Sheet, click on 1he “Editthis Senior" link by ttia corresponding aiea you wish to edit

aConi octet!SubconUactui ■ RtspwidcO IteSponsaAlid lloies/ ItL-asons loi skMcclinn noi [election

• S41611: Ci ie tom CoiTH)utttr Frog ramming Sejrvtet'S 

| - ! A Test Company-ITA TEST COMPANY
’ | (3Sfi>6?)eee-eG9B

rEcfr cniiv_Uacltar?;

INo
06/03/1 4 I

i Response
j j Carr's Creation - ITA TEST COMPANY-DO
| 2 j NOT CONTACT

■ t2.1SJ92Z-7?B1
No

D 6/0 3/14
Response ;! eei ;

| J and Y Inc - JTA TEST COMPANY
3- j

! No06/03/14 j Response |
L2J

• QueenyO Crsatiws Works- ITA TEST
4 No;■ 1 :■? j x 1- -t 111 06/0311 t. Response ,r.tlt'k Mftf’.WBfi v.fafc r **J..F*!

LcJ i .
Prime Conti actors Contacted Responded IlidUcSponsc llotos-Reasons tor sclection'non-scloction

t Gtt 438 : Pr<xfo*«t4oriai untl (touolopntent TrttinltHj fEtflt tnla agctrOnl

Carr Color Creation - ITA test COMPANY- 
DO NOT CONTACT(eat/) aat;.caou

5, No00/03/1 4- Response ;Ifil
| OueenyO Creative Works- ITA TEST
, rS1a;i-l -Ml'il
! tiTBE.tf'.'ar--f;- EStS.IE E/ET. DOF £! ©LB

I No□ 6/03/1 4
Response

Li 1 {i
Kitirpundeil Uitf Rtisjiunsrrl irtcnileil I.imi Coni, IhiltJR'HcaVUII). fill soloctmn/non ««i|rrctlOH

: Ollier Work Aredw lEdfllma ascyonl
6. 0!ue Lantern-ITATEST COMPANY No06/03/14 |

Response |£213) 022- Id
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Completing the Business Inclusion Program (BIP) Outreach
Requirement Online__________________________________

Step 7 Negotiate in Good Faith
Review the checklist to make sure that you have completed all of the steps 
required to be a successful bidder on the project.

To view all Subcontractors that you have outreached to, click on the View 
Summary Sheet with all outreaches link

My First Opportunity

Ifv; CTPc rttinih oni'Tw* \ Vie* ij s-i&rofit Hi.

The 1st section displays the Subcontractors' work areas in ascending order 
The 2nd section displays the Prime Contractors work areas 
The 3rd section displays the Extended List which includes subcontractors 
outreached to in work areas other than those specified in the Opportunity.

c Contacted Responded Response/tbd Notes.' Reasons lor sefeclton'non selectionSubcontractors

Ms
f Custom Computer Programming Seirwo*

A Test Company- ITATEST COMPANY (990) 999-aeea No1. Q 6/0 3/14
Responserv

“-------- -j------------
Carr's Crealion- rTA TEST COMPANY-DO 

2 ! NOT CONTACT
j (213)1922-7761

NO; 00/03/14
Response

IV]

J and Y Inc-ITA TE9T COMPANY 
3. (3133675-2653

oartt; SLB
No

00/03/1 4 Response
IsJ

5
QueenvO Creative Works- (TATEST

4. j (zist 111--1111
: oeitv MBE.litBE.fceE.EBS.PBE.DVBfc'.iiLe

No
! 06/03/14 ;

j Response
la! i i

<3 Piime Conti actors Contacted Responded BidRespunse Rules/ Reasuns fui selection‘nun selection

■ S414M t Profusion*! and Hmtgomant Dwelopmartl Training TEdtt tlxs gedionl ’

Carr Color Creation - TTA TEST COMPANY- 
DO NOT contact5. No06/03/1 4

Response|TB2e) 255-5666
Ifil ---- i—

j QueernA) Creative Worfcs-iTATEST
■ 1^13) 111-1111
j MBfc.VliBE.SBE.EBE.DBE,mrBE.SLS

No
00/03/14 ' i! Response irci ; i■

Responded Bid.Response Motes1 Reasons fui selection/nun selectionExtended List Contacted

Other Work JUm

6. j Blue Lanterri-ITA TEST COMPLY nrNo
06/03/14

Response(213)i 022-1 110
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Completing the Business Inclusion Program (BIP) Outreach
Requirement Online

Edit Your Summary Sheet

• To update information submitted by the Subcontractors, click on the Edit 
this Section link

s"flid Motes' Wessons lor seiection'non-selectionContacted Responded RespoiSubcontractors

'{ lEffi this gacbPhi ^i 64151'!: Custom Computer Programming Ssrwcea ,
iA Test Company - ITATEST COMP AMY

$359 SSS-9999
No1. 06/03/14 iResponseIIsi I

j i Carr's Creation - ITA TEST COMPANY-DO 
j 2 • NOT CONTACT
| 5 (£1 Si 922-7761

No:
I 06/03/1 4 1Response

Isd j
J and Y Inc - ITA TEST COMPANY
4213)076-205? cirts. SLS

■3. No
06103114 J

Response
lal I

; Queenyo Creative Works- ITATEST
j «13> 111.1111I C»rU MPE,W0e.SPE.Ffi£,J>SE.DVae.SLk

I4 No
{ 06/03/14

. Response
Isl : r

Responded Bid.Respunse Mutes' Reasons for selectioii'iiun-seleclioriPi line Conti actors Contacted

\ 61143C1 ProieBCicria! and Manage;; lent Developriwml Tr^lnSifti lEdittr :. sguticrri

Carr Color Creation - LATEST COMPANY- 
5. J DO NOT CONTACT

i (E2G)225-5Sa3
No06/03/14

Response !
Lsl i 1

\ QueenyO Creative Works- ITATEST
[ ./1’#V111-1111

Mt#K.V»UF.SErt:\!rtii=.OHe.DVtj!r;.ftL 9
■NO

06/03/14
. ResponseLol

Contacted Responded BidResponse Motes'Reasons tor selecbon'nonselectiouExtended List

Ifcctt flat faction]Other Warfc Areaoi

B. ! Blue Lanlem-ITO TEST COMPANY
t No

06/03JU
Response Ij^(213)!352-1110

Click on the Edit button corresponding to Company you would like to 
Edit

Subcontractor Work Areas

541511 Custom Compute' Programming Services , TEdi* this seclionl

Prime Contractor Work Areas

611430 Professional and Management De'^etopment Tr ainina lEdit this section I

Extended List

Other NAKS Codes lEcHI [fits section]

Contacted Responded RfitmonseBid Rotes EditSubcontractors

■ 541511 Custfc.il Computer Ptogi onrvng Serwces

INoIsd1 06/03/14A Test Company- fta Test Company | Response |

lalCarrB Creation ■ Ita Test Company-Do Not 
Contact

No EUR00/03/14
Response

"i
NolslJ And Y Inc - Ita Test Company

MBE,WBE.EBE,SLB
I! 06/03/14 Edit iResponse■

■ -4--------

lalQueenyo Creative Works- fta Test
MPE.I ’0E.S&E,£Ell=,i>&E.DVEiE SLE»

No
D5/03/T4 EditResponse
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Completing the Business Inclusion Program (BIP) Outreach
Requirement Online

Choose a Response from the drop down 
Enter the Response Date 
Enter the Bid Amount
Indicate whether or not you have Selected this company to work 
with
Enter Bid Notes if applicable
Click on the Save Summary Sheet button to submit form

A Test Company- ITA TEST COMPANY 

Submit Quote *

; Company

0&TJ3/2014 Please enter a date between 06DSI2014 and 0M3120H

; EBdAmomfc Please only enter numbers Do not entei dollar signs, commas, or other special charactersCOO

Selected:

1 Prime Bid Notes:

Yes *1

_ ___ jl
0/600 chars:ter max

Ssoe Swoinry Sheet

NOTEs
Response- This field is required and you must select a response type 

first before entering values in the other fields. The possible values 
for this field are:
No Response: The Subs did not respond

Response/No-submittal: Sub responded but did not bid 
Submit Quote: Sub responded with a bid amount 

Response Date: List the date that the Sub responded with a bid. 
Selected: Selected: Prime selected the sub Yes

Not Selected (No): Prime received a subcontractor bid but did not 
select the subcontractor.

Bid Amount This field is required when "Submit Quote" is selected as 
the response type. For all RFPs, RFQs and RFBs, there will be a 
Response Bid Amount column to display the bid amount 

Prime Bid Notes. Enter any necessary information here about the Sub, 
including reasons for selection/non-selection. You can add notes 
by clicking the "Add Notes" link.
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Completing the Business Inclusion Program (BIP) Outreach
Requirement Online

Your Summary Sheet will look very similar to the form below, indicating 
which companies you selected (with an asterisk), the ones you did not 
and those companies that did not respond. Follow the prior steps to 
completely fill in the responses from your Subcontractors.

Contacted Responded Response .11 id Notes.- Reasons for «eicciioo/non selectionSubtontranois

641611: Custom Computer Programming Serul. es

!A Test Company - ITA TEST COMPANYi.j f/03Jl 4 06/03/14 I $200.00
kJ ...

‘ J and Y he - ITA TEST COMPANY

! sr 5i,fl
OB/09/14 06/03/14 1250 00

i • —
i Carr's Creation - ITA TEST COMPANY-DO
• 3.1 NOT CONTACT

I (2t3J97<?-77f-1
| 06/03/14 ! 06/03/14 No-Bubmfflaf

lal
Queenyo Creative Works-ITA TEST

4 :vJ21Ct(-31-1-11
; oerts MBE>jfiF,®ee.EBE,iiSE.:'V9E.Sl^l

NO06/03:4 4
Response

lal

Contacted Responded BidResponsc HPte&’J&rasonsToi setectiorMHiri-sclectlonI’ume Cwdractws

i
£T')4JC: Prof&fcnonrrt and Marmgemenl LJesetapmert t raining

Carr Color Crealion- ITATEST COM PAN Y- 
! 5 S DO NOT CONTACT

(62e)225-£isaa

!ECA t?va *ecftotil

T I1 No
00/03/14 |

Response

L tal I
-j-------------- ^—*"T

• Queenyo Creative Works- ITATEST
• [213.1 111-1-cl 1 
i MRE,wjBF.,s-«£- sep.c>&E:

NO06/03/14
Response,e

Lal

Extended l ist contacted Responded RhAResponse notes.1 Reasons tor selection tum-Beleclinn

. Wwr Work ArBias iEdl INs wctwnl
■

II 6. | Blue Lantern-ITATEST COMPANYj_|q13)G2 NO00/03/14
j Response ,■i o

NQTEs Tire Summary Sheet will not count subcontractors that were not
registered in the required work area(s) or not outreached to online.

The symbol [o] indicates an outreach was made by the Prime to the 
Subcontractor. The symbol [p] indicates the Prime manually added the 
Subcontractor to the summary sheet. The symbol [s| indicates a 
Subcontractor self-submitted a quote to the Prime.

Subcontractors, who you did not outreach to, can self-submit a quote to 
you up until the Close Date of the Opportunity. The 8 Day rule to self- 
submit a quote to a Prime, no longer applies.

For all RFPs, RFQs and RFBs, there will be a Response Bid Amount 
column to display the bid amount

For all RFTs and RFQualification the Response is either a no-submittal, 
or response with no-submittal. The response bid amount is usually not 
required
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Completing the Business Inclusion Program (BIP) Outreach
Requirement Online

Step 8: Add a Subcontractor to the Summary Sheet Manually
A Prime can manually add subcontractors to their summary sheet if they are 
interested in working or outreaching to a Subcontractor that is not registered in 
the BAVN or not on the list of Subcontractor search.

1. From your Summary Sheet click on the Add A Company to the Summary 
Sheet Manually link.

NOTE: This link is only available after you have fulfilled the outreach 
requirements

BIP Summary Sheet

• To moanythe Summary Sheet, dick on the 'Edit (his Serlon* link try the corresponding area you wish to edit

* ViBwfiiimmawSheetwllh only responses

■ ■ Ada A Company to Hie Summary Sheel Manually

2. Search for the Company - This is to prevent duplication. Click on the Search 
Companies button

Add Company Manually lo Summary Sheel

Stepi:

■ Search For A Company 1

Search For A Company

To manually add a company to your Summary Sheet, Yourflrst step will bo to search through the list of registered BAVN companies to see if the company you want to add Is 
already registered on BAVN.

Company Hama:

IITest

Saveli Companto*

3. Select Company from result list

St rwliniinm- jr-
Certsm A

Tgst Company 
111 EFIreiffT 
Los AngslBS. CA 90012I

• Test Company Name OHO 
200 N Main ST 

: Los Angeles, CA90P12

|

Notify Sul acted Company
If the result list includes the company, simply
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Completing the Business Inclusion Program (BIP) Outreach
Requirement Online

check the box under Send Message & Add Company, to send a Notification 
letter. If you want to add them without notifying them, click on the Add link to 
add the Sub to your BIP. Click on the Notify Selected Company button

Option 1: You may send the company a message stating your interest by 
selecting the checkbox under Send Message to Company
■ Select the company that you wish to add to your summary sheet.
■ Click the Notify Selected Companies button located at the bottom of the

list.
■ Complete the solicitation letter and click Notify Subcontractors button.

Option 2: You have the option to simply add the subcontractor to your Summary 
Sheet without sending a letter of interest by clicking on the Add link next to 
the company name.
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Completing the Business Inclusion Program (BIP) Outreach
Requirement Online

Enter Coated Information

Review the subcontractor information

Name: i Test Company

111 E First ST 

. Lds Angeles, CA 90012
Address:

Phone: 213-978-7225

NAIOS: 111110: Soybean Farming

ICerts:

Select Hie MAICS code foi which you wish to use the subcontractor

; ResponseOther MAICS ; Pofcerfpiian Select ml Responded Rid

i
. Oth &r Work Areas j RaspDn68/Mo-submH *

' Retponte

: Not Selected
f■Sub HA* Selected

[ Not Selected ▼ ; j [j

Selected

11430 \ Professional and Management Development Training ] i Response/No-submit ▼ | j j Not Selected

: Description Responded Did

j ! Ji5i11 511 | Custom Computoi Programming Services [ Resp onse/N o-sub mil t j L.

Prime HhKS Description HdResponse ■ Responded!

mir.zzi*![

Please describe who made initial contact, when contact was made, how contact was made,what |ii oinpted contact and ultimately wliy tjie subctwilcactor was oi was not 
selected

i
A i

Q/6QU characters max

c«fljd trformMinn. Mid ul&oced tudCS wrolt aitu* urrEccmale, fltil WemudUM cannoi Ue erSted jpOW

•----- ---------'

Check the work area foT which you wish to add the company.
Provide the Response, Response Date, Bid Amount and Selection, if 
applicable.
Add a description of the communication between you and the subcontractor 
in the "Contact Information/Notes" box.
Click on the Add Company to Summary Sheet button. The company will 
then be added to your Summary Sheet.
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Completing the Business Inclusion Program (BIP) Outreach
Requirement Online

NO 1E If the company doesn't exist in the BAVN's vendor database, click 
the "Manually add a new company to your Summary Sheet" link.

Add A New Subcontractor

One or more companies were found on BAVN matching the name Test; Eilher review the search results and add a listed subcontractor or manually add a new 
subcontractor.

You must enter the new company's information into the BAVN's vendor 
database. This information will be automatically added into your Summary 
Sheet. Once added, the company will be visible in the list after using the 
search function of adding a company manually. If the same company 
registers itself with the appropriate NAICS code, they will appear in the 
subcontractors listing.

Enter Contact Information

Infer subcontractor information

[TestCompany Name: *

Address Line 1: *

----- !Address Line 2:

.....J: City: * L
date: * I California ’I

j Up Code: *

Phone:*

Enter contact information

irFirst Name: *

□Last Name:*

E-mail:
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Completing the Business Inclusion Program (BIP) Outreach
Requirement Online

Enter Contact Information

Reviewttie subcontractor information

Name: ! Test Company

j 111 E First ST 

Los Angeles, CA90012

213-97B-7225

Address:

[ Phone
NAJCB 111110: Soybean Farming

Cerls:

Seine* the MAICS code for which you wish to use the subcontractor

muOther HAIC5 i Uescr^irin I Responded

Reaponse/No-submil. » i ! I Not SelBctad »J ]__

' Responded

Response

jisi r Z]Oth erWork Areas

Sub HA ICS iResponse

; Response/N^submrt * }) ’Not Selected

Selected

: Professional and Management Development Training j; Response/No-submit t j ’ j Not Selected
. ------ '.. " ....: zz..r i rz zzz...

I Deranplion Selected Bid H
Q 541511 • Custom Computer Programming Semces

! Description I BidPrfrrwNAlcs jResponded

fFiL.j B11430

Please describe who made initial contact, when contact was made, how contact was made,what prompted contact and ultimately why the subcontractor was oi was not 
selected

I

0/600 characters max

Ph> v?riy Ifettl 4h ■wticaHlraClar*? nddress, contact Wfomutfwn, and ubdi'if rt*a.i root It dthi art -araw-at*, Tlwt WlnmulKn cmvkx he edded «Bh submJmtoK,

■ Provide the Name and Contact Information of the company,
■ Click on the checkbox next to the work area that you wish to add 

the company onto your Summary Sheet.
• Provide the Response, Response Date, Bid Amount and 

Selection, if applicable.
■ Add a description of the communication between you and the 

subcontractor in the "Contact Information/Notes" box.
■ Click tire "Add Company to Summary Sheet" button. The 

company will then be added to your Summary Sheet.
NOTE: Once the subcontractor is added in this manner, it is not 
considered registered until the subcontractor creates a BAVN user 
ID and updates their NAICS codes, licenses etc. This registration 
must be completed before the award of the contract.
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Completing the Business Inclusion Program (BIP) Outreach
Requirement Online

Important Notes regarding the online BIP Outreach:

• Make sure you meet the Outreach requirements before the respective 
deadlines. The system automatically keeps track of all of the 
Outreach/contact you make on the BAVN. The system also allows you to 
keep track of Outreach/ contact you make outside of the BAVN; however, 
this information will need to be entered manually onto your Summary 
Sheet.

• All Outreach/con tact must be made no later than 11:59 PM on the 15th 
day prior to the bid due date. After this date, the subcontractor selection 
form will be disabled. However, you will still be able to view or print the 
subcontractor listing.

• The Summary Sheet must be completed by 4:30 PM one day after the Bid 
due date (Close date), at which point you will no longer be able to make 
edits and it will be considered final. However, you will still be able to 
view/print the Summary Sheet.

• Once you have completed your Summary Sheet online, there is no need to 
submit a hard copy with your bid package. City Staff will have online 
access to your Summary Sheet. If there are any questions or potential 
errors, Staff will contact you for clarification. However, you may want to 
print out your Summary Sheet for your personal records. •

• Please note that nothing in this document supersedes the requirements 
in a project's bid package. This should only be used as a guide in your 
completion of the BIP Outreach requirement online.

Page 26 of 26
LABAVN - Los Angeles Business Assistance Virtual Network - Information Technology Agency (ITA)



J. Non-Discrimination, Equal Employment Practices, and 
Affirmative Action Program



City of Los Angeles
Department of Public Works 

Bureau of Contract Administration 
Office of Contract Compliance 

1149 S. Broadway, Suite 300, Los Angeles, CA 90015 
Phone: (213) 847-2625 E-mail: bca.eeoe@lacitv.org

AFFIRMATIVE ACTION PLAN

The following contracts are subject to the City of Los Angeles Affirmative Action Program as required by 
the Los Angeles Administrative Code (LAAC) Section 10.8.4 et seq.:

• Every non-construction contract of $100,000 or more;
• Every construction contract of $5,000 or more.

Purpose - An affirmative action program is a management tool designed to ensure equal employment 
opportunity. A central premise underlying affirmative action is that, absent discrimination, over time a 
contractor's workforce, generally, will reflect the gender, racial and ethnic profile of the available labor 
pools. Therefore, as part of its affirmative action program, a contractor monitors and examines its 
employment decisions and compensation systems to ensure equal employment practices, and takes steps to 
correct underutilization of women and minorities.

Contractors are subject to all provisions contained in LAAC Section 10.8.4 et seq. which can be 
found at http://bca.lacity.org. The excerpts below are provided to serve as a starting point for 
satisfying these requirements:

LAAC Section 10.8.4 (B) The Contractor will, in all solicitations or advertisements for employees placed by 
or on behalf of the contractor, state that all qualified applicants will receive consideration for employment 
without regard to their race, religion, ancestry, national origin, sex, sexual orientation, age, disability, 
marital status or medical condition.

LAAC Section 10.8.4(K) The plan shall be subject to approval by the Office of Contract Compliance prior 
to award of the contract.

LAAC Section 10.8.4(M) The Affirmative Action Plan required to be submitted shall, without limitation as 
to the subject or nature of employment activity, be concerned with such employment practices as:

Apprenticeship where approved programs are functioning, and other on-the-job training for 
non-apprenticeable occupations;
Classroom preparation for the job when not apprenticeable;
Pre-apprenticeship education and preparation;
Upgrading training and opportunities;
Encouraging the use of contractors, subcontractors, and suppliers of all racial and ethnic 
groups, provided, however that any contract subject to this ordinance shall require the 
contractor, subcontractor or supplier to provide not less than the prevailing wage;
The entry of qualified women, minority and all other journeymen into the industry; and 
The provision of needed supplies or job conditions to permit persons with disabilities to be 
employed, and minimize the impact of any disability.

1.

2.
3.
4.
5.

6.
7.

LAAC Section 10.8.4(Q) All contractors subject to the provisions of the section shall include a like 
provision in all subcontracts awarded for work to be performed under the contract with the City and shall 
impose the same obligations, including but not limited to filing and reporting obligations, on the 
subcontractors as are applicable to the contractor.

OCC-AA-l (Rev 6-5-12) 1
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CONTRACTOR DECLARATION

In pursuit of accomplishing the intent of the City’s Affirmative Action Program, the contractor certifies and 
agrees to immediately implement good faith efforts, measures to recruit and employ minority, women, and 
other potential staff in a nondiscriminatory manner including, but not limited to, the following actions. The 
contractor shall:

(a) Recruit and make efforts to obtain such employees.
Continually evaluate personnel practices to assure that hiring, upgrading, promotions, transfers, 
demotions and layoffs are made in a nondiscriminatory manner so as to achieve and maintain a 
diverse work force.
Utilize training programs and assist minority, women and other employees in locating, 
qualifying for and engaging in such training programs to enhance their skills and advancement. 
Maintain such records as are necessary to determine compliance with equal employment and 
affirmative action obligations, and making such records available to City, State and Federal 
authorities upon request.
Said policies shall be provided to all employees, subcontractors, vendors, unions and ail others 
with whom the contractor may become involved in fulfilling any of its contracts.

(b)

(c)

(d)

(c)

Requirements For Construction Contractors ONLY

Construction contractors are additionally subject to all provisions contained in LAAC Section 10.13 et. seq. 
which can be found at http://bca.lacity.org. As pan of these provisions, construction contractors are 
required to:

1. Submit an Anticipated Employment Utilization Report (AEUR) with each new bid for purposes of 
effectuating this Affirmative Action Plan for the specific project. The AEUR can be found in the bid 
documents or at http://bca.lacitv.org.

2. Establish a person at the management level of the contracting entity to be the Equal Employment 
Opportunity (EEO) Officer, Such individual must have the authority to disseminate and enforce the 
company’s Equal Employment and Affirmative Action Policies.

NAME OF EEO OFFICER TITLE

E-MAIL PHONE NUMBER

By its execution hereof, the contractor accepts and submits the foregoing as its Affirmative Action 
Plan. I certify under penalty of perjury under the laws of the State of California that I have read and 
understood the foregoing requirements of LAAC Seetion 10.8 et seq. and agree to comply with them 
while under contract as set forth therein.

Executed this___day of in the year 20__ , at
(STATE)(CITY)

COMPANY NAME TELEPHONE/E-MAIL

AUTHORIZED SIGNATURE ADDRESS

NAME AND TITLE (TYPE OR PRINT) CITY, COUNTY, STATE, ZIP

OCC-AA-1 (Rev 6-5-12) 2
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CITY OF LOS ANGELES

NONDISCRIMINATION • EQUAL EMPLOYMENT PRACTICES 
CONSTRUCTION & NON-CONSTRUCTION CONTRACTOR

Los Angeles Administrative Code (LAAC), Division 10, Chapter 1, Article 1, Section 10.8 stipulates that the City of Los Angeles, in letting and 
awarding contracts for the provision to it or on its behalf of goods or services of any kind or nature, intends to deal only with those contractors 
that comply with the non-discrimination and Affirmative Action provisions of the laws of the United States of America, the State of California 
and the City of Los Angeles. The City and each of its awarding authorities shall therefore require that any person, [inn, corporation, partnership 
or combination thereof, that contracts with the City for services, materials or supplies, shall not discriminate in any of its hiring or employment 
practices, shall comply with all provisions pertaining to nondiscrimination in hiring and employment, and shall require Affirmative Action 
Programs in contracts in accordance with the provisions of the LAAC. The awarding authority and/or Office of Contract Compliance of the 
Department of Public Works shall monitor and inspect the activities of each such contractor to determine that they are in compliance with the 
provisions of this chapter.

Los Angeles Administrative Code Section 10.8.2 All Contracts: Non-discrimination ClauseI.
Notwithstanding any other provision of any ordinance of the City of Los Angeles to the contrary, every contract which is let, awarded or entered 
into with or on behalf of the City of Los Angeles, shall contain by insertion therein a provision obligating the contractor in the performance of 
such contract not to discriminate in his or her employment practices against any employee or applicant for employment because of the applicant's 
race, religion, national origin, ancestry, sex, sexual orientation, age, disability, marital status, domestic partner statns, or medical condition. All 
contractors who enter into such contracts with the City shall include a Kke provision in all subcontracts awarded for work to be performed under 
the contract with the City. Failure of the contractor to comply with this requirement or to obtain the compliance of its subcontractors with such 
obligations shall snbject the contractor to the imposition of any and all sanctions allowed by law, including but not limited to termination of the 
contractor’s contract with the City.

Los Angeles Administrative Code Section 10.8.3. Equal Employment Practices ProvisionsII.

Every non-construction contract with or on behalf of the City of Los Angeles for which the consideration is $1,000 or more, and every 
construction contract for which the consideration is $1,000 or more, shall contain the following provisions, which shall be designated as the 
EQUAL EMPLOYMENT PRACTICES provision of such contract:

During the performance of this contract, the contractor agrees and represents that it will provide equal employment practices and the 
contractor and each subcontractor hereunder will ensure that in his or her employment practices persons are employed and employees are treated 
equally and without regard to or because of race, religion, ancestry, national origin, sex, sexual orientation, age, disability, marital status or 
medical condition.

A.

1. This provision applies to work or service performed or materials manufactured or assembled in the United States.

2. Nothing in this section shall require or prohibit the establishment of new classifications of employees in any given craft, work or service 
category.

3. The contractor agrees to post a copy of Paragraph A hereof in conspicuous places at its place of business available to employees and 
applicants for employment.

The contractor will, in all solicitations or advertisements for employees placed by or on behalf of the contractor, state that all qualified 
applicants will receive consideration for employment without regard to their race, religion, ancestry, national origin, sex, sexual orientation, age, 
disability, marital status or medical condition.

B.

As part of the City’s supplier registration process, and/or at the request of the awarding authority, or the Board of Public Works, Office 
of Contract Compliance, the contractor shall certify in the specified format that he or she has not discriminated in the performance of City 
contracts against any employee or applicant for employment on the basis or because of race, religion, national origin, ancestry, sex, sexual 
orientation, age, disability, marital status or medical condition.

C.

The contractor shall permit access to and may be required to provide certified copies of all of his or her records pertaining to 
employment and to employment practices by the awarding authority or the Office of Contract Compliance for the purpose of investigation to 
ascertain compliance with the Equal Employment Practices provisions of City contracts. On their or either of their request the contractor shall 
provide evidence that he or she has or will comply therewith.

D.

E. The failure of any contractor to comply with the Equal Employment Practices provisions of this contract may be deemed to be a material 
breach of City contracts. Such failure shall only be established upon a finding to that effect by the awarding authority, on the basis of its own 
investigation or that of the Board of Public Works, Office of Contract Compliance. No such finding shall be made or penalties assessed except 
upon a full and fair hearing after notice and an opportunity to be heard has been given to the contractor.

Form OCC/ND-EEP-1 (7/11)
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F. Upon a finding duly made that the contractor has failed to comply with the Equal Employment Practices provisions of a City contract, 
the contract may be forthwith canceled, terminated or suspended, in whole or in part, by the awarding authority, and all monies due or to become 
due hereunder may be forwarded to and retained by the City of Los Angeles. In addition thereto, such failure to comply may be the basis for a 
determination by the awarding authority or the Board of Public Works that the said contractor is an irresponsible bidder or proposer pursuant to 
the provisions of Section 371 of the Charter of the City of Los Angeles. In the event of such a determination, such contractor shall he disqualified 
from being awarded a contract with the City of Los Angeles for a period of two years, or until the contractor shall establish and carry out a 
program in conformance with the provisions hereof.

G. Notwithstanding any other provision of this contract, the City of Los Angeles shall have any and all other remedies at law or in equity 
for any breach hereof.

H. The Board of Public Works shall promulgate rules and regulations through the Office of Contract Compliance, and provide necessary 
forms and required language to the awarding authorities to be included in City Request for Bids or Request for Proposal packages or in supplier 
registration requirements for the implementation of the Equal Employment Practices provisions of this contract, and such rules and regulations 
and forms shall, so far as practicable, be similar to those adopted m applicable Federal Executive orders. No other rules, regulations or forms may 
be used by an awarding authority of the City to accomplish the contract compliance program.

I. Nothing contained in this contract shall be construed in any manner so as to require or permit any act which is prohibited by law.

J. At the time a supplier registers to do business with the City, or when an individual bid or proposal is submitted, the contractor shall agree 
to adhere to the Equal Employment Practices specified herein during the performance or conduct of City Contracts.

Equal Employment Practices shall, without limitation as to the subject or nature of employment activity, be concerned with such 
employment practices as:

K.

1. Hiring practices;

Apprenticeships where such approved programs arefunctioning, and other on-the-job training for non-apprenticeable occupations;2.

Training and promotional opportunities; and3.

Reasonable accommodations for persons with disabilities.4.

L. All contractors subject to the provisions of this section shall include a like provision in all subcontracts awarded for work to be performed under 
the contract with the City and shall impose the same obligations, including but not limited to filing and reporting obligations, on the 
subcontractors as are applicable to the contractor. Failure of the contractor to comply with this requirement or to obtain the compliance of its 
subcontractors with all such obligations shall subject the contractor to the imposition of any and all sanctions allowed by law, including but not 
limited to termination of the contractor’s contract with the City.

Equal Employment Practices Provisions Certification - The Contractor by its signature 
affixed hereto declares under penalty of perjury that:

1. The Contractor has read the Nondiscrimination Clause in Section I above and certifies that it will adhere to the practices in the performance 
of all contracts.
2. The Contractor has read the Equal Employment Practices Provisions as contained in Section II above and certifies that it will adhere to the 
practices in the performance of any construction contract or non-construction contract of $1,000 or more.

AUTHORIZED SIGNATURECOMPANY NAME

NAME AND TITLE (TYPE OR PRINT)ADDRESS

TELEPHONE/E-MAILCITY, COUNTY. STATE. ZIP

Form OCC/ND-EEP-1 (7/1 i)
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K. Americans With Disabilities Act (ADA) Compliance



CERTIFICATION REGARDING COMPLIANCE WITH THE 
AMERICANS WITH DISABILITIES ACT

The undersigned certifies, that to the best of his/her knowledge and belief, that:

The Contractor/Borrower/Agency (hereafter Contractor) is in compliance with 
and will continue to comply with the Americans with Disabilities Act 42 U.S.C 
12101 et seq. and it implementing regulations.

1

The Contractor will provide for reasonable accommodations to allow qualified 
individuals with disabilities to have access to and participate in its programs, 
services and activities in accordance with the provisions of the Americans with 
Disabilities Act.

2.

3. The Contractor will not discriminate against persons with disabilities nor against 
persons due to their relationship or association with a person with a disability.

The Contractor will require that the language of this certification be included in 
the award documents for all subawards at all tiers (including subcontracts, 
subgrants, and contracts under grants, loans and cooperative Contracts) and that 
all subrecipients shall certify and disclose accordingly.

4.

This certification is a material representation of fact upon which reliance was 
placed when the parties entered into this transaction.

5.

Contract Number

CONTRACTOR/BORROWER/AGENCY

NAME AND TITLE OF AUTHORIZED REPRESENTATIVE

SIGNATURE

DATE

Rev. 1/01



L. Child Support Ordinance



CERTIFICATION OF COMPLIANCE WITH CHILD SUPPORT OBUGATIONS 

This document must be returned with the Proposal/Bid Response 

The undersigned hereby agrees that 

Name of Business/Borrower

Fully comply with all applicable State and Federal employment reporting 
requirements for its employees.

Fully comply with and Implement all lawfully served Wage and Earnings Assignment 
Orders and Notices of Assignment.

Certify that the principal owner(s) of the business/the Borrower are in compliance with 
any Wage and Earnings Assignment Orders and Notices of Assignment applicable to 
them personally.

Certify that the business/Borrower will maintain such compliance throughout the term of 
the contract

will:

1.

2.

3.

4.

This certification is a material representation of fact upon which reliance was placed 
when the parties entered into this transaction.

The undersigned shaU require that the language of this Certification be included 
in ail subcontracts and that ail subcontractors shall certify and disclose 
accordingly.

To the best of my knowledge, I declare under penalty of perjury that the foregoing is true and 
was executed at:

5.

6.

City/County /State

Date.

AddressName of Business

Signature of Authorized Officer or Representative Print Name

Tide Telephone Number

Rev. 10/01



M. Contractor Responsibility Ordinance



CITY OF LOS ANGELES
PLEDGE OF COMPLIANCE WITH CONTRACTOR RESPONSIBILITY ORDINANCE

Los Angeles Administrative Code (LAAC) Section 10.40 et seq. (Contractor Responsibility Ordinance) 
provides that, unless specifically exempt, City contractors working under service contracts of at least 
$25,000 and three months, contracts for services and for purchasing goods and products that involve a 
value in excess of twenty-five thousand dollars ($25,000) and a term in excess of three months are 
covered by this Article; and construction contracts of any amount; public lessees; public licensees; and 
certain recipients of City financial assistance or City grant funds, shall comply with all applicable 
provisions of the Ordinance. Upon award of a City contract, public lease, public license, financial 
assistance or grant, the contractor, public lessee, public licensee, City financial assistance recipient, or 
grant recipient, and any its subcontractor(s), shall submit this Pledge of Compliance to the awarding 
authority.

The contractor agrees to comply with the Contractor Responsibility Ordinance and the following 
provisions;

(a) To comply with all federal, state, and local laws in the performance of the contract, including but not 
limited to laws regarding health and safety, labor and employment, wage and hours, and licensing 
laws, which affect employees.

(b) To notify the awarding authority within 30 calendar days after receiving notification that any 
governmental agency has initiated an investigation which may result in a finding that the contractor 
did not comply with any federal, state, or local law in the performance of the contract, including but 
not limited to laws regarding health and safety, labor and employment, wage and hours, and licensing 
laws, which affect employees.

(c) To notify the awarding authority within 30 calendar days of all findings by a governmental agency or 
court of competent jurisdiction that the contractor has violated any federal, state, or local law in the 
performance of the contract, including but not limited to laws regarding health and safety, labor and 
employment, wage and hours, and licensing laws which affect employees.

(d) If applicable, to provide the awarding authority, within 30 calendar days, updated responses to the 
Responsibility Questionnaire if any change occurs which would change any response contained 
within the Responsibility Questionnaire and such change would affect the contractor’s fitness and 
ability to continue the contract.

(e) To ensure that subcontractors working on the City agreement (including contractors or subcontractors 
of a public lessee, licensee, sublessee, or sublicensee that perform or assist in performing services 
on the leased or licensed premises) shall comply with all federal, state, and local laws in the 
performance of the contract, including but not limited to laws regarding health and safety, labor and 
employment, wage and hours, and licensing laws, which affect employees.

(f) To ensure that subcontractors working on the City agreement (including contractors or subcontractors
of a public lessee, licensee, sublessee, sublicensee that perform or assist in performing services on 
the leased or licensed premises) submit a Pledge of Compliance.

(g) To ensure that subcontractors working on the City agreement (including contractors or subcontractors 
of a public lessee, licensee, sublessee, or sublicensee that perform or assist in performing services 
on the leased or licensed premises) shall comply with paragraphs (b) and (c).

i

Failure to complete and submit this form to the Awarding Authority may result in withholding of 
payments by the City Controller, or contract termination.

Company Name, Address and Phone Number

Signature of Officer or Authorized Representative Date

Print Name and Title of Officer or Authorized Representative

Awarding City Department Contract Number

SRIS/CRO-3, Pledge of Compliance (Rev. 5/07/2014)



SERVICE

CITY OF LOS ANGELES 
RESPONSIBILITY QUESTIONNAIRE

RESPONSES TO THE QUESTIONS CONTAINED IN THIS QUESTIONNAIRE MUST BE SUBMITTED ON THIS FORM. 
In responding to the Questionnaire, neither the City form, nor any of the questions contained therein, 
may be retyped, recreated, modified, altered, or changed in any way, in whole or in part. Bidders or 
Proposers that submit responses on a form that has been retyped, recreated, modified, altered, or 
changed in any way shall be deemed non-responsive.

The signatory of this Questionnaire guarantees the truth and accuracy of all statements and answers to the 
questions herein. Failure to complete and return this questionnaire, any false statements, or failure to answer 
(a) question(s) when required, may render the bid/proposal non-responsive. All responses must be typewritten 
or printed in ink. Where an explanation is required or where additional space is needed to explain an answer, 
use the Responsibility Questionnaire Attachments. Submit the completed form and all attachments to the 
awarding authority. Retain a copy of this completed form for future reference. Contractors must submit 
updated information to the awarding authority if changes have occurred that would render any of the responses 
inaccurate in any way. Updates must be submitted to the awarding authority within 30 days of the change(s).

A. CONTACT INFORMATION

CITY DEPARTMENT INFORMATION

City Department/Division Awarding Contract City Contact Person Phone

City Bid or Contract Number (if applicable) and Project Title

BIDDER/CONTRACTOR INFORMATION

Bidder/Proposer Business Name

CityStreet Address State Zip

Contact Person, Title Phone Fax

TYPE OF SUBMISSION:

The Questionnaire being submitted is:

□ An initial submission of a completed Questionnaire.

□ An update of a prior Questionnaire dated

□ No change. I certify under penalty of perjury under the laws of the State of California that there has been no 
change to any of the responses since the last Responsibility Questionnaire dated 
was submitted by the firm. Attach a copy of that Questionnaire and sign below.

//

/ /

Print Name, Title DateSignature

TOTAL NUMBER OF PAGES SUBMITTED, INCLUDING ALL ATTACHMENTS:

1Responsibility Questionnaire (Rev. 01/20/12)



SERVICE
B. BUSINESS ORGANIZATION/STRUCTURE
Indicate the organizational structure of your firm. “Firm” includes a sole proprietorship, corporation, joint 
venture, consortium, association, or any combination thereof.

□ Corporation: Date incorporated:____
List the corporation’s current officers.

President: ___

/ / State of incorporation:

Vice President:

Secretary:

Treasurer:

□ Check the box only if your firm is a publicly traded corporation.
List those who own 5% or more of the corporation’s stocks. Use Attachment A if more space is needed. 
Publicly traded corporations need not list the owners of 5% or more of the corporation’s stocks.

□ Limited Liability Company: Date of formation:
List members who own 5% or more of the company. Use Attachment A if more space is needed.

/ / State of formation:

□ Partnership: Date formed:
List all partners in your firm. Use Attachment A if more space is needed.

/ State of formation./

□ Sole Proprietorship: Date started:
List any firm(s) that you have been associated with as an owner, partner, or officer for the last five years. 
Use Attachment A if more space is needed. Do not include ownership of stock in a publicly traded 
company in your response to this question.

/ /

□ Joint Venture: Date formed:
List: (1) each firm that is a member of the joint venture and (2) the percentage of ownership the firm will 
have in the joint venture. Use Attachment A if more space is needed. Each member of the Joint 
Venture must complete a separate Questionnaire for the Joint Venture’s submission to be 
considered as responsive to the invitation.

//

2Responsibility Questionnaire (Rev. 01/20/12)



SERVICE

C. OWNERSHIP AND NAME CHANGES

1. Is your firm a subsidiary, parent, holding company, or affiliate of another firm? 

□ Yes □ No

If Yes, explain on Attachment A the relationship between your firm and the associated firms. Include 
information about an affiliated firm only if one firm owns 50% or more of another firm, or if an owner, 
partner or officer of your firm holds a similar position in another firm.

2. Has any of the firm’s owners, partners, or officers operated a similar business in the past five years? 

□ Yes □ No

If Yes, list on Attachment A the names and addresses of all such businesses, and the person who 
operated the business. Include information about a similar business only if an owner, partner or officer of 
your firm holds a similar position in another firm.

3. Has the firm changed names in the past five years?

□ Yes □ No

If Yes, list on Attachment A all prior names, addresses, and the dates they were used. Explain the reason 
for each name change in the last five years.

4. Are any of your firm’s licenses held in the name of a corporation or partnership? 

□ Yes □ No

If Yes, list on Attachment A the name of the corporation or partnership that actually holds the license.

Bidders/Contractors must continue on to Section D and answer all remaining questions 
contained in this Questionnaire.

The responses in this Questionnaire will not be made available to the public for review. This is not a 
public document. [ CPCC §20101 (a) ]

3Responsibility Questionnaire (Rev. 01/20/12)



SERVICE

D. FINANCIAL RESOURCES AND RESPONSIBILITY

5. Is your firm now, or has it ever been at any time in the last five years, the debtor in a bankruptcy case? 

□ Yes □ No

If Yes, explain on Attachment B the circumstances surrounding each instance.

6. Is your company in the process of, or in negotiations toward, being sold? 

□ Yes □ No

If Yes, explain the circumstances on Attachment B.

E. PERFORMANCE HISTORY

7. How many years has your firm been in business? Years.

8. Has your firm ever held any contracts with the City of Los Angeles or any of its departments? 

□ Yes □ No

If, Yes, list on an Attachment B all contracts your firm has had with the City of Los Angeles for the last 10 
years. For each contract listed in response to this question, include: (a) entity name; (b) purpose of 
contract; (c) total cost; (d) starting date; and (e) ending date.

9. List on Attachment B all contracts your firm has had with any private or governmental entity (other than the 
City of Los Angeles) over the last five years that are similar to the work to be performed on the contract for 
which you are bidding or proposing. For each contract listed in response to this question, include: (a) entity 
name; (b) purpose of contract; (c) total cost; (d) starting date; and (e) ending date.

□ Check the box if you have not had any similar contracts in the last five years

10. In the past five years, has a governmental or private entity or individual terminated your firm’s contract prior 
to completion of the contract?

□ Yes □ No

If Yes, explain on Attachment B the circumstances surrounding each instance.

11. In the past five years, has your firm used any subcontractor to perform work on a government contract 
when you knew that the subcontractor had been debarred by a governmental entity?

□ Yes □ No

If Yes, explain on Attachment B the circumstances surrounding each instance.

12. In the past five years, has your firm been debarred or determined to be a non-responsible bidder or 
contractor?

□ Yes □ No

If Yes, explain on Attachment B the circumstances surrounding each instance.
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SERVICE
F. DISPUTES

13. In the past five years, has your firm been the defendant in court on a matter related to any of the following 
issues? For parts (a) and (b) below, check Yes even if the matter proceeded to arbitration without court 
litigation. For part (c), check Yes only if the matter proceeded to court litigation. If you answer Yes to any of 
the questions below, explain the circumstances surrounding each instance on Attachment B. You must 
include the following in your response: the name of the plaintiffs in each court case, the specific causes of 
action in each case: the date each case was filed: and the disposition/current status of each case.

(a) Payment to subcontractors? 

□ No□ Yes

(b) Work performance on a contract?

□ Yes □ No

(c) Employment-related litigation brought by an employee? 

□ Yes □ No

14. Does your firm have any outstanding judgements pending against it? 

□ No□ Yes

If Yes, explain on Attachment B the circumstances surrounding each instance.

15. In the past five years, has your firm been assessed liquidated damages on a contract? 

□ Yes □ No

If Yes, explain on Attachment B the circumstances surrounding each instance and identify all such 
projects, the amount assessed and paid, and the name and address of the project owner.

G. COMPLIANCE

16. In the past five years, has your firm or any of its owners, partners or officers, ever been investigated, cited, 
assessed any penalties, or been found to have violated any laws, rules, or regulations enforced or 
administered, by any of the governmental entities listed on Attachment C (Page 9)? For this question, the 
term “owner” does not include owners of stock in your firm if your firm is a publicly traded corporation.

□ Yes □ No

If Yes, explain on Attachment B the circumstances surrounding each instance, including the entity that was 
involved, the dates of such instances, and the outcome.

17. If a license is required to perform any services provided by your firm, in the past five years, has your firm, 
or any person employed by your firm, been investigated, cited, assessed any penalties, subject to any 
disciplinary action by a licensing agency, or found to have violated any licensing laws?

□ Yes □ No

If Yes, explain on Attachment B the circumstances surrounding each instance in the last five years.
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18. In the past five years, has your firm, any of its owners, partners, or officers, ever been penalized or given a 
letter of warning by the City of Los Angeles for failing to obtain authorization from the City for the 
substitution of a Minority-owned (MBE), Women-owned (WBE), or Other (OBE) business enterprise?

□ Yes

SERVICE

□ No

If Yes, explain on Attachment B the circumstances surrounding each instance in the last five years.

H. BUSINESS INTEGRITY

19. For questions (a), (b), and (c) below, check Yes if the situation applies to your firm. For these questions, 
the term “firm” includes any owners, partners, or officers in the firm. The term “owner” does not include 
owners of stock in your firm if the firm is a publicly traded corporation. If you check Yes to any of the 
questions below, explain on Attachment B the circumstances surrounding each instance.

Is a governmental entity or public utility currently investigating your firm for making (a) false claim(s) or 
material misrepresentation(s)?

□ Yes □ No

(a)

In the past five years, has a governmental entity or public utility alleged or determined that your firm 
made (a) false claim(s) or material misrepresentation(s)?

□ Yes □ No

(b)

In the past five years, has your firm been convicted or found liable in a civil suit for, making (a) false 
claim(s) or material misrepresentation(s) to any governmental entity or public utility?

□ Yes □ No

(c)

20. In the past five years, has your firm or any of its owners or officers been convicted of a crime involving the 
bidding of a government contract, the awarding of a government contract, the performance of a 
government contract, or the crime of fraud, theft, embezzlement, perjury, bribery? For this question, the 
term “owner” does not include those who own stock in a publicly traded corporation.

□ Yes □ No

If Yes, explain on Attachment B the circumstances surrounding each instance.

CERTIFICATION UNDER PENALTY OF PERJURY

I certify under penalty of perjury under the laws of the State of California that I have read and understand the 
questions contained in this questionnaire and the responses contained on all Attachments. I further certify that 
I have provided full and complete answers to each question, and that all information provided in response to 
this Questionnaire is true and accurate to the best of my knowledge and belief.

DateSignaturePrint Name, Title
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SERVICE
ATTACHMENT A FOR SECTIONS A THROUGH C

Where additional information or an explanation is required, use the space below to provide the information or 
explanation. Information submitted on this sheet must be typewritten or printed in ink. Include the number of 
the question for which you are submitting additional information. Make copies of this Attachment if additional 
pages are needed.
Page____
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SERVICE
ATTACHMENT B FOR SECTIONS D THROUGH H

Where additional information or an explanation is required, use the space below to provide the information or 
explanation. Information submitted on this sheet must be typewritten or printed in ink. Include the number of 
the question for which you are submitting additional information. Make copies of this Attachment if additional 
pages are needed.
Page_____

|
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SERVICE
ATTACHMENT C: GOVERNMENTAL ENTITIES FOR QUESTION NO. 16

Check Yes in response to Question No. 16 if your firm or any of its owners, partners or officers, have ever 
been investigated, cited, assessed any penalties, or found to have violated any laws, rules, or regulations 
enforced or administered, by any of the governmental entities listed below {or any of its subdivisions), including 
but not limited to those examples specified below. The term “owner” does not include owners of stock in your 
firm if your firm is a publicly traded corporation. If you answered Yes, provide an explanation on Attachment B 
of the circumstances surrounding each instance, including the entity involved, the dates of such instances, and 
the outcome.

FEDERAL ENTITIES STATE ENTITIES

Federal Department of Labor
• American with Disabilities Act
• Immigration Reform and Control Act
• Family Medical Leave Act
• Fair Labor Standards Act
• Davis-Bacon and laws covering wage requirements 

for federal government contract workers
• Migrant and Seasonal Agricultural Workers 

Protection Act
• Immigration and Naturalization Act
• Occupational Safety and Health Act
• anti-discrimination provisions applicable to 

government contractors and subcontractors
• whistleblower protection laws

California’s Department of Industrial Relations
• wage and labor standards, and licensing and 

registration
• occupational safety and health standards
• workers’ compensation self insurance plans
• Workers’ Compensation Act
• wage, hour, and working standards for apprentices
• any provision of the California Labor Code

California’s Department of Fair Employment and 
Housing
• California Fair Employment and Housing Act
• Unruh Civil Rights Act
• Ralph Civil Rights Act

California Department of Consumer Affairs
• licensing, registration, and certification 

requirements
• occupational licensing requirements administered 

and/or enforced by any of the Department’s 
boards, including the Contractors’ State Licensing 
Board

Federal Department of Justice
• Civil Rights Act
• American with Disabilities Act
• Immigration Reform and Control Act of 1986
• bankruptcy fraud and abuse

Federal Department of Housing and Urban 
Development (HUD)
• anti-discrimination provisions in federally 

subsidized/assisted/sponsored housing programs
• prevailing wage requirements applicable to HUD 

related programs

California’s Department of Justice

LOCAL ENTITIES

City of Los Angeles or any of its subdivisions for 
violations of any law, ordinance, code, rule, or 
regulation administered and/or enforced by the City, 
including any letters of warning or sanctions issued by 
the City of Los Angeles for an unauthorized substitution 
of subcontractors, or unauthorized reductions in dollar 
amounts subcontracted.

Federal Environmental Protection Agency
• Environmental Protection Act

National Labor Relations Board
• National Labor Relations Act

Federal Equal Employment Opportunity 
Commission
• Civil Rights Act
• Equal Pay Act
• Age Discrimination in Employment Act
• Rehabilitation Act
• Americans with Disabilities Act

OTHERS

Any other federal, state, local governmental entity 
for violation of any other federal, state, or local law or 
regulation relating to wages, labor, or other terms and 
conditions of employment.
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N. Equal Benefits Ordinance



EBO COMPLIANCE

City of Los Angeles
Department of Public Works 

Bureau of Contract Administration 
Office of Contract Compliance 

1149 S. Broadway, Suite 300, Los Angeles, CA 90015 
Phone:(213) 847-2625 E-mail: bca.eeoe@lacitv.org

EQUAL BENEFITS ORDINANCE COMPLIANCE AFFIDAVIT

Prime contractors must certify compliance with Los Angeles Administrative Code (LAAC) Section 
10.8.2.1 et seq. prior to the execution of a City agreement subject to the Equal Benefits Ordinance (EBO).

SECTION 1. CONTACT INFORMATION

BAVN Company ID #Company Name:

Company Address:

City: Zip:State:

E-mail:Contact Person: Phone:

Approximate Number of Employees in the United States:

Approximate Number of Employees in the City of Los Angeles:

SECTION 2. EBO REQUIREMENTS

The EBO requires City Contractors who provide benefits to employees with spouses to provide the same 
benefits to employees with domestic partners. Domestic Partner means any two adults, of the same or 
different sex, who have registered as domestic partners with a governmental entity pursuant to state or local 
law authorizing this registration, or with an internal registry maintained by the employer of at least one of 
the domestic partners.

Unless otherwise exempt, the contractor is subject to and shall comply with the EBO as follows:

The contractor’s operations located within the City limits, regardless of whether there are 
employees at those locations performing work on the City Contract; and 
The contractor’s operations located outside of the City limits if the property is owned by the 
City or the City has a right to occupy the property, and if the contractor’s presence at or on the 
property is connected to a Contract with the City; and
The Contractor’s employees located elsewhere in the United States, but outside of the City 
Limits, if those employees are performing work on the City Contract.

A.

B.

C.

A Contractor must post a copy of the following statement in conspicuous places at its place of business 
available to employees and applicants for employment:

“During the performance of a Contract with the City of Los Angeles, the Contractor will provide equal 
benefits to its employees with spouses and its employees with domestic partners.”

1Form OCC/EBO-Affidavit {Rev 6/21/12)
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EBO COMPLIANCE

SECTION 3. COMPLIANCE OPTIONS

I have read and understand the provisions of the Equal Benefits Ordinance and have determined that this 
company will comply as indicated below:

I have no employees.

I provide no benefits.

J provide benefits to employees only. Employees are prohibited from enrolling their spouse or 
domestic partner.

I provide equal benefits as required by the City of Los Angeles EBO.

I provide employees with a “Cash Equivalent.” Note: The “Cash Equivalent” is the amount of 
money equivalent to what your company pays for spousal benefits that are unavailable for 
domestic partners, or vice versa.

All or some employees are covered by a collective bargaining agreement (CBA) or union trust 
fund. Consequently, I will provide Equal Benefits to all non-union represented employees, subject 
to the EBO, and will propose to the affected unions that they incorporate the requirements of the 
EBO into their CBA upon amendment, extension, or other modification of the CBA.

Health benefits currently provided do not comply with the EBO. However, I will make the 
necessary changes to provide Equal Benefits upon my next Open Enrollment period which begins 
on (Date)____________________ .

□.........Our current company policies, i.e., family leave, bereavement leave, etc., do not comply with the
provisions of the EBO. However, I will make the necessary modifications within three (3) months 
from the date of this affidavit.

□
□
□

□
□

□

SECTION 4. DECLARATION UNDER PENALTY OF PERJURY

I understand that I am required to permit the City of Los Angeles access to and upon request, must provide 
certified copies of all company records pertaining to benefits, policies and practices for the purpose of 
investigation or to ascertain compliance with the Equal Benefits Ordinance. Furthermore, I understand that 
failure to comply with LAAC Section 10.8.2.1 et seq., Equal Benefits Ordinance may be deemed a material 
breach of any City contract by the Awarding Authority. The Awarding Authority may cancel, terminate or 
suspend in whole or in part, the contract; monies due or to become due under a contract may be retained by 
the City until compliance is achieved. The City may also pursue any and all other remedies at law or in 
equity for any breach. The City may use the failure to comply with the Equal Benefits Ordinance as 
evidence against the Contractor in actions taken pursuant to the provisions of the LAAC Section 10.40, et 
seq., Contractor Responsibility Ordinance.

will comply with the Equal Benefits Ordinance requirements
Company Name

as indicated above prior to executing a contract with the City of Los Angeles and will comply for the entire 
duration of the contract(s). I

I declare under penalty of perjury under the laws of the State of California that the foregoing is true and 
correct, and that I am authorized to bind this entity contractually.

Executed this day of in the year 20 , at
(City) (State)

Signature Mailing Address

Name of Signatory (please print) City, State, Zip Code

Title EIN/TIN
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FSHO COMPLIANCE

City of Los Angeles
Department of Public Works 

Bureau of Contract Administration 
Office of Contract Compliance 

1149 S. Broadway, Suite 300, Los Angeles, CA 90015 
Phone: (213) 847-2625 E-mail: bca.eeoe@lacitv.org

FIRST SOURCE HIRING ORDINANCE COMPLIANCE AFFIDAVIT

Contractors (including loan or grant recipients) participating on a City contract that is subject to the First 
Source Hiring Ordinance (FSHO) are required to certify their compliance prior to contract execution.

As part of their obligations under the FSHO, Contractors must provide the Awarding Department a list of 
anticipated employment opportunities that they and their subcontractors expect to fill in order to perform the 
services under the contract. The FSHO-1 form (available at http://bca. 1 acitv.oral should be utilized to inform 
the Awarding Authority of any such opportunities. If no opportunities are anticipated, contractors do not need 
to submit the FSHO-1 form prior to contract award, but must report any subsequent employment opportunities 
on the FSHO-3 form (available at http://bca.lacitv.org) as described below.

During the term of the contract, the contractor and their subcontractors shall:

At least seven business days prior to making an announcement of a specific employment 
opportunity, provide notification of that employment opportunity by submitting the FSHO-3 form 
to the Community Development Department;
Interview qualified individuals referred by the City’s referral resources; and 
Prior to filling any employment opportunity, inform the Office of Contract Compliance of the 
names of the referral resources used, the names of the individuals referred, and the names of the 
referred individuals who were interviewed. If the referred individuals were not hired, the 
contractor should also provide the reasons they were not hired.

1.

2.
3.

DECLARATION UNDER PENALTY OF PERJURY

I am aware of my obligations under Los Angeles Administrative Code (LAAC) Section 10.44 et seq., First 
Source Hiring Ordinance, and understand that failure to comply may result in contract termination. The City 
may also pursue any and all other remedies at law or in equity for any breach. The City may use the failure to 
comply with the First Source Hiring Ordinance as evidence against the contractor in actions taken pursuant to 
the provisions of the LAAC Section 10.39 et seq. and 10.40 et seq., Contractor Responsibility Ordinance.

will fully comply with the First Source Hiring Ordinance requirements.
Company Name

I declare under penalty of perjury under the laws of the State of California that the foregoing is true and 
correct, and that I am authorized to bind this entity contractually.

Executed this day of ., in the year 20____, at
(State)(City)

Signature Mailing Address

Name of Signatory (Please Print) City, State, Zip Code

Title ELN/TTN

BAVN ID No. E-Mail

1Form OCC/FSHO-AtTidavit (Rev 7/3/12)
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CITY OF LOS ANGELES
LIVING WAGE ORDINANCE

(Los Angeles Administrative Code Section 10.37 et seq.)

1. What is the Living Wage Ordinance?

The Living Wage Ordinance (LWO) requires employers who have agreements with the 
City to pay their employees at least a minimum “living wage” and to provide certain 
benefits. If the agreement is subject to the LWO, the employer must do the following:

• Pay employees working on the subject agreement a wage rate that is at least 
equal to the “living wage” rate. The “living wage” is adjusted annually and 
becomes effective July 1 of each year. Employers can obtain information about 
the living wage rate currently in effect by going to Department of Public Works, 
Bureau of Contract Administration, Office of Contract Compliance (OCC) website 
at www.lacity.org/bca/OCCmain.html.

• Provide employees with at least 12 paid days off per year for sick leave, 
vacation, or personal necessity: and at least 10 unpaid sick days off per year.

• Tell employees who make less than $12.00 per hour that they may qualify for the 
federal Earned Income Tax Credit and provide them with the forms required to 
apply for the credit.

« Cooperate with the City by providing access to the work site and to payroll and 
related documents so that the City can determine if the employer is complying 
with the LWO,

• Pledge to comply with federal laws prohibiting an employer from retaliating 
against employees for union organizing.

• Not retaliate against any employee who makes claims about non-compliance 
with the LWO.

2. When was the Ordinance adopted?

The LWO was adopted in May, 1997 and amended in January, 1999.

3. What types of agreements are subject to the Ordinance?

Generally, the LWO covers the following types of agreements:

• An agreement in an amount over $25,000.00 and for at least three months in 
which an employer will provide services to or for the City.

• An agreement for the lease or license of City property if the service being 
performed on the property is something that City employees would otherwise do.

• An agreement for the lease or license of City property that is in a location where 
a substantial number of the general public might visit.

• An agreement in which the City gives financial assistance for the purpose of 
promoting economic development or job growth.

Living Wage Ordinance Summary (Rev. 08/12)
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• An agreement in which the City determines that applying the LWO would be in 
the best interest of the City.

4. Is an agreement subject to the LWO if it was entered into before May, 1997?

Agreements executed after May, 1997 are subject to the LWO. An agreement entered 
into before May, 1997 may become subject to LWO if it is later amended or modified in 
order to add time or money to the original agreement.

5. Are there any requirements that would apply to an employer who does not have 
an agreement with City that is subject to the LWO?

All employers are required to comply with the LWO’s prohibition against retaliation, even 
if the employer does not have an agreement with the City that is subject to the 
Ordinance.

6. Are all employees covered by the Ordinance?

Intentionally left blank 8/18/06

7. Are an employer’s subcontractors subject to the requirements of the 
Ordinance?

A subcontractor may be covered by the Ordinance if the subcontractor performs work 
on the subject agreement. If so, the subcontractor must also comply with the 
requirements of the LWO, including all reporting requirements. The prime contractor is 
responsible for the making sure that the subcontractor complies with the LWO.

8. What happens if an employer is found to be in violation of the Ordinance?

Payments due may be withheld. Also, the employer may be deemed to be in material 
breach of the agreement. When that happens, the City may take the following steps: •

• Terminate the agreement and pursue all available contractual remedies.
• Debar the employer from doing business with the City for three (3) years or until 

all penalties and restitution have been fully paid, whichever occurs last.
• Bring a lawsuit against the employer for all unpaid wages and health benefit 

premiums and/or seek a fine of up to one hundred dollars ($100.00) for each day 
the violation remains uncorrected.

9. What if a subcontractor is found to be in violation of the Ordinance?

Because the prime contractor is responsible for making sure that all its subcontractors 
comply with the LWO, the sanctions listed in answer #8 may be applied to the prime 
contractor if the subcontractor does not correct the violation(s).
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10. What can an employee do if an employer is in violation of the Ordinance?

The employee can submit a complaint to the Office Contract Compliance which will 
investigate the complaint. Also, the employee can bring his or her own lawsuit against 
the employer for:

• Back pay for failing to pay the correct wages or correct health benefit premiums.
• Reinstatement and back pay for retaliation.
• Triple the amount of the back pay that is owed if the violation was found by the 

court to be willful.

11. Are there any exemptions available under the Ordinance?

An employer may apply for an exemption based on the following categories:

Service agreements that are less than 3 months or $25,000 or less.
Agreements for the purchase of goods, property, or the leasing of property (with 
City as the lessee).
Construction contracts that do not meet the definition of a service agreement. 
Employees who are required to have an occupational license in order to provide 
services to or for the City are exempt.
Employers who are party to a collective bargaining agreement (CBA) that has 
language stating that the CBA shall supersede the LWO.
Financial assistance recipients who meet the requirements stated in Section 
10.37.1(c) of the LWO.
Employers (contractors, subcontractors, financial assistance recipients) 
organized under IRS Code, Section 501(c)(3) whose chief executive officer’s 
hourly wage rate is less than eight times the hourly wage rate of the lowest paid 
worker are be exempt. However, this exemption does not apply to child care 
workers.
Lessees or licensees who have no more than a total of seven employees and 
who have annual gross revenue of less than $471,870 (effective July 1, 2012). 
The qualifying annual gross revenue is adjusted every July.
One-person contractors, lessees, licensees or financial assistance recipients who 
employ no workers.
Agreements that involve other governmental entities.

12. Who is responsible for the administration and enforcement of the Ordinance?

The Department of Public Works, Bureau of Contract Administration, Office of Contract 
Compliance, located at 1149 S. Broadway, Suite 300, Los Angeles, CA 90015. For 
additional information, please call (213) 847-2625, send an e-mail inquiry to 
bca.eeoe@lacitv.org. or go to the Office of Contract Compliance website at 
http://bca. Iacity.org.
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LIVING WAGE ORDINANCE STATUTORY EXEMPTIONS

Living Wage Ordinance (LWO) statutory exemptions are now divided into the following three categories:
1. Exemptions that do not require approval from the Department of Public Works, Bureau of Contract 

Administration, Office of Contract Compliance (OCC).
2. Exemptions that do not require OCC approval but require a Contractor Certification of Exemption.
3. Exemptions that require submission of an Application for Exemption and OCC approval of the Application.

1. The following exemptions do not require OCC approval or any Contractor Certification: Departments 
only need to indicate the exemption in the appropriate category on the LWO Departmental Determination of 
Coverage Form.

Less than three months OR less than $25,000 (LAAC 10.37.1 (j)). Service contracts or Authority for 
Expenditures that do not meet these thresholds are not covered by the LWO.

a.

Other governmental entities (LAAC 10.37.1(g)). Agreements with other governmental entities such 
as Los Angeles County, the State of California, or the University of California, are not covered by the 
LWO. Subcontractors to these entities are also not covered by the LWO.

b.

Purchase of goods, property, or the leasing of property, with the City as lessee (LAAC 
10.37.10)). Such contracts are categorically exempt from the LWO unless they include a service 
component that is more than just incidental (regular and recurring services is required). Examples of 
such categorically exempt contracts include contracts to purchase office supplies or to lease space to 
be occupied by City departments.

c.

Construction contracts, not conforming to the definition of a service contract (LAAC 10.37.1 (j)).
Such contracts are categorically exempt from the LWO. Examples include construction of buildings and 
infrastructure.

d.

City financial assistance not meeting thresholds (LAAC 10.37.1(c)). Agreements to provide a 
contractor with City financial assistance (which typically mean grants or loans provided at interest rates 
that are lower than the Applicable Federal Rate) are categorically exempt from the LWO if they meet 
both of the following:
(1) The assistance given in a 12-month period is below $1,000,000 AND less than $100,000 per year.
(2) The assistance is not for economic development or job growth.

e.

Business Improvement Districts (BID) (LWO Regulation #11). Service agreements are categorically 
exempt from the LWO if the services are funded with the BID’S assessment money collected by the City 
after the formation of the BID. Service contracts in which City money is used to hire firms to help in 
forming the BID remain subject to the LWO unless the contractor otherwise qualifies for an exemption.

f.

2. The following exemption categories do not require OCC approval, but the contractor must still 
submit a Contractor Certification of Exemption from Living Wage (OCC/LW-13). No OCC approval is 
required for the exemption to be valid. However, the department must include the Contractor Certification 
of Exemption with the contract.

a. 501(c)(3) Non-profit organizations (LAAC 10.37.1(g)): Employers (contractors, subcontractors, 
financial assistance recipients) organized under IRS Code Section 501(c)(3) are exempt from the LWO 
if the hourly wage rate of the corporation’s highest paid employee is less than eight times the hourly 
wage rate of the corporation’s lowest paid worker. However, the exemption does not extend to Child



Care Workers as defined in the LWO Rules and Regulations (an employee “whose work on an 
agreement involves the care or supervision of children 12 years of age and under.”).A copy of the IRS 
501(c)(3) Exemption Letter will be required.

b. One-person contractors with no employees {LAAC 10.37.1(f)): Contractors, lessees, licensees or 
financial assistance recipients who employ no workers are exempt from the LWO.

3. The following exemption categories require submission of an application for exemption and OCC
approval of the application to be valid.

a. Collective bargaining agreements (CBA) that supersede the LWO (LAAC 10.37.12): Contractors 
whose employees are covered by a CBA that supersede the requirements of the LWO are not subject 
to the LWO. A copy of the CBA with the superseding language or a letter from the union indicating that 
the union has agreed to allow the CBA to supersede the LWO will be required to be submitted. 
Example: Labor agreement between parking contractor and a labor union with language that wages 
and benefits in the CBA shall supersede the LWO. Contractors must use the LWO Application for Non
Coverage or Exemption form (Form OCC/LW-10) and submit a copy of the CBA or a letter from the 
union.

b. Occupational license (LAAC 10.37.1(f)): Employees required to possess an occupational license in 
order to provide the services under the City agreement are not subject to the LWO. However, only the 
individual employees who are required to possess an occupational license are exempt. Employees who 
work on the City contract and are not required to possess an occupational license remain subject to the 
LWO. Example: Under California Labor Code Sections 7375 - 7380, a person must be licensed by the 
State of California in order to inspect and certify cranes and derricks used in lifting services. 
Contractors must use the LWO Application for Non-Coverage or Exemption form (Form OCC/LW-10) 
and submit a listing of the employees who possess occupational licenses and a copy of the licenses.

c. Small business exemptions for Public Lessees/Licensees (LAAC 10.37,1 (i)): Small businesses 
that lease property from the City may apply for OCC approval for LWO exemption if the lessee or 
licensee: (1) employs no more than a total of seven employees; and (2) has annual gross revenues of 
less than $471,870 (adjusted July 1, 2012). This applies only to lessees with lease agreements 
executed after February 24. 2001, and to amendments executed after February 24, 2001 that add 
monies or extend term. Use the Application for “Small Business” Exemption (Form OCC/LW-26a) and 
submit the application with the documents requested on that form.

d. City financial assistance agreements that exceed the LWO monetary thresholds may apply for 
one of the exemptions below. Applicants and departments should refer to Regulation #3(c) for the 
requirements and the documents that must be submitted with the LWO Application for Non-Coverage 
or Exemption (OCC/LWO-10).
(1) The City financial assistance recipient (CFAR) is in its first year of operation (LAAC 10.37.1 (c)).
(2) The CFAR employs fewer than five employees (LAAC 10.37.1(c)).
(3) The CFAR would face undue hardship because it employs the long-term unemployed or provides 

trainee positions to prepare employees for permanent positions (LAAC 10.37.1(c)). REQUIRES 
COUNCIL APPROVAL.



LWO EXEMPTION APPLICATION
CITY OF LOS ANGELES
Department of Public Works 

Bureau of Contract Administration 
Office of Contract Compliance 

1149 S. Broadway Street. 3rd Floor 
Los Angeles, CA 90015 

Phone: (213) 847-1922- Fax: (213) 847-2777

LIVING WAGE ORDINANCE APPLICATION FOR NON-COVERAGE OR EXEMPTION
Los Angeles Administrative Code 10.37, the Living Wage Ordinance (LWO), presumes all City contractors (including 
service contractors, subcontractors, financial assistance recipients, lessees, licensees, sublessees and sublicensees) are 
subject to the LWO unless an exemption applies. Contractors may submit this form with their bid or proposal to apply for 
exemption. City departments may also use this form. Exemptions based on the categories listed below must be 
approved by the Office of Contract Compliance (OCC) to be valid.

SECTION 1: CONTRACTOR INFORMATION
Company Name: 
Company Address:

Contact Person:

City: State: Zip: Phone:

SECTION 2: DEPARTMENT AND CONTRACT INFORMATION
Department Awarding Contract: 
Name of Department Contact:
Contract Amount: _$_______
Purpose/ Service Provided: __

Contract # (if any): 
Department Phone:

End Date:Start Date:

SECTION 3: EXEMPTION BASIS (Check one of the options below and submit supporting documentation as requested.)

I I Collective Bargaining Agreements (LAAC 10.37,12): Contractors who are party to a collective bargaining agreement 
(CBA) which contains specific language indicating that the CBA will supersede the LWO may receive an exemption as 
to the employees covered under the CBA.

Required documentation: A copy of the CBA with the superseding language clearly marked, or a letter from the union 
stating that the union has agreed to allow the CBA to supersede the LWO must be submitted with this application. I

I I Occupational License (LAAC 10.37.1(f)): Only the individual employees who are required to possess an occupational 
license to provide services to or for the City are exempt.

Required documentation: A listing of the employees required to possess occupational licenses to perform services to 
or for the City and copies of their occupational licenses must be submitted with this application.

I l Other - Cite the LWO code section:____________________________________________________________
Required documentation: Submit a memorandum explaining the basis for the request for application for exemption.

SECTION 4: CONTRACTOR CERTIFICATION UNDER PENALTY OF PERJURY
By signing, the contractor certifies under penalty of perjury under the iaws of the State of California that the information 
submitted in support of this application is true and correct to the best of the contractor's knowledge.

Signature

Any approval of this application exempts only the listed contractor from the LWO during the performance of this 
contract. A subcontractor performing work on this contract is not exempt unless the Office of Contract 
Compliance has approved a separate exemption for the individual subcontractor.

Name of Signatory Title Date

FOR OCC USE ONLY

Approved / Not Approved - Reason: By OCC Analyst: Date:

Form OCC/LW-10 (Rev. 6/06)



P. Service Contract Worker Retention Ordinance



CITY OF LOS ANGELES

Service Contractor Worker Retention Ordinance
(Los Angeles Administrative Code Section 10.36 et seq.)

1. What is the Service Contractor Worker Retention Ordinance?

The Service Contractor Worker Retention Ordinance (SCWRO), effective May, 1996, 
requires a successor contractor and its subcontractors to retain for a 90-day period 
certain employees who worked for the terminated contractor or its subcontractors for at 
least 12 months. (See also Question #7 regarding which employees are covered.)

2. What is a successor contractor?

A successor contractor is one who has been awarded an agreement to provide services to 
or for the City that are similar to those that were provided under a recently terminated 
agreement.

3. What types of agreements are covered by the Ordinance?

The SCWRO covers the following types of agreements:
• For services in an amount over $25,000.00 and for at least three months.
• In which the primary purpose is to provide services to or for the City (including leases 

and licenses).
• In which the City provides financial assistance for the purpose of promoting economic 

development or job growth.

4. What does the Ordinance require a terminated contractor to do?

The SCWRO requires the terminated contractor to provide the awarding authority with the 
names, addresses, dates of hire, hourly wage, and job classes of each employee who 
worked on the City agreement for that terminated contractor or its subcontractor. The 
awarding authority will provide the information to the successor contractor.

5. What does the Ordinance require a successor contractor to do?

The Ordinance requires the successor contractor to:

• Offer employment and retain for a 90-day period the employees who worked for at 
least 12 months for the terminated contractor or its subcontractors.

• Not discharge the employees retained under the SCWRO without cause during the 90- 
day period.

• Perform a written performance evaluation of each employee retained under the 
SCWRO at the end of the 90-day period.



6. Do the employees retained under the Ordinance receive any additional 
protection?

Employees retained under the SCWRO are employed under the terms and conditions of 
the successor contractor or as required by law. However, if the agreement the employees 
are working under is subject to Living Wage Ordinance (LWO), the employees must be 
paid the wage rate and be provided the benefits required by LWO.

7. Does the successor contractor have to retain all the prior contractor’s 
employees?

The SCWRO covers only employees who meet all of the following requirements:

• Earn less than $15.00 per hour.
• Primary job is in the City working on or under the City agreement.
• Worked for the terminated contractor or its subcontractor for the preceding 12 months 

or longer.
• Not a managerial, supervisory, or confidential employee; or an employee required to 

possess an occupational license.

8. What if the successor contractor determines that fewer employees are required to 
provide the services than were required by the prior contractor?

The names of the affected employees will be placed in order by seniority within each job 
classification. The successor contractor is required to retain employees based on 
seniority. The names of employees not retained will be placed on a preferential hiring list 
from which the successor contractor must use for subsequent hires.

9. What happens if an employee is discharged in violation of the Ordinance?

The employee may bring a lawsuit against the successor contractor. The employee can 
also submit a complaint to the Department of Public Works, Bureau of Contract 
Administration, Office of Contract Compliance which will investigate the complaint.

10. What if a contractor is found to be in violation of the Ordinance?

The City may terminate the agreement or pursue other legal remedies.

11. Who is responsible for administering and enforcing the Ordinance?

The Department of Public Works, Bureau of Contract Administration, Office of Contract 
Compliance, located at 1149 S. Broadway, 3rd Floor, Los Angeles, CA 90015. For 
additional information, please call (213) 847-2625, send an e-mail inquiry to 
bca.eeoe@lacitv.org. or go to the Office of Contract Compliance website at 
http://bca.lacity.org.

mailto:bca.eeoe@lacitv.org
http://bca.lacity.org


SCWRO/CFAR

CITY OF LOS ANGELES
Department of Public Works, Bureau of Contract Administration 

Office of Contract Compliance 
1149 S. Broadway Street, 3rd Floor, Los Angeles, CA 90015 

Phone: (213) 847-1922 - Fax: (213) 847-2777
SERVICE CONTRACTOR WORKER RETENTION ORDINANCE (SCWRO) 

CITY FINANCIAL ASSISTANCE RECIPIENT f"CFAR"l 
APPLICATION FOR NON-COVERAGE OR EXEMPTION

A City financial assistance recipient (CFAR), as defined in Los Angeles Administrative Code Section 
10.36.1 (c), may apply for non-coverage or exemption if they meet the criteria described below. Under LAAC 
10.36.1 (c), a CFAR means any person that receives from the City in any one year discrete financial assistance 
for economic development or job growth totaling at least $100,000. Service contracts for economic 
development or job growth are also deemed to be financial assistance once the $100,000 threshold is reached. '

Phone:______________________Company Name:_
Contact Person:_
Company Address:
City:__________
Department Awarding Financial Assistance:__________________________________________
Number of Contracts with the City of Los Angeles:__________________ ___________________
(Attach a list identifying the awarding department, contract amount, contract term, and contract 
purpose.)
Please check the box indicating the exemption for which you are applying and follow the instructions. 
□ Exemption 1: A corporation organized under Section 501(c)(3) of the United States Internal Revenue 
Service Code, that regularly employs homeless persons, persons who are chronically unemployed, or persons 
receiving public assistance may apply for this exemption.
To qualify: Read and sign the statement that follows. Submit this form and a copy of your IRS 501 (c)(3) letter 
to the awarding department, who will then review it and submit it to the Bureau of Contract Administration, 
Office of Contract Compliance for final approval. *
I certify under penalty of perjury that this corporation regularly employs homeless persons, persons 
who are chronically unemployed, or persons receiving public assistance.

Zip:State:

Signature: Date:

□ Exemption 2: A corporation organized under Section 501 (c)(3) of the United States Internal Revenue 
Service Code, with an annual operating budget of less than five million dollars ($5,000,000) may apply for this 
exemption.
To qualify: Submit this form, a copy of your IRS 501 (c)(3) letter and a copy of your operating budget for the 
current fiscal year to the awarding department, who will then review It and submit it to the Bureau of Contract 
Administration for final approval.

AWARDING DEPARTMENT’S RECOMMENDATION:
Not Approved:____Approved:_______

Department Contact:
Date:
Phone:

FOR BCA USE ONLY
Not Approved (See Attached):Approved:
Date:Analyst:.

Form OCC/SCWRO-1, Application for Non-Coverage or Exemption (Rev. 06/06)



Q. Slavery Disclosure / Border Wall Disclosure



CITY OF LOS ANGELES - SLAVERY DISCLOSURE ORDINANCE
Unless otherwise exempt from the Slavery Disclosure Ordinance (SDO), a Company entering into a Contract with the City 
must complete an Affidavit disclosing any and all records of Participation or Investment in, or Profits derived from Slavery, 
including Slaveholder Insurance Policies, during the Slavery Era. The Company must complete and submit the Affidavit and 
any attachments to the Awarding Authority. This is required only of the Company actually selected for award of a Contract. It 
must be done before the Contract or Contract amendment can be executed. Questions regarding the Affidavit may be directed 
to the Department of Public Works, Office of Contract Compliance located at 1149 S. Broadway Street, 3rd Floor, Los Angeles, 
California 90015. Phone: (213) 847-1922; Fax: (213) 847-2777.

City Department Awarding Agreement

AFFIDAVIT DISCLOSING SLAVERY ERA PARTICIPATION, INVESTMENTS, OR PROFITS
, am authorized to bind contractually the Company identified below.

Information about the Company entering into a Contract with the City is as follows:

Department Contact Person

1. I,

2.

Company Name Federal ID #Phone

StateStreet Address City Zip

Has the Company submitted the SDO Affidavit previously? ___NO ___ YES Date of prior submission:_______________
If “NO,” complete Section 4, 5, and 6. if “YES,” list the date of prior submission and skip to Section 6 and execute the form.

The Company came into existence in

The Company has searched its records and those of any Predecessor Companies for information relating to Participation 
or Investments in, or Profits derived from Slavery or Slaveholder Insurance Policies. Based on that research, the Company 
represents that:

3.

(year).4.

5.

________The Company found no records that the Company or any of its Predecessor Companies had any Participation
or Investments in, or derived Profits from, Slavery or Slaveholder Insurance Policies during the Slavery Era.

________The Company found records that the Company or its Predecessor Companies Participated or Invested in, or
derived Profits from Slavery during the Slavery Era. The nature of that Participation, Investment, or Profit is described on 
the attachment to this Affidavit and incorporated herein.

________The Company found records that the Company or its Predecessor Companies bought, sold, or derived Profits
from Slaveholder Insurance Policies during the Slavery Era. The names of any Enslaved Persons or Slaveholders under 
the Policies are listed on the attachment to this Affidavit and incorporated herein.

I declare under penalty of perjury under the laws of the State of California that the representations made herein are true 
and correct to the best of my knowledge.

Executed on

6.

at
(Dale) (City) (State)

Signature:. Title:

DEFINITIONS
Participation means having been a Slaveholder during the Slavery Era.

Predecessor Company means an entity whose ownership, title and interest, 
including all rights, benefits, duties and liabilities were acquired in an 
uninterrupted chain of succession by the Company.

Profits means any economic advantage or financial benetit derived from the 
use of Enslaved Persons.

Awarding Authority means a subordinate or component entity or person of 
the City, such as a City Department or Board of Commissioners, that has the 
authority to enter into a Contract or agreement lor the provision of goods or 
services on behalf of the City ol Los Angeles.

Company means any person, firm, corporation, partnership or combination of 
these.

Contract means any agreement, Iranchise, lease or concession including an 
agreement for any occasional professional or technical personal services, the 
performance of any work or service, the provision of any materials or supplies 
or rendering of any service to the City of Los Angeles or the public, which is 
let, awarded or entered into with or on behalf of the City of Los Angeles or 
any Awarding Authority of the City.

Designated Administrative Agency (DAA) means the Department of Public 
Works, Bureau of Contract Administration, Office ot Contract Compliance.

Enslaved Person means any person who was wholly subject to the will ot 
another and whose person and services were wholly under the control of 
another and who was in a state of enforced compulsory service to another 
during the Slavery Era.

Investment means to make use ot an Enslaved Person for future benefits or 
advantages.

Slavery means the practice ot owning Enslaved Persons.

Slavery Era means that period of time in the United States of America prior 
to 1865.

Slaveholder means holders of Enslaved Persons, owners of business 
enterprises using Enslaved Persons, owners of vessels carrying Enslaved 
Persons or other means of transporting Enslaved Persons, merchants or 
financiers dealing in the purchase, sale or financing ot the business of 
Enslaved Persons.

Slaveholder Insurance Policies means policies issued to or for the benefit 
ot Slaveholders to insure them against the death of, or injury to, Enslaved 
Persons.

Affidavit means the form developed by the DAA and may be updated Irom 
time to time. The Affidavit need not be notarized but must be signed under 
penalty of perjury.

OCC/SDO-1 Affidavit (Ftev.06/06)



R. Local Business Certification Affidavit of Eligibility



LOCAL BUSINESS CERTIFICATION 
AFFIDAVIT OF ELIGIBILITY

Name of Firm. BAVN Company ID Number

Business Address.

City, State, Zip Code.

E-mail Address.Telephone Number. Fax Number.

I declare that _ (Firm’s Name)

Is in compliance with all applicable laws relating to licensing and is not delinquent on any Los Angeles 
City or Los Angeles County taxes.

1.

2, Can demonstrate:

a) at least 50 of its full-time employees perform work within the boundaries of the County at least 
60 percent of their total regular hours worked on annual basis; or

b) at least half of its full-time employees work within the boundaries of the County at a minimum 
of 60 percent of their total regular hours worked on annual basis; or

c) it is headquartered in the County of Los Angeles. Headquartered means that the business 
physically conducts and manages all of its operations from a location in the County.

iI declare under penalty of perjury that the foregoing is true and correct.

SIGNATURE Title

Printed Name Date

Certified Local Businesses are eligible to an 8% preference (for Local Prime contractors), or up to a 5% preference (for 
Local Subcontractors) on City contracts in excess of $150,000. Preferences awarded for services shall be applied only if 
the services are provided directly by the Local Business or Local Subcontractor using employees whose exclusive, 
primary working location is in Los Angeles County. Preferences awarded for equipment, goods or materials shall be 
applied only if the Local Business or the Local Subcontractor substantially acts as the supplier or dealer, or substantially 
designs, manufactures or assembles the equipment, goods or materials at a business location in Los Angeles County. The 
maximum bid or proposal preference shall not exceed One Million Dollars ($ 1,000,000) for any Bid or Proposal.

To remain certified and be given the preference, firms must continue to meet the City’s Local Business Preference 
Ordinance #181910 certification criteria and complete an Affidavit of Eligibility every two (2) years. We continue to 
reserve the right to re-evaluate your certification eligibility anytime it is deemed necessary.

1 Knowingly and willfully providing false information is a violation of the City Ordinance #181910 and could 
subject you to fines, contract termination or debarment from transacting business with the City. Business owners 
claiming eligibility to the Local Business Preference Program criteria must sign this affidavit.

City of Los Angeles • Department of Public Works • Bureau of Contract Administration * Office of Contract Compliance - Centralized Certification Administration 
1149 S, Broadway Street, Suite 300 * Los Angeles, CA 90015 ■ Phone (213) 847-2684 ■ Fax (213) 847-2777



S. Valid Los Angeles City Business Tax Registration
Certificate



CITY OF LOS ANGELES OFFICE OF FINANCE
CITY HALL

200 NO. SPRING ST., ROOM 101 
LOS ANGELES, CA 90012-5701 
(USE MAIN ST. ENTRANCE)

CALIFORNIAANTOINETTE CHRISTOVALE
DIRECTOR OF FINANCE

•.—,

(213)473-5901 
FAX (213) 978-1548 

WWW .CITYOFLA.ORG/FlNANCE

ANTONIO R. VILLARAIGOSA 
MAYOR

IMPORTANT NOTICE

Dear City of Los Angeles Vendor:

Tax Registration Certificate (TRC) and/or Vendor Registration Number (VRN)Re:

On October 14, 1987, the City of Los Angeles Controller’s Office implemented a program designed to 
ensure that all businesses (hereafter referred to as vendors), which contract to provide goods or 
services to the City, have fully complied with all business tax requirements. As such, each vendor 
must provide the Controller’s Office with a registration account number issued by the Los Angeles 
Office of Finance, prior to being paid for any goods or services provided.

The Office of Finance is responsible for the collection of various taxes, fees, and charges as required 
under the Los Angeles Municipal Code. Section 21.03 L.A.M.C. (Imposition of Tax) requires persons 
engaged in any business or occupation within the City of Los Angeles to register and pay the required 
tax due. Businesses, including vendors, owing a business tax are issued a Tax Registration Certificate 
(TRC). However, in some cases businesses are not required to pay a business tax, depending on the 
nature and location of that business. In those cases, the vendor is issued a Vendor Registration 
Number (VRN). In order to be paid under contract with the City, a Tax Registration Certificate 
Number (TRC) or Vendor Registration Number (VRN) must be provided to the Controller’s Office.

In order to obtain the required registration number, please complete and return the enclosed application 
(Exhibit A), along with the appropriate attachments, based on your business activity. Applications are 
reviewed by Office of Finance personnel and the appropriate registration number will be issued. An 
annual business tax is due upon issuance of a Tax Registration Certificate Number (TRC). All Vendor 
Registration Numbers (VRN) will be reviewed on an annual basis.

Additionally, non-profit organizations may apply for an exempt Tax Registration Certificate. 
Applications for exemption of the City of Los Angeles business tax are reviewed by the Office of 
Finance and/or the Los Angeles Police Department, Commission Investigation Division, Charitable 
Services Unit to determine if an exemption should be granted. The determination is generally 
completed in approximately thirty (30) days from the date all required documentation is submitted.

If you require non-profit tax exemption information, please contact the Tax Exemption Unit at (213) 
978-3050, or if you have questions regarding Vendor Registration, please contact the Special Desk 
Unit at (213) 473-5901.

Enclosures (Revised 11/05)

AN EQUAL OPPORTUNITY - AFFIRMATIVE ACTION EMPLOYERWpa#A3:vmAPPL



Office of Finance
(Main Office)

City Hall
200 North Spring Street 

Room 101
Los Angeles, CA 90012 

(213) 978-1521

Hours: 8:00 a.m. - 5:00 p.m. 
Monday Friday

HOURSBRANCH OFFICES TELEPHONE NUMBERS

Van Nuys Civic Center 
6262 Van NuysBlvd #110

Monday - Friday 
8:00 a.m. - 5:00 p.m.

(818) 374-6850

Monday - Friday 
8:00 a.m. - 5:00 p.m.

West Los Angeles
1828 Sawtelle Bl., Room 102

(310) 575-8888

Monday - Friday 
8:00 a.m. 5:00 p.m.

Hollywood 
6501 Fountain Ave.

(213) 485-3935

Mon. Wed. Fri, 
7:30-Noon/1-4:30 p.m.

San Pedro
638 S. Beacon St. Room 211

(310)732-4537

Westchester Municipal Building
7166 W. Manchester Ave., Room 9

(213)473-6750 Tues. & Thurs. 
8-Noon/l-4:30 p.m.

Watts Civic Center Building
10221 Compton Ave., Room 202

Tues. & Thurs. 
1:00-4:30 p.m.

(213)473-5109

Mon. Tue. Thu. Fri. 
7:30-4:30 p.m.
Wed. 9:00 a.m.-4:30 p.m.

Figueroa Plaza Bldg. One Stop Ctr.
201 N. Figueroa St., 3rd Floor 
(Counter 17)

(213)482-7032

C:ia/cr(Revised 11/05)



T. Iran Contracting Act of 2010 Compliance



IRAN CONTRACTING ACT OF 2010 COMPLIANCE AFFIDAVIT
{California Public Contract Code Sections 2200-2208)

The California Legislature adopted the Iran Contracting Act of 2010 to respond to policies of Iran in a uniform fashion (PCC § 
2201(q)). The Iran Contracting Act prohibits bidders engaged in investment activities in Iran from bidding on, submitting 
proposals for, or entering into or renewing contracts with public entities for goods and services of one million dollars 
($1,000,000) or more (PCC § 2203(a)). A bidder who “engages in investment activities in Iran" is defined as either:

1. A bidder providing goods or services of twenty million dollars ($20,000,000) or more in the energy sector of Iran, 
including provision of oil or liquefied natural gas tankers, or products used to construct or maintain pipelines used to 
transport oil or liquefied natural gas, for the energy sector of Iran; or

2. A bidder that is a financial institution (as that term is defined in 50 U.S.C. § 1701) that extends twenty million dollars 
($20,000,000) or more in credit to another person, for 45 days or more, if that person will use the credit to provide goods 
or services in the energy sector in Iran and is identified on a list created by the California Department of General 
Services (DGS) pursuant to PCC § 2203(b) as a person engaging in the investment activities in Iran.

The bidder shall certify that at the time of submitting a bid for new contract or renewal of an existing contract, the bidder is not 
identified on the DGS list of ineligible businesses or persons and that the bidder is not engaged in investment activities in Iran 
in violation of the Iran Contracting Act of 2010.

California law establishes penalties for providing false certifications, including civil penalties equal 
to the greater of $250,000 or twice the amount of the contract for which the false certification 
was made; contract termination; and three-year ineligibility to bid on contracts (PCC § 2205).

To comply with the Iran Contracting Act of 2010, the bidder shall provide its vendor or financial institution name, and City 
Business Tax Registration Certificate (BRTC) if available, in completing ONE of the options shown below.

OPTION #1: CERTIFICATION
I, the official named below, certify that I am duly authorized to execute this certification on behalf of the bidder or financial 
institution identified below, and that the bidder or financial institution identified below is not on the current DGS list of persons 
engaged in investment activities in Iran and is not a financial institution extending twenty million dollars ($20,000,000) or more 
in credit to another person or vendor, for 45 days or more, if that other person or vendor will use the credit to provide goods or 
services in the energy sector in Iran and is identified on the current DSG list of persons engaged in investment activities in 
Iran.

Vendor Name/Financial Institution (printed) BTRC (or n/a)

By (Authorized Signature)

Print Name and Title of Person Signing

City Approval (Signature) (Print Name)Date Executed

OPTION #2: EXEMPTION
Pursuant to PCC § 2203(c) and (d), a public entity may permit a bidder or financial institution engaged in investment activities 
in Iran, on a case-by-case basis, to be eligible for, or to bid on, submit a proposal for, or enter into, or renew, a contract for 
goods and services. If the bidder or financial institution identified below has obtained an exemption from the certification 
requirement under the Iran Contracting Act of 2010, the bidder or financial institution shall complete and sign below and attach 
documentation demonstrating the exemption approval.

BTRC (or n/a)Vendor Name/Financial Institution (printed)

By (Authorized Signature)

Print Name and Title of Person Signing

Date Executed City Approval (Signature) (Print Name)



U. Internal Revenue Service W-9 Form



1 Name (as shown on your income tax return}. Name is required on this line; do not leave this line blank.

2 Business name/disregarded entity name, if different from above

4 Exemptions (codes apply only to 
certain entities, not individuals; see 
instructions on page 3):

Exempt payee code (if any)

Exemption from FATCA reporting 

code (if any)

3 Check appropriate box for federal tax classification; check only one of the following seven boxes:

I | Individual/sole proprietor or 
single-member LLC

I | Limited liability company. Enter the tax classification (C=C corporation, S=S corporation, P=partnership) ►

I I C Corporation O S Corporation CH Partnership I I Trust/estate

Note. For a single-member LLC that is disregarded, do not check LLC; check the appropriate box in the line above for 
the tax classification of the single-member owner.

□ Other (see instructions) ► (Applies to accounts maintained outside the U.S.)

5 Address (number, street, and apt. or suite no.} Requester's name and address (optional)

6 City, state, and ZIP code

7 List account numberis) here (optional}

Taxpayer Identification Number (TIN)Part I
Social security numberEnter your TIN in the appropriate box. The TIN provided must match the name given on line 1 to avoid 

backup withholding. For individuals, this is generally your social security number (SSN). However, for a 
resident alien, sole proprietor, or disregarded entity, see the Part I instructions on page 3. For other 
entities, it is your employer identification number (EIN). If you do not have a number, see How to get a 
TIN on page 3.
Note. If the account is in more than one name, see the instructions for line 1 and the chart on page 4 for 
guidelines on whose number to enter.

or
| Employer identification number

CertificationPart II
Under penalties of perjury, I certify that:
1. The number shown on this form is my correct taxpayer identification number (or I am waiting for a number to be issued to me); and

2. I am-not subject to backup withholding because: (a) I am exempt from backup withholding, or (b) I have not been notified by the Internal Revenue 
Service (IRS) that I am subject to backup withholding as a result of a failure to report all interest or dividends, or (c) the IRS has notified me that I am 
no longer subject to backup withholding; and

3. I am a U.S. citizen or other U.S. person (defined below); and
4. The FATCA code(s) entered on this form (if any) indicating that I am exempt from FATCA reporting is correct.
Certification instructions. You must cross out item 2 above if you have been notified by the IRS that you are currently subject to backup withholding 
because you have failed to report all interest and dividends on your tax return. For real estate transactions, item 2 does not apply. For mortgage 
interest paid, acquisition or abandonment of secured property, cancellation of debt, contributions to an individual retirement arrangement (IRA), and 
generally, payments other than interest and dividends, you are not required to sign the certification, but you must provide your correct TIN. See the 
instructions on page 3.
Sign
Here

Signature of 
U.S. person ► Date ►

General Instructions * Form 1098 (home mortgage interest), 109B-E (student loan interest), 1098-T 
(tuition)

* Form 1099-C (canceled debt)

* Form 1099-A (acquisition or abandonment of secured property)

Use Form W-9 only if you are a U.S. person {including a resident alien), to 
provide your correct TIN.

If you do not return Form W-9 fo the requester with a TIN, you might be subject 
to backup withholding. See What is backup withholding? on page 2.

By signing the filled-outform, you*.

1. Certify that the TIN you are giving is correct (or you are waiting for a number 
to be issued),

2. Certify that you are not subject to backup withholding, or

3. Claim exemption from backup withholding if you are a U.S. exempt payee. If 
applicable, you are also certifying that as a U.S. person, your allocable share of 
any partnership income from a U.S. trade or business is not subject to the 
withholding tax on foreign partners' share of effectively connected income, and

4. Certify that FATCA code(s) entered on this form (if any) indicating that you are 
exempt from the FATCA reporting, is correct. See What is FATCA reporting? on 
page 2 for further information.

Section references are to the Internal Revenue Code unless otherwise noted. 

Future developments. Information about developments affecting Form W-9 (such 
as legislation enacted after we release it) is at www.irs.gov/fw9.

Purpose of Form
An individual or entity (Form W-9 requester) who is required to file an information 
return with the IRS must obtain your correct taxpayer identification number (TIN) 
which may be your social security number (SSN), individual taxpayer identification 
number (ITIN), adoption taxpayer identification number (ATIN), or employer 
identification number (EIN), to report on an information return the amount paid to 
you, or other amount reportable on an information return. Examples of information 
returns include, but are not limited to, the following:

• Form 1099-1 NT (interest earned or paid)

* Form 1099-DIV (dividends, including those from stocks or mutual funds)

* Form 1099-MISC (various types of income, prizes, awards, or gross proceeds)

• Form 1099-B (stock or mutual fund safes and certain other transactions by 
brokers)

* Form 1099-S (proceeds from real estate transactions)

• Form 1099-K (merchant card and third party network transactions)

Form W-9 (Rev. 12-2014)Cat. No. 10231X
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3. The IRS tells the requester that you furnished an incorrect TIN,

4. The IRS tells you that you are subject to backup withholding because you did 
not report all your interest and dividends on your tax return (for reportable interest 
and dividends only}, or

5. You do not certify to the requester that you are not subject to backup 
withholding under 4 above (for reportable interest and dividend accounts opened 
after 1983 only).

Certain payees and payments are exempt from backup withholding. See Exempt 
payee cede on page 3 and the separate Instructions for the Requester of Form 
W-9 for more information.

Also see Special rules for partnerships above.

Note. If you are a U.S. person and a requester gives you a form other than Form 
W-9 to request your TIN, you must use the requester’s form if it is substantially 
similar to this Form W-9.

Definition of a U.S. person. For federal tax purposes, you are considered a U.S. 
person if you are:

• An individual who is a U.S. citizen or U.S. resident alien;

■ A partnership, corporation, company, or association created or organized in the 
United States or under the laws of the United States;

• An estate (other than a foreign estate); or

• A domestic trust (as defined in Regulations section 301.7701-7).

Special rules for partnerships. Partnerships that conduct a trade or business in 
the United States are generally required to pay a withholding tax under section 
1446 on any foreign partners' share of effectively connected taxable income from 
such business. Further, in certain cases where a Form W-9 has not been received, 
the rules under section 1446 require a partnership to presume that a partner is a 
foreign person, and pay the section 1446 withholding tax. Therefore, if you are a 
U.S. person that is a partner in a partnership conducting a trade or business in the 
United States, provide Form W-9 to the partnership to establish your U.S. status 
and avoid section 1446 withholding on your share of partnership income.

In the cases below, the following person must give Form W-9 to the partnership 
for purposes of establishing its U.S. status and avoiding withholding on its 
allocable share of net income from the partnership conducting a trade or business 
in the United States:

• In the case of a disregarded entity with a U.S, owner, the U.S. owner of the 
disregarded entity and not the entity;

• In the case of a grantor trust with a U.S. grantor or other U.S. owner, generally, 
the U.S. grantor or other U.S. owner of the grantor trust and not the trust; and

• In the case of a U.S. trust (other than a grantor trust), the U.S. trust (other than a 
grantor trust) and not the beneficiaries of the trust.

Foreign person. If you are a foreign person or the U.S. branch of a foreign bank 
that has elected to be treated as a U.S. person, do not use Form W-9. Instead, use 
the appropriate Form W-0 or Form 8233 (see Publication 515, Withholding of Tax 
on Nonresident Aliens and Foreign Entities).

Nonresident alien who becomes a resident alien. Generally, only a nonresident 
alien individual may use the terms of a tax treaty to reduce or eliminate U.S. tax on 
certain types of income. However, most tax treaties contain a provision known as 
a “saving clause." Exceptions specified in the saving clause may permit an 
exemption from tax to continue for certain types of income even after the payee 
has otherwise become a U.S. resident alien for tax purposes.

If you are a U.S. resident alien who is relying on an exception contained in the 
saving clause of a tax treaty to claim an exemption from U.S. tax on certain types 
of income, you must attach a statement to Form W-9 that specifies the following 
five items:

1. The treaty country. Generally, this must be the same treaty under which you 
claimed exemption from tax as a nonresident alien.

2. The treaty article addressing the income.

3. The article number (or location) in the tax treaty that contains the saving 
clause and its exceptions.

4. The type and amount of income that qualifies for the exemption from tax.

5. Sufficient facts to justify the exemption from tax under the terms of the treaty 
article.

Example. Article 20 of the U.S.-China income tax treaty allows an exemption 
from tax for scholarship income received by a Chinese student temporarily present 
in the United States. Under U.S. law, this student will become a resident alien for 
tax purposes if his or her stay in the United States exceeds 5 calendar years. 
However, paragraph 2 of the first Protocol to the U.S.-China treaty (dated April 30,
1984) allows the provisions of Article 20 to continue to apply even after the 
Chinese student becomes a resident alien of the United States. A Chinese student 
who qualifies for this exception (under paragraph 2 of the first protocol) and Is 
relying on this exception to claim an exemption from tax on his or her scholarship 
or fellowship income would attach to Form W-9 a statement that includes the 
information described above to support that exemption.

It you are a nonresident alien ora foreign entity, give the requester the 
appropriate completed Form W-8 or Form 8233.

What is FATCA reporting?
The Foreign Account Tax Compliance Act (FATCA) requires a participating foreign 
financial institution to report all United States account holders that are specified 
United States persons. Certain payees are exempt from FATCA reporting. See 
Exemption from FATCA reporting code on page 3 and the Instructions for the 
Requester of Form W-9 for more information.

Updating Your Information
You must provide updated information to any person to whom you claimed to be 
an exempt payee if you are no longer an exempt payee and anticipate receiving 
reportable payments in the future from this person. For example, you may need to 
provide updated information if you are a C corporation that elects to be an S 
corporation, or if you no longer are tax exempt. In addition, you must furnish a new 
Form W-9 if the name or TIN changes for the account; for example, if the grantor 
of a grantor trust dies.

Penalties
Failure to furnish TIN. If you fail to furnish your correct TIN to a requester, you are 
subject to a penalty of $50 for each such failure unless your failure is due to 
reasonable cause and not to willful neglect.

Civil penalty for false information with respect to withholding. If you make a 
false statement with no reasonable basis that results in no backup withholding, 
you are subject to a $500 penalty.

Criminal penalty for falsifying information. Willfully falsifying certifications or 
affirmations may subject you to criminal penalties including fines and/or 
imprisonment.

Misuse of TINs. If the requester discloses or uses TINs in violation of federal law, 
the requester may be subject to civil and criminal penalties.

Specific Instructions
Line 1
You must enter one of the following on this line; do not leave this line blank. The 
name should match the name on your tax return.

If th is Form W-9 is for a joint account, list first, and then circle, the name of the 
person or entity whose number you entered in Part I of Form W-9.

a. Individual. Generally, enter the name shown on your tax return. If you have 
changed your last name without informing the Social Security Administration (SSA) 
of the name change, enter your first name, the last name as shown on your social 
security card, and your new last name.

Note. ITIN applicant: Enter your individual name as it was entered on your Form 
W-7 application, line 1a, This should also be the same as the name you entered on 
the Form 1040/1040A/1040EZ you filed with your application.

b. Sole proprietor or single-member LLC. Enter your individual name as 
shown on your 1040/1040A/1040EZ on line 1. You may enter your business, trade, 
or “doing business as” (DBA) name on line 2.

c. Partnership, LLC that is not a single-member LLC, C Corporation, or S 
Corporation. Enter the entity's name as shown on the entity's tax return on line 1 
and any business, trade, or DBA name on line 2.

d. Other entities. Enter your name as shown on required U.S. federal tax 
documents on line 1. This name should match the name shown on the charter or 
other legal document creating the entity. You may enter any business, trade, or 
DBA name on line 2.

e. Disregarded entity. For U.S. federal tax purposes, an entity that is 
disregarded as an entity separate from its owner is treated as a "disregarded 
entity.” See Regulations section 301.7701 -2(c)(2)(iii). Enter the owner's name on 
line 1. The name of the entity entered on line 1 should never be a disregarded 
entity. The name on line 1 should be the name shown on the income tax return on 
which the income should be reported. For example, if a foreign LLC that is treated 
as a disregarded entity for U.S. federal tax purposes has a single owner that is a 
U.S. person, the U.S. owner s name is required to be provided on line 1. If the 
direct owner of the entity is also a disregarded entity, enter the first owner that is 
not disregarded for federal tax purposes. Enter the disregarded entity's name on 
line 2, “Business name/disreganded entity name." If the owner of the disregarded 
entity is a foreign person, the owner must complete an appropriate Form W-8 
instead of a Form W-9. This is the case even if the foreign person has a U.S. TIN.

Backup Withholding
What is backup withholding? Persons making certain payments to you must 
under certain conditions withhold and pay to the IRS 28% of such payments. This 
is called "backup withholding." Payments that may be subject to backup 
withholding include interest, tax-exempt interest, dividends, broker and barter 
exchange transactions, rents, royalties, nonemployee pay, payments made in 
settlement of payment card and third party network transactions, and certain 
payments from fishing boat operators. Real estate transactions are not subject to 
backup withholding.

You will not be subject to backup withholding on payments you receive if you 
give the req uester your correct TIN, make the proper certifications, and report all 
your taxable interest and dividends on your tax return.

Payments you receive will be subject to backup withholding if:
1. You do not furnish your TIN to the requester,

2. You do not certity your TIN when required (see the Part II instructions on page 
3 for details),
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Line 2
If you have a business name, trade name, DBA name, or disregarded entity name, 
you may enter it on line 2.

Line 3
Check the appropriate box in line 3 for the U.S. federal tax classification of the 
person whose name is entered on line 1. Check only one box in line 3.
Limited Liability Company (LLC), If the name on line 1 is an LLC treated as a 
partnership for U.S. federal tax purposes, check the “Limited Liability Company” 
box and enter “P” in the space provided. If the LLC has filed Form 8832 or 2553 to 
be taxed as a corporation, check the “Limited Liability Company” box and in the 
space provided enter “C” for C corporation or “S" for S corporation. If it is a 
single-member LLC that is a disregarded entity, do not check the “Limited Liability 
Company” box; instead check the first box in line 3 “Individual/sole proprietor or 
single-member LLC."

Line 4, Exemptions
If you are exempt from backup withholding and/or FATCA reporting, enter in the 
appropriate space m line 4 any code(s} that may apply to you.
Exempt payee code.
■ Generally, individuals (including sole proprietors) are not exempt from backup 
withholding.
• Except as provided below, corporations are exempt from backup withholding 
for certain payments, including interest and dividends.

• Corporations are not exempt from backup withholding for payments made in 
settlement of payment card or third party network transactions.

• Corporations are not exempt from backup withholding with respect to attorneys' 
fees or gross proceeds paid to attorneys, and corporations that provide medical or 
health care services are not exempt with respect to payments reportable on Form 
1099-MISC.

The following codes identify payees that are exempt from backup withholding. 
Enter the appropriate code in the space in line 4,

I— An organization exempt from tax under section 501 (a), any IRA, or a 
custodial account under section 403(b)(7) if the account satisfies the requirements 
of section 401(f)(2)

2'-The United States or any of its agencies or instrumentalities

3— A state, the District of Columbia, a U.S. commonwealth or possession, or 
any of their political subdivisions or instrumentalities

4— A foreign government or any of its political subdivisions, agencies, or 
instrumentalities

5— A corporation

6— A dealer in securities or commodities required to register in the United 
States, the District of Columbia, ora U.S. commonwealth or possession

7— A futures commission merchant registered with the Commodity Futures 
Trading Commission

8— A real estate investment trust
9— An entity registered at all times during the tax year under the Investment 

Company Act of 1940

10— A common trust fund operated by a bank under section 584(a)
II— A financial institution

12— A middleman known in the investment community as a nominee or 
custodian

13— A trust exempt from tax under section 664 or described in section 4947 

The following chart shows types of payments that may be exempt from backup
withholding. The chart applies to the exempt payees listed above, 1 through 13.

z However, the following payments made to a corporation and reportable on Form 
1099-MISC are not exempt from backup withholding: medical and health care 
payments, attorneys' fees, gross proceeds paid to an attorney reportable under 
section 6045(f), and payments for services paid by a federal executive agency. 

Exemption from FATCA reporting code. The following codes identify payees 
that are exempt from reporting under FATCA. These codes apply to persons 
submitting this form for accounts maintained outside of the United States by 
certain foreign financial institutions. Therefore, if you are only submitti ng this form 
for an account you hold in the United States, you may leave this field blank. 
Consult with the person requesting this form if you are uncertain if the financial 
institution is subject to these requirements. A requester may indicate that a code is 
not required by providing you with a Form W-9 with “Not Applicable" (or any 
similar indication) written or printed on the line fora FATCA exemption code.

A—An organization exempt from tax under section 501(a) or any individual 
retirement plan as defined in section 7701(a)(37)

B—The United States or any of its agencies or instrumentalities

C—A state, the District of Columbia, a U.S. commonwealth or possession, or 
any of their political subdivisions or instrumentalities 

D—A corporation the stock of which is regularly traded on one or more 
established securities markets, as described in Regulations section 
1.1472-1 (c)(1)(i)

E—A corporation that is a member of the same expanded affiliated group as a 
corporation described in Regulations section 1.1472-1 (c)(1)(f)

F—A dealer in securities, commodities, or derivative financial instruments 
(including notional principal contracts, futures, forwards, and options) that is 
registered as such under the laws of the United States or any state

G—A real estate investment trust
H—A regulated investment company as defined fn section 851 or an entity 

registered at all times during the tax year under the Investment Company Act of 
1940

I—A common trust fund as defined in section 584(a)

J—A bankas defined in section 581 

K—A broker
L—A trust exempt from tax under section 664 or described in section 4947(a)(1) 

M —A tax exempt trust under a section 403(b) plan or section 457(g) plan 

Note. You may wish to consult with the financial institution requesting this form to 
determine whether the FATCA code and/or exempt payee code should be 
completed.

Line 5
Enter your address (number, street, and apartment or suite number). This is whera 
the requester of this Form W-9 will mail your information returns.

Line 6
Enter your city, state, and ZIP code.

Part I. Taxpayer Identification Number (TIN)
Enter your TIN in the appropriate box. If you are a resident alien and you do not 
have and are not eligible to get an SSN, your TIN is your IRS individual taxpayer 
identification number (ITIN). Enter it in the social security number box. ff you do not 
have an ITiN, see How to get a TIN below.

If you are a sole proprietor and you have an EIN, you may enter either your SSN 
or EIN. However, the IRS prefers that you use your SSN.

If you are a single-member LLC that is disregarded as an entity separate from its 
owner (see Limited Liability Company (LLC) on this page), enter the owner’s SSN 
(or EIN, if the owner has one). Do not enter the disregarded entity's EIN. If the LLC 
is classified as a corporation or partnership, enter the entity’s EIN.
Note. See the chart on page 4 for further clarification of name and TIN 
combinations.
Howto get a TIN. If you do not have a TIN, apply for one immediately. To apply 
for an SSN, get Form SS-5, Application fora Social Security Card, from your local 
SSA office or get this form online at www.ssa.gov. You may also get this form by 
calling 1-800-772-1213. Use Form W-7, Application for IRS Individual Taxpayer 
Identification Number, to apply for an ITIN, or Form SS-4, Application for Employer 
Identification Number, to apply for an EIN. You can apply for an EIN online by 
accessing the IRS website at www.irs.gov/businesses and clicking on Employer 
Identification Number (EIN) under Starting a Business. You can get Forms W-7 and 
SS-4 from the IRS by visiting IRS.gov or by calling 1-800-TAX-FORM 
(1-800-B29-3676).

If you are asked to complete Form W-9 but do not have a TIN, apply for a TIN 
and write “Applied For" in the space for the TIN, sign and date the form, and give it 
to the requester. For interest and dividend payments, and certain payments made 
with respect to readily tradable instruments, generally you will have 60 days to get 
a TIN and give it to the requester before you are subject to backup withholding on 
payments. The 60-day rule does not apply to other types of payments. You will be 
subject to backup withholding on all such payments until you provide your TIN to 
the requester.
Note. Entering “Applied For” means that you have already applied for a TIN or that 
you intend to apply for one soon.

Caution: A disregarded U.S, entity that has a foreign owner must use the 
appropriate Form W-8.

THEN the payment is exempt for...IF the payment is for...

Interest and dividend payments All exempt payees except 
for 7

Exempt payees 1 through 4 and 6 
through 11 and all C corporations. S 
corporations must not enter an exempt 
payee code because they are exempt 
only for sales of noncovered securities 
acquired prior to 2012.

Broker transactions

Exempt payees 1 through 4Barter exchange transactions and 
patronage dividends

Payments over $600 required to be 
reported and direct sales over $5,0001

Generally, exempt payees 
1 through 52

Payments made in settlement of 
payment card or third party network 
transactions

Exempt payees 1 through 4

1 See Form 1099-MISC, Miscellaneous Income, and its instructions.

http://www.ssa.gov
http://www.irs.gov/businesses
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Part II. Certification 3 You must show your individual name and you may also enter your business or DBA name on 
the “Business name/disregarded entity1' name line. You may use either your SSN or EIN (if you 
have one), but the IRS encourages you to use your SSN.
List first and circle the name of the trust, estate, or pension trust. (Do not furnish the TIN of the 
personal representative or trustee unless the legal entity itself is not designated in the account 
title.) Also see Special rules ior partnerships on page 2.

*Note. Grantor also must provide a Form W-9 to trustee of trust.
Note. If no name is circled when more than one name is listed, the number will be 
considered to be that of the first name listed.

Secure Your Tax Records from Identity Theft
Identity theft occurs when someone uses your personal information such as your 
name, SSN, or other identifying information, without your permission, to commit 
fraud or other crimes. An identity thief may use your SSN to get a job or may file a 
tax return using your SSN to receive a refund.

To reduce your risk:

* Protect your SSN,

* Ensure your employer is protecting your SSN, and

* Be careful when choosing a tax preparer.

If your tax records are affected by identity theft and you receive a notice from 
the IRS, respond right away to the name and phone number printed on the IRS 
notice or letter.

If your tax records are not currently affected by identity theft but you think you 
are at risk due to a lost or stolen purse or wallet, questionable credit card activity 
or credit report, contact the IRS Identity Theft Hotline at 1 -800-908-4490 or submit 
Form 14039.

For more information, see Publication 4535, identity Theft Prevention and Victim 
Assistance.

Victims of identity theft who are experiencing economic harm or a system 
problem, or are seeking help in resolving tax problems that have not been resolved 
through normal channels, may be eligible for Taxpayer Advocate Service (TAS) 
assistance. You can reach TAS by calling the TAS toll-free case intake line at 
1-877-777-4778 or TTY/TDD 1-000-029-4059.
Protect yourself from suspicious emails or phishing schemes. Phishing is the 
creation and use of email and websites designed to mimic legitimate business 
emails and websites. The most common act is sending an email to a user falsely 
claiming to be an established legitimate enterprise in an attempt to scam the user 
into surrendering private information that will be used for identity theft.

The IRS does not initiate contacts with taxpayers via emails. Also, the IRS does 
not request personal detailed information through email or ask taxpayers for the 
PIN numbers, passwords, or similar secret access information for their credit card, 
bank, or other financial accounts.

If you receive an unsolicited email claiming to be from the IRS, forward this 
message to phfshingWirs.gov. You may also report misuse of the IRS name, logo, 
or other IRS property to the Treasury Inspector General for Tax Administration 
(TIGTA) at 1-000-366-4484. You can forward suspicious emails to the Federal 
Trade Commission at: spam@uce.gov or contact them at www.fte.gov/7dtfjeft or 
1-877-IDTHEFT (1-077-438-4338).

Visit IRS.gov to learn more about identity theft and how to reduce your risk.

To establish to the withholding agent that you are a U.S. person, or resident alien, 
sign Form W-9. You may be requested to sign by the withholding agent even if 
items 1,4, or 5 below indicate otherwise.

For a joint account, only the person whose TIN is shown in Part I should sign 
(when required). In the case of a disregarded entity, the person Identified on line 1 
must sign. Exempt payees, see Exempt payee code earlier.

Signature requirements. Complete the certification as indicated in items 1 
through 5 below,

. 1. Interest, dividend, and barter exchange accounts opened before 1984
and broker accounts considered active during 1983. You must give your 
correct TIN, but you do not have to sign the certification.

2. Interest, dividend, broker, and barter exchange accounts opened after 
1983 and broker accounts considered inactive during 1983. You must sign the 
certification or backup withholding will apply. If you are subject to backup 
withholding and you are merely providing your correct TIN to the requester, you 
must cross out item 2 in the certification before signing the form.

3. Real estate transactions. You must sign the certification. You may cross out 
item 2 of the certification.

4. Other payments. You must give your correct TIN, but you do not have to sign 
the certification unless you have been notified that you have previously given an 
incorrect TIN. “Other payments” include payments made in the course of the 
requester’s trade or business for rents, royalties, goods (other than bills for 
merchandise), medical and health care services (including payments to 
corporations), payments to a nonemployee for services, payments made in 
settlement of payment card and third party network transactions, payments to 
certain fishing boat crew members and fishermen, and gross proceeds paid to 
attorneys (including payments to corporations).

5. Mortgage interest paid by you, acquisition or abandonment of secured 
property, cancellation of debt, qualified tuition program payments (under 
section 529), IRA, Coverdell ESA, Archer MSA or HSA contributions or 
distributions, and pension distributions. You must give your correct TIN, but you 
do not have to sign the certification.

What Name and Number To Give the Requester
For this type of account: Give name and SSN of:

The individual
The actual owner of the account or, 
if combined funds, the first 
individual on the account1

The minor2

1. Individual
2. Two or more individuals (joint 

account)

3. Custodian account of a minor 
(Uniform Gift to Minors Act)

4. a. The usual revocable savings 
trust (grantor is also trustee)
b. So-called trust account that is 
not a legal or valid trust under 
state law

5. Sole proprietorship or disregarded 
entity owned by an individual

6. Grantor trust filing under Optional 
Form 1099 Filing Method 1 (see 
Regulations section 1.671-4(b)(2)(i)

The grantor-trustee1

The actual owner1

The owner1*

The grantor* Privacy Act Notice
Section 6109 of the Internal Revenue Code requires you to provide your correct 
TIN to persons (including federal agencies) who are required to file information 
returns with the IRS to report interest, dividends, or certain other income paid to 
you; mortgage interest you paid; the acquisition or abandonment of secured 
property; the cancellation of debt; or contributions you made to an IRA, Archer 
MSA, or HSA. The person collecting this form uses the information on the form to 
fife information returns with the IRS, reporting the above information. Routine uses 
of this information include giving it to the Department of Justice for civil and 
criminal litigation and to cities, states, the District of Columbia, and U.S. 
commonwealths and possessions for use in administering their laws. The 
information also may be disclosed to other countries under a treaty, to federal and 
state agencies to enforce civil and criminal laws, or to federal law enforcement and 
intelligence agencies to combat terrorism. You must provide your TIN whether or 
not you are required to file a tax return. Under section 3406, payers must generally 
withhold a percentage of taxable interest, dividend, and certain other payments to 
a payee who does not give a TIN to the payer. Certain penalties may also apply for 
providing false or fraudulent information.

(A))

For this type of account: Give name and EIN of:
The owner7. Disregarded entity not owned by an 

individual
8. A valid trust, estate, or pension trust

9. Corporation or LLC electing 
corporate status on Form 8032 or 
Form 2553

10. Association, club, religious, 
charitable, educational, or other tax- 
exempt organization

11. Partnership or multi-member LLC
12. A broker or registered nominee

13. Account with the Department of 
Agriculture in the name of a public 
entity (such as a state or local 
government, school district, or 
prison) that receives agricultural 
program payments

14. Grantor trust filing under the Form 
1041 Filing Method or the Optional 
Form 1099 Filing Method 2 (see 
Regulations section 1.671-4(b)(2)(i)

Legal entity4 

The corporation

The organization

The partnership 
The broker or nominee 

The public entity

The trust

(B))

List first and circle the name of the person whose number you furnish. If only one person on a 
joint account has an SSN, that person's number must be furnished.
Circle the minor’s name and furnish the minor's SSN.

mailto:spam@uce.gov
http://www.fte.gov/7dtfjeft


V. PROPOSER’S SIGNATURE DECLARATION AND
AFFIDAVIT



PROPOSER’S SIGNATURE DECLARATION AND AFFIDAVIT

With each proposal, a statement shall be submitted and signed by the respondent under penalty 
of perjury that; The response is genuine, not a sham or collusive, the response is not made in the 
interest or on behalf of any person not named therein; the respondent has not directly or 
indirectly induced or solicited any person to submit a false or sham response or to refrain from 
responding; and, the resopndent has not in any manner sougt by collusion to secure an advantage 
over any other respondent,

INSTRUCTIONS:

Sign and Notarize the Document 
Submit with the Bid/Proposal

a.
b.

Signatures:

(e.g., Individual dba [Name or Company], etc) - Individual must sign affidavit,Individual:

At least ONE General Partner must sign the affidavit.Partnership:

It is preferred that the PRESIDENT and SECRETARY of the corporation sign the 
affidavit on behalf of the corporation, but a VICE-PRESIDENT may sign in the 
absence of the President and an Assistant Secretary or Treasurer may sign in the 
absence of the Secretary.

Corporation:

Note: An Authorized Agent may sign for a Corporation, provided the City is 
furnished a certified copy of the Board of Directors Resolution authorizing such 
person to execute the document on behalf of the corporation, 
acknowledgement at the base of the Resolution must state it is unchanged, in 
force, and be signed by the Corporate Secretary with the current date.

An



AFFIDAVIT TO ACCOMPANY PROPOSALS

I/We,

being first duly sworn, deposes and states: That the undersigned

(Insert “Sole Owner”, “General Partner", “President’’, “Secretary", or other proper title)

is of
(Name of firm / business entity)

Who submits herewith to City of Los Angeles the attached proposal:

Affiant deposes and states: That said proposal is genuine; that the same is not sham or collusive; that all 
statements of fact therein are true; that such proposal was not made in the interest or behalf of any 
person, partnership, company, association, organization or corporation not therein named or disclosed.

Affiant deposes and states: That the proposer has not directly or indirectly by agreement, communication 
or conference with anyone attempted to induce action prejudicial to the interests of the public body which 
is to award the contract, or of any other proposer, or anyone else interested in the proposed contract: 
that the proposer has not in any manner sought by collusion to secure for itself an advantage over any 
other proposer.

Affiant further deposes and states that prior to the public opening and reading of proposals the said 
proposer:

Did not, directly or indirectly, induce or solicit anyone else to submit a false or sham proposal;(a)
Did not, directly or indirectly, collude, conspire, connive or agree with anyone else that said 
proposer or anyone else or fix the proposal price of said proposer or of anyone else, or to 
raise or fix any overhead, profit or cost element of its price or of that of anyone else;

(b)

Did not, directly or indirectly, submit its proposal price or any breakdown thereof, or the 
contents thereof, or divulge information or data relative thereto, to any corporation, 
partnership, company, association, organization, proposal depository, or to any member or 
agent thereof, or to any individual or group of individuals, except to the awarding authority or 
to any person or persons who have a partnership or other financial interest with said proposer 
in its business,

(c)

I understand and agree that any falsification in the affidavit will be grounds for rejection of this proposal or 
cancellation of any concession contract awarded pursuant to this proposal.

I hereby certify or declare under penalty of perjury under the laws of the State of California that the 
foregoing is true and correct.

STATE OF CALIFORNIA 
COUNTY OF_________

Subscribed and sworn to before me this day of
(Signature)

(Title)(Month / Year)

(Notary Public) (Date)

PROPOSALS WILL NOT BE CONSIDERED UNLESS THE AFFIDAVIT HEREON IS FULLY 
EXECUTED, INCLUDING THE CERTIFICATE OF THE NOTARY AND THE NOTARIAL SEAL
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LOS ANGELES ZOO CONCESSION SERVICES AGREEMENT

THIS CONCESSION SERVICES AGREEMENT ("Agreement") is made and entered 
in this
ZOO ASSOCIATION, a California nonprofit 501(c)(3) corporation (hereinafter 
referred to as “GLAZA”) and (INSERT OPERATOR NAME) (“Operator”), a (INSERT 
STATE) (INSERT ENTITY TYPE) ("(INSERT NAME)" or "Operator"). GLAZA and 
Operator may hereafter be referred to individually as a "Parly" and collectively as 
"Parties."

day of : 201 by and between the GREATER LOS ANGELES— t

WHEREAS, The Los Angeles Zoo, located at 5333 Zoo Drive in Griffith Park, Los 
Angeles, California (the “Zoo”), is owned and operated by the City of Los Angeles 
(the “City”). The Zoo Department is headed by the General Manager/Zoo Director 
and is a City Council-controlled department of the City, with an advisory Zoo 
Commission; and

WHEREAS, GLAZA was formed in 1963 for the purpose of assisting in the 
establishment, development, beautification and improvement of the Zoo, GLAZA has 
been granted, pursuant to an Operating Agreement, a Concession Agreement and 
annual Memoranda of Understanding between GLAZA and the City (collectively, the 
“City Agreements”), the exclusive right and privilege to maintain and operate all 
approved concession operations at the Zoo including, but not limited to, food and 
beverage sales, catering, liquor sales, souvenir and retail sales, vending machine 
operations, tram and/or other transportation systems and the sale and rental of 
miscellaneous items at the Zoo for the benefit of Zoo patrons (“Concessions”). 
Pursuant to the Operating Agreement, the City has the right to terminate the 
Concession Agreement with GLAZA upon 180 days’ prior written notice and assume, 
through the Zoo Department, any or all of GLAZA’s contracts for Concessions; and

WHEREAS, the Los Angeles City Council ("Council”) instructed GLAZA to prepare a 
Request for Proposals (“RFP”) for the management of Concessions at the Los 
Angeles Zoo; and

WHEREAS, GLAZA received and evaluated the proposals received from concession 
operators using an evaluation panel comprised of representatives from GLAZA, the 
City, and technical experts in the fields of concessions and Zoo management; and

WHEREAS, Operator’s proposal attached hereto as Exhibit A received the highest 
score and was recommended and selected by GLAZA’s Board and Council to 
manage the Los Angeles Zoo Concessions in accordance with the terms and 
conditions of this Agreement; and

WHEREAS, Council approved the Agreement on

WHEREAS, Operator desires to enter into such Agreement to assist the City and 
GLAZA in providing the public with premium, high-quality food and beverages,

201_ (CF # ); and
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catering, liquor sales, retail, vending machine operations, tram service, photo booth, 
stroller and wheelchair rentals and other services at the Los Angeles Zoo.

NOW THEREFORE, in consideration of the terms, covenants and conditions 
hereinafter to be kept and performed by the respective Parties, it is agreed as 
follows:

SECTION 1. DEFINITIONS

For the purpose of this Agreement, the following words and phrases are defined and 
shall be construed as hereinafter set forth:

The exclusive sale and serving of alcoholic beverages at the 
Zoo and at any catered event held at the Zoo, except as 
provided herein.

This Concession Services Agreement, as the same may be 
amended from time to time as provided herein.

Funds contributed by Operator and agreed to be invested 
and used to benefit the parties to this Agreement as set forth 
fully in Section 12 herein. It is understood, as delineated 
herein, that the Zoo will retain any unspent balances of 
Capital Investment at the end of each five year period during 
the Term.

All food and beverage sales and services at the Zoo for third- 
party events.

The City of Los Angeles, as more fully defined in the recitals 
in this Agreement.

The first day of the Term of this Concession Services 
Agreement.

The Concessions operations at the Los Angeles Zoo 
including, but not limited to, food & beverage sales, catering, 
liquor sales, employee meals, in-house conferences and 
meetings, souvenir and retail sales, vending machine 
operations, tram and/or other transportations systems, and 
the sale and rental of miscellaneous items at the Zoo to be 
operated by the Operator pursuant to the terms and 
conditions of this Agreement.

A fiscal year period (July 1st through June 30sh).

The Greater Los Angeles Zoo Association, as more fully 
defined in the recitals in this Agreement.

Alcoholic Beverage Services

Agreement

Capital Investment

Catering

City

Commencement Date

Concession or Concessions

Contract Year

GLAZA
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Gross Receipts All receipts due or earned by Operator from all Services 
provided pursuant to the terms of this Agreement, including, 
but not limited to, (a) receipts from the sale of Concessions, 
rentals, merchandise and other Services; (b) amounts due to 
Operator from any subcontractor, e.g. vending machines and 
specialty food booths; (c) service charges collected on 
Catering sales that are not amounts paid directly to 
Operator’s employees in the form of gratuities; and (d) 
Operator’s mark-up on any charges such as rental fees for 
events, if any, less (i) retail sales taxes and other direct taxes 
imposed upon the receipts collected, (ii) billed tips and 
gratuities paid directly to Operator’s employees, and (iii) 
discounted employee food. For the avoidance of doubt, 
Gross Receipts shall not include deductions for returns, 
allowances, or rebates.

(Name of selected Operator), as more fully defined in the 
recitals in this Agreement.

Any caterer on used by GLAZA or the Zoo on Zoo grounds 
other than Operator, as permitted under the terms of this 
Concession Services Agreement

Zoo and GLAZA employees, docents and volunteers.

The Operator of the Concessions at the Zoo shall be the 
preferred caterer for GLAZA and Zoo events and functions 
and private site rentals at the Zoo.

The Premises authorized by the Zoo for use by Operator 
as defined in Section 5 herein, and as may be amended 
from time to time.

Any equipment, fixtures, and/or signage installed by Operator 
at the Zoo that can only be used by Operator due to logo or 
name identification or other special or exclusive need or use 
of Operator. Such Proprietary Equipment shall not be 
considered a part of Operator’s Capital Investment obligation 
hereunder unless such Proprietary Equipment can be 
modified in such a way that a successor operator can utilize 
such equipment and is willing to accept such equipment in 
the event of termination of this Agreement.

Services shall have the meaning assigned to it in Section 7 of 
this Agreement.

Shall include, but not be limited to, service ware for cafes and 
concessions locations, such as bowls, platters, and baskets; 
catering service ware, such as buffet equipment, coffee 
service equipment, china, silver, and glassware; and kitchen

Operator

Outside Caterer

Personnel

Preferred Caterer

Premises

Proprietary Equipment

Services

Smallwares
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pots, pans, utensils, and other equipment that is not 
attached, fixed or considered a permanent improvement.

The term of the Services to be provided under this 
Agreement, as defined in Section 6 herein.

The Los Angeles Zoo, as more fully defined in the recitals in 
this Agreement.

Term

Zoo

Zoo-Hosted Food and Beverage Services

All Concessions paid for by the Zoo or GLAZA at Zoo- and 
GLAZA-sponsored events, including, but not limited to, donor 
events, member events, volunteer events, Zoo or GLAZA 
conferences or office meetings, Board meetings and others. 
Operator shall provide Zoo-Hosted food and beverage 
Services at a 35% discount off of the average price actually 
charged to others for such services. Operator will report, but 
pay no commission on, Gross Receipts from such Zoo- 
Hosted Food and Beverage Services.

Attendees of the Zoo, admitted through the front gate during 
the regular operating hours of the Zoo and during all evening 
events. This includes paid and non-paid attendees, 
members, school groups, small children, hosts and guests at 
catered events, and guests of GLAZA or the Zoo.

Zoo Patrons
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SECTION 2. RIGHTS AND RESPONSIBILITIES

GLAZA, as authorized by the City under the terms of the Concesssion Agreement 
between GLAZA and the City, hereby grants Operator, subject to the terms and 
conditions in this Agreement, the right and obligation (i) to operate and manage the 
Los Angeles Zoo Concessions; (ii) to provide Concessions during the hours of 
operation and in such location(s) in the Zoo as GLAZA requires; (iii) to provide 
Alcoholic Beverage Services with respect to Concessions and Catering at the Zoo to 
the extent the Zoo and GLAZA require; (iv) to provide tram and tour operations at 
the Zoo; (v) to act as the Zoo's Preferred Caterer; and (vi) to perform such other 
obligations and services as the parties may mutually agree in writing (collectively the 
“Services”). Operator shall report to and take direction from GLAZA and the Zoo 
with regard to all aspects of the Services. All operational plans and details must be 
pre-approved in writing by GLAZA and the Zoo.

Operator shall manage and operate the Services on a year-round basis pursuant to 
applicable City codes, rules, regulations, ordinances and laws including, without 
limitation, Zoo policies, levels of noise, accounting procedures and public/private 
access.

Operator shall provide food and beverage services, related restaurant management, 
Catering services, retail operations and other services at the Los Angeles Zoo on all 
days, except Christmas Day, during all Zoo hours and after-hours events as 
required by GLAZA.

The Zoo reserves the right to develop or improve the Premises as needed, without 
interference or hindrance; however, the Zoo and GLAZA shall consider and request 
Operator's views and operational perspectives.

SECTION 3. REPRESENTATIONS AND WARRANTIES OF GLAZA

GLAZA hereby represents, warrants, and covenants that as of the date hereof, and unless 
otherwise set forth below, continuing throughout the Agreement Term:

A. No agreement or understanding exists between GLAZA and any third party to 
reserve or grant any right to provide any of the Services referenced herein, except 
for catered events by an Outside Caterer permitted from time to time by GLAZA.

B. GLAZA is authorized by the City to enter into this Agreement with Operator, and the 
individual executing this Agreement on behalf of GLAZA is authorized to do so.

C. Entering into this Agreement shall not cause GLAZA to be in default of any 
agreement with respect to the Zoo.

D. GLAZA’s rights under this Agreement are affected or terminated as a result of 
actions by the City, Operator waives any right of recovery or damages from GLAZA 
or the City and such actions shall not be a default of this Aqreement by GLAZA or 
the City.
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SECTION 4. REPRESENTATIONS AND WARRANTIES OF OPERATOR

Operator hereby represents warrants and covenants that unless otherwise set forth 
below, and continuing throughout the Term:

A. The execution and delivery of this Agreement shall not cause Operator to 
breach or be in default of any agreement to which Operator is a party or may be 
bound.

No consents or approvals are necessary under any agreement to which 
Operator may be a party or may be bound in connection with the execution and 
delivery of this Agreement by Operator.

B.

Operator will at all times cooperate with GLAZA and the Zoo and comply with 
GLAZA and the Zoo’s requests (that are not in contravention of the terms of the 
Agreement) in connection with the operations of the Zoo including in the areas 
of the Zoo not subject to this Agreement.

c.

Operator shall not interfere or obstruct any activities of an Outside Caterer on 
Zoo ground including the use of all kitchen facilities as directed by GLAZA and 
the Zoo Operator may establish reasonable rules and policies for Outside 
Caterer’s use of facilities.

D.

Operator, its employees, agents, contractors, vendors, or subcontractors, shall 
not act, or fail to act in a manner that would negatively affect GLAZA’s or City’s 
liability including but not limited to causing GLAZA's insurance premiums, 
including but not limited to, workers’ compensation, fire and liability, to increase, 
or be canceled.

E.

SECTION 5. PREMISES

The Premises authorized by the Zoo for use by Operator shall only include the food, 
beverage and merchandise stand locations, cart storage, warehouse, office space, 
stroller rental and vending machine spaces noted on Exhibit B hereto which is 
incorporated herein by reference. The current Premises include:

Food and Beverage Concession
Zoo Grill 
Reggie’s 
Zoo Grill Kiosk 
Mahale Kiosk 
Churro Factory 
Gorilla Grill 
Cafe Pico 
Central Kitchen
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Mahale Cafe
La Casita (Fork in the Road)

Retail Concessions 
International Marketplace 
Rainforest Traders
Stroller and wheelchair and photo booth locations

Other Premises 
Office Space 
Warehouse 
Tram
Vending Locations

A. Premises Delivered on an “As Is” Basis. GLAZA and the Zoo shall provide 
access to those Premises on an “as is” basis for use in accordance with this 
Agreement The Premises may be changed, modified, reduced, increased or 
eliminated by GLAZA and the Zoo from time to time and without obligation or 
compensation to Operator. Notwithstanding the foregoing, it is agreed and 
understood that “as is” condition is not intended to make Operator responsible 
for any asbestos removal and/or toxic or hazardous materials that exist in these 
areas as of the commencement of the Term. Operator shall provide written 
notice of such conditions to GLAZA, who shall cause the removal or correction 
of such conditions within a reasonable time at no cost to Operator.

B. Use of Premises. Operator shall not use or permit the Premises to be used, in 
whole or in part, for any purpose other than as set forth in this Agreement, 
except with prior written consent of GLAZA and the Zoo, nor allow any use in 
violation of any present or future laws, ordinances, rules or regulations relating 
to sanitation or the public health, safety or welfare in connection with the use of 
the Premises. Operator expressly agrees at all times to maintain, use and 
operate the Premises in a safe, clean, wholesome and sanitary condition, and in 
compliance with any and all laws, ordinances and rules and regulations relating to 
public health, safety or welfare and City and GLAZA standards and directives.

C. Right of Inspection and Access to Premises. GLAZA and the Zoo, their 
authorized representatives, agents and employees shall have the right to enter 
upon the Premises at any and all times, and such inspections may be used to 
determine if Operator is complying with the terms and conditions of this 
Agreement and to evaluate Operator. The inspections may provide a basis for 
action by GLAZA and the Zoo to terminate, renew or deny the extension option 
or for any other appropriate action.

D. Equipment. Unless otherwise noted herein, all fixtures, Smallwares and 
equipment located in the Premises are owned by the City and shall be delivered 
to Operator in an “as is” condition and shall be returned to City at the end of the
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Term in as good repair and operation condition as received. A complete 
inventory shall be taken by Operator and audited by GLAZA at the 
commencement of the Term and attached hereto as Exhibit C. 
replacement equipment shall become the property of the City upon termination 
of this Agreement, including Smallwares.

All

E. Utilities. All utilities, i.e., water, sewer, gas and electricity shall be provided at 
no charge or cost to Operator as long as the utilities are available at no cost to 
GLAZA. Operator shall be responsible for the repair and maintenance of 
utilities, including plumbing and electricity, but only from the point where such 
utilities enter a facility operated by Operator, unless caused by Operator’s 
negligence. Operator shall exercise utility conservation efforts. If in GLAZA’s 
sole and exclusive opinion, Operator is still not utilizing reasonable utility 
conservation efforts after two (2) written notices, GLAZA may require Operator, 
at Operator’s sole cost and expense, to install utility-conservation devices in the 
Premises. If Operator does not install such devices within thirty (30) calendar 
days after receiving written notice, GLAZA reserves the right to install such 
devices and invoice Operator for the associated costs. In the event that GLAZA 
becomes responsible for payment of utilities, GLAZA will pass such costs 
through to Operator without mark-up. If the rate of utilization is more than 
standard usage, Operator shall be responsible for the extra cost.

F. Garbage Removal. Garbage removal will be provided at no cost to Operator 
from a central location. Operator, at its sole cost, shall deliver all garbage 
resulting from or related to the Services in appropriately sealed bags to the 
central location, sorted by recyclables, etc. as directed by GLAZA.

G. Security. Standard security measures within the Zoo will be provided at no cost 
to Operator. Any extra security necessary for events or Concessions cash 
control shall be the responsibility of Operator including, but not limited to, cash 
room and transportation of cash for deposit in a financial institution.

H. Parking. Parking will be made available for Operator’s employees and 
contractors at specified lots.

SECTION 6. TERM
The initial term of the Agreement shall be ten (10) years, commencing on 
' '; v . ■__, 201_ and terminating on [ 20 . Additionally,
there shall be one five (5) year extension option, exercisable in GLAZA’s and the 
City’s sole discretion on 180 days' prior written notice. In the event that the Parties 
have neither negotiated a new agreement nor terminated this Agreement with no 
fewer than six (6) months' written notice, this Agreement shall continue on a month- 
to-month basis pursuant to the same terms and conditions herein.

For purposes of this Agreement, a Contract Year will be defined as a fiscal year 
period (July 1st to June 30th). The initial Contract Year shall be the period from the
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Commencement Date of this Agreement through and including June 30, 20__. The
final Contract Year shall be the period from July 1st through the termination date of 
the same fiscal year.

Neither City nor GLAZA shall be liable to Operator for any reason because of an 
action to decline to exercise the five (5)-year extension option or to disapprove 
renewal of the Agreement.

SECTION 7. SERVICES AND OPERATING RESPONSIBILITIES

Operator shall, at all times during the Term of this Agreement, provide oversight and 
management of the Concessions and Premises at the Zoo. Operator shall report to 
and take direction from GLAZA’s designated representative and the Zoo’s designated 
representative on all aspects of the Services. All of Operator’s operational plans, 
planning and capital improvement plans shall require prior written approval of GLAZA 
and the Zoo. Additionally, Operator agrees to provide the following Services and 
comply with the following responsibilities and conditions:

A.Licenses and Permits. Operator shall obtain, at its sole expense, any and all 
permits, approvals and licenses that may be required in connection with the 
operation of the Concessions including, but not limited to, business licenses, 
health permits, police, fire and Building and Safety permits. All permits, 
approvals and licenses shall be posted in the appropriate areas on a year- 
round basis.

B. Quality, Pricing and Merchandising. Operator shall provide the Services in a 
manner consistent with the needs and requirements of Zoo Patrons as defined 
by GLAZA and the Zoo. All, prices, portions and merchandise mark-ups items 
to be sold or rented must be approved in writing by GLAZA and the Zoo prior to 
being offered for sale. The Services shall be of excellent quality and acceptable 
to GLAZA and the Zoo based on any benchmarks which may be provided to 
Operator from time to time, and to Zoo Patrons as received from feedback 
provided through social media monitoring, secret shoppers and quantitative and 
qualitative feedback results given in person, via text message, Web and phone 
interviews, and/or surveys conducted by Operator or GLAZA.

Quality of Goods Sold. All Concessions sold by Operator shall be of the 
finest quality, wholesome and pure, and will conform in all respects to all 
applicable federal, state and City regulations. Operator shall offer for sale to 
Zoo Patrons a full range of fresh and pre-packaged food items and 
beverages (alcoholic and non-alcoholic). Operator expressly agrees to 
comply with the City’s Good Food Purchasing Guidelines for Food Service 
Institutions, attached hereto as Exhibit D. Operator shall not offer for sale 
any food or beverage items which are adulterated, misbranded, impure, 
spoiled, expired, of poor quality or otherwise unfit for consumption and, to 
the extent any such items are discovered, they shall be immediately 
removed from any food preparation or service area. Operator shall report 
monthly to GLAZA and the Zoo concerning quality control and ensure that

!.
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all deficiencies are corrected in a timely manner. Operator shall not use 
artificial trans-fat (e.g. industrially created partially hydrogenated plant oils) 
in the preparation of food products. Ail packaged food shall be free of trans
fat. Energy drinks will not be served at the Zoo. No peanuts or peanut 
related products shall be served at the Zoo.

Menus. Operator shall develop innovative menus which emphasize variety, 
nutrition, quality, local and ethnic products and which focus on farm-fresh, 
seasonal foods that reflect the diversity and culture of Los Angeles, subject 
to the review and approval of GLAZA and the Zoo. GLAZA and the Zoo may 
require other food, beverages and supplies for selected events, programs 
and activities (subject to restrictions on prices provided herein). In no event 
shall Operator provide any food, beverages or merchandise for sale without 
the prior written approval of GLAZA. Operator shall present new menus and 
tasting sessions twice annually, no later than the first day of March and the 
first day of September for GLAZA’s and the Zoo's review and approval, 
along with all analytical data as cross reference.

ii.

Healthy Food Options. Operator shall offer for sale to the public an appropriate 
selection of food and refreshment items, which shall include a variety of healthy 
choice options for food and beverages. This includes the availability of fresh 
fruits and fresh vegetables, bottled water, 100% juice, beverages which contain 
at least 50% fruit juice with no added sweeteners and healthy snacks.

Ell.

Alcoholic Beverage Services. Operator shall provide Alcoholic Beverage 
Services for Zoo Patrons and Catering to the extent required by GLAZA and 
the Zoo.

IV.

Pricing. Operator shall establish and control the reasonable pricing of all 
items available for sale at the Zoo in the manner described below, subject to 
the review and written approval of GLAZA and the Zoo. Operator shall post 
all Concession prices and items for sale prominently on signs approved by 
GLAZA. Attached hereto as Exhibit E is a detailed listing of all Concessions 
items to be initially offered for sale. Any changes to Exhibit E shall be 
submitted in writing to GLAZA for review, comment and approval at least 
thirty (30) calendar days in advance of the proposed effective date of 
change. In setting sales prices for Concessions, Operator shall ensure that 
such prices shall be no higher than similar items in other tourist attractions in 
the Los Angeles area. Upon request by GLAZA and not less than annually, 
Operator will provide a written survey comparing the prices of a minimum of 
twenty (20) top-selling Zoo Concessions items to other, local benchmarks 
and competitive, well-known brand concepts. This information will also be 
provided to the Zoo. To the extent Operator seeks to increase the price of 
any Concessions item, Operator shall first obtain GTAZA’s written approval.

v.
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Employee Concession Discounts.VI.

Operator shall offer Zoo and GLAZA employees, docents and 
volunteers (“Personnel”) all food and beverage and retail items 
available for sale at the Zoo at a fifty percent (50%) discount from the 
price actually charged to Zoo Patrons and others for such items. 
Operator shall offer guests and family members of Personnel who are 
accompanied by Personnel all food, beverage and retail items available 
for sale at the Zoo at a fifty percent (50%) discount off the average 
price actually charged to Zoo Patrons and others for such items. 
Mondays through Fridays, Operator shall offer a planned daily lunch 
special for Personnel, in a quantity and quality similar to that served to 
Zoo Patrons and others, at a fifty percent (50%) discount off the 
average price that would be charged to Zoo Patrons and others for 
such a meal.
Mondays through Fridays, beginning no later than 8:30 a.m., Operator shall 
offer breakfast items for Personnel at a fifty percent (50%) discount off the 
average price that would be charged to Zoo Patrons and others for such 
breakfast items.
Operator will report, but pay no commissions on, Gross Receipts from such 
Personnel sales.
Operator may make the same discount structure available to its on-site 
employees.

a)

b)

c)

d)

e)

f)

Office Coffee Service. Operator shall provide, or cause to be provided, at no 
additional cost to GLAZA or the Zoo, office coffee, filtered water dispensers, hot 
tea and appropriate condiments in the Zoo and GLAZA offices for GLAZA and 
Zoo employees during the Term. Two (2) one hundred (100) cup coffee makers 
shall be set up for staff each morning and three (3) additional, individual-cup 
coffee makers located in GLAZA’s and the Zoo’s administrative office areas 
shall be supplied by Operator. Operator agrees to provide the equipment, 
beverages and supplies as detailed on Exhibit F hereto. Such equipment, 
beverages and supplies shall be presented to GLAZA and the Zoo for approval 
and shall be of a quality standard established by GLAZA from time to time.

Vli.

C. Catering Services.

Preferred Caterer. GLAZA shall first refer all Catering, GLAZA and Zoo-Hosted 
Food & Beverage Service inquires to Operator, who shall provide high-quality 
menu choices at reasonable market pricing. If GLAZA and the Zoo determines 
that the quality of food does not meet GLAZA, the Zoo or the City’s standards, 
in GLAZA or the Zoo’s sole and exclusive discretion, GLAZA and the Zoo may 
request the chef be transferred, or, if GLAZA or the Zoo determines that 
Operator is not able to satisfy the customer’s desired menu, price/budget, 
service, experience, or other criteria, GLAZA or the Zoo may authorize the use 
of an Outside Caterer. Notwithstanding the foregoing, GLAZA and the Zoo will 
sponsor occasional events that involve serving and selling food and beverage

i.
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items, such as but not limited to Brew at the Zoo, Roaring Nights, and Zoo 
Lights. Operator may participate in these events, but will not be the exclusive 
caterer.

ii. Sharing of Commission. In the event an Outside Caterer is contracted for an 
event, GLAZA shall not be obligated to share with Operator any commissions 
received.

iii. Catering of Alcoholic Beverages. Operator shall be the sole provider of 
alcoholic beverage service for all events at the Zoo. Notwithstanding the 
forgoing, GLAZA or the Zoo may invite alcoholic beverage providers to GLAZA 
and/or Zoo sponsored events if the product and/or services are donated.

Catering of Zoo- and GLAZA-Hosted Conferences and Meetings. Operator 
shall provide Catering for Zoo- or GLAZA- sponsored conferences and meetings 
at a thirty-five percent (35%) discount off the average price actually charged to 
Zoo Patrons and others for such services. This includes, but is not limited to, 
internal meetings, lunch meetings and Board meetings. Operator will report, but 
pay no commissions on, Gross Receipts from such services

IV.

v. Catering Booking and Coordinating. The booking and coordinating of all 
catered events at the Zoo (excluding the Zoo parking lot) shall be handled by 
GLAZA. GLAZA shall be responsible for generating the appropriate paperwork 
and receiving the appropriate approvals relating to the provision of Services for 
such events in a timely manner from all necessary Zoo divisions. Prior to the 
commencement of the Term of this Agreement, GLAZA will develop booking 
guidelines that GLAZA may change from time to time. Operator shall be bound 
by the guidelines. The intent of such policy shall be to emphasize events that 
will maximize the use of the Zoo and clearly relate to the Zoo's mission. GLAZA 
reserves the right not to approve any group, organization or corporation that 
wishes to stage an event at the Zoo that may not, in GLAZA's sole and 
exclusive opinion, present GLAZA and/or the Zoo in a favorable way.

vi. Catering Deposits. Any deposits that have been received by the current 
operator for the catering of events taking place after the Commencement 
Date of this Agreement shall be transferred to Operator upon the 
Commencement Date of this Agreement. Operator agrees to perform and
execute any and all catering for events on the books prior to_____ ;______
__, 20__, based on the terms and conditions agreed between the current
operator and the customer. For any and ail events that are booked after
_______________ , 20__, but before

, 20__, Operator shall provide input and review of
catering and approve menus, pricing, and other terms and conditions of the 
event catering.

, 20__, to be executed
after

Indemnification and Insurance Requirements for Outside Caterers. If an
Outside Caterer is utilized for any event, GLAZA shall require the Outside

vii.
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Caterer (i) to provide indemnification in favor of GLAZA, the City, the Zoo and 
Operator which is not less than the provisions set forth in Section 17 below; (ii) 
to name GLAZA, the City, the Zoo and Operator as additional insureds on the 
comprehensive general liability and umbrella insurance required to be 
maintained by the Outside Caterer (which insurance, along with any other 
insurance, may be less than GLAZA’s insurance requirements set forth in 
Section 10 below; and (iii) to deliver certificates of insurance and endorsements 
to GLAZA, the City, the Zoo and Operator at least forty-eight (48) hours prior to 
the event. In addition, GLAZA shall require the Operator, with respect to the 
provision of alcoholic beverages, to (i) provide indemnification in favor of the 
Outside Caterer which is not less than the provisions set forth in Section 17 
below; (ii)provide that the Outside Caterer shall be an additional insured on the 
liquor liability portion of the comprehensive general liability insurance required to 
be maintained by Operator under Section 10 below; and (iii) deliver a certificate 
of insurance to the Outside Caterer at least forty-eight (48) hours prior to the 
event.

D. Transaction Receipts.

i. On request, Operator shall offer receipts to Zoo Patrons for every transaction.

ii. Operator shall at all times have a sign placed within twelve (12) inches of any 
cash register, in clear view to the public, and in minimum one-inch lettering, 
which states: “If a receipt for this transaction is not provided on request, 
please contact the Greater Los Angeles Zoo Association at (323 )xxx-xxxx.

E. Hours of Operation. Operator shall cause to be open and in full operation all 
of the Concessions during the Zoo’s hours of operation, seven (7) days per 
week, and three hundred sixty-four (364) days per year. Notwithstanding the 
above, Operator may make a formal request to GLAZA to close certain 
Concessions areas during the Zoo’s days and hours of operation based on a 
schedule proposed by Operator and approved in writing by GLAZA at least 
fourteen (14) calendar days prior to the dates requested where the same shall 
indicate a proposed daily and weekly scheduling, indicating which stands, 
shops, carts and services are requested to be closed. All requests for closure 
or a reduction in hours of operation shall be accompanied by an economic 
analysis including past attendance statistics by date.

F. Equipment. Operator will provide all loose equipment (e.g. vending machines, 
merchandising fixtures and equipment, interior decor and display cases) in 
sufficient quantity for the operation of the Concessions. Operator shall repair and/or 
replace the same, if required, at Operator’s sole cost and expense. Operator shall 
also provide and maintain at its sole expense all heavy and light duty equipment 
including, but not limited to, kitchen equipment, mobile food and beverage carts, 
point-of-sale systems, credit/debit card machines and new technology systems.

G. Preventive Maintenance, Repairs and Equipment Replacement. Operator shall
13
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allocate at least one and one-half percent (1.5%) of Gross Receipts on a monthly 
basis for preventive maintenance of equipment and at least one percent (1%) of 
Gross Receipts on a monthly basis for Smallwares replacement. Operator shall 
report to GLAZA and the Zoo that these funds are available for these purposes. 
Operator shall develop an annual preventive maintenance and Smallwares 
purchase plan in conjunction with GLAZA and the Zoo and seek to expend such 
funds on a regular basis so the equipment and Smallwares are maintained and 
replaced on an optimal basis.

H. Insurance for Loss of Equipment and Facilities. Operator shall insure all 
Concessions equipment and facilities for full replacement cost during the Term of 
this Agreement.

I. Inventory. Operator acknowledges the seasonality of the operation of the 
Concessions and Services at the Zoo. Operator expressly agrees to maintain 
sufficient inventory of food, beverages, merchandise and supplies at all times in 
order to sustain its projected sales and provide excellent customer service. Further, 
Operator agrees to rotate merchandise to reflect changing and special exhibitions 
and changes of season.

J. Customer Satisfaction Surveys. Operator shall make customer survey cards 
available to Zoo Patrons. A copy of such survey cards is attached hereto as 
Exhibit G. The initial form of such survey cards and any changes thereto, shall be 
subject to the prior written approval of GLAZA. Customer surveys shall be available 
in Spanish and English, in written and digital form with results accessible to both 
Operator and GLAZA and the Zoo. Within twenty-four (24) hours of receipt of any 
negative survey card, Operator will provide GLAZA a written description of any 
action(s) taken or to be taken by Operator in response to any complaints or 
problem areas noted. In connection with Catering events and services, Operator 
shall forward an approved survey card, together with a stamped, self-addressed 
reply envelope, to the Catering customer immediately following the catered event.

K. Secret Shopper Service Operator shall commission, at its sole expense, a 
monthly “secret shopper” service to visit the Concessions Premises and prepare a 
report sent directly to both Operator and GLAZA regarding the quality of the 
Concessions operations and Services. Operator will provide a report to GLAZA and 
the Zoo within five (5) calendar days of the secret shopper report with an 
explanation of Operator’s resolution of any reported deficiencies.

L. Daily Operations Reports. Operator shall provide GLAZA and the Zoo with daily, 
written reports on operations, including Gross Receipts and any operational issues 
with respect to the facilities, operations or Zoo Patrons.

M. Health. Safety and Security of Zoo Patrons and Employees. Operator shall 
comply with all applicable federal, state, City, municipal, and Zoo fire, safety 
and health laws, ordinances, rules and regulations. Operator shall train its 
employees to respond to fire, civil defense, bomb threats, earthquakes and
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other emergencies based on procedures established by the Zoo. Additionally, 
the Operator agrees to the following duties and responsibilities:

Operator, through a GLAZA-approved third party, shall pay for and perform 
health and safety inspections of the Premises monthly and send the 
inspection reports directly to GLAZA. GLAZA reserves the right to perform 
its own health and safety inspections at any time, and if the conditions at 
any of the Concessions Premises do not meet appropriate standards, 
GLAZA may direct Operator to take necessary action, which may include 
closing one of more of the Concessions Premises. If there are any 
infractions by the Operator, Operator will reimburse GLAZA, at Operator’s 
sole cost and expense, for the reasonable costs incurred in any GLAZA- 
commissioned third-party inspection of the Premises.

i.

Operator agrees that it will immediately notify GLAZA of all known cases of 
communicable diseases, skin infections or food poisoning contracted by its 
employees, Zoo or GLAZA employees, volunteers, docents or Zoo Patrons. 
Operator shall promptly report to GLAZA the details of any such case, the 
action it has taken to remedy the case and any action it has taken to prevent 
recurrence.

ii.

iii. Operator shall immediately notify GLAZA of any fire, accident or safety 
hazard that occurs at any Concessions Premises under the control of 
Operator. Within twenty-four (24) hours of notice, Operator shall take 
reasonable measures to remedy any condition in any Concessions 
Premises which is unsafe, unhealthy or dangerous.

iv. GLAZA and the Zoo reserve the right to perform their own health and safety 
inspections at any time, and if the conditions at any Concession Premises do 
not meet appropriate standards, GLAZA and the Zoo may direct Operator to 
take necessary action, which may include closing one or more Concession 
Premises.

N. Cleanliness. Operator shall ensure the Premises are always maintained in a 
safe and clean condition and will work in conjunction with GLAZA and the Zoo 
to keep the Premises clean, uncluttered and sanitary at all times. Operator 
agrees to respond and correct any instruction of GLAZA and the Zoo 
immediately or to provide a written response with twenty-four (24) hours of 
necessary corrective action.

i. General. Operator shall maintain all food service equipment, kitchen serving 
equipment, guest serving equipment and merchandising equipment including, 
but not limited to, all Smallwares, carts, tables and chairs in a clean and sanitary 
condition at all times. This shall include daily cleaning and maintenance of all 
facilities, office spaces, storage areas, the cart storage building and trams yard, 
as well as all floors, seating/dining areas in and around Concessions stands and 
perimeter areas (within twenty (20) feet of each building/structure) according to
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GLAZA and Zoo standards to maintain appearance standards in a manner 
satisfactory to GLAZA and the Zoo.

ii. Garbage Removal. Operator shall provide receptacles and bags for garbage 
removal covering a perimeter of fifty (50) feet from all Concessions Premises to 
dumpsters or areas designated by GLAZA for removal by the Zoo, and shall 
cause the same to be removed no less than on a daily basis.

Grease Disposal. Operator will have all grease generated by its Services 
placed in an Operator-supplied grease barrel and will remove the grease 
therefrom when no more than three quarters (3/4) full or monthly, whichever 
comes first. Operator will provide written documentation to GLAZA regarding the 
frequency of grease removal and identification of the disposal location.

in.

O. Concessions Promotions. Operator shall be responsible, at its sole expense, for 
the promotion and advertising of the Services, as well as for the creation of 
brochures, presentation decks and other promotional materials for Catering, special 
exhibitions and other such Services as may be required by GLAZA and the Zoo 
from time to time. The Parties shall meet by mutual agreement on a regular basis to 
develop an annual marketing program for the Services. Promotional materials, 
including any language used on radio, television or social media shall be pre
approved in writing the GLAZA and the Zoo. Any use of the name, marks, logo, 
image and other intellectual property of the Zoo or GLAZA shall be pre-approved in 
writing by the Zoo and GLAZA.

P. Signage. All signage for the Services deemed necessary by Operator shall be the 
sole financial responsibility of Operator and shall not be considered a Capital 
Investment- All signage must have prior, written design and placement approval by 
GLAZA and the Zoo. The Zoo will provide directional signage to the Concessions 
locations, the design of which shall be at the sole discretion of the Zoo. Under no 
circumstances shall Operator use or display temporary or paper signs that do not fit 
the standards of GLAZA and the Zoo.

Q. Diversion of Business. Operator shall not divert, cause, allow or permit to be 
diverted any business from the Zoo and shall take all reasonable measures to 
develop, maintain and increase the business conducted by it under this Agreement.

R. Conduct. Operator and its representatives, agents, subcontractors, servants and 
employees shall at all times conduct its business in a quiet and orderly manner to 
the satisfaction of GLAZA and the Zoo.

S. Disorderly Persons. Operator shall use its best efforts to permit no intoxicated 
person or persons, profane or indecent language or boisterous or loud conduct in 
or about the Premises and will call upon the aid of Zoo security personnel to assist 
in maintaining peaceful conditions. Operator shall not knowingly allow the use or 
possession of illegal drugs, narcotics or controlled substances in the Premises.
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SECTION 8. OPERATOR’S PERSONNEL

A. Personnel. Operator shall recruit, train, supervise, direct, discipline and, if 
necessary, discharge any and all personnel working in Concessions. All 
employees shall be employees of Operator and not of GLAZA or the Zoo. 
Operator shall be solely responsible for all employer obligations in connection 
with its employees, including without limitation, salaries, overtime, all local, State 
and Federal payroll taxes, workers’ compensation insurance, pension, and health 
and welfare benefits. Operator shall develop a protocol, subject to GLAZA and 
Zoo approval, for the engagement of any employee or subcontractor. 
Operator's protocol shall comply with all applicable City, State, and/or Federal 
labor laws. Staffing levels shall be based on Zoo attendance projections and 
labor standards in accordance with requirements established by GLAZA and 
the Zoo.

B. Qualified Personnel. Operator will, in the operation of the Concessions, employ 
or permit the employment of only such personnel as will assure a high standard 
of service to the public. All personnel will be trained in accordance with 
Operator’s submitted training plan prior to starting work at the Premises. All such 
personnel, while on or about the Zoo grounds, shall be neat in appearance and 
directed to be courteous at all times and shall be appropriately attired in 
conjunction with agreed upon appearance standards, with badges or other 
suitable means of identification. Operator shall prohibit persons employed by 
Operator, while on or about the Zoo grounds, to be under the influence of illegal 
drugs, narcotics, other controlled substances or alcohol, or use inappropriate 
language, or engage in otherwise inappropriate conduct for a work environment. 
In the event an employee is not satisfactory, GLAZA or the Zoo may direct 
Operator to remove that person from the Zoo grounds or from employment at the 
Zoo. Operator will create an employee handbook that will delineate these 
requirements to be signed by all employees. GLAZA and the Zoo will review the 
handbook to ensure that it complies with all required Zoo and applicable City 
policies.

C. insurance. Pursuant to Sections 17 and 10 below, Operator shall indemnify 
GLAZA and the Zoo and carry sufficient insurance acceptable to the City’s Risk 
Manager and GLAZA for any and all acts or actions of Operator’s employees 
interfacing with any person or entity, including GLAZA and Zoo employees, 
GLAZA guests, Zoo Patrons, GLAZA, the Zoo and the City.

D. Background Screening of Employees. At Operator’s sole cost and expense, 
Operator will properly screen using Live Scan and conduct a background check 
of all job candidates prior to hiring to reduce the possibility of Operator hiring any 
person who wouid pose a security or other risk to Zoo Patrons, the Zoo or 
Zoo/GLAZA employees, docents, volunteers or facilities.

E. General Manager of Concessions and Key Personnel. The General
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Manager and other key personnel shall be identified to GLAZA and the Zoo by 
name and responsibilities. Changes to key personnel are subject to the 
reasonable written approval by GLAZA and the Zoo. Subject to written approval 
of GLAZA and the Zoo, Operator shall employ an on-site, full-time General 
Manager who shall have primary day-to-day operating responsibility for the 
Concessions and Services during the Term of this Agreement. GLAZA shall 
have the right to interview and approve Operator’s General Manager and other 
key personnel prior to their assignment to the Zoo. Changes to the General 
Manager and other key personnel must be approved by GLAZA and the Zoo.

i. Such person must be a qualified and experienced manager or supervisor of 
Concessions operations, vested with full power and authority to accept 
service of all notices provided for herein regarding the operation of the 
Concessions, including the quality and prices of Concessions goods and 
services and the appearance, conduct and demeanor of Operator’s agents, 
servants and employees. The General Manager shall be available and on
site during regular business hours and, at all times during that person’s 
absence, a responsible subordinate shall be in charge and available.

ii. Operator agrees that its on-site General Manager will have at least ten (10) 
years of food, beverage, catering and merchandise general management 
experience in a similar place of public attraction (e.g. a zoo, amusement park or 
theme park, airport, stadium, arena or other similar public facility) with gross 
annual revenues of at least Five Million U.S. Dollars ($5,000,000).

iii. The General Manager shall devote the greater part of his or her working 
time and attention to the operations of the Concessions and shall promote, 
increase and develop the Concessions business. During the days and hours 
established for the operations of the Concessions, the General Managers 
full attention shall be directed to the operation of the Concessions business.

iv. The General Manager will serve as the primary and direct liaison to GLAZA, 
and shall be responsible for developing and maintaining consistent and 
regular communication, meetings and reporting of all Concessions activities 
and issues.

I

v. At the commencement of the Term, Operator’s General Manager shall be
. Operator agrees that there shall be no change of this 

point of contact without the prior written approval of GLAZA, which shall not 
be unreasonably withheld.

F. Reassignment of Personnel. If GLAZA or the Zoo objects to any employee 
of Operator, Operator will remove that employee from the Zoo premises. 
Operator shall have the right and sole discretion whether to discharge or 
transfer the employee to another non-Zoo location.

(name)

G. Uniforms and Identification. Non-management employees of Operator must be 
appropriately uniformed and identifiable when performing their work assignments
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at the Zoo. Operator must submit samples of uniforms and other employee 
apparel to GLAZA for prior written approval no later than ninety (90) calendar 
days prior to the commencement of the Term, and within ninety (90) calendar 
days prior to the Operator making any substantive change to the uniforms during 
the Term. Uniforms must be kept in a neat and clean condition at all times. 
Operator will provide, at its sole cost and expense, all uniforms and identification 
badges required and will require the wearing of such at all times when employees 
are on-duty at the Zoo.

H. Drug-Free Workplace. Operator shall maintain a drug-free workplace and not 
allow the manufacture, distribution, dispensing, possession or use of an illegal 
controlled substance by Operator's employees, and maintain a non-smoking 
environment in all interior and exterior areas of the Premises and surrounding 
areas, except in designated areas of the Zoo parking lots.

I. Freedom from Tuberculosis. Prior to commencing work at the Zoo, and 
annually thereafter, all Operator’s employees preparing food, and others as 
required by statute (e.g. Section 5163 of the California Public Resources 
Code) or directive of GLAZA or the Zoo, shall have received tuberculosis 
tests at Operator’s sole cost and expense. Operator shall maintain detailed 
records of this testing for all its employees at the Zoo and shall provide 
GLAZA with certificates on applicable employees indicating freedom from 
communicable tuberculosis. In the event Operator does not fully comply with 
this testing requirement, Operator shall be in default of this Agreement.

J. Employee Training. Operator shall at all times employ adequately trained 
personnel to provide the Services. Operator shall maintain a trained relief staff to 
substitute for Operator’s regular personnel, if necessary.

General Training. Operator shall develop a formal orientation and training 
program for all managers, chefs and line-level employees, as well as part-time 
and seasonal staff. Training shall be both experiential as well as task based 
and may include, but shall not be limited to, non-discrimination training, sexual 
harassment training, working with GLAZA to include a Zoo immersion course 
and other on-site training as well as use of training software, as applicable 
and approved by GLAZA. The proposed training program shall be submitted 
for prior approval to GLAZA no later than ninety (90) calendar days prior to the 
beginning of the Term and within sixty (60) calendar days prior to Operator 
making substantive changes to the training program during the Term.

i.

ii. Alcohol Service Training. All employees involved in the sale, service and 
distribution of alcoholic beverages shall be trained in effective alcoholic 
awareness, which includes training based on any applicable laws of 
California. This training shall include the State of California Department of 
Alcoholic Beverage Control (ABC) sanctioned training of the Licensee 
Education on Alcohol and Drugs Alcohol Seller/Server Training Program
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(LEAD) and may include, without limitation, policies and procedures 
developed by Operator dealing with alcohol management and a nationally 
recognized program such as Techniques for Effective Alcohol Management” 
(or “TEAM”) or “Techniques for Intervention Procedures by Servers of Alcohol 
(or “T.I.P.S.”). Operator shall provide GLAZA with certificates on applicable 
training for all employees involved in the sale, service and distribution of 
alcoholic beverages. Operator will not knowingly service intoxicated persons 
and will coordinate with, and immediately notify Zoo security of any known or 
observed safety concerns, use of illegal substances or improper use of 
alcohol that pose immediate threats of safety to Zoo Patrons, intoxicated 
individuals or employees.

SECTION 9. PRODUCT SPONSORSHIP RIGHTS

A. Sponsorships, Generally. GLAZA, with approval from the City, from time to time 
enters into sponsorship arrangements with food, beverage, and merchandise 
suppliers. These sponsorship arrangements may require the exclusive or featured 
use of certain food, beverage, or merchandise products at the Zoo. GLAZA, rather 
than Operator, retains all sponsorship rights including, but not limited to alcoholic 
and non-alcoholic pouring rights. Operator will honor and comply with such 
arrangements.

B. Alcoholic Beverage Sponsorships. In the event GLAZA receives alcoholic 
beverages as a contribution from any source for service at GLAZA events, Operator 
shall provide service of such beverages at no additional cost to GLAZA.

C. Other Sponsorships. GLAZA, with approval from the City, may enter other 
sponsorships from time to time that may affect the products Operator is able to sell 
at the Zoo. GLAZA will keep Operator informed of sponsorships related to this 
Agreement, and Operator agrees it will not sell or promote any food, beverages, or 
merchandise that would cause GLAZA to be in breach of any of its current or future 
sponsorship agreements.

D. Pepsi Sponsorship. Pepsi Beverages Company (“Pepsi”) has an agreement with 
GLAZA for exclusive rights for most non-alcoholic beverages sold at the Zoo for a 
ten (10) year period ending January 31, 2024. Further, Pepsi has first right of 
renewal based on the best terms and conditions GLAZA can negotiate from others. 
Pepsi provides all required dispensing equipment at no cost, including five (5) 
Pepsi-identified mobile distribution carts. Pepsi provides vending machines to 
dispense Pepsi and Ocean Spray products in quantities and locations as may be 
mutually agreed by and between GLAZA and Pepsi. GLAZA anticipates continuing 
its relationship as detailed herein for the duration of the sponsorship and retains the 
right to extend the same without compensation to Operator. Notwithstanding the 
forgoing, approximately ninety (90) to one hundred and eighty (180) calendar days 
prior to the expiration date of the sponsorship agreement, GLAZA will consult with
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Operator, Zoo and City before entering into new exclusive rights agreement with 
Pepsi. Operator agrees that it will not sell or promote any food, beverages, or 
merchandise that would cause GLAZA to be in breach of its agreement with Pepsi.

E. 1CEE Sponsorship. The ICEE Company (“ICEE”) has an agreement with GLAZA 
for the exclusive rights for frozen drinks sold at the Zoo for a five (5) year period 
ending February 29, 2019. ICEE provides all the required dispensing equipment at 
no cost to GLAZA. Operator agrees that, if this agreement with ICEE is renewed 
beyond the current end date, if will not sell or promote any frozen drinks that would 
cause GLAZA to be in breach of its agreement with ICEE.

SECTION 10. INSURANCE
A. insurance Requirements. During the Term of the Agreement, and without limiting 

Operator’s obligation to indemnify, hold harmless and defend GLAZA, the City and 
the Zoo, Operator shall maintain at its own expense, at a minimum, the amounts of 
insurance coverage listed below. Operator’s policies for the insurance coverages 
shall be primary and non-contributory to any similar insurance and/or self-insurance 
that GLAZA, the City of Los Angeles, or the City of Los Angeles Department of the 
Zoo maintains. All policies shall include GLAZA, its Board of Trustees, boards 
officers, agents and employees, the City of Los Angeles, its officers and employees 
and the City of Los Angeles Department of the Zoo and its officers and employees 
an as additional insureds by specific endorsement.

Workers' Compensation in an amount that shall be equal to or greater than the 
statutory limits as required by the laws of the State of California and Employer’s 
Liability Insurance in the minimum amount of $1,000,000, including sexual 
harassment. Coverage shall apply to all personnel employed either directly or by 
way of contract from any payroll service provider used by Operator. A waiver of 
subrogation in favor of the City, the Zoo and GLAZA is required.

i.

Commercial General Liability, or other comparable broad form general liability 
coverage, which shall include but not be limited to coverage for bodily injury, 
property damage, advertising and personal injury, products-completed 
operations, host/liquor liability, fire, explosion liability, independent contractor 
coverage, and contractual liability, in the minimum amount of $10,000,000 per 
occurrence and $20,000,000 in total.

Operator shall maintain Auto Liability Insurance in the minimum amount of 
$5,000,000 combined single limit.

Direct damage "all risk" property insurance to cover damage to Concession 
premises and equipment. This policy shall include liability coverage on damage 
or harm to Zoo and/or GLAZA premises, animals, and exhibits in the minimum 
amount of $10,000,000 per occurrence.

IV.

B. Subrogation. Operator hereby waives its right of subrogation on all insurance
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claims.

Third Parties’ insurance Requirements. Subcontractors, vendors, individuals and 
entities hired by Operator to perform work on or about the Zoo or invited on to Zoo 
premises by Operator shall be subject to the applicable insurance requirements of 
this Agreement. In addition, such subcontractor(s) shall be subject to the naming of 
GLAZA, its Board of Trustees, officers, and employees, the City of Los Angeles, 
officers and employees and the City of Los Angeles Department of the Zoo, their 
board, officer’s agents and employees as additional insureds by specific 
endorsement.

C.

Form of Insurance. Operator may meet insurance requirements through separate, 
combination, or package policies if those policies meet the required limits and the 
required scope of coverage. Umbrella and/or excess policy limits may be accepted 
to meet the required limits and the required scope of insurance.

D.

Disclosure of Limitations. Operator shall disclose to GLAZA its full limits of all 
insurance policies on the required certificates of insurance, including any umbrella 
and/or excess liability policies.

E.

Acceptable Insurers. Insurance coverage must be procured from companies 
earning a minimum rating of A6 in Best's Rating Guide.

F.

Notice of Cancellation. All such insurance policies shall require a minimum thirty 
(30) calendar days’ notice requirement to GLAZA and City prior to cancellation or 
material amendment or endorsement of any policy that would affect this Agreement.

G.

Proof of Insurance. As evidence that Operator has the required coverage, 
certificates of insurance and duplicate original policies shall be sent to GLAZA and 
the City in a form acceptable of the Office of the City Administrative Officer, Risk 
Management and be uploaded to the City Risk Management website www, 
Quickcomply.org. In the event GLAZA does not receive this evidence of insurance 
coverage at least thirty (30) calendar days prior to the Commencement Date, then 
GLAZA may cancel this Agreement, without liability to Operator.

H.

Miscellaneous. Failure to maintain the required insurance shall constitute a 
material breach of this Agreement and shall give GLAZA the right to terminate this 
Agreement immediately. Operator expressly agrees that should GLAZA exercise 
this right, GLAZA shall not be held responsible for, and Operator shall have no 
claim or cause of action against GLAZA or City, for any incidental, consequential, or 
other resulting damages (physical or monetary) caused directly or indirectly by such 
termination.

I.

SECTION 11. CONCESSION COMMISSIONS

A. Commissions, Generally. On the 10th day of each month, Operator shall make 
a monthly commission payment to GLAZA based on the following percentages
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of the monthly Gross Receipts as defined in Section 1 above:

Department

Food
Non-Alcoholic Beverage 
Alcoholic Beverage 
Catering Food 
Catering Beverage 
Catering Private Events 
Merchandise 
Trams
Stroller/Wheelchair Rental 
Photo Booth

Years 1-5 Years 6-10 Years 11-15

% % %
% % %
% % %
% % %
% % %
% % %

%
___ %
___ %
! %

% %
% ___ %

s ' %%
% %

B. Minimum Annual Guarantee. Notwithstanding the foregoing, Operator shall pay 
minimum annual guarantee (“Minimum Annual Guarantee”) of $1.7 million to 
GLAZA on or before the first (1st) day of July of each Contract Year as set forth 
below:

Years one (1) to five (6) the amount of _
) annually;

Years six (6) to ten (10) the amount of _
) annually;

Years eleven (11) to fifteen (15) in the amount of;
) annually, if GLAZA and the Zoo exercise the option to extend

U.S. Dollars
($.

U.S Dollars
($;

U.S. Dollars
/<K

the Agreement.

If by June 30th of each fiscal year, the total monthly payments referenced above are 
not equal to or do not exceed the Minimum Annual Guarantee, the difference 
between the actual payment received and the Minimum Annual Guarantee will be 
due and payable by July 15th of the subsequent fiscal year, pro-rated as necessary 
for the first year of the Term and the final year of the Term.

C. Additional Commission. To ensure that the Zoo receives the full value of any 
attendance and Concessions sales increases resulting from Zoo improvements 
made during the Term, in addition to the commission set forth in Sections 11(A) and 
11(B) hereof, each Contract Year additional Commissions as a percentage of all 
concession, food and beverage or retail gross receiptsfAdditional Commissions”) in

) annually if annual Zoo attendance
U.S. Dollars

U.S. Dollars ($
(daytime and nighttime) exceeds 1.9 million; in the amount of

) annually if annual Zoo attendance (daytime and nighttime) exceeds 2.0
) annually if annual

the amount of

($
U.S. Dollars ($____

Zoo attendance (daytime and nighttime) exceeds 2.1 million.
million and in the amount of
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D. Payment of Minimum Annual Guarantee at End of Term, Except as set forth 
otherwise in this Agreement, beginning with any month-to-month extension after the 
end of the Term, Operator shall pay GLAZA, no later than the first (1st) day of each 
month, a monthly payment of One-Twelfth (1/12) of the previous Contract Year’s 
Minimum Annual Guarantee .

E. Payment of Additional Commissions. If the Gross Receipts collected result in 
Additional Commission greater than the Minimum Annual Commission paid to 
GLAZA, Operator will pay such Additional Commission in excess of the Minimum 
Annual Guarantee to GLAZA no later than the twentieth (20th) calendar day of the 
month following the month in which such Gross Receipts were collected.

F. Statement of Gross Receipts, Reports. Not later than ten (10) calendar days 
following the end of each calendar month during the Term, Operator shall provide 
GLAZA and the Zoo with a statement of Gross Receipts, by department and/or 
sales category, for the immediately preceding calendar month. Each monthly 
payment of commission shall be based upon the cumulative total of Gross Receipts 
during the applicable Contract Year, minus amounts previously paid during such 
Contract Year. In addition to the statement of Gross Receipts, Operator shall 
provide to GLAZA daily, weekly and/or monthly reports of customer counts, per 
capita spending, and other such statistical data as may be requested by GLAZA 
from time to time.

G. Profit and Loss Reports. Not later than ten (10) calendar days following the 
end of each calendar month during the Term, Operator shall provide GLAZA 
and the Zoo with a profit and loss statement by department and/or sales 
category for the immediately preceding calendar month.

H. Maintenance of Records. Operator shall maintain complete and accurate 
financial records for all transactions involving the Zoo, including but not limited 
to those items that support sales revenue, such as cash register receipts and 
other sales receipts. These items shall be properly stored on the premises and 
shall be kept for a minimum of five (5) years or until the completion of any 
applicable audit conducted at GLAZA’s request, whichever is later. Such 
receipts shall not be destroyed or discarded until the resulting audit report has 
been accepted by GLAZA.

Audit. GLAZA and the City shall have the right to audit the books and records 
of Operator on an annual basis at a time and location as may be mutually 
agreed. If the result of any such audit establishes that Operator has overpaid 
GLAZA, such overpayment shall be credited against payments currently 
payable to GLAZA. if the audit reveals an underpayment to GLAZA, Operator 
shall pay GLAZA the difference plus a Five Percent (5%) underpayment fee 
and statutory interest from the due date of the original payment. If the audit 
reveals a discrepancy in excess of Two Percent (2%) of the total amount of 
payments payable to GLAZA during any fiscal year, the cost of said audit shall 
be paid by Operator in addition to the underpayment fee.

I.
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J. independent Audit. Operator shall obtain at its own expense an annual audit of its 
books and records performed by an independent accounting firm preapproved in 
writing by GLAZA and the Zoo.

K. Excluded Services. Operator will report, but pay no commissions, on Gross 
Receipts from Zoo-Hosted Food and Beverage Services, Personnel meals, or in
house conferences and meetings catering.

L. No Right to Qff-Sef. Operator shall not have the right to off-set the amount of 
any payment owed to GLAZA against amounts that GLAZA may owe to 
Operator.

SECTION 12. CAPITAL INVESTMENT

A. Capital Investment. Operator shall expend a guaranteed minimum of
U.S. Dollars {$_ ) for capital investments for the 

renovation, remodeling and equipping of the Concession (‘Capita! Investment”) for 
each five years of the first ten year period of the Agreement, and for the five-year 
option period if exercised by the Zoo and GLAZA, Amounts charged against the 
Capital Investment commitment shall include only direct costs and shall not include 
overhead, indirect cost, or management fees of Operator or any related party. Any 
amount not spent at the end of each five year term will be paid to the Zoo.

B. Capital investment Schedule. The Capital Investment shall be set out on a capital 
investment schedule to be presented to the Zoo and GLAZA in three (3) 
installments, and due on the first (1st) day of the first Contract Year, the first (1st) 
day ol
GLAZA and the Zoo, on the first (1st) day of the eleventh (11th) Contract Year.

(6th) ContiLI 1C SI All
V/-----cai and, if the calc nsion option is exercised by

C. Expenditure of Capital Investment. An initial proposal and timeline for the 
expenditure of One Hundred Percent (100%) of the Capital Investment is set forth
in Operator's Proposal, attached hereto as Exhibit ;__. Operator shall prepare,
complete, and submit to GLAZA for approval a finalized timeline for the expenditure 
of the Capital Investment no later than 
Commencement Date of this Agreement for the first (1st) installment; no later than

20__, for the second (2nd) installment; and, if the extension option is
for the third

(_) calendar days following the

exercised by GLAZA and the Zoo no later than i________________
(3rd) installment. This timeline will indicate a completion date for the remodeling and 
renovation for each five-year period. Operator's timeline shall reflect any additional 
GLAZA and Zoo review and approval dates during the renovation period relating to 
equipment to be ordered, color choices, or other items that were not part of the 
initial proposed timeline. The timeline will additionally be in compliance with all 
State, County and City (including, but not limited to, Los Angeles Department of 
Building and Safety, Los Angeles Fire Department, Los Angeles Department on 
Disability, Los Angeles Department of City Planning and the Cultural Heritage 
Commission) building codes and will include provisions for approval by City,

_, 20
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County, and any other governmental agencies for needed permits, as well as 
application or submittal dates for these permits. Operator shall also submit a 
sustainability plan in compliance with the Los Angeles (Breen Building Code.

All improvements under the Capital Investment plan must be completed in a 
manner that minimizes disruption to Zoo Patrons and Zoo operations. The final 
Capital Investment plan may be impacted by the Zoo’s Vision Plan. The details of 
the final Investment plan shall be negotiated and approved by both GLAZA and the 
Zoo prior to commencement of improvements.

D. Retention of Capital Investment. In the event Operator does not complete an 
approved renovation, remodeling, and/or equipping and expend at least one 
hundred percent (100%) of the Capital Investment on or before the end of each 
five-year (5) period referenced in Section 12(H) below, Operator shall pay to the 
Zoo such Capital Investment and the Zoo may use this amount at its sole discretion 
including improvements to the Concession. The parties agree that it would be 
impracticable for GLAZA to determine actual damages in such event; therefore, 
payment of the unexpended Capital Investment is a reasonable estimate of such 
damages and that such amount is not a penalty.

E. Delay. If GLAZA, the Zoo, the City, or the County of Los Angeles delays giving its 
respective approvals and/or permits, through no fault or cause of Operator, 
Operator's timeline for all items affected by such delays shall be extended for a 
period of time equal to such delay. If Operator misses submittal dates for permits 
per the timeline or such submittals are incomplete and have to be re-submitted for 
any reason within the control of Operator, the timeline will not be extended.

F. Budget. A budget and schedule showing the uses of the Capital Investment is 
included in Exhibit H. The parties will appropriately revise the Capital Investment 
budget as the remodeling and renovation plans are finalized, including changes 
during the renovation period. In no event shall such a revision cause the 
guaranteed minimum Capital Investment set forth in Section 12(A) to be reduced.

G. Notice of Delay. In the event of a delay, Operator shall provide GLAZA with written 
notice thereof within twenty-four (24) hours of the start of the delay, and include the 
reason for the delay and the estimated duration of the delay. Operator and GLAZA 
agree to work together to minimize the likelihood of a delay, and if such delay 
occurs, to minimize its duration. If the delay arises as a result of Operator's actions 
or inactions, then the damages detailed in Section 26(C) below shall apply.

H. Capital Investment Amortization. An amount equal to Operator’s guaranteed 
minimum Capital Investment obligation will be owed to the Zoo at the beginning of 
each five year period and any unspent balance at the end of each five year period 
will be due and owing to the Zoo if unspent, to be paid within thirty (30) days of the 
end of the five year period. Each guaranteed minimum Capital Investment 
obligation of Operator shall be amortized, straight-line, no interest, over a five (5) 
year period beginning on the first day of each five year period. Operator’s initial
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guaranteed minimum Capital Investment obligation shall be amortized, straight-line, 
no interest, over a five (5) year period beginning on the Commencement Date of 
this Agreement. The second guaranteed minimum Capital Investment obligation 
shall be amortized, straight-line, no interest, over a five (5) year period beginning on 
the first day of Contract Year six (6) of the Term. If GLAZA and the Zoo exercise the 
option to extend the Agreement, the third guaranteed minimum Capital Investment 
obligation shall be amortized, straight-line, no interest, over a five (5) year period 
beginning on the first day of Contract Year eleven (11) of the Term. Amortizations 
of investments shall be completed by the end of each five (5) year period. The 
funds shall be considered fully-amortized at the end of each five year period of the 
Agreement regardless of when the Capital Investment funds are actually spent and 
there shall be zero buy-back at the end of each five (5) year period of the Term.

I. Effect of an Early Termination on Capital investment. If the Agreement is 
terminated by GLAZA because of Operator's default or by Operator for any reason 
other than default by GLAZA or as may occur under Section 3(E), Operator will not 
be entitled to forgiveness of any unamortized amount of its Capital Investment, and 
the Capital Investment shall immediately become payable to and the property of the 
Zoo to invest at its discretion in Concession improvements.

J. Transfer of Title. All rights, title and interest in and to the improvements, furniture, 
fixtures, and equipment shall transfer to the Zoo at a time determined in writing by 
GLAZA, and shall be insured for full replacement cost by Operator until the transfer.

K. Accounting. No later than ninety (90) calendar days following completion of any 
remodeling, renovation, refurbishment and equipping, and again after expenditure 
of any refurbishment funds, Operator shall provide GLAZA and the Zoo with a 
detailed written accounting (the "Capital Expenditure Accounting") of 
expenditures in support of its Capital Investment and/or equipment replacement 
commitments, including, but not necessarily limited to original invoices from 
architects, contractors, materialmen, vendors, suppliers, and other third parties who 
provided goods, services and/or materials. The Capital Expenditure Accounting 
shall include only direct costs and shall not include overhead, indirect costs, or 
management fees or Operator or any related party. GLAZA shall have the right to 
audit and verify all such records, with costs charged to Operator, and Operator 
agrees to cooperate with any such audit. Upon GLAZA's review (and audit if it so 
chooses), GLAZA will notify Operator if it accepts the Capital Expenditure 
Accounting as submitted, or if it proposes adjustments thereto. If GLAZA proposes 
adjustments, Operator may either accept the same or request arbitration pursuant 
to Section 30 herein.

all

L. Operator Expenses. It shall be the responsibility of Operator to hire the architects, 
designers and all other contractors for the renovation including the planning, design 
and construction process, subject to GLAZA and the Zoo approval. Operator shall 
obtain all permits and build or renovate the facilities on a fixed-fee basis with 
Operator guaranteeing the completion. Any cost overruns shall be the responsibility 
of Operator and shall not be charged against future Capital Investments.
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M. Expenditures for Proprietary and Non-Proprietary Equipment. Expenditures by 
Operator for Proprietary Equipment, signage or trade fixtures shall not constitute a 
Capital Investment. All non-Proprietary Equipment, including but not limited to 
Smallwares purchased through the Capital Investment shall become the property of 
GLAZA. Such Smallwares are not to be removed by Operator at the expiration or 
earlier termination of this Agreement. It shall be the Operator’s responsibility to 
provide replacements for all broken, lost or damaged Smallwares and to provide an 
inventory annually throughout the Term to ensure the overall Capital Investment is 
maintained to the standards established by GLAZA and the Zoo. Notwithstanding 
the forgoing, the parties agree and understand that the expenditure for purchased 
Smallwares is not to be considered a Capital Investment.

N. Equipment Rental. Operator shall have the right to lease or rent equipment or 
fixtures, which expense shall be considered an operating expense and not charged 
against the Capital Investment. Upon termination of the Agreement, Operator shall 
be responsible for returning all leased or rented equipment and fixtures with no 
liability to GLAZA or the Zoo. Operator shall be fully responsible for any damage 
thereto, including wear and tear, and other charges owed to the third-party vendor.

SECTION 13. OPERATIONS AUDITS

A. Operations Audits, Generally. In addition to any other such audits as may be 
required or contemplated by this Agreement, Operator shall be subject to periodic, 
monthly operating audits of the Concessions by GLAZA and/or a third party 
retained thereby. These audits shall be made available to the City. Such operations 
audits may include, but shall not be limited to, a comprehensive review of:

(a) Service quality, attentiveness, courteousness;
Food quality, presentation, and merchandising;
Sanitation practices and conditions;
Personnel appearance;
Training program techniques, schedules, and records; 
Safety conditions;
Operational performance from a financial perspective; and 
Other related operational conditions and/or practices.

(b)
(c)
(d)
(e)
<f)
(g)
(h)

B. Operations Audit Results. Operator shall be notified in writing of conditions 
needing correction or improvement in writing. Operator shall promptly comply with 
any such notice, and correct any such condition within fourteen (14) calendar days 
of receipt of the written notice. Notwithstanding the foregoing, any corrections 
and/or improvements relating to health or safety must be corrected within twenty- 
four (24) hours of receipt of notice. The Operator shall reimburse GLAZA for actual 
out-of-pocket expenses for all audits throughout the Term. In addition to the 
forgoing, a GLAZA representative may track quality control monthly in all areas and 
maintain a scorecard in the form set forth in Exhibit I hereto to ensure compliance
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and that all deficiencies are corrected in a timely manner.

SECTION 14. COMPLIANCE WITH CITY CONTRACT PROVISIONS

Operator shall comply with the City Standard Provisions, dated October 2017 v-3, which 
are attached as Exhibit J. Contractor shall also be subject to the following City 
ordinances and requirements:

A. Contractor Responsibility Ordinance. Operator is advised that this Agreement 
shall be subject to the provisions of Los Angeles Administrative Code Section 10.40 
et seq., Contractor Responsibility Ordinance (“CRO”), attached as Exhibit K. The 
Responsibility Questionnaire submitted by Operator in its response to the Request 
for Proposals is attached as Exhibit K.

B. First Source Hiring Ordinance. Operator shall comply with the provisions of Los 
Angeles Administrative Code Sections 10.44 et seq., First Source Hiring Ordinance 
(“FSHO”). Operator shall refer to Exhibit L, “First Source Hiring Ordinance” for 
further information regarding these requirements.

SECTION 15. REPAIR, MAINTENENCE AND REPLACEMENT

A. Plumbing. Operator, at its sole cost and expense, shall be responsible for all 
plumbing connections, clearing of backups and regular preventive maintenance of 
all drain lines for the operation of the kitchens within its assigned facilities. Operator 
shall not be responsible for the repair and replacement of plumbing pipes for the 
facility beyond the exterior walls, unless caused by Operator’s negligence.

B. Equipment Operation. Operator shall be responsible, at its sole cost and expense, 
for the operation, maintenance, repair, and installation of any and all equipment 
(including the permanently installed equipment) used in the Concessions. Any new 
equipment installations or modifications shall be reviewed and approved in writing 
by GLAZA and the Zoo prior to installation.

C. Electrical. Operator, at its sole cost and expense, shall be responsible for 
installing, maintaining, troubleshooting and providing preventive maintenance on 
electrical service, devices and equipment beyond the secondary power panels. 
Operator shall be responsible for maintaining and/or replacing any and all bulbs and 
for cleaning fixtures within its assigned building facilities. Operator shall not be 
responsible for providing utility service, except as stipulated in Section 5(E) above.

D. Repairs/Renovations. The cost and expense of all repairs, alterations, 
improvements, renewals, renovations or replacements to the Zoo facilities 
necessitated by Operator’s Services shall be borne solely by Operator subject to 
GLAZA and the Zoo prior written approval. In the event Operator's negligence 
causes any damage to any real or personal property of GLAZA or the Zoo, 
Operator, at its sole and exclusive cost, shall pay the cost of any and all necessary
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repairs, renewals, and/or replacements, which expense shall not be counted 
against the guaranteed minimum Capital Investment.

E. Pest Control. Operator, at its sole cost and expense, shall employ an approved 
pest control vendor and provide a copy of the contract and copies of such pest 
control company’s inspection reports to GLAZA. Inspections shall occur not less 
than once per month. GLAZA may require Operator to perform additional 
treatments or service if pest control becomes a problem. Further, GLAZA reserves 
the right, at its expense, to appoint an independent hygienist to evaluate pest 
control and sanitation procedures and recommend improvements, as necessary. 
Operator shall comply with the hygienist’s recommendations within a reasonable 
amount of time. Operator shall provide sealing/foaming of holes/openings to its 
facilities and equipment that may allow access by pests. Operator shall comply with 
any and all demands from the Zoo regarding pests and chemicals.

F. Exhaust Hoods. Operator, at its sole cost and expense, shall be responsible for 
maintaining, servicing and cleaning all exhaust hoods and flues associated with its 
kitchen operations. This includes, but is not limited to, grease removal, 
maintenance and testing of fire suppression systems.

G. Preventive Maintenance. Operator, at its sole cost and expense (pursuant to 
Section 7(G) above), shall establish a preventive maintenance program for all 
installed equipment, buildings, plumbing, electrical and other facilities covered 
under this Agreement. Operator shall maintain complete records of maintenance 
performed on all installed equipment, buildings, plumbing, electrical and other 
facilities covered under this Agreement. Operator shall complete and send a report 
to GLAZA and the Zoo no less than once per month, showing that Operator is 
adhering to all preventive maintenance procedures.

H. Painting. Operator shall be responsible, at its sole cost and expense, for painting, 
touching-up and cleaning all walls, display cases and common areas within its 
designated service facilities and work areas.

Walls. Operator is responsible, at its sole cost and expense, for cleaning, replacing 
wall paper, repairing and replacing trim, as required, and performing all drywail 
repairs, as needed, within its designated facilities and work areas.

I.

J. Tile. Operator, at its sole cost and expense, shall clean and maintain all tile work 
within its designated facilities and work area. Also, Operator shall maintain any 
rubber floor trim and tile in good condition.

K. Doors. Operator, at its sole cost and expense, shall maintain, repair and refinish all 
service doors incident to the Concessions Premises as well as other spaces, 
facilities and buildings occupied by Operator.

L. Carts and Cart Storage Building. Operator, at its sole cost and expense shall 
secure necessary permits and licenses for the operation of carts. Operator shall
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maintain all service carts (food, beverage and merchandise), the cart storage 
building and all equipment, furnishings and equipment therein, in good repair and in 
a clean and sanitary condition at all times and at its sole cost and expense.

M. Furniture. Operator shall be responsible, at its sole cost and expense, for the 
maintenance and repair of all furniture, fixtures and showcases in good condition 
and repair to the standards established by the City for its operations in all buildings 
and spaces occupied by Operator.

N. Trams. Operator shall be responsible, at its sole cost and expense, for complete 
maintenance and upkeep of the trams to the highest possible standards, including, 
but not limited to, on-site offices, and storage and/or repair facilities. Operator to 
provide maintenance records for review upon request by GLAZA, the Zoo or the 
City

O. Strollers and Wheelchairs. Operator shall be responsible, at its sole cost and 
expense, for complete maintenance and upkeep of the strollers and wheelchairs to 
the highest possible guest service standards. Operator to provide maintenance 
records for review upon request by GLAZA, the Zoo or the City.

P. Vending Machines. Operator shall be responsible, at its sole cost and expense, for 
complete maintenance and repair of all vending machines throughout the Zoo 
under this Agreement.

SECTION 16. USE OF GLAZA’S OR ZOO’S INTELLECTUAL PROPERTY

. Generally.
Gardens,"
trademark/service marks of the City and GLAZA respectively.
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B. No Use of Operator Information. Operator may not display its corporate 
trademarks or services marks in connection with the Services or on Zoo-related 
marketing. Nor may Operator make reference to GLAZA or the Zoo on Operator’s 
website or in its publicity information without first receiving the written approval of 
GLAZA and the Zoo.

C. No Conveyance of Intellectual Property. Operator agrees that (i) nothing in this 
Agreement is intended to convey to Operator any ownership or other rights in the 
trademarks, service marks, copyrights or other intellectual property rights of 
GLAZA, and of GLAZA’s affiliated businesses or the City (collectively, the “GLAZA 
and City Trademarks”); (ii) ownership of all such GLAZA Trademarks shall remain 
the property of GLAZA, its affiliates, or the City, as the case may be; and (iii) 
Operator will not use any GLAZA Trademarks under any circumstances without the 
prior written consent of GLAZA, which consent GLAZA or the Zoo may withhold in 
their sole and absolute discretion.
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D. Grant of License. GLAZA and Operator agree to work together using trademarks 
and logos from the Zoo on cups, souvenirs, and other merchandise sold at the 
Concessions. It is expressly understood and agreed that any such use of Zoo or 
GLAZA trademarks or logos on any such merchandise shall be subject to the prior 
written approval of GLAZA and the City and constitutes a limited, non-exclusive, 
non-assignable and non-transferrable license.

SECTION 17. INDEMNIFICATION

A. Indemnification by Operator. Operator (herein “Indemnitor"), on behalf of itself 
and its employees, agents, subcontractors, vendors, and individuals and entities 
invited or hired by Operator to be on Zoo premises (“Operator Entities’) shall 
indemnify, defend and hold harmless GLAZA, the City of Los Angeles and the City 
of Los Angeles Department of the Zoo, and each of their respective trustees, 
boards, officers, agents, affiliates, vendors, assigns, employees and successors in 
interest (each an “Indemnified Party," collectively the “Indemnified Parties”) from 
and against any and all claims, damages or liabilities of any nature whatsoever, 
losses, demands, costs, expenses, including attorneys’ fees (both in house and 
outside counsel), suits, lawsuits and causes of action, cost of litigation (including all 
actual litigation costs incurred by Indemnified Parties, including but not limited to, 
costs of experts and consultants), taxes, and judgments arising from or related to 
the death or bodily injury to any person or persons, including Operator’s employees 
and agents, damage or destruction of any property of the Indemnified Parties or of 
third parties, or other loss, damage, or expense resulting from Operator’s or any 
Operator Entity’s alleged or actual act, error or omission, regardless of whether 
such act or omission was active or passive, arising out of the arrangements 
between Operator and GLAZA, the City or the Zoo that are contemplated by this 
Agreement, or such matters as may arise out of this Agreement as may be changed 
from time to time by the parties hereto, provided however, that Operator shall not 
be obligated to indemnify, defend, or hold harmless any Indemnified Party with 
respect to damages which are due to the sole negligence or willful misconduct of 
Indemnified Party. Indemnitor shall also indemnify the Indemnified Parties from and 
against any loss or damage incurred by Operator or an Operator Entity with respect 
to real or personal property, including but not limited to exhibits, animals, grounds, 
landscaping, buildings, and/or related items caused in whole or in part by the 
negligence (whether active or passive), actions, inactions, or misconduct of 
Operator and/or any of the Operator Entities will further defend, indemnify, and 
hold harmless GLAZA, City and the Zoo from and against any and all claims, 
injuries, damages, losses, or suits including attorneys’ fees, arising out of or 
related to Operator’s performance or non-performance pursuant to this 
Agreement, except for injuries and damages caused by the sole negligence of 
GLAZA or the Zoo. The rights and remedies of the Indemnified Parties provided 
in this section shall not be exclusive and are in addition to any other rights and 
remedies provided by law or under this Agreement. This provision will survive 
the expiration or termination of this Agreement.

B. Indemnification by GLAZA, the City and the Zoo. Neither GLAZA, the City nor
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the Zoo shall be obligated to, and will not, indemnify, defend or hold harmless 
Operator with respect to any claim, liability, loss, demand, damage, cost, expense, 
including attorneys’ fees, suits, and causes of action, taxes or judgment.

SECTION 18. PROHIBITED ACTS

During the Term of this Agreement, Operator shall not:

A. Use the Premises to conduct any other business operations of Operator not 
related to the Zoo;

B. Do or allow to be done anything which may interfere with the effectiveness or 
accessibility of utility, heating, ventilation or air conditioning systems or 
portions thereof on the Premises or elsewhere on Zoo grounds, nor do or 
permit to be done anything which may interfere with free access and passage 
in the Premises or the public areas adjacent thereto, or hinder police, fire 
fighting or other emergency personnel in the discharge of their duties;

C. Interfere with the public's enjoyment and use of the Zoo or use the Premises 
for any purpose which is not essential to the Concessions operations;

D. Rent, sell, lease or offer any space for storing of any articles whatsoever 
within or on the Premises other than specified herein;

E. Overload any floor or roof in the Premises;

F. Place any additional lock of any kind upon any window or interior or exterior 
door in the Premises, or make any change in any existing door or window 
lock or the mechanism thereof, unless a key therefore is maintained on the 
Premises, nor refuse, upon the expiration or sooner termination of the 
Agreement, to surrender to GLAZA or the Zoo any and all keys to the interior 
or exterior doors on the Premises, whether said keys were furnished to or 
otherwise procured by Operator, and in the event of the loss of any keys 
furnished by GLAZA, Operator shall pay GLAZA, on demand, the cost for 
replacement thereof;

G. Do or permit to be done any act or thing upon the Premises which will 
invalidate, suspend or increase (except in connection with increased or 
changed usage) the rate of any insurance policy required under the 
Agreement or carried by GLAZA or the City covering the Premises or the 
buildings in which the same are located or which, in the opinion of GLAZA or 
the Zoo, may constitute a hazardous condition that will increase the risks 
normally attendant upon the operations contemplated under the Agreement, 
provided, however, that nothing contained herein shall preclude Operator 
from bringing, keeping or using on or about the Premises such materials, 
supplies, equipment and machinery as are appropriate or customary in 
carrying on its business, or from carrying on said business in all respects as 
is customary;
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H. Use, create, store or allow any hazardous materials as defined in Title 26, 
Division 19.1, Section 19-2510 of the California Code of Regulations, or those 
which meet the criteria of the above Code, as well as any other substance 
which poses a hazard to health and environment, provided, however, that 
nothing contained herein shall preclude Operator from bringing, keeping or 
using on or about the Premises such materials, supplies, equipment and 
machinery as are appropriate or customary in carrying on its business, or 
from carrying on said business in all respects as is customary except that all 
hazardous materials must be stored and used in compliance with all City, 
State and Federal rules, regulations, ordinances and laws;

Permit undue loitering on or about the Premises;I.

J. Use the Premises in any manner that will constitute waste;

K. Use or allow the Premises to be used for any improper, immoral, or unlawful 
purposes;

L. Permit gambling on the Premises or install or operate or permit to be installed 
or operated thereon, any device which is illegal; or use the Premises or permit 
it to be used for any illegal business or purpose.

M. Permit smoking in the Premises or on Zoo grounds, with the exception of the Zoo 
parking lot.
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A. Performance Bond. Prior to the Commencement Date of this Agreement, a 
faithful performance bond in the amount of One Million U.S. Dollars ($1,000,000) 
shall be executed by Operator and by a responsible corporate surety company 
authorized to transact business in the State of California and holding a certificate of 
authority as an acceptable surety on federal bonds issued by the Department of the 
Treasury (“Faithful Performance Bond”). The form of bond for the faithful 
performance of this Agreement shall be such that GLAZA may proceed against 
Operator and its sureties immediately upon default in the performance of this 
Agreement. Deposit of cash in lieu of a bond may be made with GLAZA under such 
procedures as may be approved by GLAZA, in its sole and exclusive discretion. 
Cash may be deposited in a responsible bank in the City, and the interest on a time 
certificate of deposit or passbook account may accrue to and be paid to Operator; 
however, the right to make withdrawal of principal shall be assigned to GLAZA and 
the Zoo for the term of this Agreement and any extension thereof. Said bond shall 
be returned to Operator after fulfillment of all Services or upon the termination of 
this Agreement, less any amount that may be withheld therefrom by GLAZA and/or 
the City by this Agreement.
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B. Use of Bond to Mitigate Damages. The Faithful Performance Bond sum shall 
serve as security for faithful performance of all covenants, promises, and conditions 
assumed by Operator hereunder, and may be applied in satisfaction or mitigation of 
damages arising from a breach hereof, including, but not limited to, failure to secure 
required insurance, and/or to complete the Services as specified. Allocation of the 
amounts on deposit in satisfaction or mitigation of damages shall be without 
prejudice to the exercise of any other rights provided herein or by law to remedy a 
breach of this Agreement. In the event any or all of said amount is applied in 
satisfaction or mitigation of damages, Operator shall immediately deposit such 
sums as are necessary to restore the Faithful Performance Bond to the full amount 
of One Hundred Percent (100%) of the amount of the bond originally required.

C. Payment Bond and Form. Prior to execution of this Agreement, Operator shall file 
with GLAZA a Payment Bond (Material and Labor Bond) for an amount equal to the 
projected cost of the construction of the renovations to food service and 
merchandise shops and related work to satisfy the claims of material suppliers and 
of mechanics and laborers employed by it on the work and in an amount to be 
agreed upon by Operator and GLAZA. Said bond shall be executed by Operator 
and by a responsible corporate surety company authorized to transact business in 
the State of California and holding a certificate of authority as an acceptable surety 
on federal bonds issued by the Department of Treasury. Such bond may also be 
obtained from an insurance company with a Certificate of Authority from the 
California Insurance Commissioner authorizing the company to write surety 
insurance within the State of California. GLAZA must approve the bond submitted 
by Operator in compliance with this requirement. Operator shall pay all bond 
premiums, costs, and incidentals. Operator shall maintain the bond in full force and 
effect until the work is accepted by Operator and approved by GLAZA and the Zoo, 
and until all claims for materials and labor are paid, and shall otherwise comply with 
the California Civil Code. Changes in the work, or extensions of time made 
pursuant to the Agreement, shall in no way release Operator or surety from its 
obligations. Notice of such changes or extensions shall be waived by the surety, 
(should this be going to the City?)

SECTION 20. TAXES, PERMITS AND LICENSES

A. Licenses and Permits. Operator shall obtain and maintain in good standing, at its 
own cost, all legally required licenses and permits, including alcoholic beverage 
licenses required to be obtained by Operator to provide the Alcoholic Beverage 
Services. GLAZA shall cooperate with Operator in obtaining such licenses and 
permits.

B. Suspension or Revocation of Operator's Licenses. In the event Operator's 
authority to operate under its alcoholic beverage license is suspended or revoked 
as a result of Operator's actions (and not as a result of any actions of GLAZA, the 
Zoo or the City or any other reason which is not in Operator's control,) Operator 
shall be considered in default of this Agreement as provided in Section 26(C), and
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shall be subject to the provisions thereof. In event of the suspension or revocation 
of such license as a result of the actions of GLAZA or any other reason which is not 
in Operator's control, GLAZA shall have the right to suspend Operator's rights 
hereunder only with respect to the provision of Alcoholic Beverage Services, which 
otherwise would be allowed under the suspended or revoked license, so that 
Operator shall continue to provide the Services in all other respects. Operator may, 
within thirty (30) calendar days after suspension or revocation of the alcoholic 
beverage license, and at the cost and expense of Operator, retain a third party who 
is acceptable to GLAZA and who possesses the right to operate in any area 
requiring Alcoholic Beverage Service until Operator's rights shall have been 
reinstated.

C. Payment for Permits and Licenses, Collection of Taxes. Operator shall pay all 
federal, state, and local licenses and permit fees and collect and pay for all sales, 
use and excise taxes relating to the provision of the Services.

D. Taxes. All taxes (federal, state, county, city and local), including possessory 
interest tax, shall be the responsibility of Operator. Moreover, any assessments for 
taxable possessory interests assessed against GLAZA during the Term shall be the 
responsibility of the Operator and not deductible or off-set against any other 
amounts.

SECTION 21. LAWS AND REGULATIONS

A. Compliance with Laws. Operator shall comply with all federal, state, City and local 
equal opportunity, wage and hour, and tax laws covering its business and 
employees. Operator shall not discriminate in the terms and conditions of 
employment, promotion, transfer or termination because of race, religion, national 
origin, ancestry, sex, sexual orientation, age, physical handicap, marital status or 
medical condition.

B. OSHA Compliance. Operator agrees that it and its subcontractors will give access 
to the authorized representatives of the state and federal government for the 
purpose of inspecting and/or carrying out their duties under the Occupational Safety 
and Health Act (“OSHA”) of 1970, as amended. Operator shall notify GLAZA within 
thirty (30) calendar days of any such inspection or action by federal or California 
OSHA inspectors and the results of the inspection. Operator shall be responsible 
for any OSHA violations or any regulation issued thereunder, and shall immediately 
remedy any conditions giving rise to such a violation, and shall defend and hold 
GLAZA and Zoo harmless from any fine, penalty or liability in connection therewith.

C. EPA Compliance. Operator certifies that any facility operated by Operator or used 
in the performance of this Agreement is not listed on the Environmental Protection 
Agency (“EPA”) List of Violating Facilities. Operator shall immediately notify 
GLAZA, prior to Commencement Date of this Agreement, of the receipt of any 
communication from the EPA, indicating that any facility that Operator proposes to 
use for the performance of this Agreement is under consideration to be listed on the
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EPA List of Violating Facilities. Operator shall include a certification substantially 
the same as this certification in every subcontract associated with this Agreement.

SECTION 22. RELATIONSHIP OF THE PARTIES

Operator is not in any respect acting, nor shall it act, nor shall any person connected with 
Operator represent him or herself, as an agent, partner, or employee of GLAZA, City or 
the Zoo. Operator shall be solely responsible for full compliance with all requirements 
under all laws and regulations now or in the future applicable to Operator, its business 
affairs and its performance of its duties under or pursuant to this Agreement. Operator 
shall not have the right or authority to assume or create any obligations or debts, or to 
make any representations or warranties on behalf of GLAZA, whether express or implied, 
or to bind GLAZA in any respect whatsoever.

All persons employed by Operator or GLAZA are to be, and shall remain, employees of 
Operator or GLAZA, and under no circumstances shall Operator or GLAZA or any person 
employed by either of them be deemed to be an employee of any other party.

SECTION 23. SECURITY

Operator agrees to comply with any and all security requirements of the Zoo as they relate 
to Operator’s procedures, practices and employees. All of the employees of Operator, 
whether or not they are permanent or full-time, shall be subject to Zoo security rules and 
regulations when on the Zoo’s property. Operator understands and agrees that personal 
property, particularly its consumable goods, is not the responsibility of GLAZA or the Zoo 
or the City. Neither GLAZA nor the Zoo nor the City shall be responsible for the loss of 
personal effects of any employees, agents and/or subcontractors, of Operator.

SECTION 24. FACILITY CLOSING AND/OR INTERRUPTION OF SERVICES

A. Partial Closings. Existing and/or temporary food service, merchandise shop 
facilities, or roads that may affect tram, vending, or cart operations may be closed 
or have service temporarily interrupted to accommodate any and all construction, 
restoration or repair activities, or for any other reason deemed appropriate by 
GLAZA. GLAZA shall give Operator reasonable advance notice, if possible, to 
arrange for any such closing or interruption. GLAZA shall not be responsible or 
liable for any loss of revenues, including but not limited to, losses due to such a 
closing. In the event individual Concession locations within the Zoo are closed or 
restricted, GLAZA may, but is not required to, provide alternative locations at which 
Operator, at its own expense, will set up temporary Concession facilities. Minimum 
commission and percentage commission amounts will not be revised and will 
remain due and owing in such an event.

B. Complete Zoo Closings. In the event of a closing of the entire Zoo for a period 
that exceeds sixty (60) calendar days, Operator may request that GLAZA suspend 
collections of commissions as long as the previous sixty (60) calendar days’
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commissions were paid. Such relief may be afforded by GLAZA to allow Operator to 
relocate impacted facilities.

C. Vision Plan. The Zoo is currently involved in a master planning process, which may 
result in significant improvements and expansion of certain concessions, 
infrastructure and animal-related facilities. The completion and results of this 
process cannot be represented, determined or documented at this time. Operator 
agrees and understands that it did not rely on any representations or information 
regarding the master planning process from any source. In the event that facilities, 
personnel, activities, construction, attendance and hours of availability are impacted 
(such as by construction or demolition), there will be no compensation or 
modification of any amounts due and owing to GLAZA nor shall this be cause for 
the Agreement to be modified or amended in any way.

SECTION 25. SUSPENSION OF SERVICES FOR LABOR DISPUTES

Operator may not suspend Operator’s Services at any time. If there is a possibility of a 
labor dispute, GLAZA has the right, without incurring any liability to Operator, to take 
whatever action it may deem necessary or desirable in order to remain open and operate 
the Concessions. If any suspension of Services continues for longer than thirty (30) 
calendar days, GLAZA may, by written notice to Operator, terminate this Agreement. 
GLAZA shall not be responsible or liable for any loss of revenues including, but not limited 
to, losses due to such closing. If the suspension continues for longer than thirty (30) 
calendar days through no fault of the Operator and the Agreement is terminated by 
GLAZA pursuant to this clause, GLAZA or the successor operator agrees to pay Operator 
an amount equal to seventy percent (70%) of the unamortized portion of the Capital 
Investment. If the Operator is at fault, no payment would be made to the Operator for the 
unamortized portion of the Capital Investment. If the fault cannot be determined or agreed, 
arbitration procedures as in Section 30 below will apply.

SECTION 26. TERMINATION

Removal of Employees, Property. At the end of the Term, Operator agrees to 
remove ail of its employees and property from the Zoo as of the last day of the 
Term, in a smooth, orderly and cooperative manner unless some other date and 
time is agreed upon in writing between the parties to this Agreement. Operator shall 
leave the areas occupied in a clean state and in good repair All equipment in the 
condition as originally accepted by Operator and all equipment and fixtures, shall be 
in good working order. Operator's property left at the Zoo after such time shall be 
considered abandoned and shall be subject to disposal by GLAZA.

A.

Bringing Current of Financial Accounts. Within sixty (60) calendar days after the 
end of the Term, the parties agree to bring all financial obligations and reporting 
requirements current as of the date and time set out in Section 26(A) herein.

B.
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C. Termination by GLAZA and the Zoo for Cause. GLAZA and the Zoo may 
immediately terminate this Agreement without any obligation to repay any 
unamortized portions of Capital Investment upon the occurrence of any one or more 
of the following:

Any default by Operator of any material term or condition of this Agreement and 
the continuance of any such default for a period of fifteen (15) calendar days 
after written notice by GLAZA of the same. A default under this Agreement shall 
include but is not limited to:

i.

a) The failure of Operator to make any payment to GLAZA as required in the 
Agreement for a period of thirty (30) calendar days after such payment is due 
and owing;

b) The voluntary abandonment of any facility by Operator without GLAZA's prior 
written consent;

c) The failure of Operator to secure all necessary decrees, acts, orders, 
consents, licenses, certificates, and/or permits and insurance necessary to 
manage and operate the Services;

d) The failure of Operator to meet quality assurance criteria, such as 
maintaining food and beverage concession stands and carts, maintaining 
cart storage, buildings and warehouses in a clean and sanitary condition, 
serving and storing wholesome food and beverages at proper hot and cold 
serving temperatures in appropriate protected storage, preparation, and 
serving environments to the satisfaction of the Los Angeles County Health 
Department's standards based on their periodic inspections and inspection 
reports; or

e) The breach of any representation, warranty or covenant made by Operator in 
this Agreement.

ii. Judicial proceedings in any state and/or any U.S. Federal Court as follows:

a) The filing by Operator of a voluntary petition in bankruptcy or insolvency, or a 
petition for reorganization;

b) The consent to an involuntary petition in bankruptcy or the failure to vacate 
within thirty (30) calendar days from the date of entry thereof any order 
approving an involuntary petition by Operator;

c) The appointment of a receiver for all or any substantial portion of the 
property of Operator; or

d) The entering of an order, judgment or decree by any court of competent 
jurisdiction, on the application of a creditor, which adjudicates Operator as
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bankrupt or insolvent or approves a petition seeking reorganization, or 
appoints a receiver, trustee, or liquidator of all or a substantial part of such 
Operators assets, and such order, judgment or decree continues unstated 
and in effect for any period of thirty (30) consecutive calendar days.

D. Termination by GLAZA and the Zoo Without Cause. Operator recognizes the 
Zoo possesses a special and unique character and that Operator operates the 
Services at the Zoo to further the excellence of the experience for Zoo Patrons. If at 
any time GLAZA or the Zoo deems that continued operations under the Agreement 
with Operator will harm, bring into disrepute or adversely affect the integrity of 
GLAZA or the Zoo, or are not in keeping with the dignity and mission of the Zoo, or 
if at any time GLAZA or the Zoo deems that it would be in its or the Zoo’s best 
interest not to continue the Agreement with Operator, GLAZA and the Zoo may 
terminate this Agreement for convenience. In addition to the forgoing, GLAZA and 
the Zoo may also terminate this Agreement for no reason. In such an event as set 
forth above, GLAZA shall provide to Operator one hundred twenty (120) calendar 
days’ written notice, specifying the date of such termination. If the Agreement is 
terminated by GLAZA and the Zoo pursuant to this clause, GLAZA, or the 
successor operator, shall to pay Operator an amount equal to the unamortized 
portion of the Operator’s Capital Investment for that five-year period.

E. Amendments to Operator’s Corporate Structure. In the event Operator's Articles 
of Incorporation are modified without GLAZA's and the Zoo's prior written approval, 
GLAZA and the Zoo may exercise any and all rights and remedies available under 
applicable provisions of law, including, but not limited to, breach of contract. In the 
event that Operator changes ownership in any material way, without GLAZA’s prior 
written approval, GLAZA has the rights to terminate this Agreement with thirty (30) 
calendar days’ notice to Operator and without remittance of any the unamortized 
Capital Investment to Operator.

F. Purchase of License. Upon the termination of this Agreement, GLAZA or 
Operator's successor shall purchase, and Operator agrees to sell and transfer, 
Operator's alcoholic beverage license(s) covering the Zoo, to the extent and under 
the terms and conditions permitted by applicable law. The price GLAZA or the 
successor operator pays shall be the "market value" as of the date of such transfer. 
The "market value" shall be established by Operator's obtaining a minimum of three 
(3) written statements from brokers that deal in the purchase and sale of alcoholic 
beverage licenses in the County of Los Angeles. The price paid by GLAZA or 
successor operator shall be based on the average of these written valuations. 
Operator is aware that the value of this license at the time of such sale and transfer 
is subject to "market" trends and may be higher or lower than Operator paid at the 
beginning of the Term. Further, Operator agrees to pay all out-of-pocket costs and 
escrow fees applicable to such sale.

SECTION 27. NO ASSIGNMENT; SUBCONTRACTING
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A. No Assignment. Operator shall not have the right to assign, transfer or convey this 
Agreement, or its rights hereunder, without the prior written consent of GLAZA and 
the Zoo, which may be withheld for any or no reason in GLAZA’s sole and exclusive 
discretion.

B. Subcontracting of Services. Except as may be provided in this Agreement and 
agreed to in writing by GLAZA and the Zoo, Operator shall not subcontract to a third 
party any of its rights or duties. No subcontract entered into by Operator shall 
relieve Operator of any of its liabilities or obligations. Notwithstanding the foregoing, 
Operator shall be permitted to subcontract the provision of nationally or regionally 
recognized specialty food products, such as specialty coffee carts and to 
subcontract the vending services; provided, however, the terms of such 
subcontracting shall be subject to GLAZA's written approval. Any subcontractors 
shall be subject to the same insurance, permits, indemnification obligations and 
other requirements applicable to Operator under this Agreement and under the 
same terms and conditions, including without limitation the provision of applicable 
certificates of insurance naming GLAZA, the City, and the Zoo additional insureds 
thereunder.

SECTION 28. NOTICES

A. Notices to GLAZA. All notices required to be given by Operator to GLAZA 
pursuant to this Agreement shall be in writing and personally delivered, sent by 
federal express, telefax, or overnight courier, or sent by registered or certified 
mail, return receipt requested to:

Greater Los Angeles Zoo Association
5333 Zoo Drive
Los Angeles, CA 90027
Attn: Dawn Petersen-Amend, Genera! Counsel

With required copy to:

Greater Los Angeles Zoo Association
5333 Zoo Drive
Los Angeles, CA S0027
Attn: Hugh Miller, Chief Financial Officer

Or to such other person or place as GLAZA may designate in writing.

B. Notices to Operator. All notices required to be given by GLAZA to Operator 
pursuant to this Agreement shall be in writing and personally delivered, sent by 
federal express, telefax, or overnight courier, or sent by registered or certified 
mail, return receipt requested to:

41
10/11/18



[ADDRESS]
[ADDRESS]
[ADDRESS]
[ADDRESS]

With required copies to:

[ADDRESS]
[ADDRESS]
[ADDRESS]
[ADDRESS]

Or to such other person or place as Operator may designate in writing.

SECTION 29, GOVERNING LAW

This Agreement shall be governed by, construed, and enforced in accordance with the 
laws of the State of California.

SECTION 30. ARBITRATION

Except as otherwise provided in this Agreement, in the event of a dispute between GLAZA 
and Operator with respect to any issue arising out of or relating to this Agreement or the 
breach thereof, such dispute shall, upon request by GLAZA, be determined by arbitration. 
Such arbitration shall be conducted before three (3) arbitrators (unless GLAZA and 
Operator agree to one (1) arbitrator) chosen as follows: GLAZA shall select one (1) 
representative and Operator shall select one (I) representative. These two (2) arbitrators 
shall choose one other person of their choice to act as an additional arbitrator. The three 
(3) arbitrators shall then arbitrate and their decision shall be final and binding upon all 
parties concerned. Such decision shall be rendered within thirty (30) calendar days of the 
close of the hearing record. The arbitration proceedings conducted hereunder shall be 
conducted in Los Angeles, California, and each party shall bear its own costs, except that 
the prevailing party shall be entitled to attorneys’ fees pursuant to Section 31(G) of this 
Agreement. The arbitration shall be conducted in accordance with the rules of the 
American Arbitration Association, and judgment upon the award rendered by the 
arbitrator(s) may be entered in any court having jurisdiction thereof, except that no award 
of punitive damages by the arbitrator(s) may be enforced in any court. This clause shall 
not apply to disputes between Operator and the City.

SECTION 31. MISCELLANEOUS

A. Waiver. The making or failure to make any payments, take any action, or waive any 
rights shall not be deemed an amendment of this Agreement, nor consent to such 
action or to any future action or failure to act, unless the party required to so consent
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or act expressly agrees in writing.

B. Entire Agreement. This Agreement and attached Exhibits which are incorporated 
herein by reference constitute the entire Agreement of the parties and supersedes 
all prior or contemporaneous agreement, whether oral or written, between the 
parties, including, without limitation, the RFP and Operator's response to the RFP 
other than any portion contained herein.

C. Amendment. This Agreement may not be amended or modified except in a written 
document signed by all of the parties hereto.

D. Severability. If any paragraph, subparagraph, sentence, clause, phrase, or portion 
of this Agreement is, for any reason, held invalid or unconstitutional by any court of 
competent jurisdiction, such portion shall be deemed a separate, distinct and 
independent provision, and such holding shall not affect the validity of the remaining 
portion of this Agreement, provided that the substantial economic benefits of this 
Agreement and the intent of the parties is not frustrated thereby.

E. Confidentiality. Operator and GLAZA agree that this Agreement contains 
confidential and proprietary information. The Agreement shall not be disseminated 
nor its material terms disclosed to third parties without the consent of both parties 
hereto except as required by law.

F. Captions and Headings. The captions and headings in this Agreement are for 
convenience only and in no way define, limit, or otherwise describe the scope or 
intent of this Agreement, or any provision hereof, nor shall they in any way affect 
the interpretation of this Agreement.

G. Attorneys* Fees. If GLAZA or Operator commences or engages in any action by or 
against the other party arising out of or in connection with this Agreement, the 
prevailing party shall be entitled to have and to recover from the losing party 
reasonable attorneys' fees and other costs incurred in connection with the action, 
preparation for such action, any appeals relating thereto, and enforcing any 
judgments rendered in connection therewith.

H. Further Acts. Each party agrees to perform any further acts and to execute, 
acknowledge, and deliver any documents which may be reasonably necessary to 
carry out the provisions of this Agreement.

I. Good Faith Both parties shall cooperate in the implementation of the provisions of 
this Agreement in a spirit of good faith and fair dealing so as not to defeat the rights 
of the parties as set forth herein. Both parties further agree that any consent or 
approval required hereunder shall be given or withheld on a reasonable and timely 
basis unless otherwise stated to the contrary in this Agreement.

J. Time. Time is of the essence in the performance of Operator's duties and 
obligations hereunder.
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K. Rights of Third Parties. This Agreement does not give any right to any third party 
unless explicitly stated herein.

L. Force Majeure. Neither party shall be bound to meet any obligation if prevented 
from doing so as a consequence of force majeure, including but not limited to 
measures taken or imposed by any government or public authority or in case of any 
other event beyond the control of the parties, including but not limited to natural 
disasters (such as storm, hurricane, fire, flood, earthquake), war, civil unrest, 
terrorist activities, states of emergency, government actions or sanctions, 
embargos, nationalizations, strikes and breakdowns of public utilities (such as of 
electricity or telecommunication services). GLAZA shall use all reasonable efforts to 
notify Operator of the circumstances causing the delay and to resume performance 
as soon as possible, both without undue delay.

M. Limited Liability of GLAZA and City. Under all circumstances, Operator agrees 
that there is an absolute cap on GLAZA’s or the City’s potential liability under this 
Agreement (including reimbursement for costs or attorneys’ fees) at a maximum 
amount equal to the amount of Commission paid to GLAZA from Operator under 
the Agreement for the twelve (12) month period prior to the event giving rise to the 
claim.

N. Authority. Each party represents and warrants to the other that it has full power 
and authority to enter into this Agreement and that it is binding upon such party and 
enforceable in accordance with its terms.

O. City Assumption of GLAZA’S Rights and Responsibilities. The City, through 
the Zoo Department, may assume GLAZA’s rights, responsibilities and obligations 
under the Agreement, and all references to GLAZA, unless otherwise stated, shall 
be considered the City through the Zoo Department.
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SECTION 32. INCORPORATION OF DOCUMENTS

This AGREEMENT and incorporated documents represent the entire integrated 
Agreement of the Parties and supersedes all prior written or oral representations, 
discussions, and agreements. The following Exhibits are attached to, incorporated 
in, and made part of this Agreement by reference:

EXHIBIT A OPERATOR’S PROPOSAL

EXHIBIT B CONCESSIONS PREMISES

EXHIBIT C INVENTORY OF EQUIPMENT, SMALLWARES, AND FIXTURES

CITY OF LOS ANGELES GOOD FOOD PURCHASING GUIDELINES 
FOR FOOD SERVICE INSTITUTIONS

EXHIBIT D

EXHIBIT E CONCESSIONS ITEMS TO BE OFFERED FOR SALE AT THE ZOO

EXHIBIT F OFFICE COFFEE SERVICE EQUIPMENT, BEVERAGES AND 
SUPPLIES

SAMPLE CUSTOMER SURVEY CARDEXHIBIT G

EXHIBIT H CAPITAL INVESTMENT BUDGET AND SCHEDULE

EXHIBIT I QUALITY CONTROL SCORECARD

EXHIBIT J CITY STANDARD PROVISIONS (10/17; v.3)

CITY OF LOS ANGELES CONTRACTOR RESPONSIBILITY 
ORDINANCE

EXHIBIT K

EXHIBIT L CITY OF LOS ANGELES FIRST SOURCE HIRING ORDINANCE
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IN WITNESS WHbREOF, the undersigned have executed this Agreement as of the day and 
year first above written.

Greater Los Angeles Zoo Association [OPERATOR]

By: By:

Name:
Name:

Its:

Date: Its:

Date:

46
10/11/18


